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Top Cars 


New-car registrations. for ten 
months plus 30 states for Novem- 
ber: 


Make 
Chev. 
Ford 
Buick 


1,169,699— 2 
1,186,351— 1 
449,976— 8 
Piym, 326,044— 5 
Olds. 355,551— 4 
Pontiac 298,001— 6 
Mercury 243,496— 17 
Dodge — 128,981— 8 
Chrysler 84,676—10 
-Cadillac 93,819— 9 
DeSoto 65,028—13 
Stude. $1,464—11 
Nash 74,463—12 
Packard 35,650—14 
Hudson  31,402—16 
Lincoln 32,494—15 
Willys 16,150—17 
Kaiser 8,4038—18 
Continental 
Misc. 24,434 


Further details on Page 28. 


| ( urtice, Romney 
Foresee Output 


Drop This Year 
F GM Chief Looking 
- For 7,060,000 Cars; 
_ AMC, 6,800,000 


By John K. Teahen jr. 
Staff Writer 

s 1956 begins, there is no scar- 

** city of predictions. concerning 
Bthe auto industry’s production and 
es potentials. 

_ Financial analysts across the 
nation have surveyed- the past . 
_and charted the future and their 
estimates may prove to be right 
| on target when it comes time to 
look back on 1956, 

It is interesting to note, however, 
that one group of industrialists has 
largely refrained from estimating 
' the number of cars that will be 

‘ sepeennced and sold in 1956. 
* a * 
a they’re the men whose pre- 
dictions-are most awaited—the 
auto-makers themselves. 


All the auto chieftains have said 


"y they expect the industry to have a 


year in 1956, but only Ameri- 

Motors’ George Romney and 

ral Motors’ Harlow H. Curtice 
“have cited figures. 

y estimates car produc- 

tion at 6,800,000, down some 15 

Percent from last year’s total of 

“Rearly eight million. He figures 

will be about. 6,650,000 units. 

put car output at 7,060,- 


i. (Continued on Page 33, Col. 1) 





1954 Pos. 


1,244,000 Trucks Built in Year... 


55 Output: Record 7,943,000 Cars 


By Martin L: Whitmyer 
Staff Writer 


Wis the record production year 
of 1955 neatly tucked away 
among the archives of automotive 
history, industry observers today 
focused their attention on what 
many predict will be the alltime 
peak in quarterly car output—the 
first three months of 1956. 


Much of that optimism is based 
on the fact that all major makes 
are planning completely new- 
style cars in 1957, and therefore 
want to build up sizable stocks 
of ’56 models before going into 
their changeover period during 
midsummer. 

The alltime high for car output 
in any quarter was the 2,130,563 
units built during the first three 
months of 1955, and many observers 
predict that the January-March 
period of this year may go as high 
as 2,200,000. Others peg first-quar- 
ter car production at the May-July 
level of 1955, when the industry 
rolled 2,035,420 units from the as- 
sembly lines. 

cd 

LTHOUGH last week’s produc- 

tion of 106,567 cars was the 
lowest outturn since the week 
ended Oct. 5, it helped the manu- 
facturers to complete the ’55 calen- 

dar year with an estimated 7,943,- 
696 assemblies—a new mark in car 
output. Previous highest yearly au- 
to output was the 6,658,510 units 


Materials Relief 
Distant Despite 
Production Dip 


By Joseph M. Callahan 
Staff Writer 
ATERIALS for the auto indus- 
try will continue in-~ short 

supply in 1956, although the picture 
is more clouded this year than ever 
before because of the unpredict- 
ability of the 1956 auto market. 

This was the view last: week of 
auto company purchasing agents 
and materials suppliers, who 
don’t know whether they have a 
five-million or an eight-million 
ear year ahead of them. 

However, it was generally agreed 
that automotive purchasing agents 
would have at least as tough a 
time rounding up sufficient steel, 
gray iron, copper, glass, nickel and 
other materials in 1956 as they did 
in 1955. J 
* ok * 


| panier teagpess responsible for the 

materials tightness is the robust 

American economy, which is de- 
(Continued on on. Page 3, 34, Col. 1) 


turned out in 1950, making 1955’s 
upsurge 19.3 percent higher than 
any year in history. 

Estimated truck output for 
1955 was 1,244,875 units, making 
it the fourth highest commer- 
cial-car production: year on rec- 
ord. Top year for® the output of 
trucks: was the ‘£416,382 units 
built in 1951. ; 
In addition to 
established by ind 
tions, 
were established by General Motors, 
Chrysler Corp. an@ Ford Motor 
Co., and divisional reéords by Buick, 
Cadillac, Chevrolet,-Chrysler, Ford, 
Mercury, Oldsmobilé, Plymouth 


rywide opera- 


produced during the same week of 
1954. 


lines were working on 3 to 3%-day 
operations. 


Corp. worked only 


LTHOUGH Studebaker-Packard | three days—closing its lines Fri- 


and. American Motors 


Corp. | 


day and Saturday, and produced 


tentatively scheduled Saturday oper- | 17,975 cars during the week; 


ations, most of the other assembly | 


e new marks| 


12-month ¢6rporate marks|" ~ 


and Pontiac. DeSoto missed| ” 


its alltime high by fewer than 200 
units, according to AUTOMOTIVE 
News’ estimates. 


= at ” 
A COMPLETE breakdown of re- 
vised output “figures for ’55, 
plus a comparison with 1954 in per- 
centage-of-total-output, will appear 


in the Jan. 9 isoum, of AUTOMOTIVE 


News. 

With year-end 
revised. by the factories, Automo- 
tive News’ es' show GM 
completed the year with an esti- 
mated 3,991,061 cars for 50.2 per- 
cent of total industry output; 
Ford finished seeond with 23.2 
percent on 2,241,061 units; Chrys- 
ler, third with 174 percent on 
1,361,108 cars; Stuadebaker-Pack- 
ard, fourth with 2.3 percent on 
181,369 cars; Anférican Motors 
fifth with 21 percent on 163,576 
units, and Kaiser Motors, sixth 
with .1 pereent on 5,799 cars for 
the year. 

Last week’s output of 106,567 cars 
was 104.1 percent of AUTOMOTIVE 
News’ three-year index, as com- 
pared with the 1471 percent com- 
piled the previous. Week on 150,244 
units. Last week’s output also was 
16.6 percent below the 124,250 cars 


Inside 
Auto News 


@ Re-appearing on the 
NADA convention agenda 
after a seven-year absence 
is a truck = dealer clinic. 
Page 17. 

Car of the future may have 
600 horsepower, reach 150 
miles per hour. Page 27. 
What’s on Washington 
horizon? Page 3. 
Registrations and new-car prices, Page 


28, Used-car auctions, prices, Pages 
4, 26. Production by makes, 


yet to be 


(Cofitinued on Page 37, Col. 3) 


Montana Dealers Select Officers, Directors— - 

Newly elected officers and directors of the Montana Automobile Dealers Assn. are, 
standing, from left: Vernon £. Cougill, Heleno, director; Roy E. Murray jr., Butte, 
first vice-president; R. J. Hilger, Glendive, president, and Williom H. Fredricks, Helena, 
secretary-manager. Seated: R. J. McCall, Missoula, nominating committee chairman; 
Arnold J. Hannah, Shelby, retiring president and now board chairman; James Dowen, 
Havre, director, and Ray Wirth, Great Falls, second vice-president. Not shown ore 


Paul J. Bowman, Kolispell, and Archie M. 


Cochrane, Billings, directors. 


GM Franchise Extension Next in ’55 Poll. . . 


Top Story: Ford Pay Plan 


By Maynard M. Gordon 
News Editor 
Fo the second year in @ row, a 
pioneering action by Ford Mo- 
tor Co. has won Automotive News’ 
annual staff poll for “1955 story 
of the year.” 

Ford’s decision last June to 
give its workers supplementary 
unemployment compensation won 
@ narrow victory over General 
Motors’ recent extension of dealer 
franchises to five-year durations. 
Winner of the 1954 poll was 

Ford’s reduction of freight charges 
to U. S. areas more than 1,000 miles 
from the Detroit area. 

Both the 1955 unemployment 

compensation plan and 1954 “phan- 
tom freight” cutback resulted in 


industrywide trends joined by other 
vehicle builders. 
> + = 

THE GM franchise extension and 

attendant O’Mahoney Senate 
hearings did not prove a complete 
loser in the Automotive News pelt 
for 1955. 


(Continued on Page 4, Col, 1) 


Here's the Course of Average Used-Car Auction Prices in 1954-55 


(Compiled by Automotive Newson basis of auction reports) 


Jan. 


Feb. March _ Apr. May 


June duly Aug. Sept. Oct. 


* Prices of 1954 models added to tabulation; prices of '46s dropped. 


Jan. Feb. March Apr. May June 


July Aus. Sept. Oct. 


Nev. Dee. 


ES 
t Prices of 1955 models added; price Of ‘47s dropped. ff Prices of "56s added; ‘48s dropped. 
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Figure Men at Work ... 





How Outsiders See °56 Sales 


By Robert M. Lienert 


Associate Editor 
today only the first sales 
day of the New Year, the auto 
industry's self-appointed seers al- 


ready have decided that 1956 is not | 


going to see sales volume so great 
as in 1955. 


Dealers should remember, with 
1955 as a keen reminder, that 
volume isn’t everything. Profits 
talk, and profits are worrying 
dealers most right now. 

The forecasters, however, work 
with figures—big figures, produc- 
tion and sales—and they see the 
1956 totals shrinking a little. Both 
inside and outside the industry, the 
prophets apparently have based 
their estimates on retail sales dur- 
ing November and December, which 
admittedly have not been encour- 


aging. 
+ * * 


H prospects of a tightened 

auto market, the economists 

have begun to probe the overall 

economy with a little more care. 

New cars, of course, are generali,7 

accepted as one of,the bellwethers 
of the nation’s prosperity. 

With this overall long-range view 
in mind, Argus' Research Corp., an 
economic and investment research 
organization in New York City, 
said last week: 

“, . . We have observed a 
rapidly broadening realization... 
that the 1956 automobile models 
are not going over very well.” 
Argus went on to say that since 
autos, along with residential con- 
struction, led the recovery from the 
“moderate dullness” of 1954, the 
current sluggishness in sales and 
consequent rise in stocks . were 
causing “a iittle more concern” 
about the general situation. 

“We find much less enthusiasm 
about the prospects of the automo- 
bile industry for the next six 
months than has been present at 
any time in the past 15 months,” 
Argus said. 

+ * * 

HE new models are not much 

different than the 1955 cars 
and the market was probably tem- 
porarily saturated by the very 
intensive selling of the past year. 
Furthermore, it is generally antici- 
pated that the 1957 models will be 
introduced in the third quarter of 
1956, with extensive improvements; 
this condition, too, would tend to 
delay new-car purchases.” 

Argus continued, “Conse- 
quently, it is quite understand- 
able why the rapid pace of auto- 
mobile sales is subsiding ... But 
that condition does not necessar- 
ily mean that the whole economy 
is about to enter a state of 
important deterioration .. .” 
Taking a couple of clicks in its 
sights, Argus saw an improved pic- 

ture in the last half of the year, 


Oh, No 
CHICAGO—F ollowing the 
Christmas holidays and the Janu- 
ary bills, many dealers and sales- 
men are singing a little ditty which 
starts, “I belong to the CIO... 
for everyone I C I O.” 





sap bis i 
Out of The Garage 





NEA a 


|thanks to new models, the benefits 
|of an income-tax reduction and 
|eredit policies expected to be 
“eased as soon as inflation pres- 
sures disappear.” 
- s 
SOMEWHAT bloodier view of 
the situation is taken by an- 
other group of economists who 
hold that a decline in auto output 
would aid the economy. 

They figure this way: A 10 to 
20 percent cutback in autos would 
slacken the pace of the economy. 
This would be a good thing be- 
cause the nation is straining at 
full capacity to produce in its 
most vital areas. 

The gross national product, they 





Comes Buick— 


note, is near $400 billion. The de- 
mand for steel, cement, copper and 
a growing number of other funda- 
mental items is acute. Important 


Canadians See ’56 Sales 
Slumping in Cycle 
TORONTO.—A sales pattern, 
\ developed over the past five years, 
indicates that 1956 could be an 
off year in the auto industry, the 
Federation of Automobile Dealer 
Assns. of Canada noted last week. 
“Sales in the past three odd- 
numbered: years—1951, 1953 and 
1955—far outstripped sales in 
even-numbered 1952 and 1954,” 
the organization said, adding: 
“One explanation for the phe- 
nomena is that more changes 
have been made in cars in the 
odd-numbered years than in the 
even-numbered.” 








‘The Need Is Great’... 


Dealers Honor DePalma 


LOS ANGELES.—A dinner hon- 
oring Ralph DePalma, who this 
year will mark his 50th anniversary 
of auto racing, has been planned 


for Jan. 19 here at the Ambassador) payable 


Hotel. 


It will be sponsored by the Los 
Angeles Motor Car Dealers Assn., 
the Southern California Automo- 
bile Old Timers and the Motor 
Car Dealers Assn. of Southern 
California. The dinner first was 
set for Dec. 19, last year, Ralph’s 
birthday, but was postponed. 


“Ralph “has been taken to the 
hospital again,” said Charles H. 
Elmendorf, executive secretary, Los 
Angeles Motor Car Dealers Assn., 
“and there is grave doubt that he 
will ever leave (it) alive. He has 
been very ill over the past months 
with an incurable ailment. 


|The smart ones right now have 


price hikes are being announced 
or prepared on basic raw materials. 

Against this background of stra- 
tegic shortages and price rises, 
industry plans to boost 1956 capital 
spending a full 13 percent over 
last year. 

These conservative economists 
point out that dollars can’t put up 
factories and turn out tools. Only 
materials and men can. 

* * * 
}/- paras spending this year will 
approximate $35 billion. The 
Government is taking steps to speed 
up home building. 

“Something has to give,” says 
a spokesman for the conserva- 
tives, “in order to relieve thc 
developing squeeze, and the most 
logical place to squeeze is the 
auto industry.” 

Where does this leave the dealer? 


quit trying to match volume with 
the preceding year on a month-by- 
month basis. 

While many are advertising “deal 
at any price,” they are quietly 
practicing “deal at a profit” and 
are turning down more deals than 
they have at any time in the past 
year. 


Shannon Elected 


DAYTON, O—Robert W. Shan- 
non (Buick) has been elected presi- 
dent of the Montgomery County 
Automobile Dealers Assn. Elected 
trustees were Roy Rieger, T. D. 
Peffkey, R. J. Rodgers jr., G. W. 
Krieger, John V. Walker, William 
Pickrell jr., George Schumacher 











“He is brave and uncomplaining, 


and B. J. Borchers jr. 


send will be turned over to 
Ralph.” 

Those interested in helping, said 
Elmendorf, should make checks 
to Spencer T. Honig, | 
Trustee, and send them to Room 
711, Ninth & Hill Building, Los 
Angeles 15, Calif. 


Bankers to Get 





List of New-Car 


Invoice Prices 


NEW YORK.—The American | 
Bankers Assn. announced that it 
will begin distributing to its 15,000 | 
members this week a complete list | 


| of dealer invoice prices of all makes | 


and models of new cars and of 
major accessories. 
The ABA said the price list | 


which all who know him can well) would be aimed at providing a/| 


understand,” said Elmendorf. 
Tickets to the. dinner are $25 


“sound basis” for auto financing at | 
the retail level and would cost} 


each, $7 of which, Elmendorf said,|#>0ut_$1 annually. 


is for the dinner and $18 as a 
birthday gift to De Palma. 

“The need is great,” he added, 
“if dealers do not attend 
dinner, any money they care to 





In Detroit, however, one banking | 


| aide whose specialty is auto financ- | 
ting, said: “I believe there is very) 
little practical value in this idea. | 


© | We know now what the cars cost! 


| the dealers—after all, we fioor-plan, | 
too—but it’s too difficult to relate) 
that to the ultimate retail price. | 

“The dealer has a lot of legiti-| 
mate cost items he can add to his | 
invoice cost. How can a banker 
quibble over a $15 item for repaint- 
ing a top to the customer’s speci- 
fication, or $50 for an undercoat | 
job? A set price just won’t work.” | 

ABA said its price list would help | 
guard against price padding and 
would protect banks against ad-| 
vancing money on cars in which} 
the buyer has no real equity. 


Glen Alden Buys 
LaFrance Truck 


ELMIRA, N. Y.—Purchase of the | 
Ward LaFrance Truck Corp. of | 
Elmira Heights by the Glen Alden | 
Corp., Wilkes-Barre, Pa., has been | 
announced. | 

The Heights plant will continue 
to operate under its present name. 
Joseph G. Grossman, New York 
City, will continue as president and | 
F. Norman Tracy, Elmira, will! 
remain as general manager. 

Glen Alden Corp. is an anthracite 





This unusual Christmas display is featured in the showroom of Bennett Bros. (Bvick),|coal producer and also is in the 
Wayland, N. Y. The firm is in its 34th year as a Buick dealer. 





air conditioning equipment field. 
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Mercury's Four-Door Hardtop— 





Mercury's newest model, the Montclair Phaeton, is a low-silhouette, four-door pillar- 
less hardtop only 58%, inches high and more than 17 feet long. Powered by Mercury's 
new 225 horsepower V-8 engine, the Phaeton also is available with a 210. horsepower 
V-8 engine with standard transmission. Initially offered in the Montclair series, the 
model will be available later in the Custom and Monterey series. Advertised-delivered 


price is $2,794.50. 





100 Firms to Show Wares 
At Engineering Conclave 


DETROIT.—More than 100. com- 
panies have announced that they 
will exhibit various of their prod- 
ucts at the five-day annual meeting 
of the Society of Automotive Engi- 
neers, which opens Jan. 9 in 
Detroit. 

Among the firms which will be 
exhibiting new developments or 
products are: 

Agroquir Corp., Jackson, Mich.— 
New detachable fitting for No. 666 
Teflon aircraft hose and Freon 12 
and 22 self-sealing coupling. 

At-Fin (division of Fairchild 
Engine & Airplane Corp.), Farm- 
ingdale, N. Y. — Bimetallic brake 
drums, Mark I & II, and disc-type 
brakes. Display also will show 
samples of products in development 
stage, including eddy-current 
clutches. 

Automotive & Marine Propucts 
Corp., Boston.—Ampco-Sinclair en- 
gine starter, Models. A-52, A-100, B- 
52 and B-100, now in production 
after eight years of research and 
development. 

Avon Tuse Division (Higbie Mfg. 
Co.), Rochester, Mich. — Tubular 
push rods in many forms, including 
current production and _ experi- 
mental types. 

CLEVELAND GRAPHITE Bronze Co., 


Business 
Barometer 


Auto Production—120,126 cars, 
trucks in week vs. 142,321 year ago. 

Department Store Sales—Up 6 
percent from year before. 

Electricity Output—11,602 mil- 
lion kilowatt hours in week, up 17.1 
percent from year before. 

Freight Loadings—714,588 cars 
in week, an increase of 72,709 cars 
from year before. 

Jobless Claims—240,000 vs. 301,- 
700 year ago. 

New-Car Registrations—<,276,- 
565 (partial 1955 period) vs. 4,706,- 
088 for same period 1954. 

New Truck Registrations—877,- 
253 (partial 1955 period) vs. 731,213 
for same period 1954. 

Oil Stocks — 258,059,000 barrels, 
an increase of 1,139,000 barrels in 
week. 

Soft Coal Output—10,500,000 
tons estimated in week vs. 8,911,000 
tons yeor before. 

Steel Output—95 percent of capac- 
ity estimated vs. 96.9 percent week 
ago. 

Used-Car Prices—$915 in Decem- 
ber vs. $943 in November. 

Wholesale Prices—1i11.2 percent 
of 1947-49 index vs. 111.1 earlier. 

Oo. -°S 

Common Stocks 
Dec. 1955 
28 High 


13% 
101% 


Low 
8% 
66% 
43% 
2% 
9 


Dec. 
21 
8% 9 
87% 88% 
455% 46% 


Am. Motors 
Chrysler 
GM 

Kaiser 

S-P 


54 
5% 
15% 


Average 31.38 31.93 


Cleveland.—Three engine bearings, 
including two being tested by major 
manufacturers and a self-aligning 
bearing with applications in farm- 
equipment and _ construction-ma- 
chinery fields. 

Dieset Enercy Corp., New York. 
—Air-cooled Deutz diesels with one 
12-cylinder engine made by Kloeck- 
ner-Humboldt-Deutz A. G., of Ger- 
many, which is represented in the 
U. S. by Diesel Energy. 

Dow Cuemicat Co., Midland, Mich. 
—Die castings produced by the new 
magnesium hot-chamber process 
will be displayed. 

Duatoc Drive, INc., Rockford, IIL. 
—The power-dividing differential 
will be exhibited. These have been 
used on Pontiac station wagons 
equipped for highway or railway 
use. 

Fiex-O-Tuse (division of Meri- 
dan Corp.), Inkster, Mich.—Teflon 
hose, clamp-type hose-end fittings 
and push-on low-pressure hose 
fittings. 

Hercutes Moror Corp., Marion, O. 
—Four new series of engines. ’ 

Hoor Propucts Co., Chicago, Ill.— 
New gear-driven mechanical gov. 
ernor. 

Metats & ConTrots Corp., Attle- 
boro, Mass.-—(General Plate Divi- 
sion) General Plate composite metal 
‘contacts for use in small circuit 
breakers, etc., and (Spencer ther- 
mostat division) hermetically sealed 
thermostat controls and sine switch 
for aircraft and industrial pressure 
controls, etc. 

OweNns-CorNING Fipercias Corp., 
Toledo.—Fiberglas safety pads and 
visors for automotive original 
equipment. 

Rosan, Inc., Newport Beach, 
Calif.—Self-tapping, size-on-size 
stud. All threads are standard. 

Sacinaw Sreertnc Gear Division 
(General. Motors), Saginaw, Mich. 
—New ‘power-steering unit. Cuta- 
ways also will be displayed. Also 
ball-bearing screws and ball-bear- 
ing splines, the latter being used 
in aircraft up to the present. 

Scuwirzer Corp., Indianapolis.— 
Complete line of Turbochargers for 
dissel and gasoline engines. 


Lincoln Unveils 


Locking Soft Top 


DEARBORN.— The Robot Top, 
called the first self-locking convert- 
|ible top in the automotive industry, 
|was announced last week by Lin- 
icoln. It is standard equipment on 
;all new Lincoln convertibles. 
| “This is an entirely new kind of 
top,” reported B. D. Mills, Lincoln 
| general manager. A locking device 
jreplaces hand clamps and makes 
|top operation responsive to the 
|touch of a knob. 
| As the top opens, a pair of motor 
lized screws in the leading edge of 
| the top are automatically disen- 
|gaged from the header bar of the 
| windshield. As the top closes, only 
a touch of the hand is nece Fe 
to guide the screws back into posi* 
ltion for locking. “Because of its 
ease of handling, the Robot Top 
‘is a particular boon to women, 
| Mills said. 
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A™ THE beginning of a new year 
it always is interesting to re- 
view the past. Let’s look at the 
highlights of 1922—34 years or one- 
third of a century ago. 

The industry had cut its eye 
teeth. Factories were beginning to 
learn how to build and dealers how 
to sell. I had been in this field 13 
years and by 1922 I was writing for 
trade journals of the day so I have 
notes to refresh my memory. 

It isn’t so far back but what 
many of my readers will remem- 
ber personally. Young dealers 
will be impressed by the changes 
in this field and perhaps will be 
surprised by the similarities. 

Even then, the six leading manu- 
eaturers, counting GM as one unit, 
were responsible for 83 percent of 
the 2,600,000 cars built that year, 
leaving only 17 percent for the 100 
other manufacturers who were pro- 
ducing cars at that time. 

* ~ * 
35,000 Miles of Highways 

HE previous year, 1921, was a 

depression year. Little more 
than 1% million cars were built, 24 

percent below the 1920 total which 
was a banner year up until that 
time. 

There were nearly 11 million 
cars registered and prognostica- 
tors were insisting that the satur- 
ation point many years hence 
would be 25 million cars in use 
in this country. : 
There were but 35,000 miles of 

improved highway as compared 
with almost four million now. But 


comparatively, road building was at | 
a much higher rate because 20,000 | 


additional miles of improved high- 
way were built that year—part of 
the expense being borne by Federal 
grants. 

The industry was proud that 
there were 3% million motor vehi- 
cles on the farm. The automobile 
always appealed to the farmer and 
he took a large share of the prod- 
uct. The buying season was partic- 
ularly active after harvest. 

In some major cities buses were 
being put into use but taxicabs 
and jitneys far outnumbered them. 

As evidence of the lack of good 


Moore to Head 
Spokane Dealer 


Association 


SPOKANE, Wash.—Unrestricted 
production by the manufacturers 
could lead to ruinous practices on 
the retail level with effects on 
credit and dealer stability, accord- 
ing to John M. Moore, new presi- 
dent of the Spokane New Car 
Dealers Assn. 

He added, “Spokane thus far has 
been fortunate in that the automo- 
bile credit situation hasn’t gotten 
out of hand like it has in some 
other cities.” 

Other officers elected are Fred 
C. Becker, vice-president; Richard 
W. Axtell, secretary-treasurer, and 
directors Ray L. Barton and 
Wayne Madren. 
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Co sional Outlook .. . 


Road Solution Likely, 
Dealer Bills in Doubt 


roads and of less leisure time, 
less than 200,000 cars visited the 

national parks ‘that year. Now 
more than five million cars enter 
the public parks each year and, 

counting buses, they carry 20 mil- 
lion passengers. 

The school authorities were tak- 
ing recognition of the new method 
of transportation and 250,000 school 
children rode to school in buses, 
compared to about 30 million at 


present. 
* * OK 


Knudsen Went to Chevrolet 


oe were 21,000 dealers, 40,000 
garages, many of them former 
livery stables handling storage, and 
60,000 repair shops, including many 
blacksmith shops that were 
modernizing to take care of car 
owners. 

Electric vehicles still were a 
factor in production and at least 
5,000 of these establishments also 
were rated as charging stations. 

This was the year that William 
S. Knudsen, formerly of Ford, was 
put in charge of Chevrolet. Chev- 
rolet was making the famous 490 
at the rate of 250,000 a year. The 
factory fooled around a little in 
1922 with an air-cooled model but 
discontinued, after making about 
100 samples, in favor of emphasiz- 
ing the conventional cars. 

It was a year in which dealers 
still received deliveries from fac- 
tories almost exclusively by 
freight car. The industry was 
responsible for more than 500,- 
000 freight-car loadings. 

It was the year that Ford pur- 
chased Lincoln for $8 million. Ford 
was building a tractor at $395 much 
to the concern of the implement 
manufacturers. Ford set a daily 
production record of 4,878 cars on 
May 16. 


* x ok 


GM Building Completed 

OME memorable engineering 

changes were taking place. 

Gauges were being put on the in- 
strument panel for the first time. 
Balloon tires were offered as acces- 
sories. Rickenbacker came out with 
four-wheel brakes. 

The General Motors Building in 
Detroit, which was started several 
years before by William C. 
Durant, was completed at a cost 
of $19 million. 

The prospects were so promising 
that 53 brand new makes were an- 
nounced during the year. 

While the average retail price of 
automobiles in 1922 was but $770, 
there were many high-priced cars 
offered. The Locomobile, for in- 
stance, at $8,900, the Pierce Arrow 
at $7,500, the Duesenburg at even 
more which indicates there is a 
market for top-priced cars at the 
present time. 

Packard was making a twin six 
as well as trucks. It produced 1,- 
000 cars a month and made a-profit 
of $2 million for the year. 

This was the year that Durant 
brought out the 102-inch wheel- 
base Star which listed at $348. 
This was largely an assembled 
car from standard parts includ- 
ing a Continental motor, Timken 
rear axle, Auto-Lite electric 
equipment. 

Durant, still the big promotor, 
purchased Locomobile and also the 
$5%4-million Willys plant in Eliza- 
beth, N. J. Durant production, in- 


| cluding the Durant, Flint, Sheridan, 
| Locomobile and Star, totaled about 


100,000 units. 
* 


Chrysler Retired Again 
ves was the year Walter Chrys- 

ler retired for the second time. 
He had just finished being the chief 
executive for Willys-Overland for a 
year at a salary of $1 million. He 
was paid off with ownership of a 
warehouse building in Boston and 
the balance in cash. 

John N. Willys moved his office 
from New York to Toledo to 


sales program of subs' 
(Continued on Page 38, Col. 3) 








New Jersey Measures 


Outlaw Sunday Sales 

TRENTON, N. J. — The New 
Jersey Legislature has passed 
and sent to the governor two bills 
to prohibit the sale of motor ve- 
hicles on Sunday. 

One bili sets up fines of $100 
and $500 for the first two offenses 
and $750 for subsequent viola- 
tions with the possibility of jail 
terms up. to six months. The 
other bill empowers the State to 
revoke dealers’ licenses for Sun- 
day sales. 





It May Be Put Into Action— 


Although it doesn't look much like today’s cars, the publicity and advertising 
committee for the 1956 Cleveland Automobile Show, to be presented by the Cleveland 


Automobile Dealers Assn. Jan. 21-29, is 
Templar Runabout in a pre-show advertis 





By William Ullman 
Washington Correspondent 
ASHINGTON.—At the moment 
it is anybody’s guess as to what 
automotive legislation will ema- 
nate from the coming session of 
Congress. 
Of course there will be consid- 





_Pondering the idea of using this 1922 
ing stunt. From left: A. D. Pelunis, com- 


mittee member; E. Earl Burrows, show manager; Walter H. Stearns, committee chair- 


man, and C. T. Mack committee member. 





Union Wins 5 of 6 Elections 
In Detroit Dealerships 


By Joseph M. Callahan 

Staff Writer 

7yus Teamsters Union drive to) 
organize shop employes in De- 
troit dealerships is moving slowly 
forward, with the) 

union winning five or 

six elections held by 

the Michigan State 

Labor Mediation 
Boardinrecent 





weeks. 

Local 376 in Detroit has won elec. 
tions at Millenbach Motor Sales 
(Chrysler-Plymouth), 12 to 4; Harry 
Newman (Lincoln-Mercury), 17 to 
1; Alfred F. Steiner (Ford), 18 to 7; 
Prince Motor Sales (Dodge-Plym- 
outh), 7 to 2, and Chief Pontiac, 
17 to 0. 

In the first shop election which 
the union has lost since taking its 
cases to the State Board, the em- 
ployes of Lewis F. Brown, veteran 
Ford dealer, voted 27 to 26 against 
representation by Local 376. 

Of 20 other Detroit-area dealer- 
ship elections held in recent 
months, the union has lost only 
one—a poll among the salesmen 
at Floyd Foren (Ford), where the 
management squeaked by with a 
10-to-10 tie. 

The State board reported last 
week that Local 376 has petitioned 
for elections at two other dealer- 
ships, McLean Motor Sales (Pon- 
tiac) and Fernwood Chevrolet in 
suburban Ferndale, Mich. Four 
other elections are pending: 

* * * 


Dealer Contracts Set 
IHUS far, the election victories 
have been followed up with con- 


tracts at about half the dealerships. 
Contracts have been signed or 


Cleveland DeSoto Dealers 


Pass Gavel to Pelunis 

CLEVELAND.—A. D. Pelunis 
has been elected president of the 
DeSoto-Plymouth Dealers Assn. of 
Greater Cleveland. Pelunis, who 
heads two dealerships bearing his 
name, succeeds Robert Lambert, of 
King & Lambert, Inc. . 

Other officers include Leonard 
Stearns, of Stearns Motors, vice- 
president; James Boast jr. of 
Render-Boast-King, Inc.. treasurer, 
and Dell Bramley, of Bramley 
Motors, secretary. 





agreed on at Walker Motors (Ford), 
Southwestern Motor Sales (Ford), 
Berkley Motors (Ford), Superior 
Motor Sales (Ford), Falvey Motors 
(foreign cars), Jefferson Lincoln- 
Mercury, Louis Rose (DeSoto- 
Plymouth) and several other dealer- 
ships. 

While each contract thus far 
has been negotiated individually 
and each contract is different, 
most of the pacts are providing 
for a union shop, dues checkoff, 
the usual Teamster health and 
welfare clauses and a 50-50 split 
of labor charges for the 
mechanics, 

The contracts are usually for two 
years. Some call for three-week va- 
cations. Some contain “hot cargo” 
clauses, which permit workmen to 
refuse to work on products termed 
“hot” by other unions. 

The National Labor Relations 
Board in Detroit reported that it 
has dismissed petitions for elec- 
tion at Mulligan Lincoln-Mercury, 
Ray North (Ford) and Dave Ken- 

(Continued on Page 4, Col. 3) 


















9,225,000 total . . 






Wemboft 
products come 


up to you and you... KE 


ex 


act this year... 


Utah association 


birthday. 


On the House. . . 





How do Detroit’s auto writers view 1956 produc- 
tion? At their annual luncheon the other day, these 
25 newsmen (covering for national, local and trade 
publications) forecast that 1956 output would total 
7,972,000 vehicles 
trucks). This would compare with an estimated 
1955 production of 7,975,000 cars and 1,250,000 trucks, 
- But, lest you think auto newsmen 
are clairvoyant, the group predicted only 6,632,000 
cars and trucks f 
off the actual . . 


As the new year dawns, the industry is looking 
to the “end” of wartime 


terminate, or are extended again as so many times in the past, is 


dealers will seek strengthening of state’s manufacturers’ license 


Florida dealers are warned about auto titles from out of state. . . 
new executive committee composed of 
M. R. Ballard, Clifford Gledhill, John Hinckley, Newman Petty and 
William T. Ralph . . . Virginia association adds two new members; 
Milwaukee two and Kentucky three . 
again stage annual Open House Week during week of Washington’s 


erable legislation affecting the 
car dealers and makers as 
citizens. 

But whether Congress will pass 
laws covering such hotly debated 
questions as bootlegging, phantom 
freight and territorial security is 
still a wild guess even for the 
best informed. 

The. consensus is that there will 
be no such legislation. 

"* * * 


HOWEVER, the final decision on 
this matter will largely depend 
on recommendations of the Senate 
antitrust and monopoly subcommit- 
tee which recently concluded its 
investigation of General Motors. 

Many feel that the forthcoming 

hearings of the Senate Interstate 
Commerce subcommittee will be 
equally important in determining 
whether auto legislation will 
result. 

_ This subcommittee, which has 
been inquiring into auto market- 
ing practices for eight months, will 
call dealers and factory men to ~ 
Capitol Hill beginning Jan. 19. 

At present it appears safe to 
predict that the auto industry will 
get a big highway bill this session 
—something that the industry badly 
wants and something it will have 
to pay for in good measure. 

* of * 
MANY Washington observers feel 
that the highway program 
which failed at the last session may 
be the first issue acted upon when 
Congress gets down to business this 
month. < 

This opinion is based on a re- 

eent conference between Rep. 

George Fallon, Maryland Demo- 

crat, who led the highway cam- 
paign at the last session, and 

House Speaker Sam Kayburn, 

Texas Democrat. 

Commenting that the groundwork 
for early action on the highway 
program is well laid, Fallon said 
he had discussed a new approach 
to the highway bill whereby the 
Ways and Means Committee would 
draft the special automotive taxes 
to pay for the new roads and the 

(Continued on Page 5, Col. 4) 


75 to Face Court 
On Sunday Law 


EVANSTON, ILL.—Rex A. Bul- 
linger, corporation counsel, has 
announced that he will prosecute 
75 cases involving alleged viola- 
tions of Evanston’s Sunday closing 
law. The charges date back to 
last March. 

The Evanston law was upheld in 
November by the Illinois Supreme 
Court. Eleven Evanston auto deal- 
ers had attacked the ordinance, 
claiming it prevented them from 
competing with dealers in Chicago 
and other nearby cities. 

Lawyers for the 11 dealers are 
petitioning the Supreme Court for 
a rehearing. 








(6,881,000 cars and _ 1,091,000 


or 1955—a mere 2,593,000 vehicles 


excise taxes on its 
April. But whether these levies 


is 
adjustments . . 


. . Rhode Island dealers will 


—Pere Wemuorr, Editor, 
Automotive News 








4 
GM Franchise Extension Next .. . 


Ford Jobless Pay Plan 
Voted ‘Story of Year’ 


(Continued 


franchise extension also got three 
first-place votes, but managed to 
pick up only 29 total points. 

In third place for “story of the 
year” was another Ford announce- 
ment—the decision to put its voting 
stock on public sale in January. 
This development earned 23 points 
and two first-place votes. 

* * + 


HRYSLER CORP.’S announce- 
ment in August of plans to cre- 
ate exclusive Plymouth dealers 


MEWA, Oil Sellers 
Link Forces in 
Fight on Monopoly 


CHICAGO.—In cooperation with 
the National Congress of Petroleum | 
Retailers, the Motor & Equipment) 
Wholesalers Assn. has set up an 
antimonopoly council for the auto- 
motive and petroleum industries. 

CPR is an organization of} 
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|landed in fourth place with 16% 
points, but with no first-place selec- 
tions. 


Ford’s split of Lincoln and Mer- 
ecury and establishment of a special 
products division got 10% points 
for fifth spot, while Chrysler’s at- 
tainment of 20 percent of produc- 
tion in its comeback drive received 
10 points. 


Other first-place choices were: 
The Monroney committee’s report 
that three out of every four sur- 
veyed dealers favored U. S. inter- 
vention; GM’s announcement of 
$913 million profits for the first 
three quarters of 1955, and Wash- 
ington Correspondent William 
Uliman’s exclusive report last 
February that the Senate would 
investigate auto marketing prac- 
tices. 


As for “running news,” 43 points 
and seven first-place designations 
went to the before, during and after 
events of the O’Mahoney hearings, 
which have just concluded. The 
series of GM dealer cancellations 





service-station operators. 

The stated objective of the anti-| 
monopoly council is “to act as a 
coordinating agency for efforts of | 
independent business groups con-| 
cerned with the enforcement of 
antitrust laws.” 

MEWA sources said that national, | 
regional, state and local associa-| 
tions in the automotive and! 
petroleum industries would be in-| 
vited to participate in the council’s| 
fight for “free and open markets) 
on an enlarged scale.” eee 

They said that the initial setup) 
was designed to enable all partici-| 
pants to determine the council’s| 
permanent personnel, structure! 
policies and procedures. 

MEWA and NCPR will be repre- 
sented in the antimonopoly “crime 
commission” by their respective 
general counsels, James W. Cassedy| 
and William B. Snow. 


Special ‘Texan’ Car 


Unveiled by Dodge 


DETROIT.—A special “Texan” 
automobile, designed and built by! 
Dodge exclusively for Texans, will | 
be introduced for sale at all Texas 
Dodge dealers tomorrow (Jan. 3). 

Byron J. Nichols, Dodge sales 
vice-president, said the new “Texan” 
is the first car ever developed 
exclusively for residents of a single 
state. It comes in a two-door hard- 
top and a four-door sedan. 

The “Texan” hardtop for the 
introductory showing is in sapphire} 
white, top and lower, with a middle}! 
“saddle” section of Oriental coral.| 
The four-door sedan for first show-| 
ing also is sapphire white, top and| 
lower, with a “saddle” of jade) 
green. 

The name “Texan” is displayed 
in chrome script, overplayed on a 
chrome outline map of Texas, on 
the rear fenders. A right front hood 

_ insignia bears crossed Texas flags) 
in red, white and blue. Interior trim! 
and upholstery match the exterior! 
colors of the “Texan.” 











DEC. 28 
(Sold 47 cars out of 74 
BUICK—’53 Super Riviera, 
Special 4-dr., $350. 
CADILLAC—’50 (61) 4-dr., $675*. 
CHEVROLET—’'55 Two-ten (8) station 
wagon, $1,500; 4-dr., $1,450; Two- 
ten (6) 4-dr., $1,300; Bel Air (6) 
2-dr., $1,375. °54 Two-ten 2-dr., 


$870*, $745. 
CHRYSLER—'55 Imperial 4-dr., §$2,- 
$2,175* (ps), 


; NY 4-dr., 

& (ps). "51 Imperial 4-dr., 
$550* (ps). 

DeSOTO— 54 Fire Dome (8) 4-dr., $1,- 
065,* (ps). °53 Powermaster 4-dr., 
$585. ‘51 club coupe, $275. 

DODGE—’'55 Coronet (8) 4-dr., $1,600. 
‘53 Coronet (8) 4-dr., $525; 2-dr., 
$495, $275°. ‘Si 4-dr., $290. ‘49 
club coupe, $130. 

FORD—'55 Custom (6) 4-dr., $1,230. 
"54 Crest (8) conv., $1,135*; 2-dr., 


offerings.) 
$935*. ’51 


Used-Car Bulletin from Detroit ... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 26 and 27 


and the extension of franchises to 
five years were included in this 
“running” story. 
* * * 

a year’s “running news” win- 

ner had the heading of “merg- 
ers” —those between Hudson and 
Nash, and Packard and Studebaker. 

The UAW’’s protracted campaign 
for a guaranteed annual wage re- 
ceived 19 points and a single first- 
place ballot in the 1955 poll. Next 

were the following: New-car sales 
records, 18 points and one first- 
place vote; new-car production rec- 
ords, 17 votes and one first-place 
ballot; the Chrysler comeback, 16 
points, and the Monroney commit- 
tee auto study, 12 votes and one 
first-place vote. 

Other stories receiving votes in 
the 1955 “story of the year” com- 
petition included: NADA conven- 
tion resolutions; GM earnings of 
$806 million in 1954; auto execu- 
tive denials of coercing deaiers 
before the Fulbright committee; 
Engineering Section report of ap- 
proaching introduction of seat 
belts. 

Also, dealer profit of 3 percent 
in the first half; Engineering Sec- 
tion report on research into fuel 
injection; record dealer inventory 
of 848,000 new cars as of June 1; 
NADA’s attack on factory bids in 
fleet deals, and the impact of 
Eastern floods on dealerships. 

“Running news” point - getters 
were: The rise and fall of new-car 
stocks; “crazy credit” warnings by 
NADA and others; the ’55-model 
cleanup and wild advertising; 
safety innovations, and ’56-model 
price increases. 


Rainbow of Rugs 

WOOSTER, O.—Wooster Rubber 
Co. has added two colors, white and 
turquoise, to its Rubbermaid and 
Stylemaster Kar-Rug lines for 1956, 
announced William F.. Coulter, au- 
tomotive division sales manager. 
Kar-Rugs now are available in nine 
colors. 









$940; Crest (6) Country Squire, $1,- 
065; Main (8) Ranch Wagon, §$1,- 
180*; 4-dr. $750, $720. ‘53 Custom 
(8) 2-dr., $750%; Custom (6) 2-dr., 
$605*. '52 Crest (8) Victoria, $565; 
1-ton pickup, $440. ‘51 Custom (8) 
= coupe, $310; Main (6) 2-dr., 








HUDSON—’53 Hornet club coupe, $560*. 
'52 Hornet club coupe, $275*. 

MERCURY—’'52 Monterey 4-dr., $575. 

NASH—'52 4-dr., $390. 

ee (88) 4-dr., $1,440* 
(ps). 

PACKARD—’53 club coupe, $700*. 
4-dr., $255*. 

PLYMOUTH —'53 Cranbrook 
wagon, $720. ‘52 Cranbrook club 
coupe, $400; 4-dr., $325. ‘50 De- 
luxe 4-dr., $195. 


PONTIAC—'53 Chieftain (8) 4-dr., 
$800". 










"51 






station 















Post Honors American Motors— 


Top Saturday Evening Post officials were in Detroit last week to hold a luncheon 
“in celebration of an association of over 50 years between Nash division and the 


Post." 


The first Rambler ad appeared in the Post Jan. 17, 1903. Shown at the 


ceremonies are, left to right, Roy Abernethy, American Motors’ sales vice-president; 
George Romney, president of AMC, holding the bronze plaque; Morton Bailey, adver- 
tising director for the Post, and Sam Edgerton, sales manager of the Post. 


Union Wins 5 of 6 Votes 
In Detroit Dealerships 


(Continued from Page 3) 


nedy (Lincoln-Mercury) for lack of 
jurisdiction. 
* * * 


40 Petitions Killed 


ge CHICAGO, the NLRB also has 
dismissed election petitions filed 
for 40 dealerships by the Independ- 
ent Chicago Auto Salesmens Union. 
Some 60 other dealership petitions 
are still sending. 

In the only election held so far, 
the salesmen at Studebaker-Pack- 
ard Co. of Chicago voted 6 to 2 
against representation by the union. 

From Fort Scott, Kans., came 
a report that the Machinists 
Union is attempting to organize 
the shops of eight local dealers. 

Last week the strike by 17,000 
workers at five General Motors of 
Canada plants concluded its 15th 
week with no sign of a settlement. 

A few of the 1,200 GM dealers 
are importing U. S. cars for dem- 
onstration, despite a 10 percent 
excise tax, a 10 percent seu'es tax 
and a 17% percent duty. 

+ * ag 


Other Pacts Settled 


HE following contract settle- iB 


ments have been reported: 


1. A three-year agreement cov-|- 
ering 2,200 CIO Auto Workers| ~ 
Union at the Toledo plant of| 
Champion Spark Plug Co. has been | | 
announced. The pact provides for|- 


Black & Decker 
Appoints Staff in 
Field Sales Splitup 


TOWSON, Md.—The lineup of 
district managers in Black & 
Decker Mfg. Co.’s new industrial- 
automotive division was announced 
last week by John F. Spaulding, 
general sales manager. 

Under the company’s division- 
alization program, the industrial- 
automotive sales force will handle 
those portable electric tools which 
are sold through industrial and 
automotive distributors. 

The companion hardware division 
will be responsible for field sales 
of all products that are sold 
through wholesalers to hardware, 
building-supply and specialty 
dealers. 

Arthur S. Boehm is sales man- 
ager of the industrial-automotive 
division, and Albert S. Fehsenfeld of 
the hardware _ division. 

Industrial automotive district 
managers and their territories are: 

Atlanta, H. P. Reeves; Baltimore, 
R. G. Schuck; Charlotte, N. C., 
G. C. Southerland; Miami, E. M. 
Stuart; New Orleans, H. M. Boat- 
wright; Boston, J. H. Schmidt; 
Buffalo, D. D. Williams; New York, 
G. F. Fischer; Philadelphia, E. H. 
Federschmidt; Pittsburgh, T. H. 
Maddux; Chicago, H. L. Bullock. 

Cincinnati, Val Muth; Cleveland, 
R. P. Imre; Detroit, J. M. Schreiner; 
Dallas, J. L. Benson; Denver, R. L. 
Mick; Kansas City, R. H. Sorrels; 
Minneapolis, L. C. Gehring; St. 
Louis, H. G. Smith; Los ‘Angeles, 
L. C. Kaefer; San Francisco, P. A. 


| Pounds, and Seattle, P. W. Lund. 








the “Big Three” auto package. 


2. A. O. Smith, auto and truck 
frame manufacturer, has signed 
a two-year labor contract cover- 
ing 6,000 workers with the Smith 
Steel Workers Federal Labor 
Union. The contract calls for a 
seven-cent hourly wage increase 
and establishes a security fund 
into which the company will con- 
tribute five cents an hour for 
each employe. 

3. A 10-cent hourly boost by the 
Harley-Davidson Motor Co. in 
Milwaukee has been accepted by 
Local 29 of the AFL Auto Workers 

Union. 


Named Director 
Of Public Relations 


DETROIT.—Paul Garrett, General 
Motors Corp. public relations vice- 
president has announced appoint- 

ao ment of Anthony 
G. DeLorenzo as 
director of public 
relations for GM 
effective yes- 
terday (Jan. 1). 

De Lorenzo has 
been director of 
press, radio and 
TV relations for 
GM since last 
April. He joined 

a the GM public re- 
A. G, DeLorenzo lations staff Feb. 
1, 1949, after serving five years in 
Buick and Fisher Body public re- 
lations. 

Garrett also announced that Ed- 
mund Steeves, in charge of GM’s 
New York press, radio and TV 
relations, will succeed De Lorenzo 
in Detroit, and Fred Collins, a 
member of the Detroit GM public 
relations staff, will succeed Steeves 
in New York. 





Auto Show Attraction— 














Bait Ads Muster 
Shoppers’ Army 


Emphasis on Deal, Price 
Seen Blow to Goodwill 


By John K. Teahen jr. 
Staff Writer 


4 igs advertising campaigns 
waged by many of the nation’s 


auto dealers have brought about a ~ 


lot of situations which wiser re- 
tailers deplore. 

One, of course, is the long- 
range effect of weakening—and 
in some cases destroying — the 
confidence and goodwill that many 
veteran dealers have work 
years to build. . 


Of more immediate concern ig 
the fact that the big blitz hag 
recruited and mobilized an army of 
shoppers—an army whose mem- 
bers, individually and in pairs, 
march from dealership to dealer- 
ship and talk nothing but price. 


a a 


re the buyer has been told via 
newspapers, radio and television 
that his 1947 Perkle 8 is worth up 
to $800 or $900 when traded for a 
shiny new model. 

He’s been told, “Don’t deal until 
you get our price.” So he gets a 
hatful of prices, playing one 
dealer against another until finally 
he finds one that satisfies him. 
Or maybe he searches far and 
wide for the most attractive give- 
away. 

But who gains? The buyer may 
find hidden extras when he arrives 
to close the deal. Service may suf- 
fer as the dealer is pushed to the 
wall. And how long can a dealer 
continue in business if, as some 
advertise, he is giving away his 
profits. 

+ * 7 

XAMPLES of lures to the 

“shoppers’ army” are legion. 
Schmidlapp Oldsmobile, Cincinnati, 
advertised a nine-day sale of 1956 
models at 10 percent over factory 
invoice, and Titus Motor Co. (Ford), 
Tacoma, Wash., invited, “Write 
your own deal.” The firm provided 
a form to let prospects do just that. 

It gets mighty cold during a 
Milwaukee winter and Milwaukee 
Nash offered customers a chance 
to get away from the snow and 
ice for awhile. 

It advertised: “A free California 


vacation for two when you buy that - 


new 1956 Rambler.’ 
” * ea 
4 tperony ‘was a day when one-cent 
sales were confined to such 
nondurable goods as soap, tobacco 
and shaving cream. Times have 
changed. In Shreveport, La, 
Andress Motor Co. (Ford), offered 
new-car buyers the following acces- 
sories for one-cent each: Fordo- 
matic, radio, heater, undercoating, 
backup lights, electric clock and 
turn indicators. 

A few states away, Walker 
Motor Co. (Ford), Augusta, Ga., 
advertised the same accessories 
for $1 each with the purchase of 
a 1956 Ford. 

In Baltimore, Bittorf Oldsmobile, 
Inc., set up “Bittorf’s wholesale 
supermarket” and urged buyers to 
come and select the “1956 Oldsmo- 
bile you want at the price you want 
to pay.” The operation was billed 
as “a completely self-service deal 
without salesmen commissions ofr 
any of the usual extra charges.” 

+. A * 


gpg variations of a single theme 


in Providence: Wayne Lincoln- 
(Continued on Page 37, Col. 1) 


Studebaker Hikes 
56 Truck Prices 
$80 to $136 


SOUTH BEND.—Prices of Stude- 
baker’s 1956 line of Transtar trucks 
are $80 to $136 higher than last 
year, according to William A. 
Keller, Studebaker general sales 
manager. ‘ 

New factory list prices range 
from $1,491 for the half-ton pickup 
to $2,404 for the two-ton chassis cab 
model. The Transtar line which, 
Studebaker says, covers 85 percent 


Peggy Taylor, who with Fran Warren|of the trucking field, includes six 
does the DeSoto singing commercials, chats models. 


with George Fenneman, left, of the 


Keller said his company’s 1956 


Groucho Marx TV show, and R. E. Keller,| trucks are competitively priced with 
Chrysler vice-president, at the Los Angeles| other volume truck producers in 


Auto Show. 


the automotive industry. 
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Senate Testimony Juggled, Anderson Charges 44° 


GM Accused of Smear Tactics 


LAKE ORION, Mich. — Smear 
tactics, invasion of privacy and 
juggling of statistics marked Gen- 
eral Motors testimony before the 
Senate antitrust and monopoly 
subcommittee when his dealership 
was discussed, Lee C. Anderson, a 
cancelled dealer, charged last week. 

Anderson, formerly a Buick- 

Pontiac-Chevrolet dealer here, 
made a detailed 14-point rebuttal 
of testimony given by William F. 
Hufstader, GM distribution vice- 
_president. Anderson’s charges 


Gar Wood Unites 
With St. Paul 


Single Organization 
To Serve Dealers 


By W. C. Lockwood 
Staff Writer 

WAYNE, Mich—The merger of 
the Gar Wood and St. Paul trade- 
marks with a single dealer organi- 
zation will be an- 
nounced here this 
week by Edward 
F. Fisher, presi- 
dent, Gar Wood 
Industries, Inc. 

Fisher said 
merger of Gar 
Wood Industries 
and St. Paul Hy- 
draulic Hoist, 
which has oper- 
ated asa Gar 
Wood division 
since 1931, has been in the planning 
stage for some time. 

“This,” said Milton G. Peck, sales 
vice-president, last week, “will give 
truck dealers an opportunity to 
deal with one organization for both 
Gar Wood and St. Paul and that 
organization will have a more com- 
plete line to offer. It also will be 
able to offer better service to the 
truck dealer and to the product.” 


Peck added that the consolidation 
also will bring a higher type of 
personnel to call on the truck deal- 
ers. “Our distributors,” he _ said, 
“will be able te build a sales staff 
with more technical knowledge of 
trucks which, of course, will give 
more assistance to the truck deal- 
ers.” 

All Gar Wood-St. Paul dealers 
will be franchised and “we're go- 
ing to see that the truck dealers 
get service,” Peck said. 

He said the consolidation would 
streamline the organization. “We 
found we had too many chiefs and 
not enough Indians,” he said. “But 
we were lucky, we found all our 
Indians right here under our own 
roof.” 

Another advantage mentioned by 
Peck was the fact that the merger 
will provide more advantageous 
manufacturing facilities since Gar 
Wood-St. Paul products now will be 
made at two separate plants, here 
and Richmond, Calif. 

Products carrying the new Gar 
Wood-St. Paul trademark will in- 
clude a wide range of dump truck 
bodies and special bodies, hydraulic 
dump truck hoists, elevating Frate- 
Gates and Hi-Lift hoists. 

Load-Packer refuse collection 
bodies, truck winches, and pole 
derrick cranes also will be handled 
by all Gar Wood-St. Paul dealers, 
although they will carry only the 
Gar Wood name. 

Both com were founded 
by Gar Wood. In 1913, Wood in- 
vented the hydraulic truck hoist 
and sold half the manufacturing 





M. G. Peck 


Later, Wood started his own com- 
pany in Detroit. In 1931, Wood’s 
firm bought back the half inter- 
est he originally sold-and thereby 


acquired St. Paul. 

In 1941, Wood retired and all of 
his interests were sold to the gen- 
eral public. Gar Wood Industries 
also manufactures Gar Wood Buck- 
eye ditchers and other heavy con- 
struction equipment at its Findlay 
(O.) plant. 

Another subsidiary, United Metal 
Craft, which makes wheel acces- 
Sories, is at Ypsilanti, Mich. In ad- 
dition to the plant here and in 
Richmond, Calif. there is one in 

n, Ill, 


were contained in a letter to 

Senator Joseph C. 
subcommittee chairman. 

Anderson accused GM of adopt- 
ing “smear tactics in an attempt to 
discredit me, personally, and my 
dealership, in the eyes of the pub- 
lic, and particularly in the eyes of 
that segment of the public com- 
prising other General Motors 
dealers.” 

Anderson said, “I contend that 
the whole of Mr. Hufstader’s testi- 
mony was prepared more for its 
impression on the public than for 
the information of the committee 
and was designed to get over a 
viewpoint, popular with General 
Motors management, that automo- 
bile dealers made more money than 
they should during the sellers’ mar- 
ket, from 1946 to 1952, and there- 
fore I am an ingrate for protesting 
policies and procedures of General 
Motors which are detrimental to 
my interests today. 

“General Motors has invaded the 
rights of privacy in making press 
releases of the earnings of my 
dealership | and my personal in- 
come .. 

“In selecting the period from 
1946 through 1954, General Motors 
chose a set of statistics they con- 
sidered favorable to this purpose, 
and in presentation of these fig- 
ures chose to ignore specific data 
relating to the return of the 
buyer’s market. . .” 

Anderson contended statistics 
should have included earlier years 
—starting with 1941—-when he oper- 
ated at a loss in order to maintain 
service and representation for GM 
products. 

Anderson then presented a state- 
ment of operating profit after taxes 
and owner’s salary and bonus before 
taxes for the period 1941 through 
Nov. 30, 1955. According to his fiz- 
ures, the average annual profit was 
$30,137.60 and the average annual 
salary and bonus amounted to 
$19,172. 

GM, he said, testified his dealer- 
ship netted, after taxes, $455,405 
from 1946 through 11 months of 1954. 

“What the corporation testimony 
did not show,” he said, “was that 
this net profit is approximately $1 
million under average for a dealer- 
ship my size, a situation I contend 
reflects the inroads of direct fac- 
tory competition and maldistribu- 
tion of cars, complained of in my 
original testimony.” 

Anderson said he thought a sal- 
ary of $19,000 a year was not 
excessive for management of a 


Ex-Dealer Hamrick 


To Run for Congress 


MOBILE, Ala. — J. T. Hamrick, 
cancelled Oldsmobile dealer who 
testified against General Motors at 
the O’Mahoney hearings, has an- 
nounced he will seek the Congres- 
sional seat now held by Rep. Frank 
W. Boykin in next May’s Demo- 
cratic primary. 

Hamrick has worked in many 
political campaigns but has not 
sought public office before. He has 
been .in the auto business here 30 
years. 








business grossing $3 million a 
year. The $452,073.62 gross profit 
which Anderson listed for 1941-55, 


building I was asked to construct 
adequately to serve General 
Motors interests in the area of 
my franchise.” 

Anderson disputed GM testimony 
that at each of five meetings with 
factory officials between July, 1954, 
and May, 1955, he had expressed 
dissatisfaction with, and objection 
to, Pontiac policy of granting dis- 
counts on cars to certain employes. 
He referred only to abuses of the 
policy, he said. 

Hufstader’s testimony that An- 
derson objected to Pontiac em- 
ployes receiving any new cars, An- 
derson said, quoted a letter out of 
context and was misleading. He 
also denied. making other state- 
ments attributed to him by Huf- 
stader. 

Hufstader had testified that 
“there is no substance to Mr. Ander- 
son’s charge that he was obliged to 
lose money in providing warranty 
service on cars sold to employes 
under the discount plan.” 

Anderson insisted his firm did 
lose money on such cars, and that 

audited statements would back 
him up. 

The dealer also denied saying, as 
quoted by Hufstader, that some of 
the information in his controversial 
“Arithmetic of Disaster” was dis- 
torted. 

The facts were not distorted, 
Anderson said, although “it is quite 

obvious that my interpretation of 
the facts differs from that of Gen- 
eral Motors, quite likely to the 


extent that General Motors was 
prompted to testify in the above 
manner.’ 





Wrapped and Ready for Delivery— 


Sporting a fivorescent red ribbon, this Christmas Chevrolet caused heads to turn 


as it toured the streets of Oakland, Calif., 


for F. H. Dailey Motor Co. during the 


holiday season. Palmer Action Displays, Oakland, created the display by using 
an aluminum ribbon, which was prime painted and then sprayed with Velva-Glo 


fluorescent red color. 


Highway Program Likely, 
Dealer Bills in Doubt 


(Continued from Page 3) 
Public Works Committee would| was taking over the tax 


write the highway features. 
+ + ok 


y= this procedure, the taxes 
would be offered as an amend- 
ment to the Public Works Commit- 
tee bill when it reached the House 


floor, placing the weight of two 


key committees behind the bill. 
Such strategy also is expected 
to improve the bill’s chances of 
passing by removing the argu- 
ment made at the last session 
that the Public Works Committee 





Studebaker’s U.C. Push 


Company to Aid Dealers Clear Out Tradeins; 
25-Day Limit Set 


SOUTH BEND.—wWith the sales 
pace of its new models expected to 
double tradeins, Studebaker this 
month will launch the most exten- 
sive merchandising program in its 
history with an accent on used cars. 


This announcement by William 
A. Keller, general sales manager, 
coincided with his report that the 
used-car volume handled by Stu- 
debaker dealers this year was 21 
percent ahead of 1954. Aim of 
the program will be to help 
dealers set up a 25-day turnover 
of used cars. 

With continued high volume of 
industry new-car deliveries indi- 
cated this year, it is increasingly 


Dodge Moves 

MINNEAPOLIS. — The Dodge 
regional office here has moved from 
830 Roanoke Bldg. to new offices at 
920 Baker Bldg. Plymouth’s regional 
office, formerly at 618 Roanoke 
Bldg., has taken the former Dodge 
offices. 





Head Cleveland Independent Dealers— 


The Cleveland independent Auto Dealers Assn. installed new officers at its annual 
dinner-dance at the Hotel Hollenden. Seated, from left, are: Irv Rubin, board chair- 
man; Seymour Terrell, counsel; Sam Messerman, president; Mannie Weiser, secretary, 
and Harry Halpert, treasurer. Standing: Larry Skall, vice-president; Irv Elk and Mort 
Venig, board members; Bud Carter, eee Elliot Wiesenber, Milton 


Leiken, Hy Terman and John Chicker, board 


Members of the board not 


pictured include Allen Friedman, Leonard Derin, M. Berk, Ben Glassman, William 


Scher, Mark Durschlag, |. Stokes, Charles 


Heir, Jack Hornsby and William Mather. 


important that dealers analyze their 
used-car operations if they are to 
take advantage of full profit oppor- 
tunities, Keller said. 

In mapping, what Keller called 
the largest advertising and mer- 
chandising campaign in Studebaker 
history, particular emphasis was 
placed by him on the used-car 
phase in anticipation that Stude- 
baker dealers will handle their 
greatest volume of used-cars since 
1950. 

The company will establish used- 
car sales and merchandising clinics. 
Divisional managers will hold 
clinics in each sales zone and dis- 
trict managers and key dealers 
be given an intensive training 
course. 

The program includes training 
films and instruction in new pro- 
motional material and will be car- 
ried to dealers and salesmen by the 
district managers. 


The program is to 
bring to public attention the 
y Stude- 


dealer option to each buyer of a 
used car. 
The first is on a 50 percent price 


reduction basis for parts and serv- 
ice for 30 days after purchase; the 
second, a 25 percent reduction for 
60 days; and the third, a 15 per- 
cent reduction for the lifetime of 
the car. 

Under the program, dealers also 
will “certify” top notch used-cars 
which carry an affidavit from the 
original owner that the 
car was used only for passenger 
travel and received the best at- 
tention and service. 

Coordinated by Nick Susnjer, 
Studebaker national used-car man- 
ager, the program will be bannered 
“Always Buy Certified.” 

The preliminary training course 
will emphasize importance of re- 
conditioning, which can prepare a 
car for sale in a maximum of 36 
hours, yet put the cars in condition 
which warrants the dealers’ unqual- 
ified approval. 


preroga- 
tives of the Ways and Means 
Committee. 


The bill which was defeated in 
the House on July 27, by a vote of 
292 to 123, called for a $48.5 billion 
outlay for roads in the next 12 
years. It also would have levied 
$12.4 billion in taxes on highway 
users in the next 15 years to help 
finance the venture. 

Fallon said that while his new 
bill may be slightly smaller than 
the one he offered last session, it 
will still follow the pay-as-you-ride 
principle. 

* + 

HE Eisenhower bond issue 

plan, which called for a $385 
billion outlay spread over 10 years, 

of which $21 billion would have 
been financed by special bonds, also 
bn turned down by the House last 

y. 

The President, however, was 
not dead set on that plan and 
since then the Administration 
has let it be known that the 
White House will go along with 
the pay-as-you-ride approach 
favored by the Democrats. 

The President, like the automo- 
tive industry, is strongly in favor 
of a broad highway program and is 
willing to cooperate in any fair and 
equitable plan of payment. 

The Senate has passed the high- 
way bill of Sen. Albert Gore, Ten- 
nessee Democrat, proposing an ex- 
penditure of $18 billion in the next 
five years. 

The Senate proceeded on the 
theory that five years was long 
enough to plan ahead. 

Under both the Senate and 


Meanwhile, strong efforts are 
being made throughout the coutry 
to bring all highway interests into 

building . 


standing in stubborn opposition to 
each other. 

It now appears that defense 
needs, uncontrollable costs and 
election year pressures threaten to 
circumvent the Administration’s 
hope of balancing the budget in the 
1957 fiscal year. : 

* 


WHAT Congress will do about the 
individual tax cut which it 
would like to vote is- uncertain. 
But it is almost a cinch it will con- 
cur in the Administration request 
to extend corporate and excise 
levies due to drop automatically 
next April 1. 

The Administration has been 
counting largely on the tax revenue 
rising under the influence of all- 
time high prosperity to bring a 
balance to the 1957 budget. But it 
has to think always of unforseen 
international events. 
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These are the 





106 advertisers 


who have run 296 pages in Reader’s Digest since 
it began to take advertising in April, 1955... 


Adolph’s, Ltd. 

America Fore Insurance Group 
American Cyanamid Co. 
American Express Co. 


American Telephone & Telegraph Co. 


America’s Electric Light and Power 
Companies 


Association of American Railroads 
The Black & Decker Mfg. Co. 
Book-of-the-Month Club, Inc. 
Block Drug Co. 

The Borden Company 

The Borg-Erickson Corp. 

W. Atlee Burpee Co. ; 
Carnation Company 
Champion Spark Plug Co. 
Chrysler Corporation 
Colgate-Palmolive Co. 
Credit Union 

Douglas Aircraft Co. Inc. 
Eastman Kodak Company 
Economics Laboratory, Inc. 
Elgin National Watch Co. 


Equitable Life Assurance Society 
of the U. S. 


The Esterbrook Pen Co. 
Ethyl Corp. 


Field Enterprises, Inc. 


The Florist’s Telegraph Delivery 
Association, Inc. 


Ford Motor Co. 

General Electric Co. 
General Foods Corp. 
General Mills, Inc. 

The Glidden Co. 

B. F. Goodrich Co. 
Goodyear Tire & Rubber Co., Inc. 
The Greyhound Corp. 
Hall Brothers, Inc. 
Hamilton Watch Co. 
Hammond Organ Co. 

P. H. Hanes Knitting Co. 
Hertz Rent-A-Car System 
The Hoover Company . 
Hotpoint, Inc. 

Hunt Foods, Inc. 


International Business Machines Corp. 


International Silver Co. 
Andrew Jergens Co. 

S. C. Johnson & Son, Inc. 
Johnson & Johnson 
Kitchen Art Foods, Inc. 


Kraft Foods Company 


Lennox Furnace Co. 
Lewyt Corp. 
Life Savers Corp. 


Maryland Casualty Co. 


Massachusetts Mutual Life 
Insurance Co. 


Maytag Company 
Merrill Lynch, Pierce, Fenner 
& Beane 


Minute Maid Corp. 

Musical Masterpiece Society, Inc. 
National Cash Register Co. 
National Homes Corp. 

Thos. Nelson & Sons 

The Nestle Company, Inc. 

New York Life Insurance Co. 
North American Philips Co., Inc. 
Olin Mathieson Chemical Corp. 
Outboard, Marine & Mfg. Co. 
Paper-Mate Co., Inc. 

Parker Pen Company 

Philco Corporation 


Phoenix Mutual Life Insurance Co. 


Pillsbury Mills, Inc. 

Procter & Gamble Co. 

The Quaker Oats Co. 

Radio Corporation of America 
Revion Products Corp. | 
Réynolds Metals Co. 

Saginaw Products Corp. 
Savings & Loan Foundation 
Scott Paper Co. © 


Seiberling Rubber Co. 

W. A. Sheaffer Pen Co. 

Shell Oil Co. 

Simmons Company 

Sinclair Oil Corp. 

Smith-Corona Inc. 

Socony Mobil Oil Company, Inc. 
Sonotone Corp. 

Sperry Rand Corporation 
Standard Brands Incorporated 
State Farm Mutual Auto Insurance Ce : 
Studebaker-Packard Corp. 
Sugar Information, Inc. 
Sunkist Growers, Inc. 


Swiss Federation of Watch 
Manufacturers 


Sylvania Electric Products Inc. 
Trans World Airlines, Inc. 


Union Carbide & Carbon 
Corporation 


United Air Lines, Inc. 

Warner & Swasey Co. 
Western Electric Co. 

Western Union Telegraph Co. 
Westinghouse Electric Corp. 
Willard Storage Battery Co. 
The J. B. Williams Co. 

Zenith Radio Corp. 
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...and this is what they bought: 


Nation’s greatest circulation’. . . 


still SOWING Digest net paid circulation for the first 
six months of 1955 was 10,200,000 for the U. S. Edition alone 
(not including. Canada)— greater than the U. S. circulation of 
the next two leading magazines combined. 

Advertisers in the issues of April, May and June, for which 
circulation figures are available, have received an average bonus 
of 200,000 more copies than the 10 million figure on which the 
advertising page rate was based 9 months ago. 


Twice as much coverage where it 


counts most In the top 15 metropolitan areas, the 
Digest is bought by 3,450,000 people . .. 71% more than the 
second largest magazine . . . 146% more than magazine No. 3. 
Someone in one out of every four families in these areas buys 
the Digest. 


More buyers at newsstands 


Newsstand sales are up 5%—an average of 80,000 copies per 
issue—in 1955. The Digest outsells all other general magazines 
and women’s magazines at the newsstand (75,000 more copies 
than the leading women’s. magazine—240,000 more sales than 
the leading general weekly). 


*Not including newspaper supplements. All magazine circulation figures are from publishers’ statements. 


> 








Reader’s Digest Report (Cont.) 











Readers who like the Digest - 
with advertising Last March just before advertis- 


ing appeared in the Digest, a representative group of Digest 
subscribers was asked how they would like to see advertising 
in the magazine. 

‘Then in May, after ads appeared, the same people were inter- 
viewed again. Here were their opinions... 


Before seeing After seeing 
Digest with ads Digest with ads 
Thought magazine more interesting 9% 30% 
Thought magazine less interesting 4l 12 
Thought it as interesting as ever 43 58 
Depends on kind or amount of ads 7 0 


This research—plus the mass of mail we received—proves that 
readers in overwhelming majority have welcomed advertising 
to the Digest. 


36 million readers of a single issue 


Approximately 36 million people across the nation are esti- 
mated to have seen a single issue of the Reader’s Digest, accord- 
ing to an experimental study.* They include one out of every 
three people (29.4%) of those in the U.S. ten years old or older 
... o1% of all men and 27.8% of all women. 4 

It’s the largest ‘“‘audience” ever attracted to a magazine... 
almost as large as the unduplicated audience of the next two 
magazines. 


Lower “per thousand cost” than 
other top magazines Compare the Digest’s 


advertising cost per page per 1,000 circulation with leading 
general or women’s magazines. You'll find the Digest cost much - 
lower. A black-and-white page costs only $2.65 per 1,000—full — 
color only $3.10! A color spread in the Digest costs less per thou- 


sand than a color page in the next leading magazine. 


More “readers per dollar” than 


other top magazines 4 stuay of all the identi. 


cal or similar ads (totaling 73) appearing in both the Digest 
and other leading magazines in the period April through Sep- 
tember, 1955, shows that ads in the Digest produced: 


... 09% more readers per dollar who “noted” the ads. 
...56% more readers per dollar who “‘read most” of the copy. 


*Alfred Politz Research, Inc. Study of April, 1955 issue. 








More readers at younger ages* 

Take women 18 to 35, for example: The Digest’s “primary house- 
hold audience” ‘includes 3,000,000 of these women—compared 
with 2,250,000 for the next. general magazine, and 2,080,000 for 
the leading women’s magazine. And, of course, the Digest—with 
the nation’s largest total magazine audience — reaches more 
people in other age groups as well. 





The Digest also offers the heaviest coverage in all income 
groups. For example, it reaches 6,800,000 non-farm households 
earning over $4,000. The next two leading magazines combined 
reach only 6,790,000 of this group. 


Two “exclusives” that advertisers 


welcome A. Advertisers will continue to benefit from 
uncrowded copy in the Digest. Starting with the April, 1956 
issue, advertising will be limited to 20% of the content of any 
one issue (a much smaller ratio than that maintained by most 
magazines). This new policy, increasing available space, will 
give advertisers more flexibility to plan year-long schedules 
or seasonal promotions. 





B. Advertisers can continue to be certain of “keeping good com- 
pany in the Digest.” Each advertisement will be accepted if the 
; copy and its representation measure up to the high standards set 
) for the total content of every issue. And adve;tising will con- 
tinue to be limited to those products and services that are most 
acceptable to all segments of the Digest circulation. 


**Projections from Daniel Starch and Staff, 50th Consumer Magazine Report. 





S 
Z The Digest is a “‘reader’s magazine.” It offers more This faith . . . so widely shared and so often expressed . . . 
h readers—and more thorough reading—for your advertising over and over again leads people to action . . . produces 
1 ’ dollar than other magazines. This is an added advantage _ results without parallel. 
each advertiser enjoys in every issue. If you would like to have this powerful influence at work 
re Readers respond by the millions. to a few words in the __ to help you sell your products or services . . . write or 
Digest . . . because they have learned to believe in the phone Reader’s Digest in New York, Chicago, Detroit, 
Digest. To put it simply, people have faith in the Digest. or Los Angeles. 
& e 
: eader’s Digest 
it 4 SE. 





Largest magazine circulation in the U.S. .. . and in the world 


Over 10 million copies bought in the U. S. each month 
Over 18 million throughout the world 
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AUTOMOTIVE AUTOMOTIVE NEWS PLATFORM | 
™ 1 |. Fair and equitable contracts between manufacturers and dealers in 

A motor vehicles, parts and accessories; 

J 2. Every dollar of ra and oil taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 
{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things.of life than anywhere 
else in the world. 











Capsule Comment 


: Senator Mike Monroney’s subcommittee will start hear- 
ings Jan. 19 on automobile marketing practices, including 
phantom freight, new-car bootlegging and unsound financing. 


The new year starts off with a potential bang. 
A * * * 


Ford Motor’s stock-sale prospectus reveals the company 
has total assets of about $2! billion, with earnings reaching 
$312 million in the first nine months of 1955. 


Old Henry would have been mighty proud. 





In the realm of future auto finishes now in the labora- 
tories, Engineering Editor John Benedict reports factories 
i foresee retention of “showroom appearance” throughout the 

normal car life. 


Wanta bet that they'll never satisfy John Q. Motorist’s 
desire for a shiny wax and polish job? 


The first downtrend in traffic fatalities since last February 

was noted during the three-week safe-driving campaign, of 

which S-D Day was the midpoint, according to the Presi- 
dent’s traffic safety committee. 


Twenty-one states went entirely free of fatalities on 


1955 S-D Day, despite a national rise of 9.8 percent in 
deaths. 


According to AUTOMOTIVE NEws’ compilations, stocks of 
new cars in dealer hands have topped 700,000 units, the 
highest level ever recorded for this time of year. 

One thing is certain: There should be no scarcity of 
models for the spring market. 


America’s industrial leaders—automotive and non-auto- 
motive alike—forecast continued high production, high sales 
and a general rosy outlook for 1956. 


We’d like to add: A Happy—and Prosperous—New 
Year to all of you. 








Events 


Dealer Conventions 


Jan, 28-Feb. | —39th Annual National 
Automobile Dealers Assn, Convention, 
Sheraton Park and Shoreham Hotels, 
Washington, D. C, 

Feb. 27— Louisiana Automobile Dealers 
. Hotel Roosevelt, New Orleans, 


May 14-15—Pennsylvania Automotive Assn., 
The Inn, Buck Hill Falls, Pa. 

May 26-28 — South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. C, 

June 28-July I—New York State Automo- 
bile Dealers, Inc., Directors and County 
Vice-Presidents Spring Meeting, Lake 
Placid Club, Lake Placid, N. Y. 

Sept. 17-18—Minnesota Automobile Dealers 
Assn,, St. Paul Hotel, St. Paul, Minn. 
Sept. 30-Oct. 3—New York State Automo- 
"le Dealers, Inc. 33rd Annual Conven- 
tT The Concord, Kiamesha Lake, N. Y. 
Oct. ,-23—Florida Automobile Dealers 
a Fort Harrison Hotel, Clearwater, 

a. 

Dec. 2-4—Ohio Automotive Dealers Assn., 
Cleveland, O. 

Py * 


Dealer Auto Shows. 

Jan. 1-6-—Ambridge Auto Show, Town Hall, 
Ambridge, Pa. ; 

Jan. 6-14—Minneapolis Auto Show, Min- 
neapolis auditorium, Minneapolis, Minn. 

Jan. 7-15—San Francisco Auto Show, Civic 
Auditorium, San Francisco, Calif. 

Jan. 7-15—Columbus Auto Show, Veterans 
Memorial Bldg., Columbus, O 

Jan. 7-15—27th Annual Automobile Show, 
National Armory, Washington, D. C. 

Jan, 7-15— Chicago Auto Show, Interna- 
tional Amphitheater, Chicago, Ill. 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseum, Houston, Tex. 

Jan. 12-14—McKeesport Auto Show, Palace 
Garage, McKeesport, Pa. 

Jan. 12-15—Lorain Auto Show, Lorain, O. 

Jan. 13-22—Seattle Auto Show, Field Ar- 
tillery Armory, Seattle, Wash. 

Jan. 14-22—St. Louis Auto Show, Oakland 
Ave. Arena, St. Louis, Mo. 

Jan. 21-28—Baltimore Auto Show, 
Regiment Armory, Baltimore, Md. 

Jan. 21-28 — Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh, Pa. 

Jan. 21-29—Des Moines Auto Show, Vet- 
= Memorial Auditorium, Des Moines, 
a. 

Jan. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland, O. 

Jan. 25-29—San Diego Auto Show, Elec- 


Fifth 


tric Bldg., Balboa Park, San Diego, 
Calif. 

Jan. 28- Feb, 4— Rochester Auto Show, 
Rochester War “Memorial Auditorium 


and Exhibit Hall, Rochester, N. Y, 

Jan. 28-Feb. 5— Quad-City Autorama, 
Rock Island, Ill. 

Feb. 3-12—Omaha Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 

Feb. 5-12—Dallas Auto Show, Fair Park, 
Dallas, Tex. 

Feb. 6-11—Denver Auto Show, Coliseum, 
Denver, Colo. 

Feb. 11-18 — Milwaukee Auto Show, Mil- 
waukee Arena and Auditorium, Milwau- 
kee, Wis. 

Feb. 12-19 — Lansing Auto Show, Civic 
Center, Lansing, Mich. 

Feb. 18-26—Detroit Auto Show, Michigan 
State Fair Grounds, Detroit, Mich. 

Feb. 19-25—Syracuse Auto Show, Onon- 
daga County War Memorial Building, 
Syracuse, N. Y. 

Feb. 25-March 3—Kansas City Auto Show, 
Exhibition Hall, Municipal Auditorium, 
Kansas City, Mo. 

March 7-l1—Spokane Auto Show, Coli- 
seum, Spokane, Wash. 

March 9-11 — Kansas Motor Show, Sports 
Arena, Hutchinson, Kansas. 

March 16-18—Wichita Auto Show, Univer- 
sity of Wichita Field House, Wichita, 
Kans. 

April — Lewiston Auto Show, 
Armory, Lewiston, Me. 

2-2 


Lewiston 


General 


Jan, 1-10—Mexican International Autamo- 
bile Show,: National Auditorium, Mexico 
City. Mex, 

(See CALENDAR, Page 16, Col. 5) 
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“Sure, lem'me buy you a 


Automotive Cartoon 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 








cup of coffee—that will 


wipe out my profit completely.” 


Letterbox 








‘GM Gets a Welcome .. .’ 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. No attention is given to unsigned 
with the assurance that it will not be 
used, ‘f you so request, Address Editor, Automotive News, Detroit 26, Mich. 


letters but you may sign your name 





Who’s a Gyp? 
Hey, ‘fellows! Look quickly. Now 
us “poor devils” in the replacement 


trade, purveyors of pewter parts, | 


peddlers of the “gyp” stuff, etc., 
have another new addition to our 
fraternity. Hurry! 


suit and get ready to mix with 
royalty. 
“What's the excitement?” you ask. 
Why, man, just look who now 


joins us—none other than “Mr.) 


Biggie” himself. (“Mr. GM”). They 
don’t come any bigger! 

According to an announcement, 
the AC division of General Motors 
is now going to supply hydraulic 
valve lifters—three new types—“to 
fit” (yes, I said “to fit,” words 
always connected with that low- 
down replacement trade) other 
manufacturer’s cars. 

Can you imagine what’s happen- 
ing? These “originals” must be for- 
getting their lines and getting into 


The Big Stories 


An increase of 13 percent in the number of motor vehicles in opera- 
tion was shown in the annual statistical review of the automotive 
industry compiled by the B. F. Goodrich Co. During the past year 
there have been 20,229,025 cars and trucks registered in the U. S., 


compared with 17,897,609 in 1924. 


‘ A promise made 31 years ago when he was earning 10 cents an 
hour that he would retire when he made $1,000,000-was fulfilled on 
New Year’s Day by Joseph S. Donovan, president and treasurer of 


Donovan Motor Car Co., Boston. 


Production of motor véhicles in 1925 reached a new high of 3,883,000 
cars and 492,000 trucks, or a total of 4,325,000, according to Charles 
Clifton, president of the National Automobile Chamber of Commerce. 
The highest previous year’s production was in 1923, when 4,086,000 


cars and trucks were produced. 


The automobile and tire industries of the U. S. “will record an 
unprecedented output” in 1926, Secretary of Commerce Herbert 
Hoover declared in a New Year’s forecast of the economic prospects 


for the next 12 months. 





—From the files of Automotive News. 


Polish your) 
shoes, hunt a clean shirt, press the) 


|each other’s territory. They now 
announce material “to fit” Chrys- 
ler, Dodge, DeSoto, Lincoln, etc. 
Now, let’s ask ourselves a ques- 
tion: What’s the difference between 
a “gyp” part made by some manu- 
facturer, one not as big as GM, 
but who in principle is just as hon- 
|}est and conscientious in produc- 
| tion, and who on such production 
|for a part to fit a GM car is 
|labelled a “gyp”; and “Mr. GM” 
| himself, when they produce a part 
“to fit” the production of another 
manufacturer? 
| How can this part be “original” 
| if it doesn’t carry the producer's 
| trademark as Chrysler, etc.? Actu- 
‘ally, this places “Mr. GM” in the 
despised class of a “replacement” 
parts manufacturer. Sure, they may 
make these for the others as 
equipment—we don’t know that— 
but many make parts for them and 
sell some of the same products in 
the replacement circles, and fall 
into the “gyp” class. 

The shoe is on the other foot 
now, “Mr. GM,” and I say that you 
are no better than the fellows that 
you so long have despised. You, 
too, now are in the same class. 
With such facts in front of you, 
how can you continue to talk about 
“original” and maintain your stand 
as champions of the same? 

“Waiter, throw some mushrooms 
on that hamburg,” we are now mix- 
ing with the royalty of the auto- 
motive trade, and we have to live 
up to it. They may have steak, but 
they are not bucking the com- 
bination of the “Biggies” as we are. 
Therefore, we will have to settle 
for the hamburg (ahem, ground 
steak) and mushrooms. What 4 
break! 


Anyone with an ounce of brains” 
will now be able to see that re 
placement parts are replacement 
parts, whether made by GM or 
someone else. i 


“We are coming into our own; — 
and this action shows how silly it 


is when they talk about “gyp” parts. 
—Georce LaureNz, Medina, O. 
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Planning for tomorrow - Producing for today! 


Since the earliest days of the industry, Bendix foresight 
in product design and development has contributed 
materially to automotive progress. 

For —— Bendix* power braking and power steer- 
ing, two of the industry's most popular new car features, 
are the results of years of research and engineering by 
Bendix specialists in these important fields. 


Today Bendix engineers are likewise busy planning 
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and developing new and better products to meet the 
needs of the years ahead. 


It is because of this foresight the automotive industry 
looks to Bendix for components that continue to lead 
in public acceptance and dependable performance. 


*REG. U.S. PAT. OFF. 


BENDIX civrsion SOUTH BEND tworana 


Export Sales: Bendix International Division, 205 East 42nd Street, New York 17, N.Y. 
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US. Eases Its Bearhug 
On Nickel and Copper 


By William Ullman 

Washington Correspondent 
£ Nn Office of Defense Mobilization announced last week 
that a total of 4.1 million pounds of nickel a month would 
be diverted to private industry from scheduled shipments 
to the Government in the first quarter of 1956. A portion of 
the total quantity to be made available will be premium- 
price ferro-nickel and nickel@—§£ —A—______ 


ingot. 

ODM also authorized post- 
ponement of all copper deliveries 
due under Government contract in 
the first quarter. The deferred 
quantities will amount to approxi- 
mately 14,000 tons. 

None of the materials involved is 
to be released from the national 


stockpile, however. 
* * 


Tax-Cut Talk in Air 


N° ONE knows yet, what the Ad- 
+ ministration will recommend in 
the way of tax cuts in the coming 
a session of Con- 
gress. But it is 
certain that there 
will be extensive 
discussion of tax 
cutting in the 
months ahead. 

About 55 mil- 
lion individual in- 
come taxpayers 
will pay close to 
$32 billion to the 
Federal Govern- 
ment from their 1956 incomes. Each 
of the 55 million has an exemption | 
of $600 for himself, his wife and 
each dependent. 

Last year, Congress debated at 
great length the advisability of rais- 
ing this personal exemption to $700, 
$800 or even $1,000. That is the pop-| 
ular political way of cutting taxes. 

An increased exemption of only 
$100 would relieve more than six 
million persons from paying a tax. 
An $800 exemption would drop off 
almost 12 million taxpayers, while} 
an increase to $1,000 would remove 
almost 20 million and reduce rev- 
enues by roughly $7 billion. 

* * 


Club Names Ex-Dealer 


FRED L. HALLER, longtime 
Washington dealer, is the new- 
est member of the local advisory 
board of the Keystone Automobile 
Club. 

Haller was born and educated in 





William Uliman 


20 Leasers Form 
National Group to 


Set Up Standards 


CHICAGO. — A new national or- 
ganization, the American Automo- 
tive Leasing Assn., has been formed 
by 20 long-term car and truck- 
leasing companies, with the stated 
objective of helping to standardize 
practices in the leasing industry. 

The association also will provide 
a medium for exchange of informa- 
tion within the industry and an 
outlet for material of interest to the 
public, its backers said. 

Officers are: President, Armund 
J. Schoen, of Four Wheels, Inc., 
Chicago; vice-president, Paul Min- 
nich, of R. A. Co., Cleveland; treas- 
urer, Kenneth C. Glaser, of Lend 
Lease Transportation Co., Minne- 
apolis, and secretary, Jess S. Raban, 
of Chicago. 

In addition to Schoen. Minnich 
and Glaser, directors include John 
B. White. of Business Fleets, Inc., 
Philadelphia; -David Brockman, of 
Feld Leasing Service, Kansas City; 
Edward A. Nacke, of Drive-A-Car, 
Ine., New York; Milton Weiner, of 
General Auto Rental Co., Philadel- 
phia. 

The home office is at 77 W. Wash- 
ington St., Chicago. 





100 Feet of 48-12" x 18" Pennants 
All-Weather Durafilm Only $4.50 
Money refunded if not satisfied. 
MYRLO COMPANY 
2168 W. 25th, Cleveland 13, Ohio, dept. N 





the District of Columbia and oper- 
ated a dealership here for 33 years, 
retiring in 1952. 

He headed the Washington Au- 
tomotive Trade Assn. in 1932 and 
1933 and was president of NADA 
in 1950 after serving on numerous 
national committees. He was an 
NADA director for five years. 

The Keystone Automobile Club 
operates in Pennsylvania, New Jer- 
sey, Delaware, Maryland and the 











District of Columbia. Headquar- 
ters are in Philadelphia. 
* * a 


Road Outlook Brightens 


OST members of Congress feel 
that the next session will pro- 
duce overwhelming support for a 
big highway program in both House 
and Senate. The need for better 
roads is so great and so urgent, 
they say, that it is doubtful any 
group will long oppose legislation 
that should be enacted in the best 
interest of the country as a whole. 
The U. S. Chamber of Commerce 
last week instituted a nationwide 
poll of its more than 3,000 members 
—local chambers of commerce and 
trade and professional associations 
—to determine whether they would 
favor a new chamber policy calling 
for increased Federal aid to high- 
ways. 

The decision of the referendum, 
a spokesman said, will establish 
the stand of the national organi- 
zation on highway development, 
guiding its actions and public 
statements on the issue, and its 
testimony before Congress. 

Official figures show that the av- 
erage family has a vearly income 
after taxes of $4,300. Economists 
say that in another 20 years this 








Five Winners Named 
In Auto-Lite Contest 


TOLEDO. — Auto-Lite’s spark 
plug division has named the five 
winners in its contest to find the 
spark plug dealers who most 
resemble the dealer appearing on 
the firm’s billboards. Each win- 
ner was awarded a $100 savings 
bond. 

The winners were Russel] L. 
Ball of Corum Motor Co. (Dodge- 
Plymouth), Madisonville, Ky.; C. 
D. Bachman, of Inglewood Nash, 
Inglewood, Calif.; Bob Edmonds 
of Edmonds Service, Clinton, 
N. Y.; Charles Liska of Liska 
Service, Wisconsin Rapids, Wis., 
and J. O. Smith of J. D. Super 
Service, Jackson, Miss. 





income will exceed $8,000 a year, 
measured in the purchasing power 
of today’s dollar. 

Much of the increase will be 
spent, they add, in raising the 
standard of automobile living —a 
compelling argument for more and 
better highways. 

And the National Highway Users 
Conference says that instead of 
merely doubling, traffic may well 





triple in the next 30 years if better 
highways are provided. 


* * * 


Research-Minded Pair 
A REPORT prepared by the Bu- ~ 
reau of Labor Statistics for the © 
National Science Foundation indi- — 
cated last week that the electrical- © 
equipment and aircraft industrieg © 
far exceeded every other industry — 
in the amount of money spent an- © 
nually on research and develop- — 
ment. d 
These two industries together, ac." 
cording to the survey, accounted for | 
$1.5 billion of a total of $3.7 billion © 
spent by all industry on research © 
and development programs in 1953, © 
The report stated that approxi- 
mately 30 percent of all scientistg 
and engineers were employed by 
industry. 


N. D. Group Elects Absey 


GRAND FORKS, N. D. — Bob 
Absey (Lincoln-Mercury) has been 
elected president of the Greater 
Grand Forks Automobile Dealerg 
Assn., succeeding the late Truman 
Nomland. Absey also will serve as 
area chairman of the North Da- 
kota and national associations. 





New WDA lightweight 
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PATA Directors Retire— 


Raymond P. Scott (Oldsmobile), left, newly elected president of the Philadelphia 
Automobile Trade Assn., and Raymond E. Mills (Pontiac), right, retiring president, 
congratulate William T. Platcher (Oldsmobile), second from left, and Dave Reese| — 
{Oldsmobile) on the special citation awarded to them upon their retirement as PATA 
directors. New officers include Guy Hayden (Pontiac), vice-president; Ray Norton 
(Chevrolet), treasurer; Ken Duncan (Lincoln-Mercury}, secretary, and directors Thomas 
Carroll (Buick), George E. Gardner (Dodge), George Gorson (Chrysler), William R. 
Kolb (Chevrolet), Norton and Scott. 
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Eprror’s Note: This is one of a 
series oj letters on practical 
problems encountered in auto sell- 
ing. It is written by a veteran 
salesman, Bert Simons, who is 
active in today’s market. 


* * * 


Dear Ed: 


a world is made up of a 

large assortment of charac- 

’ ters, and when you are an auto- 
mobile sales- 
man, you meet 
up with many 
varieties. 

The people 
I’m going to tell 
you about today 
were of the 
theatrical world 

Shakespear- 

ean actors. 
Our show- 

room, which cs ae 

was downtown, Bert Simons 

was pordered by the Lyceum 





higqghweay tandem gives 


PAYLOAD AYEAR" 


..- built with a high percentage of interchangeable standard 


axle parts for easier service 
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and lower parts inventory! 


This new lightweight tandem brings two important 
new advantages to highway freighters— greater pay- 
load capacity} and much easier maintenance. 

More than two hundred pounds lighter than any 
other unit of the same capacity, this new TDA tandem 
will save a trucker 7,500 deadweight ton-miles during 
an average 75,000 mile year. This means more payload 
and profit where it counts. 

Almost all of the parts— gears, pinions, differentials 
and brakes—used in this new tandem are interchange- 


able with parts from Timken-Detroit® 
standard single axles. This assures op- 
erators less down time .. . faster, 
simpler, more economical service ... 
and smaller parts inventories. 


TIMKEN 


a 


AXLES 


of Axles 






Available with a choice 
of either Timken-Detroit axle 
connecting groups, or brackets to accept other ap- 
proved chassis hook-up parts. Plus these additional 
advantages with the Timken® lightweight tandem: 
TDA Inter-Axle Differential Divides Torque Evenly Be- 
tween Axles... and yet permits wheels of one axle to 
revolve faster or slower than wheels of the other axle. 
This means both axles are always doing equal 
amounts of work ...driving parts and tires last longer. 
Driver-Controlled Lockc»t— with TDA inter-axle dif- 
ferential, the driver can obtain the advantages of 
straight-through drive uder slick or icy conditions 
by locking out differential at any speed. 

Big, Dependable Hypoid Gears rotate in con- 
ventional direction for snaximum gear and 
bearing life. 

N This new highway tandem insures new 
pay load profits, faster, easier service and op- 
erating cconomies for highway truckers ev- 
erywhere. For compiete information contact 
your nearest vehicle dealer or branch. 


*based on 75,000 highway miles a year. 
tfor the same gross vehicle weight. 
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1956 


Meeting the Practical Problems .. . 
‘Case Histories of a Salesman 


Theater. This week the road show 
was “Macbeth.” 

Well, Ed, it was well after 
closing hours, with the main 
lights of our showroom out, and 
a few of us were sitting around 
swapping stories of the day when 
a knock on the window brought 
our attention to a couple want- 
ing to be let in. 

+ * a 


QWWHEN I opened the door and 
they took their coats off, lo 
and behold!—there were Lady 
Macbeth and her husband, both 
in full costume: 

These two characters out of 
Shakespeare had seen us sitting 
around from their dressing 
room next door and rushed 
right over. They wanted a 
closer look at the convertible 
we had on our showroom floor. 

After the shock of seeing Mac- 
beth and his lady in colorful re- 
galia sitting in the long, sleek, 
modern-design conyertible, I 







Plants at: Detroit, :4i * Oshkosh, Wisconsin « Utica, New York 
Ashtabula, Kenton and Newark, Ohio » New Castle, Pennsylvania 
©1956, 8 S & A Company 


13 





finally got back to normal and 
discussed the possibilities of trad- 
ing the “chariot” he used in his 
play for this high-powered ma- 


chine. 

By this time, I was calling him 
“General” and her “Lady”. As 
for me, I was just plain “Bert” 
—and was I plain. 

* * +* 


W* GOT along pretty well, for 
aside from their costume and 
manner of speech, they were 
very average Americans. That 
is, until I told them the price of 
this fully equipped car. It was 
then that Macbeth jokingly half- 
drew his saber and made ready 
to slay me. 

“Hold on, General,” I said, 
“et’s not forget the play is 
over. Besides this car you 
priced is loaded with extras you 
are not aware of. 

“For instance, it has over 200 
horses, while your chariot has 
only two. This car has rubber- 
tired wheels; yours has wood and 
iron, and makes lots of noise. 
And, finally, this car has foam- 
rubber seat cushions while your 
old chariot has hard wooden 
seats.” 

s * + 

= we both were, laughing 

and joking about the silly 
comparisons we were making, 
when his wife, Lady Macbeth 
seriously asked: “O Honorable 
General and Lord Master, do you 
think this new chariot would fit 
into our stable?” 

Well, that was it. Lady Mac- 
beth was telling her husband 
she liked the car very much 
and was satisfied to own it. 
The whole thing took less than 
half an. hour. 

The important thing was to 
have the car ready before 11 p.m. 
the following night because the 
show was ready to move on to 
another city. 

The next evening found me in 
the front row of the theater 
watching very intently. After all, 
Ed, I hadn’t appraised the trade- 


in yet. 
Bert Smons 


Pat O’Dea Closes Doors 


After 28 Years 

DETROIT: — Pat O’Dea, veteran 
Studebaker dealer and a former 
president of the Michigan Automo- 
bile Dealers Assn., has gone out of 
business. O’Dea said his plans for 
the future are indefinite although 
he is opening an office in the Maca- 
bees Building. 

After being graduated from the 
University of Michigan in 1920, 
O’Dea sold cars for Thomas J. 
Doyle Co. (Dodge-Plymouth) until 
1927 when he opened a Graham- 
Paige dealership. Later he shifted 
to Packard and has been a Stude- 
baker dealer since 1939. O’Dea also 
has been a director of the Detroit 
Auto Dealers Assn. 


Canadian Titles Asked 
OTTAWA.—The Board of Trade 
here has asked the Ontario Govern- 
ment to issue certificates of title in 
the purchase of motor yehicles to 
eliminate what was termed “shady 
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Combines Delco Wonder Bar tuning A toe-touch tunes in program while 
DELCO “FAVORITE STATION” FEATURE with your choice of five pushbuttons DELCO CONVENIENT FOOT CONTROL you keep your hands on the wheel 
for favorite station selection. ; ' Optional at slight extra cost. 


AS ADVERTISED IN THE SATURDAYJE 
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Here’s a really great advance in auto radio tuning! 


Asimple bar controls an amazing electronic device 
that actually tunes your radio for you more 
accurately than any other kind of tuning. 


This magical device is called the Delco Wonder 
Bar. Here’s how it works— ; 


Whether you’re in town or hundreds of miles 
ffom home the Delco Wonder Bar: tunes in 
every station within range with electronic accu- 
racy. Automatically. 


And fast . . . it’s all done just by touching the 
Delco Wonder Bar. Instantly, through the magic 
of electronics, it seeks out the nearest station on 
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the dial. Touch it again and the next station comes 
in—and so on across the dial, touch by magic touch. 


Safer, too. With the Delco Wonder Bar you can 
tune in station after station without ever taking 
your eyes from the road. And for even greater 
safety and convenience, a foot control is available 
for toe-tip tuning. And, you still have pushbuttons 
for “favorite station” tuning in your home area. 


When you buy your new car, ask your dealer for 
a demonstration. You'll. find Delco Radios with 
amazing Wonder Bar tuning available for any of 
the really modern cars. Delco Radio, Division of 
General Motors, Kokomo, Indiana. 
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TURNINGS 


by 


John T. Benedict 


Engineering Editor - 


N THINKING about land trans-| 
portation, mobility, ete—do you 
ever wonder why none of Nature’s 
creatures ever has evolved a wheel 
for purposes of locomotion? Does 
it seem strange that Mother Nature | 
—demonstratably so adept at fitting | 
form to environment—thus far has | 
produced no wheeled animals? 
Enlightenment now is at hand 
for those who have pondered over 
reasons why it should have been 
left for man to discover the 
wheel. THERE ARE NO 
WHEELED ANIMALS BE- 
CAUSE THERE ARE NO NAT- 
URAL HARD-SURFACED 
ROADS COVERING ANY EX- 








TENSIVE REGIONS OF THE 
EARTH’S SURFACE. 

It’s just about that simple. One 
of the early fruits of the new 
techniques for applying theoretical 
methods of analysis to “land loco- 
motion” was the discovery that 
mathematical proof was available 
for the idea that man’s locomotion 
system appears, in principle, in- 
ferior in cross-country operations 
to the locomotion created by 
Nature. 

As stated by Lt. Col. M. G. Bek- 
ker, one of the world’s authorities 
on the new science of terradynam- 
ics: “In an average soft ground 
crossing, wheel performance deter- 





ioriates more quickly than track 
performance; and both mechanisms 
are inferior to jumping, running or 
walking mechanisms.” 


Bekker notes that animal loco- 
motion is exclusively a cross- 
country operation, for Nature does 
not produce hard-surfaced roads. 
Yet, he says, “in this natural sys- 
tem of animal mobility, no wheel 
or rotating joint will be found.” 

In contrast, man-made, off-the- 
road locomotion is based entirely 
on the wheel—because even 
crawler type vehicles fundamen- 
tally are wheeled vehicles that 
“carry their own road.” In view of 
these essential differences between 
Nature’s approach and that taken 
by man, Bekker prefaced his 
thought-provoking “introduction to 
land locomotion mechanics” with a 
brief analysis of how animals move 
across country. 

By making some assumptions 
regarding the “mechanism of 
movement,” the locomotion ex- 
pert found that it is possible to 
determine the power required in 
various types of animal locomo- 
tion. His next step was to apply 
mathematical analysis procedures 
in a fascinating series of calcu- 
lations on power requirements 
and general locomotion efficiency 





for such creatures as the kanga- 
roo, rabbit, caterpillar, snake, and 
animals that walk and run. 

Computations of power require- 
ments for propulsion led Bekker 
to conclude that—on a hard smooth 
surface—“tracked vehicles may ap- 
proach the efficiency of walking 
and running, whereas wheeled ve- 
hicles exceed it in the assumed 
conditions.” . 

+ 


Soft Ground Offers 


A Different Conclusion 


N ENTIRELY different conclu- 
clusion, however, is derived 
when the comparison of locomotion 
methods shifts to a soft ground. 
Bekker’s assumption to set up the 
comparison was for a typical 10- 


inch layer of plastic soil of a con-| 
sistency such that it increases the | 


motion resistance, and thus the 
power required for propulsion. 

For the assumed conditions, a 
wheeled vehicle would increase its 
power requirements from 3 to 15 
horsepower per ton, while the 


tracked vehicle would make a bet- | 
ter showing in upping its power | 


requirement from 6 to perhaps 10 
horsepower per ton. 

However, if a “walking” ma- 
chine is conceived as having the 





Now...moisture-free air for air brake systems 





HIGH CAPACITY—valve can eject up to 4 fluid ounces at 
a time... even expels foreign particles which may have settled 


to the bottom of the tank. 
CORROSION RESISTANT 


metal parts. Diaphragms are a 


combination of neoprene and nylon cord for long life and high 


resistance to oil. 


OPEN TO ATMOSPHERE—valve fluid cavities are open to 
atmosphere . . . it is impossible to trap moisture within the unit. 
Cannot balance in open position...and “dump” reservoir 


pressure. 





Actuating 
Arm Type 





Treadle Type 





Basic Type 


New Wagner moisture ejection valve 
keeps reservoirs clean and dry—automatically! 


Since moisture accumulation in the brake system can be a problem 
for your truck customers, you'll be interested in this fully automatic 
moisture ejection valve. 
Operating at 15 to 20 ps.i. pressure, it ejects moisture with each 
average brake application. 
It mounts in any convenient location ...no heating element is neces- 
sary as the valve cannot freeze in open (exhaust) position. It connects 
to the air system by two.air lines—one leading from the bottom of the 
air reservoir and the other from a brake application line. 


Expulsions occur without a noticeable drop in tank gauge pressure. 


TYPICAL PIPING DIAGRAM 


MOISTURE EJECTION VALVE 


NIPPLE 
frre Tee 





$x 90° 
STREET 
ELBOW 


OVERBOARD 
DISCHARGE LINE 
OPTION 


a 


These. valves provide complete braking control for safe, sure | 
stops..Each valve is completely interchangeable with other i 
makes of. valves. The basic valve can be installed by simply 
transferring the actuating mechanism to the Wagner valve. 
The treadle valve can be adjusted to angle properly with the ] 
contour of the floor board and also offers external adjustment | 


- of exhaust valve clearance. 


For complete information on Wagner Air Brake Systems, l 


write today for Catalog KU-201A. 


his sete eet ieee Seis nen cee <cefaide- kes ep ms came ew coe com tile wakes ly et el ek, em Ge es 
WAGNER ELECTRIC CORPORATION, 6393 PLYMOUTH AVE., ST. LOUIS 14, MO. 


K56-2A 





LOCKHEED HYDRAULIC BRAKE PARTS and FLUID *NoRol * CoMoX BRAKE LINING * AIR BRAKES * AIR HORNS * TACHOGRAPHS 
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same mass and proportions as the 
tracked and wheeled vehicles, 
then the power requirement in- 
crease would be negligible for the 
shift from hard to soft ground— 
and remain in the range of about 
6 horsepower per ton. 

Bekker’s findings indicate that a 
similar conclusion applies to an 
imaginary “jumping” vehicle ag 
well as to other schemes of trans- 
portation. In short, their theoret- 
ical power requirements do not 


increase as rapidly as in the case of - 


wheeled vehicles on changing from 
hard to soft ground crossing. 


Analysis of another important 
aspect of the locomotion problem— 
| vehicle speed—was based on an as- 
sumption of rough terrain that 
would reduce tracked vehicle speed 
to 10 mph and wheeled machines 
to 5 mph. Under similar condi- 
tions, jumping or running (by a 
sure-footed animal) would be prac- 
tically unhampered by roughness 
of ground surface. 

Thus a mountain goat is the fast- 
est “locomobile” in a rough terrain. 
(The value of a wheel is deter- 
|mined solely by the quality of 
| smooth, hard roads.) Bekker ob- 
serves, “This is probably why 
| Nature did not produce a wheel, 
although she has produced wonders 
|of adaption of organisms to their 
| environments.” 


It’s no doubt true that mechan- 

| ical difficulties in designing a 
“walking” machine may justify 

| the present universal use of 
| wheels. To promote further prog- 
ress in off-road locomotion, Bek- 





ker advocates the application of 
theoretical mechanics to land 
locomotion of motor vehicles. 


| “Potentialities of such a develop- 
|ment may have the same relative 
| magnitude as those which stood be- 
fore aviation until aerodynamics 
|was established,” says Bekker — 
|who is director of the Detroit Ar- 
| senal’s Land Locomotion Research 
| Labortory. 


If you design or sell any type of 
off-road equipment, the eventual 
implications of this statement may 
be of major proportions in your 
field of activity. For a quick brief- 
ing on the status and significance 


feature article in the Engineering 
Section of last week’s issue. 





Calendar 


(Continued from Page 10) 


General 


Jan. 9-13—Society of Automotive Engi- 
neers Annual Meeting, Sheraton-Cadil- 
lac and Statler Hotels, Detroit, Mich. 

Jan. |1-14—American Road Builders Assns. 
54th Annual Convention, Municipal Audi- 
torium, Miami Beach, Fla. 

Jan. 13-Feb. 5—Sports Cars in Review 
Show, Henry Ford Museum, Greenfield 
Village, Dearborn, Mich. 

Jan, 15-17—Second Annual Auto Trim Show, 
Hotel Statler, New York, N. Y. 

Jan. 16-21—Grand Rapids Auto Show, 
Civic Auditorium, Grand Rapids, Mich. 

Jan. 
Waldorf-Astoria, New York, N. Y 

Jan. 20-2I—Sports Car Club of America 
Business Meeting, Sheraton-Cadillac 
Hotel, Detroit, Mich. 

Jan. 23-25 — ‘5th Annual Meeting, Truck- 
Trailer Manufacturers Assn., Edgewater 
Gulf Hotel, Edgewater Park, Miss. 

Jan. 31—Mid-Winter Luncheon, Automo- 
bile Old Timers, Mayflower Hotel, 
Washington, D, C. 

Feb. 4-12— General Motors Motorama, 
Dinner Key Auditorium, Miami, Fla. 

Feb. 6-9 — Automotive Accessories Manu- 





facturers of America Exposition, Navy 
Pier, Chicago, Ill. 

Feb. 12-26—NASCAR Speed Weeks, Day- 
tona Beach, Fla. 


* Feb. 21-22—MEMA, NSPA and MEWA 
National Conventions, San Francisco, 
Calif. 

March .3-1!—General .Motors* Motorama, 
Pan Pacific Auditorium, Los Angeles, 
Calif. 

March 6-8—Society of Automotive Engi- — 
neers, Passenger Car, Body, and Mate- 
rials ‘Meeting, Hotel Statler, Detroit. 
Mich, 

March 19-2i—Society of Automotive Engi- 
neers, Production Meeting and Forum, 
Hotel Statler, Cleveland, O. 

- March 24-April 1—General Motors Motor- 
- Civic Auditorium, San Francisco, 

vw, 

April 16-20 — New York's annual Safety 
Convention and Exposition, Hotel Stat- 
ler, New York, N. Y. 

Apr. 19-29—General Motors 
National Guard Armory, Boston, Mass. 

April 21 - May 2—38th International Motor 

ow, Turin, Italy. 

April 28-May 6—Iinternational Automobile 
Show, Exhibition Hall, Coliseum, New 
York, N. Y. 

June 3-8— Society of Automotive Engi- 
neers Summer Meeting. Chatfonte-Had 
don Hall, Atlantic City, N. J. 

June 11-15—National Plastics Exposition, 
New Coliseum, New York, N. Y. 


of research in terradynamics, you 
may want to take a look at the - 


19-24 — General. Motors Motorama, 3 


Motorama, 
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Commereial Car | 


STOMA Me Lae LM 


imerica’s Trucks, 


TTR Mee 


+ by Jack Weed 


ACK in the early teens, E. 

Leroy Pelletier coined a slogan 
for Reo that became basic for per- 
haps the greatest name that ever 
has been given a truck, the Speed 
Wagon. This slogan was the Gold 
Standard of Values. 


In an advertisement in the 
Saturday Evening Post there ap- 
peared one of Pelletier’s cryptic 
descriptions of what was back of 
this slogan when he said of Reo: 

“More millions have been dis- 
tributed in the form of efficiency 
—earning capacity—and in sav- 
ings in operation and upkeep. 
More and more we learn that 
only those who perform a better 
service are entitled to succeed.” 

Consciously or unconsciously down 
through the years, this thinking 
seems to have permeated succeed- 
ing groups of Reo officials for 
even today, nearly 40 years after 
the coining of name “Speed Wagon,” 
only good is linked with the name. 

That, to my humble way of think- 
ing, is one of the greatest things 
that can happen to a manufacturer 
in this fast-moving automotive 
industry. 

* * * 


A Label of Integrity 


IRMS can go off on a tangent 
and bring out a car that does 
not fit the sales ability of its dealer 
organization, “which happened at 
Reo, or a firm can miss the pub- 
lic’s idea as to styling or some 


other feature. But if a slogan can} 


live for more than a quarter of a 
century it means that more than 





Private Council 


To Air Ohio Tax, 
Cabinet Report 


WASHINGTON. — Problems con- 
fronting business and industrial 
concerns which operate trucks to 


carry their own products will be) 


discussed at the 17th annual con- 
vention of the Private Truck Coun- 
cil of America, Inc., to be held Feb. 
9-10 at the Cleveland Hotel, Cleve- 
land. 


The Ohio axle-mile tax will be a} 


feature of the first day’s program 
when representatives of manufac- 
turing, labor and government will 
tell how this tax affects their oper- 
ations. Another highlight of the 
first day’s program will be a dis- 
cussion of “Privately Operated 
Trucks—Their Place in an Expand- 
ing Economy.” 

The business program will begin 
at 10 a.m. Feb. 9, when the commit- 
tee chairmen will report. High- 
lighting this session will be a 
discussion of the Cabinet Commit- 
tee Report on Transportation and 
the proposed highway building pro- 
gram. 

At the Feb. 10 session manufac- 
turers will be given an opportunity 
to discuss the latest engineering 
developments affecting trucks. Con- 
Sumers will get an opportunity to 
question manufacturers about their 
products. 


Representatives from truck leas- | 
ing companies also will report at! 


the Friday morning session. The 
closing event will be a report on 
the threats and challenges to pri- 
vate truck operations as embodied 
in various legislative proposals. 
The opening luncheon on Feb. 10 
will be addressed by Louis B. 
Seltzer, editor of the Cleveland 





|a modicum of integrity has been 
| built into the product. 

While I know that the present 
management, and especially Bill 
Walworth, the chief engineer, 
weren’t around Reo in those days 
of the glory that was the Speed 
Wagon, the present management 
is hewing to the same quality 
standard that was the pride of 
Scott, Thomas and Reuschaw of 
those early days. 

Bill Walworth is entirely factual 
when looking ahead for Reo. He 
is enough of a salesman to know 
that Reo’s place in the current 
transportation world is not in try- 
ing to slug it out with the “big- 
gies” in the industry. 

He also knows that with its 
limited current distribution and 
without a high-volume passenger 
car to write off much of the over- 
head on expensive assemblies such 
as engines and power trains, Reo 
has no business in the light-truck 
market. 


* x * 


|Trucks for Special Jobs 


S° WHILE the Speed Wagon that 
held Reo in top output and 
sales position in the industry for 
years was rated at 1% tons, there 
is little likelihood that Reo ever 
again will build that light a truck. 

With their 30 branches and their 
517 dealers—or distributors, as Jack 


dignify them—Reo must carve its 
niche in the industry by building 
a better job for a relatively few 
vocational uses. 

And that is Bill Walworth’s aim. 

The results of that policy are 

showing up this year, particu- 

larly in registrations and pene- 
tration in several vocational uses. 

Reo, according to its figures, 
rocked along at around 3,000 jobs 
a year for the past five years until 
this year when things began to 
happen after the introduction of 
the new big V-8 power plant. 

In 1951 it sold 3,164 units, in 
1952 it sold 3,767, in 1953 it put 
2,779 jobs on the road and in 1954, 
when a change in management was 
in the making, it dropped to 1,954. 

* * * 


9-Month Sales Soar in °55 
UT in the first nine months of 
this year, Reo sold 3,274 jobs, 
with the majority being in the 

(Continued on Page 19, Col. 1) 
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INADA Notes New Selling Problems . . . 


Truck Clinic Is Revived 


| 





Adams, the top sales kick, likes to 2 








| will be just as well attended as 1949 


ETURNING to the NADA con- 

vention agenda this month 
after a seven-year lapse is a clinic 
on truck merchandising. The 1956 
revival is scheduled for 2:30 p.m. 
Jan. 29 at Washington’s Sheraton 
Park Hotel. 


The fact that NADA has de- 
cided to repeat the 1949 sym- 
posium on truck dealer problems 
is viewed as recognition of the 
increasing competitiveness in this 
field, as well as the resulting 
pressure created by the push for | 
greater car sales shares. 


The clinic will present six highly- | 
rated dealers who have done out-| 
standing truck merchandising jobs| 
over a number of years. Their sub- | 
jects will include: New truck sell- | 
ing, used truck merchandising, the | 
profits to be found in pushing truck 
parts, how good service builds truck 
customers, the extra profits possible | 
in truck body and equipment sales | 
and management control of a suc- | 
cessful dealership. 

* * oe | 


ee this year’s clinic | 


will be Robert J. Purcell, of | 
White Trucks, 


| 


Purcell Syracuse, | 


nN. %. 


Speakers will be Isidor B. Ros- 
man, Mineola Mack Distributors, 
New Hyde Park, 
N. Y.; Chris M. 
Barth, parts man- 
ager of W. O. 
Strausbaugh 
(Dodge - Plym- 
outh), Youngs-| 
town, O.; J. F.! 
Dailey, Dailey} 
Motors, Inc.| 
(GMC), Martins- | 
burg, W. Va.;| 
Walter E. Hein-| 
gartner, Kinney) 
Motors, Inc. (Chevrolet), Brooklyn, 
N. Y., and Jeremiah Valliant, Quil- 
lin- Valliant, Inc. (International), 
Salisbury, Md. 

As can be seen from the loca- | 
tions and line connections of the 
men selected, both big city and 
small town operations are cov- | 


Robt. J. Purcell 


ered. Dealers who sell the small | 
stuff and those who concentrate 
on the larger tonnage vehicles 
will be represented. 

It is expected by truck men that 
the panel discussion which will | 
take place in the Sheraton-Park | 





clinic, which played to an overflow | 
audience of dealers in the Colonial | 


in San Francisco. | 
At that time, trucks were just) 


beginning to become a sales prob-}he was entitled to a discount. The 


lem and dealers with truck fran-| 
chises were interested in finding | 
out all they could about how to 
cope with some of the problems of 
the day. 
* = * 
UST how far the trade has gone 
since that day can be appreci- 


j}ated when it is realized that the! g 
| most hotly-discussed topic was how 
| big should a fleet owner be before 





TTMA Convention 
To Keynote ’56 
As ‘Crucial Year’ 





WASHINGTON. — An extensive 
program, covering almost every 
subject of current interest to high- 
way transport, will be presented by 
the Truck- Trailer Manufacturers 
Assn. during its fifteenth annual 
convention Jan. 21-25 at the Edge- 
water Gulf Hotel, Edgewater Park, 
Miss. 

Jack Williams, newly - elected 
president of the American Truck- 
ing Assn., will deliver the opening 
address, “1956 — Transportation’s 
Crucial Year,” on Jan. 23. This pro- 
gram also will feature panel dis- 
cussions on piggy-back, fishy-back, 
developments in air freight and the 
Army’s new containerization pro- 
gram. 

Professor Marvin J. Barloon, of 
Western Reserve University, Cleve- 
land, will present a 1956 truck- 
trailer industry forecast. TTMA 
associate members will be hosts 
for Monday evening’s “plantation 
party.” 

Tuesday, designated as “truck- 
trailer day,” will be highlighted by 
discussions of problems posed by 
double draft weighing of tandem 
axles, a report on the new ICC 
auxiliary brake requirement, a re- 
port on findings of the WASHO 
road test and the presentation of 
three papers on refrigeration prob- 


| lems. 


John L. Springer, executive direc- 
tor, Western Highway Institute, 
will review legislative developments 


|in Western states as they affect 


highway transport. TTMA’s annual 
business meeting, election of offi- 
cers and presentation of committee 
reports will be held Jan. 25. 


The annual TTMA banquet, on 


‘ballroom of the St. Francis Hotel | Wednesday evening, will be given 


over to honoring the 31 firms who 
founded the association in 1941-42. 


‘Cocktail Shaker’ Softens Ride 


| N AN effort to make their light; they have developed a device that; V. Crockett, GMC chief engineer. 
trucks more attractive to the| smooths out road vibrations before 
| suburbanite, small farmer and_|they reach the frame. 


others who need such vehicles upon 
occasion, manufacturers have ex- 


| 


Around the GMC plant, the 
device is referred to as the “cock- 


pended considerable time and) tail shaker.” 


money on getaway, appearance and 
comfort. 


| 


But for its formal introduction 
at the upcoming Chicago Automo- 


Automatic transmissions have 
given them near-passenger-car 
operation. Bodies have been 
streamlined, comfortable seats 
have been installed and provi- 
sions have been made for heaters 
| and radios. 

| But a major drawback remained. 


| 
| 
| 


The “bob” of an empty pickup or) 


| panel on a rough country road still 
| brought many complaints, especial- 
ly from women. 
| * > > 
OW, engineers at General Mo- 
tors Truck & Coach claim to 
| have solved that problem. They say 


| 
| 


| 





road shock damper. 

Mounted behind the trucks’ front | 
wheels, the dampers are said to 
counteract road jolts with “float- 
ing” weights that slide downward | 
in metal cylinders when bumps are | 
encountered. 

* * + 
“= development is one of the 
most significant ever achieved| 
for truck riding comfort,” said C. | 


NEW PRODUCTS 





Page 22 


“These dampers not only mini- 
mize road jolts, but also tend to 
keep the wheels in contact with 
the road surface even under the 
most severe driving conditions, 
thus giving the driver more posi- 
tive control over his vehicle at 
all times.” 

Crockett said the dampers actu- 
ally “smooth out” washboard roads 
and greatly reduce the threat of the 
vehicle skidding out of control. 

“Driver fatigue is reduced ma- 
terially, Crockett continued, “as the 
decrease in wheel bourice and skid- 
ding on bumpy roads enables the 
driver to steer the vehicle with a 
minimum of effort. This is an im- 
portant safety factor, for it is a 
well-known fact that a fresh driver 
is a safer driver.” 

* > 


* 
NN road tests, the company says, 
it was found that trucks 
(Continued on Page 18, Col. 1) 


consensus of the panel was that to 

LS get a fleet dis- 
joes ™ > count, an owner 
& should own and 
operate at least 
five trucks. 

Other topics of 
that discussi6én, 
which also date 
the truck busi- 
ness, were as fol- 
lows: S. L. Sav- 
idge (Dodge) on 

= how to select and 

I. B. Rosman train truck sales- 
men (still a hot subject); J. L. Shel- 
burne (Chevrolet) on the advan- 
tages of separate sales and service 
for trucks; Phil Johnston (Ford) 
observing that the average gross 
of $339 per truck could be raised 
$59 by body and equipment sales, 
and K. O. Dalby (White) pointing 
out that to build customers when 
selling the heavy trucks, care must 
Apes to make the truck fit the 
job. 

Every panel member this month 
reputedly is a most able truck 
merchant and has a record for 
doing a profitable truck job over 
the years. 

Moderator Purcell has been in 
the transportation business since 
1913. For the past six years he has 
been in business for himself, han- 
dling White in central New York. 
recently added Autocar to his 

ne. 

He has worked both as a retail 
and wholesale salesman for White 
and has been a sales manager, as 
well as a district manager. Alto- 
gether he has spent 40 years in 
trucking, 27 years for White, seven 
years for Brockway and six in his 
own business. 

. * * 
#BAkts is the parts manager for 
the wholesale parts division of 
Strausbaugh Motor, which has the 
(Continued on Page 18, Col. 2) 








Top Trucks 


New-truck registrations for ten 
ae plus 34 states for Novem- 


1955 Pos. Make 1954 Pos. 
1—281,393 Chev. 258,882— 1 
2—257,493 Ford 237,A476— 2 
3— 89,729 Int. 713,931— 3 
4— 71,223 GMC 59,221— 4 
5— 58,512 Dodge 52,732— & 
6— 23,217 Willys 14,649— 6 
I— 12,555 White 10,117— 7 
8— 9,721 Stude. 8,852— 8 
9— 9,355 Mack 5,345— 9 
10— 3,209 Diamond T 2,335—i0e 
1ll— 2,712 Reo 2,0565—11 
12— 913 Brockway i,128—i2 

7,221 Mise. 4,490 
Total All Makes 
827,253 731,213 


Further details on Page 28. 


Chevrolet Clings 
To Truck Lead 


fie ewe registrations reached 787,- 
728 for the first 10 months of 
1955 and October's total was 87,- | 
262, topped only by October regis- 
trations for 1950 and 1951, accord- 
ing to figures compiled by R. L. 
Polk & Co. 

Chevrolet continued to lead 
Ford in total registrations for 
the year with International third 
| and GMC fourth, followed by 
Dodge, Willys, White, Studebaker 
| and Mack. 
| Diamond T was tenth in the reg- 
istration race with Reo eleventh 
and Brockway in twelfth spot. 

However, both Chevrolet and 
' (Continued on Page 18, Col. 3) 














THIS WONDER BAR|: 
IS THE MARK OF |/ 


WONDER. 





Combines Delco Wonder Bar tuning A toe-touch tunes in program while ' 
DELCO “FAVORITE STATION” FEATURE with your choice of five pushbuttons DELCO CONVENIENT FOOT CONTROL you keep your hands on the wheel. 
for favorite station selection. Optional at slight extra cost. 





AS ADVERTISED IN THE SATURDAY 








Here’s a really great advance in auto radio tuning! 


A simple bar controls an amazing electronic device 
that actually tunes your radio for you more 
accurately than any other kind of tuning. 

This magical device is called the Delco Wonder 
Bar. Here’s how it works— 

Whether you’re in town or hundreds of miles 
from home the Delco Wonder Bar tunes in 
every station within range with electronic accu- 
racy. Automatically. 

And fast . . . it’s all done just by touching the 
Delco Wonder Bar. Instantly, through the magic 
of electronics, it seeks out the nearest station on 


WORLD LEADER 


the dial. Touch it again and the next station comes 
in—and so on across the dial, touch by magic touch. 


Safer, too. With the Delco Wonder Bar you can 
tune in station after station without ever taking 
your eyes from the road. And for even greater 
safety and convenience, a foot control is available 
for toe-tip tuning. And, you still have pushbuttons 
for ‘‘favorite station” tuning in your home area. 


When you buy your new car, ask your dealer for 
a demonstration. You'll find Delco Radios with 
amazing Wonder Bar tuning available for any of 
the really modern cars. Delco Radio, Division of 
General Motors, Kokomo, Indiana. 
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TURNINGS 


by 


John T. Benedict 


Engineering Editor 


N THINKING about land trans- 


portation, mobility, ete——do you | 


ever wonder why none of Nature’s 
creatures ever has evolved a wheel 
for purposes of locomotion? Does 
it seem strange that Mother Nature 
—demonstratably so adept at fitting 
form to environment—thus far has 
produced no wheeled animals? 


Enlightenment now is at hand 
for those who have pondered over 
reasons why it should have been 
left for man to discover the 
wheel. THERE ARE NO 
WHEELED ANIMALS BE- 
CAUSE THERE ARE NO NAT- 
URAL HARD-SURFACED 
ROADS COVERING ANY EX- 





TENSIVE REGIONS OF THE 
EARTH’S SURFACE. 


It’s just about that simple. One 


methods of analysis to “land loco- | 
motion” was the discovery that) 
mathematical proof was available 
for the idea that man’s locomotion | 
system appears, in principle, in-| 
'ferior in cross-country operations | 
to the locomotion created. by) 
Nature. 
| As stated by Lt. Col. M. G. Bek-| 
| ker, one of the world’s authorities | 
|on the new science of terradynam- | 
jices: “In an average soft ground | 
' crossing, wheel performance deter-— 


|ioriates more quickly than track 
| performance; and both mechanisms 
| are inferior to jumping, running or 


| walking mechanisms.” 
| Bekker notes that animal loco- 


motion is exclusively a cross- 
country operation, for Nature does 
|not produce hard-surfaced roads. 
| Yet, he says, “in this natural sys- 
|tem of animal mobility, no wheel 
lor rotating joint will be found.” 

| In contrast, man-made, off-the- 
|road locomotion is based entirely 
|on the wheel—because even 
'crawler type vehicles fundamen- 
tally are wheeled vehicles that 
“carry their own road.” In view of 


| these essential differences between 
| Nature’s approach and that taken 


| by man, 
of the early fruits of the new! 


techniques for applying theoretical | 


Bekker prefaced his 
thought-provoking “introduction to 
land locomotion mechanics” with a 
brief analysis of how animals move 
across country. 

By making some assumptions 
regarding the “mechanism of 
movement,” the locomotion ex- 
pert found that it is possible to 
determine the power required in 
various types of animal locomo- 
tion. His next step was to apply 
mathematical analysis procedures 
in a fascinating series of calcu- 
lations on power requirements 
and general locomotion efficiency 





for such creatures as the kanga- 
roo, rabbit, caterpillar, snake, and | 
animals that walk and run. 
Computations of power require- | 
ments for propulsion led Bekker | 
to conclude that—on a hard smooth | 
surface—“tracked vehicles may ap- 
proach the efficiency of walking 
and running, whereas wheeled ve- 
hicles exceed it in the assumed 


conditions.” 
= * 


Soft Ground Offers 


A Different Conclusion 


N ENTIRELY different conclu- 

clusion, however, is derived 
when the comparison of locomotion 
methods shifts to a soft ground. 
Bekker’s assumption to set up the 
comparison was for a typical 10- 
inch layer of plastic soil of a con- 
sistency such that it increases the 
motion resistance, and thus the 
power required for propulsion. 

For the assumed conditions, a 
wheeled vehicle would increase its 
power requirements from 3 to 15 
horsepower per ton, while the 
tracked vehicle would make a bet- 
ter showing in upping its power 
requirement from 6 to perhaps 10 
horsepower per ton. 

However, if a “walking” ma- 
chine is conceived as having the 





Now...moisture-free air for air brake systems 





HIGH CAPACITY—valve can eject up to 4 fluid ounces at 
a time... even expels foreign particles which may have settled 


to the bottom of the tank. 


CORROSION RESISTANT metal parts. Diaphragms are a 
combination of neoprene and nylon cord for long life and high 


resistance to oil. 


OPEN TO ATMOSPHERE—valve fluid cavities are open to 
atmosphere . . . it is impossible to trap moisture within the unit. 
Cannot balance in open position...and “dump” reservoir 


pressure. 
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WAGNER ELECTRIC CORPORATION, 6393 PLYMOUTH AVE., ST. LOUIS 14, MO. | 
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New Wagner moisiuse ejection valve 
keeps reservoirs cleananckury—automatically! 


Since moisture accumulation in the brake system can be a problem 
for your truck customers, you'll be interested in this fully automatic 
moisture ejection valve. 
Operating at 15 to 20 pss.i. pressure, it ejects moisture with each 
average brake application. 
It mounts in any convenient location ...no heating element is neces- 
sary as the valve cannot freeze in open (exhaust) position. It connects 


to the air system by two air lines—one leading from the bottom of the 
air reservoir and the other from a brake application line. 


Expulsions occur without a noticeable drop in tank gauge pressure. 
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These valves provide complete braking control for safe, sure 
stops. Each valve is completely interchangeable with other 


makes of valves. The basic valve can 


transferring the actuating mechanism to the Wagner valve. 
The treadle valve can be adjusted to angle properly with the 
contour of the floor board and also offers external adjustment 


of exhaust valve clearance. 


For complete information on Wagner Air Brake Systems, 


write today for Catalog KU-201A. 
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same mass and proportions as the 
tracked and wheeled vehicles, 
then the power requirement in- 
crease would be negligible for the 
shift from hard to soft ground— 
and remain in the range of about 
6 horsepower per ton. 
| Bekker’s findings indicate that a 
| similar conclusion applies to an 
imaginary “jumping” vehicle as 
| well as to other schemes of trans- 
| portation. In short, their theoret- 
ical power requirements do not 
increase as rapidly as in the case of 
wheeled vehicles on changing from 
hard to soft ground crossing. 

Analysis of another important 
aspect of the locomotion problem 
vehicle speed—was based on an as- 
sumption of rough terrain that 
would reduce tracked vehicle speed 
to 10 mph and wheeled machines 
to 5 mph. Under similar condi- 
tions, jumping or running (by a 
sure-footed animal) would be prac- 
tically unhampered by roughness 
of ground surface. 

Thus a mountain goat is the fast- 
est “locomobile” in a rough terrain. 
(The value of a wheel is deter- 


mined solely by the quality of 
smooth, hard roads.) Bekker ob- 
serves, “This is probably why 


Nature did not produce a wheel, 
although she has produced wonders 
of adaption of organisms to their 
environments.” 


It’s no doubt true that mechan- 
ical difficulties in designing a 
“walking” machine may justify 
the present universal use of 
wheels. To promote further prog- 
ress in off-road locomotion, Bek- 
ker advocates the application of 
theoretical mechanics to land 
locomotion of motor vehicles. 


“Potentialities of such a develop- 
ment may have the same relative 
magnitude as those which stood be- 
fore aviation until aerodynamics 
was established,” says Bekker — 
who is director of the Detroit Ar- 
senal’s Land Locomotion Research 
Labortory. 


If you design or sell any type of 
off-road equipment, the eventual 
|implications of this statement may 
|be of major proportions in your 
field of activity. For a quick brief- 
ling on the status and significance 
|of research in terradynamics, you 
may want to take a look at the 
feature article in the Engineering 
Section of last week’s issue. 


Calendar 


(Continued from Page 10) 





General 


Jan. 9-13—Society of Automotive Engi- 
neers Annual Meeting, Sheraton-Cadil- 
lac and Statler Hotels, Detroit, Mich. 

Jan. 11-14—American Road Builders Assns. 
54th Annual Convention. Municipal Audi- 
torium, Miami Beach, Fla. 

Jan. 13-Feb. 5—Sports Cars in Review 
Show, Henry Ford Museum, Greenfield 
Village, Dearborn, Mich. 

Jan. 15-17—Second Annual Auto Trim Show, 
Hote! Statler, New York. N. Y. 

Jan. 16-21—Grand Rapids Auto Show, 
Civic Auditorium, Grand Rapids, Mich. 

Jan. 19-24— General Motors Motorama, 
Waldorf-Astoria, New York, N. Y, 

Jan. 20-21—Sports Car Club of America 
Business Meeting, Sheraton-Cadillac 
Hotel, Detroit, Mich. 

Jan. 23-25 — ‘Sth Annual Meeting, Truck- 
Trailer Maaufacturers Assn.. Edgewater 
Gulf Hotel, Edgewater Park, Miss. 

Jan. 31—Mid-Winter Luncheon, Automo- 
bile Old Timers, Mayflower Hotel, 
Washington, D. C. 

Feb. 4-12 — General Motors Motorama, 
Dinner Key Auditorium, Miami, Fla. 

Feb. 6-9 — Automotive Accessories Manu- 


facturers of America Exposition, Navy 
Pier, Chicago, Ill. 
Feb. 12-26—NASCAR Speed Weeks, Day- 


tona Beach, Fla. 
Feb. 21-22— MEMA, NSPA and MEWA 


National Conventions, San Francisco, 
Calif. 
March 3-1!—General Motors Motorama, 
Pan Pacific Auditorium, Los Angeles, 
Calif. 


March 6-8—Society of Automotive Engi- 
neers, Passenger Car, Body, and Mate- 
rials Meeting, Hotel Statler, Detroit. 
Mich. 

March 19-21—Society of Automotive Engi- 
neers, Production Meeting and Forum, 
Hotel Statler, Cleveland, O. 

March 24-April |—General Motors Motor- 
ama, Civic Auditorium, San Francisco, 
Calif. 

April 16-20 — New York's annual Safety 
Convention and Exposition, Hotel Stat- 
ler, New York, N. Y. 

Apr. 19-29?—Genera!l Motors Motorama, 
National Guard Armory, Boston, Mass. 

April 21 - May 2—38th Internationa! Motor 
Show, Turin, Italy. 

April 28-May 6—International Automobile 
Show, Exhibition Hall, Coliseum, New 
York, N. Y. 

June 3-8— Society of Automotive Engi- 
neers Summer Meeting. Chalfonte-Had 
don Hall, Atlantic City, N. J. 

June 11-15—National Plastics Exposition, 
New Coliseum, New York, N. Y. 
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Commercial Car News 


4 Monthly Section for those who make, sell and service America’s Trucks, 
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Truckin’ 





... by Jack Weed 





ACK in the early teens, 
Leroy Pelletier coined a slogan 
for Reo that became basic for per- 
haps the greatest name that ever 
has been given a truck, the Speed 
Wagon. This slogan was the Gold 
Standard of Values. 
In an advertisement in 
Saturday Evening Post there ap- 
peared one of Pelletier’s cryptic 


descriptions of what was back of | 


this slogan when he said of Reo: 

“More millions have been dis- 
tributed in the form of efficiency 
—earning capacity—and in sav- 
ings in operation and upkeep. 
More and more we learn that 
only those who perform a better 
service are entitled to succeed.” 
Consciously or unconsciously down 
through the years, this thinking 
seems to have permeated succeed- 


ing groups of Reo officials for) 


even today, nearly 40 years after 
the coining of name “Speed Wagon,” 
only good is linked with the name. 

That, to my humble way of think- 
ing, is one of the greatest things 


that can happen to a manufacturer | 


in this fast-moving automotive 


industry. 
* * * 


A Label of Integrity 
7 can go off on a tangent 


and bring out a car that does | 


not fit the sales ability of its dealer 
organization, 
Reo, or a firm can miss the pub- 
lic’s idea as to styling or some 
other feature. But if a slogan can 
live for more than a quarter of a 
century it means that more than 


Private Council 


To Air Ohio Tax, 
Cabinet Report 


WASHINGTON. — Problems con- 
fronting business and _ industrial 
concerns which operate trucks to 
earry their own products will be 
discussed at the 17th annual con- 
vention of the Private Truck Coun- 
cil of America, Inc., to be held Feb. 
9-10 at the Cleveland Hotel, Cleve- 
land. : 

The Ohio axle-mile tax will be a 
feature of the first day’s program 


when representatives of manufac-| 


the | 


which happened at| 


| built into the product. 

While I know that the present 
management, and especially Bill 
Walworth, the chief engineer, 


of the glory that was the Speed 
Wagon, the present management 
is hewing to the same quality 
standard that was the pride of 
Scott, Thomas and Reuschaw of 
those early days. 

Biil Walworth is entirely factual 
| when looking ahead for Reo. He 
is enough of a salesman to know 
that Reo’s place in the current 
| transportation world is not in try- 
|ing to slug it out with the “big- 
| gies” in the industry. 

He also knows that with its 
limited current distribution and 
without a high-volume passenger 
car to write off much of the over- 
head on expensive assemblies such 
as engines and power trains, Reo 
has no business in the light-truck 
market. 





ok * * 


Trucks for Special Jobs 


S° WHILE the Speed Wagon that 
held Reo in top output and 
sales position in the industry for 
years was rated at 1% tons, there 
|is little likelihood that Reo ever 
again will build that light a truck. 
With their 30 branches and their 
517 dealers—or distributors, as Jack 
Adams, the top sales kick, likes to 
| dignify them—Reo must carve its 
|niche in the industry by building 
a better job for a relatively few 
| vocational uses. 
| And that is Bill Walworth’s aim. 
The results of that policy are 
showing up this year, particu- 
larly in registrations and pene- 
tration in several vocational uses. 
Reo, according to its figures, 
|rocked along at around 3,000 jobs 
| @ year for the past five years until 
| this year when things began to 
|happen after the introduction of 
|the new big V-8 power plant. 

In 1951 it sold 3,164 units, in 
1952 it sold 3,767, in 1953 it put 
2,779 jobs on the road and in 1954, 
| when a change in management was 
|}in the making, it dropped to 1,954. 

* * * 


| 9-Month Sales Soar in °55 


‘Bot in the first nine months of 
this year, Reo sold 3,274 jobs, 


weren’t around Reo in those days | 


turing, labor and government will| with the majority being in the 
tell how this tax affects their oper-| (Continued on Page 19, Col. 1) 


NADA Notes New Selling Problems . . . 





Truek Clinie Is Revived 


ETURNING to the NADA con- 
vention agenda this month 
after a seven-year lapse is a clinic 
on truck merchandising. The 1956 
revival is scheduled for 2:30 p.m. 


E.|a modicum of integrity has been | Jan. 29 at Washington’s Sheraton 


| Park Hotel. 


| The fact that NADA has de- 
cided to repeat the 1949 sym- 
posium on truck dealer problems 
is viewed as recognition of the 
increasing competitiveness in this 
field, as well as the resulting 
pressure created by the push for 
greater car sales shares. 
The clinic will present six highly- 
rated dealers who have done out- 
standing truck merchandising jobs 
|over a number of years. Their sub- 
| jects will include: New truck sell- 
ing, used truck merchandising, the 
| profits to be found in pushfhg truck 
parts, how good service builds truck 
customers, the extra profits possible 
in truck body and equipment sales 
and management control of a suc- 
| cessful dealership. 
* * a 


eS this year’s clinic 
will be Robert J. Purcell, of 
| Purcell White 
iN. ¥. 

Speakers will be Isidor B. Ros- 
man, Mineola Mack Distributors, 
New Hyde Park, 
N. Y.; Chris M. 
Barth, parts man- 
ager of W. O. 
Strausbaugh 
(Dodge - Plym- 
outh), Youngs- 
town, O.; J. F. 
Dailey, Dailey 
Motors, Ine. 
(GMC), Martins- 
burg, W. Va.; 
Walter E. Hein- 
gartner, Kinney 
Motors, Inc. (Chevrolet), Brooklyn, 
N. Y., and Jeremiah Valliant, Quil- 
lin- Valliant, Inc. (International), 
Salisbury, Md. 


As can be seen from the loca- 
tions and line connections of the 
men selected, both big city and 
small town operations are cov- 
| ered. Dealers who sell the small 
stuff and those who concentrate 
on the larger tonnage vehicles 
will be represented. 


It is expected by truck men that 
|the panel discussion which will 
take place in the Sheraton-Park 
will be just as well attended as 1949 
clinic, which played to an overflow 
audience of dealers in the Colonial 
ballroom of the St. Francis Hotel 
in San Francisco. 

At that time, trucks were just 


| 
| 
| 
| 


Trucks, Syracuse, 





Robt. J. Purcell 





| tor, 


beginning to become a sales prob- 
lem and dealers with truck fran- 
chises were interested in finding 
out all they 
cope with some of the problems of 
the day. 
ok * oe 

aa how far the trade has gone 

since that day can be appreci- 
ated when it is realized that the 
most hotly-discussed topic was how 
big should a fleet owner be before 


TTMA Convention | 


To Keynote ’56 


As ‘Crucial Year’ 


WASHINGTON. — An extensive 
program, covering almost every 
subject of current interest to high- 


way transport, will be presented by 


the Truck- Trailer Manufacturers 
Assn. during its fifteenth annual 
convention Jan. 21-25 at the Edge- 
water Gulf Hotel, Edgewater Park, 
Miss. 


Jack Williams, newly - elected 
president of the American Truck- 
ing Assn., will deliver the opening 
address, “1956 — Transportation’s 
Crucial Year,” on Jan. 23. This pro- 
gram also will feature panel dis- 
cussions on piggy-back, fishy-back, 
developments in air freight and the 
Army’s new containerization pro- 
gram. 


Professor Marvin J. Barloon, of | 
‘Western Reserve University, Cleve- 


land, will present a 1956 truck- 
trailer industry forecast. TTMA 
associate members will be hosts 
for Monday evening’s “plantation 
party.” 
Tuesday, 


designated as “truck- 


trailer day,” will be highlighted by | 


discussions of problems posed by 
double draft weighing of tandem 
axles, 


road test and the presentation of 


three papers on refrigeration prob- | 


lems. 

John L. Springer, executive direc- 
Western Highway Institute, 
will review legislative developments 
in Western states as they affect 
highway transport. TTMA’s annual 


business meeting, election of offi- 


cers and presentation of committee 
reports will be held Jan. 25. 

The annual TTMA banquet, on 
Wednesday evening, will be given 
over to honoring the 31 firms who 
founded the association in 1941-42. 





ations. Another highlight of the| 


first day’s program will be a dis-| 


cussion of “Privately Operated| 


Trucks—Their Place in an Expand- 
ing Economy.” 

The business program will begin 
at 10 a.m. Feb. 9, when the commit- 
tee chairmen will report. High- 
lighting this session will be a 
discussion of the Cabinet Commit- 
tee Report on Transportation and 
the proposed highway building pro- 
gram. 

At the Feb. 10 session manufac- 
turers will be given an opportunity 
to discuss the latest engineering 
developments affecting trucks. Con- 
sumers will get an opportunity to 
question manufacturers about their 
products. 

Representatives from truck leas- 


ing companies also will report at) 
the Friday morning session. The) 


closing event will be a report on 
the threats and challenges to pri- 
vate truck operations as embodied 
in various legislative proposals. 

The opening luncheon on Feb. 10 
will be addressed by Louis B. 
Seltzer, editor of the Cleveland 
Press. 








‘Cocktail Shaker’ Softens Ride 


N AN effort to make their light; they have developed a device that; V. Crockett, GMC chief engineer. 


trucks more attractive to the 
suburbanite, small farmer and 
| others who need such vehicles upon 
occasion, manufacturers have ex- 
|pended considerable time and 
| money on getaway, appearance and 
comfort. 


Horsepower has been boosted. 
Automatic transmissions have 
given them  near-passenger-car 
operation. Bodies have been 
streamlined, comfortable seats 
have been installed and provi- 
| sions have been made for heaters 
and radios. 

But a major drawback remained. 
The “bob” of an empty pickup or 
panel on a rough country road still 
brought many complaints, especial- 
ly from women. 

OK ” * 


Now: engineers at General Mo- 
tors Truck & Coach claim to 
have solved that problem. They say 








smooths out road vibrations before 
they reach the frame. 

Around the GMC plant, the 
device is referred to as the “cock- 
tail shaker.” 

But for its formal introduction 
at the upcoming Chicago Automo- 
bile Show it has been named the 


| road shock damper. 
| Mounted behind the trucks’ front 
| wheels, the dampers are said to 


|counteract road jolts with “float- 


ing” weights that slide downward | 


in metal cylinders when bumps are 


encountered. 
* z= * 


HIS development is one of the 
most significant ever achieved 
for truck riding comfort,” said C. 


NEW PRODUCTS 
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“These dampers not only mini- 
mize road jolts, but also tend to 
keep the wheels in contact with 
the road surface even under the 
most severe driving conditions, 
thus giving the driver more posi- 
tive control over his vehicle at 
all times.” 

Crockett said the dampers actu- 
ally “smooth out” washboard roads 
and greatly reduce the threat of the 
vehicle skidding out of control. 

“Driver fatigue is reduced ma- 
terially, Crockett continued, “as the 
decrease in wheel bounce and skid- 
ding on bumpy roads enables the 
driver to steer the vehicle with a 
minimum of effort. This is an im- 
portant safety factor, for it is a 
well-known fact that a fresh driver 


is a safer driver.” 
> > > 


N road tests, the company says, 
it was found that trucks 
(Continued on Page 18, Col. 1) 


could about how to| 


a report on the new ICC! 
auxiliary brake requirement, a re-| 
port on findings of the WASHO)| 


he was entitled to a discount. The 
consensus of the panel was that to 
get a fleet dis- 
count, an owner 
should own and 
operate at least 
five trucks. 

Other topics of 
that discussion, 
which also date 
the truck busi- 
ness, were as fol- 
lows: S. L. Sav- 
idge (Dodge) on 
how to select and 
| I. B. Rosman train truck sales- 
| men (still a hot subject); J. L. Shel- 
|burne (Chevrolet) on the advan- 
| tages of separate sales and service 
|for trucks; Phil Johnston (Ford) 
| observing that the average gross 
of $339 per truck could be raised 
| $59 by body and equipment sales, 
j}and K. O. Dalby (White) pointing 
|out that to build customers when 
\‘selling the heavy trucks, care must 
a to make the truck fit the 
| job. 

Every panel member this month 
réputedly is a most able truck 
merchant and has a record for 
doing a profitable truck job over 
| the years. 

Moderator Purcell has been in 
the transportation business since 
1913. For the past six years he has 
been in business for himself, han- 
|dling White in central New York. 
te recently added Autocar to his 
| line. 
| He has worked both as a retail 
;}and wholesale salesman for White 
|and has been a sales manager, as 
|well as a district manager. Alto- 
gether he has spent 40 years in 
| trucking, 27 years for White, seven 
years for Brockway and six in his 
own business. 
| * * ‘ 
pyAerta is the parts manager for 

the wholesale parts division of 
Strausbaugh Motor, which has the 

(Continued on Page 18, Col. 2) 
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Top Trucks 


| New-truck registrations for ten 
| months plus 34 states for Novem- 
ber: 


| 1955 Pos. Make 1954 Pos. 
1—281,393 Chev. 258,882— 1 
| 2—257,493 Ford 237,476— 2 
3— 89,729 Int. 73,931— 3 
| 4— 71,223 GMC 59,221— 4 
5— 58,512 Dodge 52,732— 5 
6— 23,217 Willys 14,649— 6 
7— 12,555 White 10,117— 7 
8— 9,721 Stude. 8,852— 8 
9— 9,355 Mack _ 5,345— 9 
10— 3,209 Diamond T 2,335—10 
1ll— 2,712 Reo 2,055—11 
12— 913 Brockway  1,128—12 
7,221 Misc. 4,490 
Total All Makes 
$27,253 731,213 


Further details on Page 28. 








‘Chevrolet Clings 
To Truck Lead 


To registrations reached 787,- 
728 for the first 10 months of 
1955 and October’s total was 87,- 
262, topped only by October regis- 
trations for 1950 and 1951, accord- 
ling to figures compiled by R. L. 
Polk & Co. 

Chevrolet continued to lead 
Ford in total registrations for 
the year with International third 
and GMC fourth, followed by 
Dodge, Willys, White, Studebaker 
and Mack. 

Diamond T was tenth in the reg- 
istration race with Reo eleventh 
and Brockway in twelfth spot. 

However, both Chevrolet and 

(Continued on Page 18, Col. 3) 





18 


AUTOMOTIVE NEWS, JANUARY 2, 1956 





It’s the ‘Cocktail Shaker’... 





GMC Device Softens 
Ride of Light Trucks 


(Continued from Page 17) 


equipped with the dampers could 
turn corners and negotiate wash- 
board roads easier due to their | 
road-hugging ability. 

The road damper consists of an, 
11.8-by-4.4-inch metal cylinder con- | 
taining a 12-pound steel weight 
sandwiched between two coil| 
springs. The weight slides along 
a steel rod running the length of 
the cylinder. 

Tension of the springs has been 
adjusted so that the vibration 
frequency (bounce) of the dam- 
per weight opposes the vibration 
frequency of the vehicles’ front 
wheels. 

When the wheels bounce into the 
air, the weight plunges downward 
in the cylinder. This is said to 
mute the upward gyrations of the 
wheels and deaden the vibration | 
normally transmitted to the body 
of the vehicle. 

7 * + 
DYE to this deadening effect, 
softer springs may be used on 
the vehicle for more riding com- 
fort, GMC says. For maximum ben- 





efit, a damper is mounted on the 


Missouri to Kill 
Truck-Fee Pacts 
With Okla., Ill. 


JEFFERSON CITY, Mo. — The 
State Public Service Commission 
has notified Illinois and Oklahoma 
that it is canceling reciprocity 
agreements on truck fees Jan. 15 
because “neither state is extending 
full reciprocity to Missouri trucks.” 

In Springfield, Ill., state officials 
said there was nothing they could 
do about Missouri’s plan to cancel 
the 12-year-old pact. The cancella- 
tion will mean that Illinois truckers 
will have to pay a $25-per-unit fee 
in Missouri. 


Missouri's action was said to be 
based on a $3-per-unit annual truck 
fee and a $25-per-firm registration 
fee which Illinois instituted Jan. 1, 
1954. The firm registration is not 
an annual charge. 


William B. Westbrook, chairman 
of Illinois’ reciprocity committee, 
said Missouri’s action does not af- 
fect reciprocal agreements which 
waive license plates and mileage 
taxes by each state. 


N. M. Kills Pacts 
On Truck Tags 


ALBUQUERQUE, N. M.—Fears 
of possible freight-rate increases 
Were expressed by some New Mexi- 
co truckers after the State Recipro- 
city Commission announced its 
cancellation, effective March 1, of 
license reciprocity agreements with 
11 other states. 

However, Leslie R. Thomas, di- 
rector of the New Mexico Trucking 
Assn., said the commission “is just 
serving notice on these states to 
get the reciprocity agreements on 
the top of the table by giving them 
90 days to make up their minds.” 

New Mexico wants an agreement 
in which license fees are split up 
on a prorated basis. 





‘Fishy-Back’ Ships Given 
Tax Aid in Construction 


WASHINGTON. — Pan-Atilan- 
tic Steamship Corp. has been 
granted a Government certificate 
of necessity for construction of 
seven roll-on, roll-off trailerships 
at a cost of $63 million for 
“fishy-back” coastal service. 

It allows a 60 percent writeoff 
of the cost over five years. Each 
ship would be capable of carry- 
ing 288 fully loaded trailers and 
would provide door-to-door 
truck-water service through 
Boston; New York; Philadel- 
phia; Baltimore; Charleston, S. 
C.; Jacksonville, Fila.; Miami; 
Tampa, Fila; Mobile, Ala.; New 
Orleans; Houston, and Galves- 
ton, Tex. 





brake backing plate of both of 
the vehicle’s front wheels. 


The dampers are scheduled to be 
optional equipment at extra cost 
on all 100 Series light-duty GMC 
trucks. At the Chicago show, two 
units will be mounted on a 101 GMC 
pickup and another display will 
show a cut-away view of the device. 


NADA Revives 
Truck Clinie 


Six Top Dealers 
To Tell Secrets 
(Continued from Page 17) 


parts wholesaling contract with 
MoPar for Youngstown. Barth 


|started acquiring his lore of parts 


merchandising knowledge in 1920 
with Willys- Overland. After six 
years of supervising export parts 
shipments, he joined Strausbaugh 
as a vehicle salesman. He soon be- 
came service manager and in 1928, 
parts manager. 


handles 


perhaps one of 
the most truck- 
minded car deal- 
ers in the East. 
His main selling 
weapon lies in an 
excellent truck 

Bee service depart- 
James S. Dailey ment. 

Rosman heads up one of the 
largest truck organizations in 
Nassau and Suffolk counties, 
Long Island. The company was 
organized in 1949 by Rosman, a 
lawyer by profession. He has 
doubled the service volume and 
tripled the parts volume of this 
$5 million business during the 
past six years. 

Valliant has owned his company 
for the past 10 years and during 
that time has increased product 
penetration of his area. He is vice- 
president of the Maryland Motor 
Truck Assn. and area chairman for 
NADA. 

Heingartner, together with Ros- 
man, sells trucks in one of the most 
competitive markets in the nation. 
He is a director of the local Chev- 
rolet dealers’ association and an 
NADA area chairman. 





New Mexico’s Champ 
ALBUQUERQUE, N. M.— High 
score in New Mexico’s 1955 Truck 
Roadeo was established by Irvin L. 
Lowder, a driver for Santa Fe Trails 
Transportation Co., driving a five- 
axle semi-trailer. 
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The New Reo COE— 


Above is shown the Reo “Super V-63" 
tractor which was introduced yesterday 
(Nov. 20). It is said by Reo to be de- 
signed to guarantee the greatest possible 
payloads within legal limits. The tractor is 
powered by 195 and 220-horsepower Reo 
Gold Comet V-8 engines. It measures 63 
inches from front of bumper to back of 
cab and can pull a 35-foot square-nose 
trailer within a 45-foot overall limit, Reo 
said. 


- 











_How “Cocktail Shaker’ Works— 


| GMC's road shock damper is mounted on the brake backing plate of a light truck's 


| seat. 


Dailey, who also | front wheel. A line drawing of the device is shown in the insert at lower right. 
Cadillac | Ringed by a felt pad, the metal weight (dark portion in drawing) is suspended between 
and Pontiac in| 'wo spring’. As the wheels bounce upward, the weight slides downward along the 
Martinsburg, is| metal tube, muting the vibrations that normally would be transmitted to the driver's 





the former droping 1.53 percentage 
points and the latter 1.41 points. 
The only other losers were Dodge 
(.05), Studebaker (.01) and Brock- 
way (.05). The greatest gainer, 
percentagewise, was International, 
| by .88 of a point, followed by Willys, 
|up .84 of a point. 
* * * 
Oo registrations main- 
tained the steam that has been 





generated this year since the tally | 


hit 79,071 in April after a compara- 
tively slow start early in the year. 
October, 1950, carries the title 
with 101,169 trucks being regis- 

| tered in that month. October, 
1951, is second, with 92,281. So 
October, 1955, has nosed October, 


1947, out of third 87,262 to 87,167. | 


Also it scored almost 3,000 regis- 
trations above the average Octo- 
ber total, based on the past nine 
years. 





their nip-and-tuck race for the top 
U. S. truck market honors. Texas, 


Goodrich Offers 


9 e 
‘Power-X’ Tire 
AKRON. — A new “Power Ex- 
press” tubeless truck tire with a 
special X-99 tread compound has 
been announced by B. F. Goodrich 
Co. tire and equipment division. 
Sizes run from 6.00-16, six ply, 
through 11.00-24, 12 ply. 








Available for both original equip- | 


ment and replacement use, the new 
tire is built to meet tubeless tire and 
rim assembly measurement require- 
ments as standardized by the Tire 
& Rim Assn. 

An “armor coat” of the new X-99 
tread compound covers the tread to 
help prevent tread cracking, check- 
ing and to improve tire life. The 
compound remains in the tread 
contours between the ribs to pro- 
vide protection during the life of 
the tread. 


Clegg Plans Expansion 
MORRISTOWN, N. J.—Clegg 
Laboratories, Inc., here has an- 
nounced that it intends to expand 
facilities and engineering, model 
shop and production capacities to 
three times the former size. The 
firm produces, among other things, 
electronic scanning and control 
devices for many phases of auto- 

mation in machine operations. 


Texas and California continued | 


Chevrolet Clings to Lead; 
LH Shows Biggest Gain 


(Continued from Page 17) 


|Ford lost in market penetration,,with 9,988 registrations, again 


nabbed the No. 1 spot. California 


| trailed with 8,110. 


California held first place for the 
first five months of the year, but 
in June Texas zoomed up to more 


| than-10,000 registrations and since 


then the two states have alternated 


|in the lead. In October Texas nar- 





rowly missed the 10,000 mark with 
9,988 registrations. 

The state standing for October 
was: 


1955 1954 Gain 
1. Texas 9,988 6,321 3,667 
2. Calif. 8,110 6,136 1,974 
& mw. ©. 4,478 3,552 926 
4. Penn. 3,348 2,810 1,038 
5. Mich. 3,486 2,417 1,069 
6. Ohio 3,414 2,759 655 
7. TL. 3,081 2,773 308 
8. Ind. 2,826 1,985 841 
9. Florida 2,655 1,925 730 
10. Mo. 2,481 1,977 504 


Chevrolet, the leader, took a 
market penetration of 33.86 percent, 
with Ford grabbing 31.27; Interna- 
tional’s was 10.94; GMC, 8.53; 
Dodge, 7.12; Willys, 2.76; White, 
1.51; Studebaker, 1.19; Mack, 1.12; 
Diamond T., 0.39; Reo, 0.33: Brock- 
way, 0.11, and miscellaneous, 0.87. 

Chevrolet led Ford in 46 states 
and the District of Columbia with 
Ford shading Chevrolet in Massa- 
chusetts and Wisconsin. 


* * x 


How They Fared .. . 


Weeks” Proposal 4 
Called Attack on 


\Private Carriers 


Stated Objective 
Only ‘Smoke Screen,’ 
Missourians Told 


JE} PERSON CITY, Mo.—A legis- 
lativ roposal being advocated by 
Comix, ‘ce Secretary Sinclair Weeks 
has been labelled a “smokescreen 
attack” upon all businessmen and 
farmers hauling their own goods in 
their own trucks. 

Speaking to the Missouri Bus 
and Truck Assn., Joseph E. Kel- 
ler, general counsel of the private 
Carrier Conference of American 
Trucking Assn. said that the 
pur,crted. objective of the Weeks 
commitiee prop-sal was to elimi- 
nate unregulated truckers operat- 
ing under the guise of private 
carriage. 

But, he said, its real effect would 
be to “demolish the solid and sub- 
stantial legislative foundation upon 
which the’ operations of all bona- 
fide private truck owners is pres- 
ently »ased.” 

Kelier charged the railroads as 
being the “guiding light” behind 
the Weeks’ committee proposal to 
redefine a private carrier of prop- 
erty by motor vehicle. 

“This is not to say,” he continued, 
“that there would necessarily be 
a change in the individual status 
of every private carrier after pas- 
sage of the amendment. The status 
of the individual carrier would 
depend upon the construction given 
the amendment. However, by the 
very fact of amendment. there is 
evidence of the intent of Congress 
to change the present interpretation 
given to the term.” 

After tracing the history of 
1.C.C. and judicial rulings with 
respect to the present definition 
of a private carrier, Keller 
asserted that all of these decisions 
upheld the “primary business 
test” as the proper standard for 
distinguishing between private 
and for-hire truck transportation. 

“Simply stated,” he said, “the pri- 
mary business test means this: If 
an individual’s primary business is 
something other than transporta- 
tion, and he operates trucks inci- 
dental to such primary business, the 
use of these trucks is private car- 
riage. 

“On the other hand, if an individ- 
ual’s primary activity is transpor- 
tation, and the buying and selling 
of products is undertaken only as 
a means of fostering such transpor- 
tation, this type of trucking clearly 
is for-hire carriage requiring 
appropriate authority from the 
Interstate Commerce Commission. 

Keller said “the primary business 
test, as applied under the present 
private carrier definition in the 
Motor Carrier Act, provides a 
clear and concise criterion for 
distinguishing between bona-fide 
and illegitimate truck operations. 

“So-called buy and sell operators, 
therefore, would be no problem in 
today’s transportation picture if the 
Interstate Commerce Commission 
had sufficient staff to enforce its 
present broad statutory powers,” he 
declared. 


Commercial Car Registrations 


By Makes, 


"5S vs. "54 


First Ten Months 


1955 
Registra- 
tions 
First 


10 Months Market 





100.00 
Freightliner and Sterling. 
Marmon-Herrington, Four Wheel Drive, 


* White includes Autocar, 
** Miscellaneous includes 
etc. 


Corbitt, 





1954 
Registra- 
tions Pet. 
First of 
10 Months Market 
247,096 35.39 
228,168 32.68 
70,194 10.06 
56,550 8.10 
50,070 717 
13,398 1.92 
9,649 1.38 
8,394 1.20 
5,063 -73 
2,214 32 
1,950 28 
1,110 16 
4,237 61 


1955 1954 


Pet. 
of 


33.86 
31.27 
10.94 
8.53 
7.12 
2.76 
151 
1.19 
1.12 
39 
33 
Al 
87 
698,093 100.00 
Federal, 
— Compiled from R. L. Polk & Co. data. 
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‘Truckin’ . 2 copy sack we 
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(Continued from Page 17) 


26,000 or over GVW class. These 
figures are based on factory sales 
in this country. 


These figures do not include 
orders for military trucks. Reo de- 
livered the last of its Army orders 
earlier this year. 


Walworth feels that a smaller 
company can take more time to 
study the operators’ problems and 
to build more closely to fit the 
needs of selected vocational users. 


In addition, a smaller company 
can move faster to incorporate 
factors that mean considerable 
savings to operators, especially 
those whose profit is the differ- 
ence between cost of operation 
and what they receive for their | 
hauling. 

Walworth’s crystal ball sees em- 
phasis on more power combined 
with lighter weight, yet sacri- 
ficing nothing in ruggedness and | 
durability. 


that it cannot expect dealers in 
smaller towns and cities to carry 
a representative line of vehicles in 
stock. 

But with the national road pro- 
gram on its way and with the 
expansion in oil, lumbering, strip 
mining and other vocations that 
will call for heavy-duty vehicles, 
the Reo executives want dealers 
in the county seats where much 
of this business is and where it 
will continue to develop. 

Thus they are making it as easy 
as possible for a dealer with a 
liking for the truck business, the 


proper connections and the proper | 
service facilities to enjoy a profit-| 


able relationship with Reo. 
Each of the new regions is to 


White Opens Branch 


MONTREAL. — White Motor Co. 
of Canada has opened a new sales 
and service center in suburban 


He firmly believes that trucks | Mount Royal. 


must be more accessible from the 
standpoint of maintenance and 
with greater comfort for the driver. 
Improvement in ride remains high 
on his list of musts. 

© * * 


Reo Brass Moves Around 


HE present management at 

Reo is a traveling lot. They 
realize that it is impossible to sit 
in Lansing and either design or 
merchandise on a national basis. 
So John Tooker, president; Jack 
Adams, sales manager, and Wal- 
worth are dedicated to getting their 
important facts first hand in the 
field. 

Adams in particular spends a 
great deal of time in the field. 
He wants to know first hand the 
peculiarities of each section of 
the country, so he can properly 
advise his branches and dealers 
how to get deepest sales pene- 
tration at a profit. 

He now is developing five regions 
in this country and one in Canada 
with a capable, thoroughly trained 
truck man at the head of each so 
that there will be an officer in 
authority located in close proxim- 
ity to the majority of Reo’s outlets. 

The executives have developed a 
sound finance plan for their dis- 
tributors and dealers which also 
includes a floor-plan arrangement. 
In addition, for their “county-seat” 
dealers they have a program under 
which the nearest branch or dis- 
tributor will carry the stock of 
trucks and the dealer can take his 





prospects there to see them. 
” x ed 


Regional Setup Readied 
NASMUCH as the company feels 
its most opportune spot in the 

truck business is in the light-heavy 

and heavy-duty fields, it realizes 





Truckers See 
06 Matching 
Records of 755 


WASHINGTON. — The trucking 
industry, having closed out a rec- 
ord year in 1955, says the outlook 
for this year is excellent. 

According to C. J. Williams, pres- 
ident of the American Trucking 
Assns., Inc., estimated gross reve- 
nues for carriers subject to ICC 
regulations totaled $5.4 billion in 
1955, compared with $4.7 billion in 
1954 and $4.9 billion in 1953, the 
previous record year. 

Intercity truck tonnage in 1955 
exceeded 1954 by about 14 percent, 
and 1953 by 10 percent, Williams 
said. 

Nothing in the picture indicates 
this trend should not continue 
throughout the coming year, he 
added. 

New trucks and trailers cost the 
industry more than $2.5 billion in 
1955, Williams said. But about $3 
billion will be spent for operating 
equipment this year, he said, with 
many additional millions being 
spent for new terminals and ex- 
pansion and modernization of older 
facilities. 

Williams noted that more than 
10 million trucks and trailers are 
now in use and that the industry 
employs more than seven million 
persons. 
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‘have its own staff, including a 
regional service manager. And each 
| regional manager will work with 
|the retail outlets in his area to 
|develop the greatest profitable 
| potential possible. 

+ x * 


‘County-Seat? Plan Pushed 


ALL my conversations with the 
boys in charge at Reo, this em- 
phasis of profitable operation is 
| noticeable. 
Each top executive is convinced 
|that in order to build back to the 
|broad retail operation that Reo 
|needs to do business on a national 
basis and to lay the groundwork 
for further developments they have 
|jup their sleeves, they must make 
it possible for every retail outlet 
to make money on the line with a 
minimum of capital investment. 
They realize fully that there is 
a lot of county, state and indus- 
trial business to be had in the 
sizes of trucks they will concen- 
| trate on, and that that business 





Dodge Sells 2,000 Mail Trucks— 


The U. S. Post Office Department has purchased 2,000 of these Dodge trucks with 
| originates in county-seat cities. | sit-stand type special Twin Coach bodies for combined mail-parcel post service. The 

And they want retail sales and | %-ton trucks are equipped with automatic transmissions. Inspecting the new truck 
service representation in those cen-| are, from left, K. C. Deacon, Dodge truck operations manager; Lou Fageol, president, 
| ters to capture and hold that busi-| Twin Coach Co., Kent, O.; Joseph Flontek, Post Office inspector; William Pennington, 
| ness if they build the type of truck | Post Office representative; Joseph Pauze, assistant chief of procurement, General 





that fills the users’ needs. Service Administration, and Paul Churan, Post Office automotive engineer. 
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Perfect Circle 2-in-1 chrome set 


® In Perfect Circle’s 2-in-1 Chrome set, the top 
compression ring is specially designed to per- 
form where pressures are greatest, heat is high- 
est, lubrication poorest. ; 

® The new Type “98” oil ring with self-expand- 
ing spacer assures uniform seal against the 
cylinder wall. In addition to this important 


“US. Patents 2,635,022 and 2,695,825 
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PISTON RING SET 


Perfect 





with the New type ‘‘98’’ chrome oil ring* 


feature, it provides a positive side sealing ac- 
tion on the ring groove. 

e BOTH rings are plated with thick, solid 
chrome that resists wear, more than ‘doubles 
the life of cylinders, pistons and rings. Car 
owners get thousands of extra miles of positive 
oil control and sustained power. 


PERFECT CIRCLE piston rings 


The brand most people prefer 


Perfect Circle Corporation, Hagerstown, Indiana; The Perfect Circle Co., Lid., Toronto, Ontaric 





Reo Gold Comet replacement engines are going 
into trucks of other makes whose original power 
plants have worn out or proved too light for the 
hauling job. 

Like all Gold Comets, they are specifically 
built for medium and heavy-duty truck use. 
They incorporate such features of advanced 


engineering as Short Stroke, Wet Sleeve, high 
velocity cooling, maximum efficiency manifolding 
for better breathing and lowest back pressure. 
All are features which meet the demand of 
truck owners throughout the country for the 
greatest staying power, the greatest earning 
power they can buy today. 





‘mnile warranty behind it 


You don’t gamble on performance when you 
re-power with Reo Gold Comet replacement engines 















REO GOLD COMET “6” 
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Backed by a 100,000 mile or I year warranty 

et In any truck, Reo Gold Comets—from 107 to 220 
H.P., V-8’s or 6’s, gas or LPG—deliver more useable 
horsepower to the wheels where horsepower counts. 

| Reo Trucks and Reo power plants are performing 
like champions on all kinds of jobs all across the 


country. 


REO MOTORS INC. 


LANSING 20, MICHIGAN) e« TORONTO, ONTARIO 


SUBSIDIARY OF BOHN ALUMINUM AND BRASS CORPORATION 


—_— TRUCKS, BUSES AND GOLD COMET ENGINES FOR ORIGINAL EQUIPMENT, INDUSTRIAL AND REPLACEMENT—GAS OR LPG. 


WORLD'S TOUGHEST TRUCK 
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CHEMICALLY INERT COATING—M. W. 
Kellogg Co., Jersey City, has developed 
a high temperature-resistant, chemically 
inert fluorocarbon plastic coating called 
KEL-F. Said to be unaffected by corrosive 
products, the coating was applied for the 
first time to the interior of a Trailmobile 
tank-trailer, above, in a furnace built for 
experimental coating use. Baking is said 
to produce a tough, adherent continuous 
coating with resistance to temperatures 
approaching 400 degrees F. and low tem- 
perature flexibility; excellent resistance to 
chemicals, including alkalies, mineral acids, 
strong oxidizing acids and solvents. 





ratio; better economy due to con- 
trolled pressure metering; and mix- 
ture ratios are not affected by high 
temperatures or altitudes. 


* * * 





WRECKING CRANE—A same-side dou- 
ble boom pull designed to handle off- 
highway jobs has been developed for use 
in conjunction with the model WC-8 wreck- 
ing crane. Mounted on an 8-ton crane, 
both booms pivot on a massive steel base 
and furnishes full 8-ton power on only 
one side if needed, it is claimed. Booms 
work together (for 8-ton load) or inde- 
pendently (4-ton capacity for each boom). 
Booms and outriggers can be setup spread 
eagle, which provides side support on un- 
usual recovery jobs, it is claimed. Manley 
division, American Chain & Cable Co., 
Inc., York, Pa. 
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Auto Deodorizers 


Deodorizers that can be hung in 
bedrooms, bathrooms, children’s 
room, cars, etc., soon will be avail- 


AUTOMOTIVE 
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RODUCTS 


nated on automotive lifts manu- 
factured by Rotary Lift Co. | 
| Called the Hydra-Seal, it is an 
| oil-resistant synthetic rubber ring| 
| that, it is claimed, prevents oil from 
| being forced out of the jack. Now) 
furnished as standard equipment, 
it is also available for older models 
built by Rotary. Rotary Lift Co., 
1054 Kansas, Memphis 2, Tenn. 


* * * 





| SADDLE TANKS—Master Tank and Weld- | 

ing, Dallas, has announced the addition 
of semi-oval saddle tanks to its line of | 
Safer fuel tanks for trucks and tractors. | 
The tanks are manufactured in 110 and 
135-gallon capacities and are spaced 37% | 
inches apart. They do not require special 
| brackets for installation, but can be! 
bolted directly to the truck frame, it is | 
claimed. | 





TRANSMISSION SERVICE—Expansion of 
its transmission reconditioning service to 


include manval-shift as well as torque 
converter units will enable the Trans-Main 
division, R. D. Fageol Co., Kent, O., to 
handle virtually every type and make of 
bus and truck transmission, it is said. 


TIRE GUARD—The Pedant tire guard, 
| an automatic pressure alarm system, com- 
| bines the principles of physical pressure 
| control with a shrill whistle alarm. When 
| tire pressure falls to three pounds below 
normal, a valve releases a controlled 
| stream of air through the whistle tube. if 
the warning goes undetected and the tire 
Pressure starts to fall, the system auto- 
| matically reverses itself to stop the flow 
of air and retain 35 to 42 pounds per 
square inch of pressure. The system is 
available for both single unit and dual- 
wheel mountings. Tire Mart, Inc., National 
Fleet Service, 419. Fourth Ave., New York 
16, N. Y. 





Work will be handled on a firm estimate, 
per job or annual basis. 
* * 


| Grote Issues Catalog 


On Truck Accessories 
A catalog depicting its line of 





POWER TAIL GATE—A power-lift tail 
gate, suitable for mounting on 2, % 





able, according to Midway Corp., 
Baltimore 16, Md., the manufac- 
turer. 





or 1-ton trucks with service, express or 
pickup bodies, has been onnounced by 
Hercules Steel 
Designated model H-6E Load-N-Gate, the 


Products Co., Galion, O./| 


truck and bus accessories has been 
issued by Grote Mfg. Co., Inc. It 
also contains a summary of official 
Interstate Commerce Commission 





AUTO HOIST—Globe has introduced a 
“Continental” model hydraulic hoist in its 
“Frame-Kontact” line which is equipped to 
handle any sized car and truck, it is 
claimed. A set of four patented swivel- 
type adapters are standard equipment. 
Height-adjustable contact pads which can 
be rotated a full 360 degrees are said to 
provide a means of contacting the frame 
or chassis of any car or light truck. Over 
90 percent of all U. S. cars can be han- 
died without the use of these adapters or 
any undercar adjustments of any kind, it 
is claimed. Globe Hoist Co., 44 Queen at 
Mermaid, Philadelphia 18, Pa. 


* * * 


Aa 


VALVE GAPPER—Model 122 P&G vaive 
gapper, specially designed for Studebaker 
car and truck engines, is engineered for 
use in adjusting valves on valve-in-head 
gasoline and diesel engines. The method 
of measuring valve clearance utilizes a 
dial indicator and a telescoping barrel to 
measure the entire travel of the rocker 
orm prior to contact with the valve stem, it 
is claimed. The dial indicator is graduated 
in thousandths of an inch, P & G Mfg. Co., 
305 N. E. Russell St., Portiand 12, Ore. 


McClain L. P. Gas Injector 
Now on General Market 


A replacement for the conven- 
tional L. P. G. carburetor, said to 
take all the “bugs” out of this type 
of fuel has been developed by 





CHAINS—X-Weld design chain, a prod- 
uct of American Chain & Cable Co., Inc., 
York, Pa., is shown in use on the “head- 
ache post” of an oilfield truck. The chains 
are Y inch by 20 feet X-Weld boomer 
chain and Winch Line tail chain. The X- 
Weld feature is said to increase the weld 
area of industrial chains by 225 percent, 
while service life is two to three times 
greater than chains with lap or butt welds. 


* * = 





TRAILER REFRIGERATOR—The Thermo 
King model KL trailer refrigerator is said 
to be one-third thinner than the conven- 
tional model K. The products shape en- 
ables it to be installed in any type of 
equipment, not only in those combinations 
using high over-the-engine tractors and 
close-coupled trailers, but in conventional 
equipment as well, it is claimed. Pro- 
duced in a variety of models, the refriger- 


Hughes Carburetor Co., Bellflower, | ators are available in electric, gasoline, 


Called the McClain L. P. Gas 
Injector, the unit is said to provide 
many advantages not possible with | 
the ordinary carburetor. They are: 
Sure starting under all conditions; 
idling on extremely lean fuel air| 


and dval-powered units. By using a 
Mercury automatic clutch, the monufac- 
turer has been able to provide both gas 





engine drive and electric motor power 


600-pound capacity gate is electrically 
powered and can be mounted on any 
truck regardless of transmission, it is 
claimed. It is available for use with 
either 6 or 12-volt electrical systems. Tail- 
gate platform size is 54% by 26 inches, 
with a 4-inch romp. 


lighting regulations. 

Among the items described, the 
company said, are mirrors, lamps, 
directional signals, reflectors and 
flares. Copies may be obtained by 
writing Grote Mfg. Co., Inc., Belle- 


~ vue, Ky., for catalog No. 4155-C. 











MIRROR ARM—Designed for late model 
Dodge trucks, the KD 55 mirror arm with 
bracket has an 11 to 14%4-inch extension. 
It is said to feature hinge mounting, bond- 
erized seamless steel tubing, non-slip ele- 
vation adjustment held in position by 
tension washers, and baked black enamel 
finish. K-D Lamp Co., Cincinnati 10, O. 

* + #* 


Rotary Eliminates Packing 


On Its Automotive Lifts 
With the development of a one- 





HYDRAULIC TIRE TOOL—A _ hydraulic 
tire changing tool for earthmoving vehicles 
has been marketed by Goodyear Tire 
& Rubber Co., Akron. Known as the TO- 
100, the tool is said to be the only 
portable hydraulic unit on the market 
applicable to all makes and designs of 
earthmoving rims for either tubeless or 
conventional tires. It was designed pri- 
marily for the new tubeless earthmover 





piece molded synthetic seal, pack-|tire and rim assemblies introduced by 
ing is said to be completely elimi- | Goodyear. 
* = * . BZ * 








FRAMELESS DUMP TRAILER—When dumping a load, the entire front end of the 
Anthony Teleramic frameless dump trailer is lifted by a single hydraulic cylinder 
mounted on the tractor fifth-wheel coupling. In raising or lowering, the trailer body 
pivots around the rear wheels, and during this cycle, tubular stabilizer arms, pinned 
both to the hoist-fifth wheel and trailer body, give added support for a variety of 


in the same unit, it is claimed. U. S. | loads, it is claimed. Elimination of the conventional trailer frame and the use of only 


Thermo Control Co., 44 S. Twelfth St., 
Minnecpolis, Minn. 


one head lift cylinder is said to give additional legal payloads up to 2,000 pounds. 
Anthony Co., 92 Reinhard St., Streator, Ill. 


CASTER—This 16-inch dual wheel caster 
was designed for high speed transporting 
of valuable cargo over highway and off 
paved surfaces. Each wheel is cantilever 
mounted and has an independently oper- 
ated shock-preventing Duoflex suspension 
system having a 3-inch amplitude of me- 
chanical deflection, it is claimed. Operat- 
ing range of each system is said to be 
from empty equipment weight to loads at 
least 50 percent greater than the rated 
operational capacity of the wheel as em- 
ployed. Modern Caster Co., Rockford, Ill. 





WINDSHIELD SEALER—A black paste-like 


liquid sealer for repairing windshield 
leaks and installing complete windshields 
is the latest in a line of auto body com- 
pounds offered by Presstite. Known as 
Presstite A-10, the compound is brushed 
or applied with a plews oiler, then wiped 
clean with a dry cloth, it is claimed. It is 
said to be non-corrosive, non-drying, non- 
hygroscopic and non-oxidizing. After the 
solvent is released, the sealer is smooth 
and non-tacky to the touch, remains per- 
manently soft and putty-like. Presstite 
Engineering Co., 3798 Chouteau Ave., St. 
Lovis 10, Mo. 


Permite Introduces 
Roof Coating Compound 
Permite “3-A” roof coating, a 
compound of aluminum, asbestos 
and asphalt, has been introduced 
by Permite paint division of Alu- 
minum Industries, Inc., Cincinnati. 
The firm said it provides complete 
protection to all types of roofing 
surfaces except wood. Additional 
information may be obtained by 
writing Dept. “3-A,” Permite Paint 
Division, Aluminum Industries, Inc., 
2438 Beekman St., Cincinnati 25, O. 
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Truck World in Brief 


DETROIT.—Fruehauf Trailer Co.| lights as a cautionary measure.) dent of the Canadian Trucking 
has issued a folder showing various; Snow and highway-maintenance| Assns. 





types of trailers suitable for the| equipment in North Dakota is re-| 


construction industry. They include 
carryalls, dump trailers, units for 
hauling bulk cement and asphalt,| 
and steel platforms. 

Copies are available at Fruehauf 
branches or from the Advertising 
Department, Fruehauf Trailer Co.,| 
10940 Harper Ave., Detroit 32, Mich. | 


* * * 


Roadway Joins Hi-Way 

FARGO, N. D.—H. A. Vanota, 
Roadway Terminal here, and Frank 
Parsch, Hi-Way Terminal Co., St. 
Paul, have formed a partnership 
to operate Roadway Terminal. 
Parsch will handle Twin City oper-| 
ations. Vanote also is president of 
Roadway Cargo, Inc. 


* * * 
Truckers Fight Increase 


In Ontario License Fees 

TORONTO. — The proposed in-| 
crease in truck license fees has| 
been described as absurd by Joseph 
O. Goodman, general manager, 
Automotive Transport Assn. of On- 
tario. 

Goodman said that trucks form| 
only 17.7 percent of traffic, yet pay 
448 percent of vehicle revenue. 
License fees for trucks are already 
out of line with those charged else- 
where, Goodman added. 


x * * 
White Expands in West | 


SAN JOSE, Calif. — Sales and 
service facilities for White and| 
Autocar trucks have been greatly 
enlarged here, according to Wilson) 
D. Patterson, White’s western 
regional manager. 

Included is a 7,000 square-foot} 
office building, a 1,200 square-foot! 
parts room and a maintenance) 
shop. Adjacent is a 60,000 square-| 
foot parking lot with a 30-foot out- 
side lube pit. ss 


Widholm Buys 2 Lines 
In Minnesota Area 


MINNEAPOLIS. — Widholm 
Freightways, Inc., here has pur- 
chased O & W Truck Line, Minne- 
apolis, and Peters Truck Line, 
Stillwater, according to Lou 
Hosking, of Transport Associates, 
Inc., who handled the transaction. 

The Interstate Commerce Com- 
mission has approved the sale. Pur- 
chase of the two lines rounds out 
what was called a distribution 
pattern established by Widholm to 
serve out-state points from the 
Twin Cities and eliminate duplica- 
tion of assembly services. | 

a en | 
I-H Opens Retail Outlets 


In Baton Rouge and Cicero 


CHICAGO. — International Har- 
vester Co. has opened a truck sales) 
and service branch at 4004 Florida, | 
Baton Rouge, La. N. J. Jackson has| 
been named manager. 

The company’s motor truck divi- 
sion also has opened a truck parts 
store at 3035 S. Cicero Ave., Cicero, 
Ill. The outlet will be managed by 
B. J. Zaborowski. 

* * 





Buffalo Firm to Operate 


3 Air-Conditioned Buses 


BUFFALO. — Niagara Frontier 
Transit System will have at least 
three air-conditioned buses in oper- 
ation in 1956, according to Roswell 
F. Thoma, president. 

Cost of the air conditioning will 
be shared by NFT and Mack 
Trucks, Inc., Thoma said. Since 
safety regulations prohibit locked 
or permanently closed windows on 
public vehicles, the buses will have 
special windows which can be 
opened in an emergency by pushing 
outward. er 


N. D. Truckers Warned 


On Use of Red Signals 


BISMARCK, N. D.—Police in 
North Dakota municipalities are 
warning tow and wrecking-truck 
operators that it is a violation of| 
State laws to mount and use red 
flashing lights on any but emerg- 
ency vehicles. 

State law authorizes red flashing} 
signals on police cars, fire appara- 
tus and ambulances only. 

Tow trucks may flash amber 





quired to display blue lights. 
* * * 


DeSoto Moves in L. A. 


LOS ANGELES.—DeSoto’s west- 
ern zone office has been moved to 
larger quarters at 9130 Sunset Blvd. 

= * * 


Montana Group Reelects 


iF isher as President 


MISSOULA, Mont.—B. A. Fisher, 
Billings, Mont., has been reelected 
president of the Montana Motor 
Transport Assn. 

Also reelected were Ralph Shook, 
Conner, Mont., Tim M. Babcock, 


| tello, Id., was elected to a three-| 
| year term as director. 
| * x + | 


Norris Reelected President 


|Of Canadian Truckers 


OTTAWA.—William C. Norris, 
Montreal, has been reelected presi- 


| man, Moncton, N. B., and James| 

Vanderspek, Vancouver, B. C.| 

Frank McCallum, Oshawa, Ont., is| 

secretary-treasurer. 
* * + 


Indiana College Plans 


Truck Management Course | 
ANGOLA, Ind: — A four-year | 
course in motor transport manage- 
ment is being instituted at Tri-State 
College of Engineering and Com-'| 
merce here. 
| Designed to fill the urgent need 
for young men trained especially 


Billings, and L. Wayne Hageman, for administrative and supervisory | 


Laurel, Mont., vice-president; Ralph 
Wallace, Billings, secretary, and 


| William O. Palmer, Butte, Mont., 
|board chairman. V. B. Blackerby, 
| Billings, was elected treasurer, suc- 


ceeding Jack Primm, Rapid City, 
S. D., and Roscoe Brooks, Poca- 








posts in the motor transportation | 
industry, the course will open in) 
September, 1956, according to Dr. 
Theodore T. Wood, Tri-State presi- 
dent. Offered as a major in the 
department of commerce, the motor 
transport management course will 





Economy is a magic word in the automobile business. Economy 
of operation is a mighty sales clincher in any dealer’s show- 
room. Economy in manufacture is vital to protect the narrow 


profit margin of the auto maker. The Stromberg Carburetor 


offers you both. 


Stromberg’s system of consistent fuel metering results in 
economy of operation unmatched by any other carburetor. 
Automotive experts know it. Fuel consumption statistics 
prove it. And two consecutive victories for Stromberg-equipped 
cars in the famed Mobilgas Economy Run confirm it. 


But Stromberg can mean even more as an economy factor for 
the manufacturer Because of the vast number of different 
carburetor models which Stromberg makes available to manu- 
facturers, a Stromberg Carburetor can usually be selected to 
fit the needs of any engine with a minimum of costly revisions. 


For more than forty years, Stromberg has been the American 





The STROMBERG application engineer will be happy to 
discuss carburetion problems with you at your convenience. 


Vice-presidents are Curtis Bonny- y 


Turbocharged Diesel— 


Turbocharger side of Mack's newly de- 
veloped turbocharged Thermodyne diesel 
engine which boosts horsepower from 170 
to 205 without increase in engine size or 
weight or loss of fuel economy. The power 
| increase is effected by use of an exhaust- 


driven charger in conjunction with the 
Mack Thermodyne engine. 


lead to the Bachelor of Science de- | 


gree in business administration. 
* * x 
Milwaukee Picks Truckers 


MILWAUKEE.—Charles Sullivan, 
president, H & O Cartage Co., and 
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Victor H. Martell, president, Yule 
Truck Lines, have been named as 
members of the Port of Milwau- 
kee’s first advisory committee. The 
step is to prepare for the comple- 
tion of the St. Lawrence Seaway 
and the group will advise on the 


port problems. 
* * * 


Tow-Bear Develops Truck 


For Warehouse Operation 


PORTLAND, Ore.—Tow-Bear di- 
vision of Hudson House, Inc., a 
wholesale grocery firm here, has 
developed a special battery- 
powered truck equipped with dual 
controls which permit the operator 
to start or stop the machine while 
walking on either side. 

Tow-Bear said that warehouses 
| will find the unit adapted for “pick- 
ing” as controls are -self-canceling 
when the operator removes his 
|hand. The truck went on the na- 
| tional market this year. Batteries 
are recharged from any 110-volt 


| outlet, Tow-Bear said. 
| * * * 


GMC Moves Zone Office 
KANSAS CITY, Kans. — GMC 
Truck & Coach has moved its Kan- 
sas City zone office to 3100 Fiber- 
glas Rd. 








Foremost in ECONOMY 


STROMBERG 


AMERICA’S FINEST 


CARBURETOR 


- 





For two consecutive years, the grueling Mobilgas Economy 


Run has been won by a STROMBERG-equipped Studebaker. 


leader in every phase of carburetion. More advances in this 
field have been initiated by Stromberg than by any other 


manufacturer. 


The folks who make Stromberg Carburetors enjoy tackling a 
difficult problem—because when you have a problem we can 
solve, everyone is happy. You have a better product, we have 
a satisfied customer, and the motorist has a more efficient 


automobile. 


Call on us. The Stromberg application engineer is at your 
service. You'll find he knows his business—and he may help 


build yours. 


ECLIPSE MACHINE DIVISION OF BENDIX AVIATION CORPORATION 


Original Equipment Sales: Elmira, N.Y. « 


Service Sales: South Bend, Ind. 


Export Sales and Service: Bendix International Division, 205 E. 42nd Street, N. Y. 17, N. Ys 
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Again in 
December N.A.D.A. 


report proves: 


PLYMOUTH IS 





RESALE VALUE 


In market after market ... North, South, East, West... 


Plymouth brings top dollar of the low-price 3! 


You'll see the figures in the official N.A.D.A. 
Used Car Guide for December: the ’55 Plymouth 
brought more income for dealers as a used car 
than either of “the other two.” 


The margin is clear-cut. The price difference 
substantial. And it applies to both 4-door and 
2-door models. 





Plymouth’s top standing as a used car stems 
from one basic fact: the public wants the out- 
standing advantages Plymouth has over competi- 
tion. They want Plymouth’s beauty, power and 
the famed engineering that means more unused 
mileage. 

Yes—Plymouth pays off! More satisfaction for 
your customers . . . more profits for you! 


PLYMOUTH 


Best buy new... better trade-in, too! 
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Facts make used Plymouths move fast! Hard-selling facts like economy, comfort, safety features 





i 
7 and great engineering convince the toughest customer that Plymouth delivers the most unused mileage! 
ee ee er ee eg an ere ea ee fe ee eLearn ar 7 
PART-BY-PART PROOF OF PLYMOUTH’S 
ENGINEERING LEADERSHIP IN THE LOW-PRICE 3! 
; Comparison based on 1954 modeis of the low-price 3, which you will be getting as trade-ins in great 
measuretthis year. Most of these Plymouth engineering advantages apply in other model years as well! Plymouth No. 1 Taxi I There are more Plymouths used 
Plymouth as taxicabs than all other makes combined! Impressive 
I ° . i 
d of low upkeep, top stamina. 
Resistor-type Spark Plugs . . . « 2 « « « ss Pe ere P 
I 
ta eee ore eh Supreme as ‘‘Second Car’’ More and more motorists 
i ain-type Camshaft Drive . . . 2... 7 BS : I 
Gina Wut Plier. co cc cccccca are making that “second car” a used Plymouth . . . discover- 
1 Dieeae ue teed. 5 ose bw oe © ing its long life and ease of handling in shopping areas. | 
i , = g pping 
; Rotor-type Oil Pump - . + + ++ e+e They like Plymouth’s exclusive safety features*, too. ; 
' Carn er cee 2 6 2000.0 @ 6 0-0 ! 
; ee Dg cs cee 066 06 
i e ! 
i *2-cylinder Promt Grales.:. «ccc eece BEST BUY NEW...BEST BUY USED! i 
; *Independent Parking Brake . ... 2... rr ; 
: *Electric Windshield Wipers ...... 
; Oriflow Shock Absorbers ....+.+e«-ee-s. rk YMOUTH : 
i *Widest, Most Rigid Frame .... 2s \aP/ : 
: Guat Ventieter 6 «2 0 2 es oes 
- ; Complete Rustproofing of Bodyshell ie 
, 3 *Full-width Defroster Vents ....... ; 
{ i i 
L J 
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Used-Car Auction Prices 





Market Trend 


The overall average price of used cars sold at wholesale auction 
declined $10 last week, the sharpest setback in three weeks, according 
to Automotive News’ index. 

Aside from ’49s, which held unchanged, the prices of all individual 
models were adjusted downward, as follows: '52s, down $3; ’51s, down 
$6; 50s, down $6; ’54s, down $10; ’53s, down $10; ’56s, down $12, and 
55s, down $37. 

New lows were established by the prices of all models except ’56s 
and ’49s. 

At a group of representative auctions, the average number of con- 
signments was 165 units, compared with 141 in the previous week. It 
was the highest average consignment in two months’ time. Of these 
units, an average 65.7 percent were sold, compared with a ratio of 
67.3 percent in the previous week. The ratio had not been that low 
since the week of July 18. 


Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps/ indicates power steering. 


DYER IND Main (6) 2-dr., $500. '52 Custom 
aEXs ° club coupe, $420*, '51 — (8) Vie- 
(Dyer Auto Auction. Sale every Friday. toria, $380; 4-dr., $270; 2-dr., $250; De- 
Prices are for sale of Dec. 16.) luxe (8) 2-dr., $210; %-ton panel, $125. 
(Prices were down somewhat from last = — 2-dr., $150. '49 Deluxe 
week, Sharp autos => demand. Sold HUDSON—"53 Hornet 4-dr., $725*. 
157 cars out of 258 offerings.) KAISER—'51 Deluxe 4-dr., $160. 
BUICK—'55 Century Riviera, §$2,255*; Su-| LINCOLN—'54 Capri coupe, $1,830* (ps). 
per Riviera, $2,200*. '54 Century Riviera, | MERCURY—'53 2-dr., $785. ‘51 2-dr., 
$1,645* (ps); Super Riviera, $1,225°. '53 $370*. °50 4-dr., $180°*. 
Special Riviera, $875. ‘51 Super Riviera, | NASH—'52 Rambler station wagon, $425°*. | 
$530*, $510*, $345*. ‘50 Special 4-dr.,| OLDSMOBILE — ‘56 ‘(88) 4-dr., $2,515* 
$300*. '49 Super 4-dr., $265°, $230° (ps). '55 (88) Holiday, $2,025*. ’50 (98) | 
CADILLAC—’52 (62) 4-dr., $1,290*; (75) 4-dr., $160*. 
4-dr., $755* (ps), $700* (ps). ‘51 (62)| PACKARD—'52 Clipper 4-dr., $540*. 
4-dr., $1,050*. PLYMOUTH—'54 Savoy 2-dr., $840. °53 
CHEVROLET—'56 Bel Air (8) Sport sedan, Cranbrook station! wagon, $800; 4-dr., 
$2,225*, $2,210*; Sport coupe, $2,140°; $770*, $560*, $530*. '52 Cranbrook 4-dr., 
4-dr., $1,865*; Bel Air (6) 2-dr., $1,945*; $375*; Cambridge 4-dr., $350. °51 Cran-| 
Two-ten (6) 2-dr., $1,850*. ‘55 Bel Air brook 4-dr., $260. '49 Deluxe 2-dr., $150. 
(8) Sport coupe, $1,645* (ps); 4-dr., $1,- PONTIAC—'56 Chieftain (8) Catalina, $2,- 
640° (ps), $1,570; Two-ten (8) 2-dr., 250°. °54 Chieftain (8) 4-dr., $1,090* 
$1,375*. '53 Bel Air 2-dr., $805, $750; (ps). ‘51 Silver Streak (8) 4-dr., 2 at 
Two-ten 2-dr., $685, $630*. ‘52 SL De- $450*; 2-dr.. $370. '50 Silver Streak (8) 
luxe 4-dr., $454; 2-dr., $515, §380°. ‘51 4-dr., $200*: conv., $180. °49 Silver 
FL Deluxe 2-dr., $425*, $340*. Streak (8) 2-dr., $160, $100*. | 
CHRYSLER — ‘53 Windsor 4-dr., $800° STUDEBAKER ’54 Champion coupe, | 
(ps). '49 NY 4-dr., $125. $800*. '53 Champion 4-dr., $650*; Com- 
DeSOTO—'51 Custom 4-dr., $285*. "49 Cus- mander 4-dr., $640. °51 Commander 
tom club coupe, $135. conv., $140*. "50 Champion 4-dr., $100*; 
DODGE — ‘54 Coronet 4-dr., $850*. ‘50 2-dr., $100. °49 Champion 4-dr., $100. 
Wayfarer 2-dr., $150. WILLYS—'49 Jeepster, $180. 
FORD—’'55 Fairlane (8) Crown Victoria, 
$1,925; Victoria, $1,515*; 2-dr., $1,675°; VW 
Main (8) Ranch Wagon, $1,425; Custom DANV ILLE, VA. 
(8) 4-dr., $1,390°. ‘54 Main (8) Ranch (Danville Auto Auction. Sale every Wed- 
Wagon, $1,160*; Deluxe (6) 4-dr., $780. nesday. Prices are for sale of Dec. 21.) 
’53 Custom (8) 4-dr., $685, $655*, $625", (Sales slow as usual for this time of 


$535*. ‘52 Crest (8) Victoria, $705*; Cus- year. We expect they will be active again 
tom (8) 2-dr., $565, $540, $470, $410, after Jan. 1. Sold 79 cars out of 122 
$295. '51 Custom (8) Victoria, $360°. : offerings.) 
HUDSON — ‘52 Pacemaker 2-dr., $205; pyycK—51 Special 2-dr., $450. '50 Super 
Wasp 4-dr., $195. . Riviera, $495; 4-dr., $395*, $330°. °40 
MERCURY—’'55 Monterey coupe, $1,915*; Special 2-dr., $160 
4-dr., $1,815*, $1,805°. 54 4-dr., $1,- — °* ee iy 
075*. °53 Monterey 4-dr., $805*. "52 2-dr.. CADILLAC—'49 (75) 4-dr., $535°*. 
$495. "51 2-dr., 2 at $300*, $260*°. ‘50 CHEVROLET—'54 '-ton pickup, $790. 52 
4-dr., $145. SL Deluxe 2-dr., $610, $605. $490; '%- 
NASH—'51 Statesman 4-dr., $300*. ‘50 ton pickup, $305. ‘51 SL Deluxe club 
Statesman 4-dr., $190*. coupe, $425; Bel Air, $410*. '50 SL De- 
OLDSMOBILE—'56 (88) Holiday, $2,535*; luxe club coupe, $375; Bel Air, $370, 
2-dr., $2,405*; Super 4-dr., $2,500*. ‘55 $220, $200; 2-dr., £325. $305. $300, $285, | 
(88) Super 4-dr., $2,000* (ps), $1,965*. $250; 4-dr., $125, $120. '49 SL Deluxe} 
‘54 (88) Holiday, $1,600*; Super 4-dr., 2-dr., $305, $290; 4-dr., $255, $245. °47 
$1,565* (ps). ‘53 (88) 4-dr., §S875. ‘51 FM club coupe, $285, $275; FL 2-dr., 
(88) 4-dr., $430*, $420°, $360°*. $160 
PACKARD—'52 Clipper 4-dr., $200*. » x s 
PLYMOUTH—'55 Belvedere (6) 2-dr., $1,- ae 50 Coronet 4-dr., $230. '49 2-dr., 
365. ‘54 Savoy 4-dr., $830, $825°, $770. poRD—'56 Country sedan, $2,200* (ps): 
53 Cranbrook 4-dr., $560; Cambridge “ Gustom (8) 2-dr.. $1,915, 54 %-ton | 
4-dr., _ 3440. ‘52 Cranbrook Belvedere, pickup, $1,200. "53 Crest (8) Victoria, | 
$385. ‘51 Cranbrook 2-dr., $240, $215; $729. ‘Custom (8) 2-dr., $775; Custom 
ae 4-dr., $160. '50 Special Deluxe, (¢) 4-ar. $470*. '52 Custom (8) 2-dr., 
-dr., ; 5, ae , ; 
WGSreAO—'bs tar Chict (8) ¢-cr.. §1,-| S255 SOt0: 4-10 Bee eee ot eee, 
250°. '53 Chieftain (8) 4-dr., $690°. °52) $240. +50 Custom (8) 2-dr., $370*, $360 
Chieftain (%) Catalina, $700°; 4-dr../ $210, $200; 4-dr.. $330°, $320. '49 Cus- 
$550°. ‘51 Silver Streak (8S) 4-dr., $325, tom (8) station wagon, $380; club coupe, 
$320°; Silver Streak (6) 4-dr., $290°*. $300, $290: Custom (6) 2-dr $165° 
"50 Silver Streak (8) 2-dr., $270*. $110. ; > 
STUDEBAKER —'52 Champion 4-dr., $215. yweRCURY—'51 2-dr., $375. °50 Custom 


"50 \%-ton pickup, $140. 


$790. 2-dr., $110, $105. 


WILLYS—'53 Jeepster, 


NASH—'52 mbler station wagon, $410*. 
"51 Rambler 2-dr., $405°. 
ALBANY OLDSMOBILE — ‘50 (88) conv., $580*, | 
$560; w *. ” * * 
(Albany Auto Auction. Sale every Mon- ogee yb eam - bm - 2 
day. Prices are for sale of Dec. 19.) PLYMOUTH—'52 Cambridge 2-dr., $380. | 
(We out the year at our auc- "51 Cambridge 2-dr., $335. °50 Special 
tion here today selling almost all offer- Deluxe 4-dr., $280. 
ings on a good, hot market for this time PONTIAC — ‘49 Silver Streak (8) 2-dr., 
‘of year. Of 16 new cars offered, 5 sold. $365° | 
Overall, sold 126 cars out of 156 offerings STUDEBAKER — ‘52 Commander 4-dr., 
for @ percentage of 80.8) $355, $270*. '51 Commander 4-dr., $225°*. 


BUICK—'55 Special Riviera, $1,810°. ‘54, WILLYS—'47 Jeepster, $115°. 
Super Riviera, $1,760*; conv., $1,525* 
(ps), $1475° (ps); Special Riviera, $1,- DENVER 
590°; 4-dr., $1,220. "53 RM 4-dr., $1,000° 
(ps); Special 4-dr., $950°; 2-dr., $770; (Denver Auto Auction. Sale every Friday. 
Riviera, $650. '51 Super 4-dr., $450°; RM Prices are for sale of Dec. 16.) 
4-dr., $440°; Riviera, $425°. ‘50 Super (Market good. Sold 127 cars out of 
Riviera, $480°, $230°; 4-dr., $230. ‘49 290 offerings.) 

Super 4-dr., $140°. BUICK—'56 Century Riviera, $2,955* (ps), 
CADILLAC—'55 (62) coupe de Ville, $3,- $2,850*, $2,750*. °55 Super Riviera, $2,- | 
950° (ps). "54 (62) 4-dr., $2,800° (ps). 150° (ps); Century Riviera, $2,075* (ps); 
"53 (62) 4-dr., $1,935° (ps), $1,730°, Special Riviera, $2,000* $1,900*, $1,820°. 
$1,700* (ps). ‘52 (62) conv., $1,395° "54 Super Riviera, $1,700° (ps); Century 
(ps); 4-dr., $1,270*; (60) Special 4-dr., 4-dr., $1,475*. ‘53 Super conv., $960*°; 
$1,380° (ps). "49 (61) 2-dr., $540°. 4-dr., $950°, 800°; RM 4-dr., $945° 

CHEVROLET—'56 Bel Air (8) 4-dr., $2,- (ps). "51 Super 4-dr., $360°. 
$25. °5S Bel ir ie) Doane couse $1,006, CADILLAC—'S6 (62) coupe de Ville, $5,- 
4-dr $1,370*: Two-ten (8) . station 000* (ps). "55 (62) coupe de Ville, $3,900° | 
wagon $1,610°: 2-dr., $1,450°; Two-ten (ps); conv., $3,795° (ps); coupe, $3,670° | 
(6) 2-dr., $1,175. ‘64 Two-ten 4-dr.,, {P0). $3.615° (pe). (54 (62) coupe de 
$840; 2-dr., $810; station wagon, $1,200:, Ville. $3,450° (ps); conv., $3,200° (ps), 
Bel Air 2-dr., $780; One-fifty 2-dr., $705:, $3,100" (ps); 4-ar., | $2,675 (ps); (60) 
4-dr., $710. ‘53 Two-ten 2-dr.. $760, Special sedan, $3,205° (ps). ‘53 (62) 
$610. $560: One-fifty station ” wagon, 4-dr.. $1,650° (ps). ‘52 (62) coupe de 
$710: 2-dr:, $570. 52 FL Deluxe 2-dr;, Wille, $1.725° (ps); (60) 4-dr., $1,705°. 
$335°. 51 SL Deluxe station wagon.| ‘5! (62) 4-dr., $1,100*. "50 (62) coupe 
$540°; Bel Air coupe. $500°; 2-dr.. $370;, O° Ville, $1,275°; 4-dr., $735°; (61) 
SL Special 4-dr., $280, ‘50 SL Deluxe Cours. $1,050 

2-dr., $240, $140: SL Special 2-dr., $135. CHEVROLET—'56 Bel Air (8) 2 Spent sedan, 
"49 SL Deluxe 4-dr., $170, $160; 2-dr.,. $2.365°; Sport coupe, $2,300°, $2,250°, 
$140. $2,160°; Two-ten (8) Delray, $2,090; 
CHRYSLER— 54 NY 4-dr.. $1,490° (ps). 4-dr., $2,045*; station wagon, $1,890; 
"SO Saratoga 4-dr., $250. ‘49 NY 4-dr., Bel Air (6) 4-dr., $2,000°. ‘55 Bel Air 
$110°. (8) 4-dr., $2,130*, $1,635*, $1,400, $1,- 
‘53 Custom club coupe, $830° 375; station wagon, $1,970*; Sport coupe, 

(ps). °52 Fire Dome (8) 4-dr., $575* $1,776; Two-ten (6) 4-dr., $1,295; 2-dr., 
(ps). °49 Carryall, $180. 2 at $1,270; Two-ten (8) 2-dr.. $1,250; 
—'5S6 Coronet (8) coupe, $2.350°. %-ton pickup, 2 at $1,360. '54' Two-ten 

"S54 Coronet 4-dr.. $820°; Custom club station wagon, $1,175; conv., $1,160°; 
coupe, $735°. ‘53 Coronet 4-dr.. $550. ‘52 2-dr., $880; Bel Air 4-dr.. $1,010°; One- 
Coronet conv., $350*. ‘51 Coronet 4-dr., Stty 2-dr., $740; %-ton pickup, $595. ‘53 


Bel Air coupe, $950; Two-ten 4-dr., §670°, 


$230. 
FORD— 55 Fairlane (8) Victoria. $1.750°*; $605; One-fifty 2-dr.. $485. ‘52 SL De- 


Main (6) Ranch Wagon, $1,500. ‘54 Main luxe Bel Air, $700*; %-ton pickup, $505. 
(6) Ranch Wagon, $1,150; 4-dr.. $750. ‘Sl %-ton pickup, 2 at $430. ‘50 FL 4- 
"53 Custom (8) 4-dr., *,.$670°; Cus-, dr. $225. 

tom (6) 4-dr.. $720; club coupe, $580; CHRYSLER — ‘56 NY St. Regis, $3,700° 


(6) | 


(ps); Newport, $3,375* (ps); Windsor 
Sore $2,900* (ps). ‘51 station wagon, 


—— ‘53 Powermaster 4-dr., $460* 
FORD — ‘6 Parklane (8) station wagon, 
$2,370*; Fairlane (8) Victoria, $2,240*, 
$2,200; 4-dr., $2,205* (ps), $2,000, $1,- 
995. '55 Fairlane (8) 4-dr., $1,735* (ps); 
Main (8) Ranch Wagon, $1,725*; Cus- 
tom (8) 2-dr., $1,250. '54 Crest (8) Vic- 
toria, $1,245; Custom (8) 4-dr., $1,125, 


$1,075; Main (8) Ranch Wagon, $1,025*. | 


"53 Crest (8) Country Squire, $840. '51 
%-ton pickup, $370, $295; Deluxe (6) 
| 2-dr., $315, $255, $240, $225, $130. ’50 


Deluxe (6) club coupe, $130. 

| HUDSON 54 Hornet Hardtop, $970. 

MERCURY—'55 Monterey 4-dr., $1,860*. 

| ’'54 Monterey Sport coupe, $1, 390°. 

| Monterey 4-dr., $900. 

NASH—’53 station wagon, $715. 
OLDSMOBILE—'56 (88) Super 
$3,025* (ps), $2,925* (ps); 

| oat $2,800* (ps), 2 at $2,630*. 

4-dr., $2,155*, 

PLYMOUTH— ‘55 Plaza (6) 
‘54 Belvedere Sport coupe, 
Plaza 2-dr., $685*. 
dere, $380. ’51 Cambridge club coupe, 
$280; Cambridge 4-dr., $240. 50 mae 

| Deluxe 4-dr., $225. 

| PONTIAC—'55 Chieftain (8) Catalina, $1,- 

| 750*, $1,700*. '54 Star Chief (8) 

| $1, 120°, "53 Chieftain (8) 4-dr., 
*51 Silver Streak (8) 4-dr., $405*; 

$370. '50 Silver Streak (8) 4-dr., 
$200°. 

STUDEBAKER — 
$160. 
WILLYS—'55 Jeepster, $1,195. 

| MISCELLANEOUS — '50 GMC 
$1,500. 


JENISON, MICH. 


(Grand Rapids Auctions, Inc. Sale every 

Tuesday. Prices are for sale of Dec. 20.) 
(No one seemed interested in buying 

| Cars today. Market off on most models 

| @nd buyers bought only what they had a 
deal for. Sold 62 cars out of 162 offer- 
ings.) 

BUICK—'54 Super Riviera, $1,575*, 
565*, $1,450*; 4-dr., $1,550*: conv., $1,- 
545*; RM Riviera 2-dr., $1,485*; Special 
2-dr., $1,325. '53 Super 4-dr., $950* (ps), 
$950*. ‘52 Super Riviera, $620*, 
‘50 Special 4-dr., $225; RM 2-dr., 

CADILLAC—'52 (62) 4-dr., $1,245*. 

| CHEVROLET—'55 Bel Air (8) 2-dr., $1,- 

455*; Bel Air (6) 2-dr., $1,415*, $1,405. 

| ‘53 Bel Air 4-dr., $825*; Two-ten 4-dr., 

| $760*, $625; One-fifty 2-dr., $480. ’51 
SL Deluxe 2-dr., $410; coupe, $305*; SL 

| Special 2-dr., $210. '50 SL Deluxe Bel 
Air, $205; FL Deluxe 4-dr., $235*, °49 
4-dr., $230. 

| DeSOTO—'55 Fire Dome 
$1,750. 

DODGE—'50 Wayfarer 2-dr., $100. 

FORD—'54 Custom (8) 2-dr., $900. ‘'51 
Custom (8S) 4-dr., $375, $345*, $125: Cus- 
tom (6) 2-dr., $235. '50 Custom (8) 2- 
dr., $165. 

HUDSON 

MERCURY 
$565. 

OLDSMOBILE—'56 (98) 
(ps). "55 (S88) Holiday, 
Super 4-dr., $1,575* (ps); (98) 2-dr., 
$1,355* (ps). 53 (98) 4-dr., $1,160* 
(ps); (88) Super 2-dr., $955*. ‘52 (98) 
4-dr., $765*. "50 (98) 4-dr., $185*. 

PLYMOUTH—'54 Savoy 2-dr., $800; Plaza 
4-dr., $635. '52 Cambridge 4-dr., $265. 
‘50 Special Deluxe club coupe, $200, $120. 


Holiday, 
"55 (98) 


4-dr., 
$990* 


$1,055. 
(ps); 


$280", 


*51 Commander sedan, 


$1,- 


$175*. 


(8) club coupe, 


"53 Jet 4-dr., 
"55 4-dr., 


$445*. 
$1,440. °52 4-dr., 
Holiday, $3,265* 
$1,700*. "54 (88) 


"49 Deluxe club coupe, $110. 
PONTIAC—'55 Chieftain (8) 4-dr., $1,- 
795* (ps). '54 Star Chief (8) 4-dr., $950. 
‘53 Chieftain (8) 4-dr., $915*: 2-dr., 
$780. ‘51 Silver Streak (8) club coupe, 
$250*. ‘50 Silver Streak (6) 4-dr., $175*. 


Ve Champion club coupe, 


NEW YORK CITY 


| day. Prices are for sale of Dec. 20.) 

(Red hot sale despite below freezing 
weather and approaching holiday. Con- 
signment light, but really active bidding 
kept prices firm. Sold 69 cars out of 93 
offerings.) 

BUICK — '54 Special 
Super Riviera, $530; 
"49 RM conv., $120*. 

| CADILLAC—'55 (60) 

900* (ps). 

| CHEVROLET—'55 Bel 


2-dr., $1,300*. 
Special 4-dr., 


"51 


Special 4-dr., $3,- 
(8) Hardtop, | 
| $1,550; Two-ten (8) 4-dr., $1,305; 2-dr., 
$1,350*, $1,205, $1,040*. ’54 Two-ten | 
4-dr., $915, $860, $830, $825; 2-dr., 
$835; One-fifty 4-dr., 2 at $725, §715, 
$705. ‘53 Bel Air 4-dr., $805*; 
4-dr., $745, $730, $725; 2-dr., 
fifty 4-dr., $545. 
$430. ‘51 SL Deluxe 4-dr.. $470*, $390, 
$310°; 2-dr., $325*. ’°50 SL Deluxe sta- 
tion wagon, $300. 

DODGE—’'55 Coronet 2-dr., $1,225, $1,200. 
| °50 Meadowbrook 4-dr., $175. 
FORD—'51 Deluxe 2-dr., $285, $250, $200. 


Air 





| MERCURY—'5S4 conv., $1,235*. ’52 Hard- 
| top, $620°, $590. '51 4-dr., $330, 2 at 
| $305. "50 4-dr., $260. 


a Rambler station waon, 
OLDSMOBILE — ‘54 (98) 4-dr., $1,375* 
(ps). "53 (98) 2-dr., $1,200* (ps); 
$930*. ‘52 (98) 4-dr., $810* (ps). ’51! 
(88) 4-dr., $500, $375*; (98) conv., $300*. 
PACKARD—'51 Patrician 4 4-dr., $360°. 
PLYMOUTH — ‘54 Savoy station wagon, 
$975. '53 Cranbrook 4-dr., $575. 
PONTIAC—'55 Chieftain (8) 2-dr., $1,- 
900°. ‘54 Chieftain (8) 4-dr., $1,065°*. 
"53 Chieftain (8) 4-dr., $850° (ps). ’52 
Chieftain (8) 4-dr., $530*. °’51 Silver 
| Streak (8) conv., $380*. 
WILLYS—'47 station wagon, $110. 


FLINT 


(Flint Auto Auction, Inc. Sale every 
Wednesday. Prices are for sale of Dec. 21.) 
(The bidding was very active but prices 
were down and consignors were reluctant 
to sell. Sold 87 cars out of 150 offerings.) 


BUICK—'55 Super 2-dr:, $2,035* (ps), $2,- 


$400, 


025° (ps). ‘54 Century Riviera, $1,575*; 
Special 4-dr., $1,405. ‘53 Super 4-dr., 
$960°; 2-dr., $825*. ‘52 Special 2-dr., 
$505, $500. ‘51 Special 4-dr., $395. °50 
Super 2-dr., $315; 4-dr., $205; Special 
2-dr., $265, $165°. 

CADILLAC—'51. (62) 4-dr., $1,000°. 


CHEVROLET—'55 Bel Air (S) Sport coupe, 
$1,565*; 2-dr., $1,190; Two-ten (8) 2-dr., 
$1,300*; %-ton pickup, $870. 54 Two-ten 
club coupe, $855; 2-dr., $825; Bel Air 
4-dr., $845. 53 Bel Air club coupe, $850° 
(ps); Two-ten 4-dr., $635*, $630°, $610°, 
$600°, $5S80°; 2-dr., $635°, -. =e _ 
Deluxe 4-dr., $540°, $445°, $380 
$480, $465, $420°; club coupe, sir0, SL 


Deluxe Holi- | 


*52 Cranbrook Belve- | 


4-dr., | 
$670*. | 
2-dr., | 


transport, | 


$580*. | 


"51 Rambler station wagon, $225. | 
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Special 2-dr., $285. 
wagon, $480; 2-dr., 
$165, $135; 2-dr., 


’51 SL Deluxe station | 
$305; 4-dr., $265, 
$240; club coupe, $205; 
conyv., $135*. 


CHRYSLER—’50 Windsor 4-dr., $165. 
DeSOTO—’51 Custom club coupe, $300*. 
DODGE — '54 Coronet club coupe, $765*; 
4-dr., $730. '52 Meadowbrook 4-dr., $275. | 
FORD—'55 Fairlane (8) 4-dr., $1,665*. °54 
Crest (8) 4-dr., $960; Custom (8) 2-dr., 


$890*, $720* (ps); Main (8) Ranch Wag- 
on, $800. '53 Main (8) Ranch Wagon, 
$810, $705; Custom (8) 2-dr., $640, 
$560*; 4-dr., $615*; Custom (6) 4-dr., 
$605. '52 Main (8) 4-dr., $390; 2-dr., 
$380; Custom (6) 2-dr., $375*; 4-dr., 
$215. 

| KAISER—’52 2-dr., $275°*. 

MERCURY—’53 2-dr., $775*. '52 Monterey 
4-dr., $510. ’50 coupe, $400. 


'53 | 
| NASH—’52 Rambler 2-dr., 


(Skyline Auto Auction. Sale every Tues- | 


$315. 


OLDSMOBILE—’55 (88) Holiday 4-dr., $2,- 
535*. '54 (88) 2-dr., $1,385*; 4-dr., $1,- 
305. '52 (88) 2-dr., $630*. ’51 (88) 2-dr., 
$410. 


PLYMOUTH—’55 Savoy club coupe, $1,350. 
‘53 Cranbrook 4-dr., $475*. 

PONTIAC—’53 Chieftain (8) 4-dr., $625*. 
‘51 Silver Streak (8) 4-dr., $320*, $280*. 
’52 Silver Streak (8) 2-dr., $310. °49 
Silver Streak (6) 4-dr., $175. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Dec. 22.) 

(Prices firm, Little change noted from 
past sales. Sold 85 cars out of 108 offer- 
ings.) 

BUICK—'54 Century Riviera, $1,350*, 
330*. ’'53 Super conv., $985*. 
2-dr., $435. °49 Super 4-dr., 

CADILLAC—'53 (62) 4-dr., 
"56 (62) 4-dr., $600*. 

| CHEVROLET—'56 Bel Air (8) 
975; Two-ten (6) 2-dr., $1,640. 
ten (6) 4-dr., $1,285; ‘%-ton 
sedan, $860. '54 Two-ten 2-dr., 
One-fifty 2-dr., $575. ’52 SL 
4-dr., $500*. '51 FL Deluxe 4-dr., 
2-dr., $310*; %-ton panel, $275. '50 SL 
Deluxe Bel Air, $410*; 2-dr., $315; FL 
Deluxe 2-dr., $265, $225; FL Special 
2-dr., $150. '48 club coupe, $130. 

"48 club coupe, $130. 

CHRYSLER—’53 NY 4-dr., 
"51 NY club coupe, $275. 
club coupe, $350. 

DesSOTO—'53 Powermaster 
‘52 Custom 4-dr., $480. 

DODGE—’53 Coronet (8) conv., 
Coronet 4-dr., $265. ‘50 
4-dr., $280*. 

FORD—'55 Fairlane (8) 
’54 Custom (6) 4-dr., 
(8) 4-dr., $800, $775; Main (8) 2-dr., 
$550, $525; Main (6) 4-dr., $550. °52 
Crest (8) Victoria, $710*. ‘51 Custom 
(8) station wagon, $430; 2-dr., $435*; 
Deluxe (8) 2-dr., $350, $115. '50 Deluxe 
(6) 2-dr., $145. °49 Custom (8) 2-dr., 
$205", $150. 

HUDSON—’51 Hornet 4-dr., 

¢-R—’52 Manhattan 4- dr., 

MERCURY ’51 4-dr., $370*; 2. dr., 
°49 4-dr., $105. 

OLDSMOBILE—'53 (88) Super 4-dr., $1,- 
250* (ps). °51 (98) Holiday, $490*. 50 
(88) 4-dr., $380*. 49 (76) sedanet, $175*. 

PACKARD—’53 4-dr., $705. 

PLYMOUTH — ’52 Cranbrook Suburban, 
$555; 2-dr., $350; Cambridge 4-dr., $285. 
’51 Cranbrook Belvedere, $330; 4-dr., 
$390: club coupe, $300; Cambridge club 
coupe, $195. ‘50 Special deluxe 2-dr., 
$285, $160. °49 Special Deluxe 4-dr., 2 
at $145. 

PONTIAC 
$1,340*; 
4-dr., $800. 


$1,-| 
’51 Special 
$195*, $160. 


$1,550* (ps). 


4-dr., $1,-) 
’55 Two- 
Delivery 
$845. '53 
Deluxe 
$440; 


$945* (ps). 
°50 Windsor 
2-dr., $670*. 
$600. ’51 
Meadowbrook 


Victoria, $1,675* 
$890. '53 Custom 


$110*. 
$295*. 
$430*. 





'54 Star Chief (8) Catalina, 

4-dr., $1,090*. '53 Chieftain (8) 

’52 Chieftain (8) Catalina, 
$650*. °51 Silver Streak (6) 2-dr., $350. 

STUDEBAKER — '51 Champion 2-dr., 
$135*; 4-dr., $140, $120. 

WILLYS—’56 (6) Jeepster, $1,900. 


MISCELLANEOUS — ’50 GMC _ %-ton 
pickup, $330. 

| 

MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every) 


| Wednesday. Prices are for sale of | 


$400. | 


| CHEVROLET— 
$850, | 
Two-ten | 


$700; One-| 
‘52 SL Deluxe 4-dr.,| 


4-dr., | 


| 
| 








21.) 

(Market really low today. Cheapies 
moving here. Sold 53 cars out of 136 | 
offerings.) | 
BUICK—’55 Century Riviera, $2,150*. °53 

Super 4-dr., $970*. "51 Super 4-dr., $440*. | 

’50 Super 4-dr., $285*. 

CADILLAC—’56 (62) coupe, $4,510* (ps). 
"51 (62) 4-dr., 


"52 (62) 4-dr., $1,205*. 
$1,065". 
’56 Two-ten (8) 4-dr., $1,-| 
775. ’55 Bel Air (6) 4-dr., $1,360; Two- 
ten (6) 4-dr., $1,325, 2 at $1,300; 2-dr., | 
$1,295. °54 Two-ten 4-dr., $795; One-| 
fifty 2-dr., $675, $650. '53 One-fifty 4-dr., 
$540. °52 SL Deluxe 4-dr., $410. ’51 SL| 
Deluxe 2-dr., $285. '50 SL Deluxe 4-dr., | 
$205. '49 SL Deluxe 2-dr., $145. 
CHRYSLER—’50 Windsor 4-dr., $140*. 





CONTINENTAL—’56 Mark 2 2-dr., $8,- 
470* (ps). 

DeSOTO—’50 Custom 4-dr., $225°*. 

DODGE—’51 Coronet 4-dr., $255*. 

FORD — ’56 Custom (8) 4-dr., $1,930* 
(ps). ‘55 Fairlane (8) 4-dr., $1,505*; 
Custom (8) 4-dr., $1,440*. 54 Custom 
(8) 4-dr., $905*; Main (6) 2-dr., $720°*. | 


°56 Cars Offer 
Most Leather 
Of Any Year 









NEW YORK.—More new car s| 


than ever before are offering gen-| 
uine leather interior trim in 1956,| 
according to the Upholstery | 
Leather Group, Inc. 

Twelve makes offer 50 models) 
with leather in either full interiors’ 
or in combination with other fab-| 
rics, the organization said. 

A sneak preview of leather in-| 
teriors on 1957 models will be a, 
part of the Chicago Auto Show, the! 
group said. Artist’s conceptions of 
interiors will be displayed and pub-| 
lic reaction will be tabulated in| 
order to assist. designers. 

Visitors to the Chicago show also 
will see two leather testing ma- 
chines in action. One will test for) 
abrasion and the other for flexi-. 
| bility. 








Average Prices 
Of Used Cars 








Dec., Nov., Oct., 
1955 1955 1955 
$2,372 $2,354 * 
1,743 1,868 $2,024 
1,133 1,157 1,267 
V5 806 862 
510 529 578 
355 373 412 
251 262 291 
180 195 203 
ad oe 165 
Overall —_-_ —— 
Average... $ 915 $ 943 $ 725 
’53 Custom (8) 4-dr., $700*%. ‘52 Cus- 
tom (8) 2-dr., $600*. 

HUDSON—’50 4-dr., $105. 

KAISER—’51 Deluxe 4-dr., $100. 

MERCURY—’54 Custom 4-dr., $1,190*. ‘53 
Custom 2-dr., $865*. 

NASH—’51 Rambler 4-dr., $305*. 

| OLDSMOBILE—’56 (98) Holiday, $3,340* 
(ps). °55 (98) Holiday, $2,665* (ps), 
$2,600* (ps); (88) Super Holiday, $2,- 
355* (ps), $2,350* (ps). 

PLYMOUTH—'55 Plaza (8) 4-dr., $1,100*. 
53 Cranbrook 4-dr., $590. °50 Special 
Deluxe 4-dr., $100. 

PONTIAC—’54 Chieftain (8) 4-dr., $1,- 
100*. '53 Chieftain (8) 4-dr., $940*. ’50 
Silver Streak (6) 4-dr., $180. ‘49 Silver 
Streak (8) 2-dr., $185*. 

STUDEBAKER — ‘50 Commander 4-dr., 
$160*. 


WILLYS—’53 Deluxe 4-dr., 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Dec. 23.) 

(Considering the Holiday season, we 
had a very good sale. Sold 52 cars out 
of 125 offerings.) 

BUICK—’'56 Century Riviera, $2,850* (ps), 
$2,800* (ps); coupe, $2,725* (ps); Special 
Riviera, 4-dr., 2 at $2,650*; 4-dr., $2,- 
275. ‘55 Special Riviera, $1,960* (ps). 

CADILLAC—’54 (62) conv., $3,150* (ps). 

CHEVROLET—'56 Two-ten (8) station 
wagon, $2,075*; One-fifty (8) 2-dr., $1,- 
700. ’55 Bel Air (8S) 4-dr., 2 at $1,575; 
Sport coupe, $1,530*. ‘54 Bel Air sta- 
tion wagon, $1,0S5*; Sport coupe, $1,- 
OS5; 4-dr., $1,050; 2-dr., $1,000; conv., 
$S60*. °53 Two-ten 4-dr., $660. ‘52 SL 
Deluxe 4-dr., $610. '51 SL Deluxe 4-dr., 
$340. '50 SL Deluxe 4-dr., $150*. 

DeSOTO—’53 4-dr., $660. 

DODGE—'54 station wagon, $880. 

FORD—’'56 Fairlane (S) 4-dr., $2,150*, $2,- 
135*, $2,110*, $2,050*, $1,865. °55 Coun- 
try sedan, $1,750*; Custom (6) 4-dr., 
$1,200. ‘50 Custom (6) 2-dr., $260; 4- 
dr., $160. °49 club coupe, 2 at $125. °48 
2-dr., $100. 

MERCURY—’55 
"54 Custom 2-dr., 
dr., $850*. ’50 2-dr., $350. 

OLDSMOBILE—’56 (S88) Holiday, $2,600* 
(ps). ‘55 (88) Sport coupe, $2,150* (ps). 


$425. 


Montery 4-dr., $1,850*. 
$1,010. ‘53 Custom 4- 


"54 (88) 4-dr., $1,250* (ps). ‘50 (88) 
4-dr., $250*. 
PLYMOUTH—’'55 Plaza (6) 4-dr., $1,125. 
’52 Cranbrook 2-dr., $380. 
PONTIAC—’56 Star Chief (8) Catalina, 


$2,525* (ps); Chieftain (8) Catalina, $2,- 
355* (ps). ’°55 Chieftain (8) Catalina, 
$1,725* (ps). ‘°54 Chieftain (8) 4-dr., 
$1,040*, $810. ‘'52 Chieftain (8) 4-dr., 
$325*. ’51 Silver Streak (8) 2-dr., 
$480*. 
OMAHA 

(Richard Abel Auto Auction. Sale every 


Thursday. Prices are for sale of Dec. 22.) 
BUICK—’55 Century Riviera, $2,065*. ‘54 
Super Riviera, $1,460*. '53 Super Riviera, 


$875*. °51 Super Riviera, $375*. 
CADILLAC—’55 (62) coupe, $3,500* (ps), 
$3,345* (ps). °54 (62) coupe, $3,000* 
(ps). ‘53 (62) 4-dr., $1,610* (ps). 
CHEV ROLET—’'56 Bel Air (8) Hardtop, 
$2,350* (ps); 4-dr., $1,600*. ‘55 Bel Air 
(8) Hardtop, $1,725*; Bel Air (6) 2- 


’54 Bel Air 4-dr., $1,125*, 
$815, $615. ‘52 
$140; %- 
$475. 
$340; 


dr., 
$980". 
SL Deluxe 4-dr., 
ton pickup, $645; 
’51 SL Deluxe 4-dr., 


$1,525". 
’53 Bel Air 4-dr., 
$490; 2-dr., 
¥%-ton pickup, 
$405; 2-dr., 


%-ton pickup, $390. °'49 SL Deluxe 2- 
dr., $125; 4-dr., $105. 

CHRYSLER—’53 Windsor Newport, $618*. 
"51 NY sedan, $305*. ‘49 NY 4-dr., 
$200. 

DeSOTO—’51 Custom 4-dr., $425*. 


FORD—’55 Fairlane (8) Victoria, $1,665*; 
2-dr., $1,600*; Main (8) Ranch Wagon, 
$1,645*; % -ton pickup, $1,000. ‘54 Crest 
(8) Victoria, $1,260*; Custom (8) 4- 
dr., $1,070*, $1,010*; 2-dr., $850, $750*. 
‘53 Crest (8) Country sedan, $1,135; 4- 

$750*. °52 Custom (8) 4-ar-, $635". 
Si’ Custom (8) 2-dr., $485, $285; 4-dr. 
$390*. °50 Custom (8) 4-dr., $250*; 
2-dr., $225. '49 Custom (8) 2- dr., $145. 

HUDSON—'51 4-dr., $165. 

MERCURY—’55 Sport coupe, $2,000*. ‘54 
Monterey 4-dr., $1,325*. °53 4-dr., $1,- 
055*. ‘52 4-dr. $670*. ‘51 4-dr., $600°; 
club coupe, $300*. 

OLDSMOBILE—’55 (88) Holiday, $2,075*. 
*54 (88) 2-dr., $1,565*. ‘'53 (88) 4-dr. 
$1,150* (ps). °51 (88) Holiday, $715*. 

$200. 


"49 (78) 4-dr., $165*. 
PLYMOUTH—'51 Cambridge 4-dr., 
PONTIAC—’55 Chieftain (8) Catalina, $1,- 


590*. °'54 Star Chief (8) 4-dr., $1,000°. 
’53 Chieftain (8) Catalina, $965*; 4-dr., 
$795* (ps). ‘52 Chieftain (8) 2-dr., 
$445*. ‘51 Silver Streak (8) 4-dr., $450*, 
$410°. 

STUDEBAKER — '53 Commander 2-dr., 
$610*; Champion sedan, b 

DENVER 


(Colorado Auto Auction. Sale every Mon- 

day. Prices are for sale of Dec. 19.) 
(Sale better although current models 
still slow. Sold 215 cars out of 338 
offerings.) 

| BUICK—’56 RM Riviera, $3,260* 
‘55 Super Riviera, $2,390* (ps), 
(ps); RM Riviera, $2,275* (ps); 
Riviera, $2,045*, $2,000°, $1,925°. 
Century 4-dr., $1,670* (ps); conv., $1,- 
485°; Super 2-dr., 2 at $1,670*. ‘53 
Special Riviera, $710*. ‘52 RM 4-dr., 
$420°. 

| CADILLAC—'s6 (62) coupe de Ville, $5,- 
440° (ps), $5,200* (ps), 2 at $5,100* 
(ps); $5,050* (ps). '55 Eldorado conv., 
$4.700* (ps); (62) coupe de Ville, $4,- 
170° (ps), $4,120* (ps), 3 at $4,000° 
(ps); conv., $3,950* (ps), $3,890* (ps), 
(See AUCTIONS, Page 27, Col. 2) 


(ps). 
$2,375° 
Century 
54 
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Of ‘Maximum 


TROIT.—At last, the “ultimate | 

mystery” has been solved and| 
the hot-rod types who take keen 
pleasure in “burning rubber” know 
how far they may go before natural 
forces clamp a ceiling on perform- 
ance and call a halt to further 
advances in accelerating ability. 

The “maximum performance” car 
is pictured as a 600-horsepower job 
having 350 net hp. at rear wheels; 
0-60 mph acceleration in 5.4 sec- 
onds and a top speed of 150 mph. 
Constant rear-wheel torque of 2,- 
480 foot-pounds will produce accel- 
eration values of 17.1 to 16.5 feet 
per second per second at speeds to 
60 mph. 

This was the “vision of the 
future” described by a young 
Packard - Clipper 
engineer who 
spoke at a recent 
SAE meeting. 
Project engineer 
Edward Nash ex- 
hibited plenty of 
respect for “wheel 
spin” and “skid 
torque” as he 
went through his 
presentation of 
, “powertrain rela- 

E. tionships to car 
performance of today and tomor- 
row.” 

Peak acceleration abilities can be 
obtained by providing sufficient 
torque at the driving wheels “to 
almost cause wheel spin.” If torque 
application is held at 99 percent of 
skid torque from zero to 60 mph in 
a 4,000-pound car with 55 percent 
front and 45 percent rear weight- 
distribution, 24 square feet frontal 
area, a center of gravity 20 inches 
high, and a 120-inch wheelbase— 
theoretical “maximum perform- 
ance” is readily obtainable after a 
bit of clever slide-rule work and 
curve-sheet manipulation. 

* x a | 


Factors Involved 


ONSIDERATION of the various 

factors involved led Nash to 
conclude that the engine size re-| 
quired for this theoretical car is 
about 600 hp. This would require 
about 670 cubic inches at present. | 
Weight would be about 1,340) 
pounds, as compared with about 
650 pounds for current engines. 


“With more rpm and light | 
metals, it might be done with 500 
cubic inches and 900-pound dry | 
engine weight,” said Nash. The | 
engine weight penalty reportedly 
would call for a 200 to 300-pound 
weight reduction elsewhere in 
the car, to maintain gross weight 
at the stipulated level. 


The road-wheel power require- 
ments were determined with due} 
regard for such performance limi- 
tations as: Rear-wheel torque and 
horsepower requirements and capa- 
bilities, weight distribution, center 
of gravity, wheelbase and coeffi- 
cient of traction (considering tire | 
factors). 

The next area for analysis in 
studying the power-train relation- 
ships on vehicle performance ceil- 
ings are the so-called “vehicle vari- 
ables.” These features bring in, 
such mechanical performance limi- | 
tations as: Driveline mechanical | 
efficiencies of such components as 
differential, prop-shaft and trans- | 


mission—and engine inertia losses. 
* x * 


Other Considerations 
DDITIONAL considerations in- 
clude: Transmission, prop shaft 
and differential inertia torque 
losses; vehicle accessory power con- 
- . * | 











| 
| 
| 


SPEEO- (MPH) 





Maximum Acceleration— | 


Considering present limitations on tire 
traction, the theoretical maximum attain- 
able performance in acceleration is about 
17 ft. per sec. Zero to 60 mph. time is 
calcula’ed at slightly over five seconds. 


600 Horses, 150 MPH! 


Packard-Clipper Engineer Describes Car 


OLDSMOBILE — '56 (98) conv., $3,300* 
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Performance’ 





sumption; net engine torque curve 
and necessary transmission torque 
ratios with selected axle ratio. Fur- 
ther attention must be given to 
acceptable noise levels due to en- 
gine rpm (with regard for road 
speed and car insulation). 


Nash didn’t overlook the likeli- 
hood that top car speed may be 
“improved” with the larger engine. 
If 350 wheel horsepower can be 
delivered while accelerating at 60 
mph, and if this amount plus in- 
ertia savings becomes available for 
all-out top speed—then maximum 
speed figures to about 150 mph. 

Since highway design, tire limi- 
tations and driver capabilities may 
remain such that 150 mph would 
be regarded as “excessive” speed, 
Nash mentioned the feasibility of 
certain top-speed limiting devices. 
Several such ideas that would not 
handicap car performance below 


Used-Car Auctions 





(Continued from Page 26) 


$3,850* (ps). ‘54 (62) coupe, $3,325* 
(ps), 2 at $3,170* (ps), $3,000* (ps). 
CHEVROLET—’56 Bel Air (8) Sport sedan, 
$2,375*, 3 at $2,335*; Sport coupe, 2 at 
$2,285*; Two-ten (8) station wagon, $2,- 
Two-ten (6) 4-dr., $1,870, $1,825, 
$1,820. ’55 Bel Air (8) conv., $1,950* 
(ps); Two-ten (6) Handyman, $1,615*. 
’54 Two-ten 2-dr., $1,200, $885*; Bel Air 
2-dr., $1,025. °53 Bel Air 4-dr., $950* 
(ps), $895*, $790*; One-fifty 2-dr., $600, 
$530. '52 SL Deluxe Bel Air, $515; 2-dr., 


155; 


$485; 4-dr., $345*, $295. 
CHRYSLER — ’55 NY Newport, $2,515* 

(ps); 4-dr., $2,380* (ps). '54 NY New- 

port, $1,675* (ps); 4-dr., $1,380* (ps). 


’49 club coupe, $205*. 


DeSOTO—’55 Fire Dome (8) Hardtop, $1,-| 
$1,870* 


985* (ps); Fireflite (8) 4-dr., 
(ps). 

DODGE—’56 Coronet (8) club coupe, $2,- 
150. °55 Coronet (8) 4-dr., $1,280. '53 
Coronet (8) Hardtop, $870*; conv., $725*. 


"51 Coronet (6) Hardtop, $280*. 


FORD—’'56 Country sedan, $2,305*; Fair- 
lane (8) 4-dr., $2,150*, $2,110*. ’55 
Thunderbird, $2,450*%, $2,425*; Country 


sedan, $2,000*; Fairlane (8) Crown Vic- 
toria, $1,900; Custom (8) 4-dr., $1,550*, 
$1,530. °54 Crest (8) Victoria, $1,375. 
’53 Crest (8) Victoria, $940, $900*; Cus- 
tom (8) 4-dr., $650* (ps), $635; Main 
(8) 4-dr., $620*, $470. ’50 Custom (8) 
4-dr., $140. 
HUDSON—’55 Hornet 4-dr., $2,020*. 
LINCOLN—’49 4-dr., $120*. 
MERCURY—’56 Custom 4-dr., $2,175. ’55 
Montclair coupe, $2,245* (ps). 54 Monte- 
rey station wagon, $1,500*; Sport coupe, 
$1,485. °52 Custom 4-dr., $620*. 
NASH—’53 Rambler station wagon, $845. 
’51 Statesman 2-dr., $235. ’50 Statesman 
4-dr., $125. 
"55 
(ps). °54 
(88) Super 


(88) Holiday, 2 at $2,585*. 
Super Holiday, $2,475* 
Holiday, $1,970* (ps); 
$1,545*, $1,540*, $1,500*. ’53 (98) 
$1,325* (ps), $1,220* (ps), $1,- 
$1,005* (ps). ’52 (88) club coupe, 


"51 
4-dr.. $295*. ’50 4-dr., $220*. 
PLYMOUTH—’56 Belvedere (8) 4-dr., $2,- 
350* (ps). '55 Belvedere (8) Sport coupe, 
$1,900* (ps); 4-dr., $1,665* (ps); Plaza 
(6) 4-dr.. $1,130. °53 Cambridge club 
coupe, $575; 4-dr., $525, $405. 
PONTIAC—'56 Star Chief (8) 
$2,775* (ps), $2,.615*, $2,550*, 
(ps); Chieftain (8) station wagon, §$2,- 
450*: Catalina, $2,405*, $2,345*. ’55 
Star Chief (8) coupe, $1,800*. ’54 Star 
$1,150* (ps). 


(ps); 
(88) 
(98) 
4-dr., 
4-dr., 
080*, 
$640* 


PACKARD—’54 Clipper 2-dr., $1,325*. 


Catalina, 
$2,350*° 


Chief (8) 4-dr., 


STUDEBAKER — ’53 Champion coupe, 
$575. °51 Champion coupe, $255. ’50 
Commander coupe, $180*. 


WILLYS—’56 Jeepster, $1,525. ’50 Jeepster, 
$215. 
* * * 


— Auctions in Brief — 
ACTION, MASS. 


Concord Auto Auction, Inc. Sales every 
Monday and Friday (Dec. 16-19). Sold 
327 cars out of 459 offerings. 

* * * 


N. PLAINFIELD, N. J. 
Lebanon Auto Auction. Sale every 
Wednesday (Dec. 21). Market weak with 
business taking a back seat for Holiday 
spirit. Good average of sales maintained, 
nevertheless. one -" “a < 93. 


MANHEIM, PA. 

Manheim Auto Auction. Sale every Fri- 
day (Dec. 23). We had a small sale to- 
day due to weather conditions and Christ- 
mas week. A total of 115 cars were regis- 
tered and petete, wen ometent. 


MASON CITY, IA. 
Central States Auto Auction. Sale every 
Wednesday (Dec. 21). Pre-Holiday activi- 
ty slower than normal. Expect rush after 


Jan. ist. 
+ * * 
HARRODSBORG, KY. 
Blue Grass Auto Auction. Sale every 
Thursday (Dec. 22.). A good sale with 


110 cares consigned and a high percentage 
sold. 
* - ” 
FORT WAYNE, IND. 

Carl Marker’s Auto Auction. Sale every 
Tuesday (Dec. 20). Prices were good on 
all light cars; heavy, late-models were off 
a bit. Sold 83 out of 119. 








an arbitrarily predetermined 
“top speed” include: Engine air- 
flow governors, fuel-flow limiting 
devices, and speed-sensitive trans- 
mission gearing to prevent the 
engine from reaching its power 
peak in top gear. 

If a 600 hp, 6,000 rpm engine 
were made available, Nash indi- 


cated that required transmission | 


torque ratios with a 3.0 axle would 


range from 2.8 at stall to 2.45 at 60) 


mph, for the hypothetical “maxi- 
mum performance” vehicle. Al- 
though regarded as an “extreme 
example,” this design exercise does 
serve to show the trend of engine 
capacity and transmission ratio 
requirements needed for perform- 
ance improvement. 
+ : te 


Car Design Trends 


_ following observations were 

made by the Packard-Clipper 
engineer in citing the possible 
direction of future automotive de- 
sign trends: “The future transmis- 
sion will be automatic. It will be 
designed for low manufacturing 
costs, with low weight and small 
space requirement.” 


In commenting on the two gen- 


eral types of automatic transmis- | 


sions in use today, it was noted that 
“torque converter units are making 
increased use of gears (either in 
or behind the converter), while the 
multiple-gear type will probably 
show more use of oil.” 

Present-day engine horsepower 
peaking speeds are in the 4,200 to 
4,800 rpm range, while torque peaks 
occur at 2,000 to 3,000 rpm. Nash 
predicted that the horsepower peak 
ratings will continue their upward 
trend (to 5,000-6,000 rpm), and that 
the torque will be increased and 
“subjected to efforts to generally 
flatten the curve.” (Fuel injection 
is one way to do this.) 

To make best use of this type 
of available engine power, Nash 
pointed out that the transmission 
has to be “flexible” so that peak 
engine torque speeds are attain- 
able at low car speeds for maxi- 
mum acceleration. This is exem- 
plified by converter stall speeds 
now ranging from 1,600 to 2,500 
rpm, with stall ratios as high as 

3.25 (without gears). 

Another improvement occurs 


27 


will be used for economical mod- 
erate speed cruising. 

Axle performance (and therefore 
car performance) were stated to be 
improved by incorporation of a non- 
spinning differential. These units 
permit more torque to be delivered 
to one wheel than the other wheel 
by a torque preloading element that 
allows unequal wheel torques with- 
out wheel spin. 


In a further listing of possible 
design variations, Nash indicated 
that new driveline designs may be 
called for to provide the desired 
improvements. To aid in reducing 
car height, front-engined vehicles 
may use dry-sump oil pans, -prop- 
shafts parallel to and within the 
frame height, and combination 
transmission-rear~ axles with inde- 
pendent rear suspension. 


Unit frame-body construction 
likewise is a possibility for mini- 
mum height, as is the offset pro- 
peller shaft. Rear-engined designs 
were mentioned as a possibility 
for “smaller-size vehicles.” 

Independent rear suspensions can 
aid in lowering the car, and bring 
such advantages as less unsprung 
weight; absence of car sideways 
tilt caused by engine torque and 
rear axle weight transfer, and a 
constant prop-shaft position with- 
out up and down movement. 

Nash offered an opinion that in- 
dependent rear suspensions are 
mandatory for rear-engined cars 
and optional on front-engined cars. 
Thus far, all such systems—whether 
DeDion, swing axle or linkage type 
—were stated to impose a cost 
penalty. 

The Packard-Clipper engineer 
predicted that independent rear 
suspensions “will probably arrive 
on some American cars, but will 
not be adopted by all makers.” 

Epriror’s Note: See last week’s 
“Turnings” column for reports on 
two related papers covering the 
prediction and road-test evalua- 
tion of car performance. 

—Joun T. Benepicr 











SPEED -(MPH) 


Max. Torque and Power— 

For maximum performance, short of 
wheel-spin, a constant rear-wheel torque 
of 2A80 ft. Ibs. is required, with 350 net 


hp. to rear wheels at 60 mph. 
eS re. 


| when the converter torque curve is 
| straightened out so higher con- 
|verter ratios are attainable at} 
| higher tailshaft speeds. This makes 
|torque multiplication available at 
higher vehicle speeds. Nash stated 
|that torque converters formerly 
| would “run-out of torque multipli- 
|cation” at 45 mph—while tcday 
they are useful up to 70 mph— 
and even higher useful speeds were | 
predicted. 





* x * 


\Need for High Torque 
| JN CONFLICT with the need for 
high torque for fast acceleration 
is the requirement of low power 
(merely 15 to 40 hp) for most city 
‘and highway steady-state driving. 
To accomplish this type of low- 
speed operation economically, it 
was pointed out that low axle ratios 
| have been used in recent years, 
| with even lower ratios announced 
for 1956. The effect is to “give over- 
|drive economy with automatic 
|transmission obtained as standard 
| equipment.” 
| High horsepower is, of course, 
| needed at top vehicle speed. Stream- 
|lining, lower silhouettes and re- 
duced running drag may aid in 
holding this requirement down. But 
“competition,” power-actuated de- 
| vices and increased acceleration 
ability will tend to keep it high. 
| Nash expects that some vehi- 








Mayor Mingledorff 
HINESVILLE, Ga—F. W. 
Mingledorff sr. (Ford) is the new 
mayor here. 


| eles may have an underdriven 
| gear that will be used for both 
| maximum acceleration and top 

vehicle speed, while direct gear 








SOLD OUT! 


All Exhibit Space in the 


1956 National Automobile Dealers Equipment Exhibition 


held concurrently with the 


NADA CONVENTION 


Sheraton Hall, 


Washington, D. C. (January 28-February 1, 1956) 


We regret it will not be possible to provide 
exhibition space for all who want booths in the 1956 show. 
Unprecedented demand from exhibitors has resulted in 100% 
booking of all available space. 


Walter M. Kiplinger 
Director of Promotion 


LeRoy J. Smith 
Exhibition Manager 


ATTENTION EXHIBITORS: 


Better plan NOW to reserve space for the National Automobile 
Dealers Equipment Exhibition to be held in San Francisco, 
January 26 through January 30, 1957! 
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—2-dr. hardtop, $5,495; conv., $5,995, 
(Ultramatic standard.) 








Southern Carriers 


“To Hike Rates Current Prices on New Cars _PLEMOUTM rt ft 


4-dr. sed., $1,892.50; 2-dr. sed., $1,849.50; 


. o bus. cpe., $1,750.50. Savoy — "4- dr. sed, 
ATLANTA. — Freight rates be- The following advertised-delivered prices , sed., $3,073.50; 2-dr. hardtop, $3,300 hardtop, $5,042.25; 4-dr. hardtop, $5,173.50. $1,991.50: 2-dr. sed., $1,948.50; 2-dr. hard. 


include gested base factory list | 4- dr. hardtop, $3,385.59; conv., $3, 298.60. | Crown Imperial—4-dr. 8-pass. sed., $7,- com 
tween points in Southern states will prices aes ences tax mcm. and | (PowerFlite standard on Fireflite. ) | 550.50; 8-pass. limousine, $7,684.50. ‘(Pow- ee 096.75. Belvedere — 4 me, Mee. Sis 
be increased 7 percent in the near! suggested dealer delivery-and-handling | DODGE — Coronet 6—4-dr. sed., $2. | erFlite and power steering standard. ) $2,247.50; 2-dr. hardtop, $2,179.75; conv.. 
future, W. M. Miller, executive vice-| charges. Not included are variable items | 228.50; 2-dr. sed., $2,155.40. Coronet V-8| KAISER—Manhattan—4-dr. sed., $2,670.| (V-8 only), $2,443.50. Suburban — Deluxe 


—4-dr. sed., $2,336.25; 2-dr. sed., §2,- | Darrin 161—Conv., $3,688. 2-dr., $2,162.50; Custom 2-dr., $2,232.50; 
president of the Southern Motor| passed on to the retail buyer, such 86 | 565° 4 ar hardtop, $2,512.50; 2-dr. hard-| s é | Custom 4-dr., §2,279.75; Sport’ 4-dr., $2,- 
Carriers Rate Conference, said last | Stat nd local taxes, transportation | top, $2,398.50; _conv., $2638.50. Royal— |, LINCOLN — Capri — 4-dr. sed., $4,187; | 449 75. 
’ charges and optional equipment. 4-dr. sed., $2,473.75; 4-dr. hardtop, $2,-| 2-dr. hardtop, $4,064.50. Premiere—4-dr PONTIAC — Chieftain 860 — 4-dr. sed. 
week. BUICK—Special—4-dr. sed., $2,372; 2-| 657.75; 2-dr. hardtop, $2,543.75. Custem| S¢d. and 2-dr. hardtop, $4,546; conv., 4. $2,259; 2-dr. sed., $2,201; 4-dr. hardtop, 
Trucking officials will meet here | dr. sed., $2,313; 4-dr. hardtop, $2,484; 2-dr.| Royal—4-dr._ sed., $2,583.75; 4-dr. hard-| 691. | (furbo-Drive and power steering | $9494: 2-dr. hardtop, $2,331; 2-dr. stat’ 
Wednesd d Thursd (J hardtop, $2,413; conv., $2,696; 4-dr. stat.| top, $2,767.75; 2-dr. hardtop, $2,653.50; | Standard.) wag., $2,529; 4-dr. stat. wag., $2,612, 
nesday an ursaay an. wag., $2,731. Century—4-dr. hardtop, $2,-| ConV., $2,873. Station Wagons — 2-dr. MERCURY—Custom—4-dr. sed., $2,370;| Chieftain 870—4-dr. sed., $2,374; 4-dr. 


4-5) to discuss possible exception | 90: 2-ar. hardtop, $2,918; conv., $3,261; | Suburban 6, | $2,452.25; 2-dr. Suburban) > a; sed., $2,310.50; Medalist 2-dr. sed.,| hardtop, $2,491; 2-dr. hardtop, $2,441; 4-dr. 


: : | V-8, $2,560; 2-dr. Custom Suburban V-8, | : é 09. Star Chief—4- 

for certain commodities and to|4-dr. stat. wag., $3,211. Super—4-dr. sed., , ; '| $2,214; 2-dr. hardtop, $2,445; 6-pass. stat.| Stat. wag., $2,709. S o-t-dr, sod., 

select effective dates for the pro-| $3,205; 4-dr. hardtop, $3,305; 2-dr. hard-| $2,689; 4-dr. 6-pass. Sierra Y-8. $2.677-25;| wag, ° $2,682. Monterey. -4-dr. sed, §2,-| $2,488; 4-dr. hardtop, $2,696; 2-dr. hard: 
top, $3,159; conv., $3,499. Roadmaster—|‘-dr. 8-pass. Sierra V-8, $2,782.75; 4-dr.| 515""'4-dr. spt. sed., $2,611.50; 2-dr. hard-| top, $2626; conv., $2,818; 2-dr. Safari 


posed increases, Miller said. 4-dr. sed., $3,458; 4-dr. hardtop, $3,647; 6-pass. Custom Sierra V-8, $2,829; 4-dr.| to’ $9590: 8-pass. stat. wag., $2,937.| Stat. wag., $3,089 
2-dr. hardtop, $3,546; conv., $3,659. (Dyna- | 8-pass. Custom Sierra V-8, $2,934.50. | Montelai pesaiiudl 2 74 . 2- a 
The truckers also plan to make Bane me cn Century, Saper ont Reed-| ponD—(Pn anaes oo reo r ao. spt. sed., a 746; 2-dr.|) RAMBLER—Deluxe—4-dr., sed., $1,795. 
a previously announced freight in- cee > , | — (Prices are for 6-cyl. models; for, hardtop, $2,724.50; conv., $2,859.50. Super — 4-dr. sed., $1,905. Custom — 4-dr. 


V-8s, add $99.98)—Mainline—4-dr. sed. METROPOLITAN H |} sed., $2,025; 4-dr. hardto $2,190; 4-d 
: : a — Hardtop, $1,445; -» 94,020; . es r. 
crease between the South and East! capitac—series 62—4-dr. sed., $4,-| $1,895.38; 2-dr. sed., $1,800.20; business| .ony $1,469 (both prices at canter ports| stat: wag., $2,295. 


effective in early February, Miller | 241; cl. cpe., $4,146; 4-dr. hardtop, $4,698; | 2-4'., $1,698.12. Customline—4-dr. sed.,| of entry). STUDEBAKER — Champion 6 — 4-dr. 


: a 4,569: conv., $4,711; Eldo.| $1,950.75; 2-dr. sed., $1,905.57. Fairiane—| °° ‘ : 
said. The increase on East-South —— a tae = Mt, $6.501,| 4-dr. sed., $2,043.54: 2-dr. sed., $1,998.36;| NASH—Statesman Super 6—4-dr. sed.,| S€dan, $1,993; 2-dr. sedanet, $1,841; 2-dr. 
shipments is to be 10 percent on| Serie, 9 Special—4-dr. sed., $4,992. Serles| ‘-dr. hardtop, $2,215.95; 2-dr. hardtop, | $2,345. Ambassador Super 6—4-dr. sed.,| Sedan, $1,943. Hawk 6— Flight Hawk 5- 
small shipments and 7 percent for | 75-g-pass. sed., $6,558; limousine, $6,773. | $2,143.88; Crown Victoria cl. cpe., $2,287.65; | $2,644. Ambassador Super V-8—4-dr. sed.,| P28S. cbe., $1,982. Commander V-8—4-dr. 
truckload or larger shipments (Hydra-Matic and power steering stand-| C°MV., $2,309.97. Station Wagon—(2-dr. 2-| $2,956. Ambassador Custom V-8 — 4-dr. | Sedan. $2,121; 2-dr. sedanet, $1,970; 2-dr. 
ruc 8 Pp 5 ard.) | seat)—Ranch Wagon, $2,134.95; Custom) sed., $3,195; 2-dr. hardtop, $3,338. Soest; Pir aedun GE106. Poedanns Onn 
At the same time, Neil J. Curry, CURVROLET — (Prices are tor _6-cy! Ranch Wagon, $2,199.50; Parklane, §2,-/ OL DSMOBILE — Series 88 —4-dr. sed.,| sic 4-dr, sedan, $3,485 Hawk v-0 Pome 
; , .- — -Cy!. | 378.95; (4-dr. 2-seat)—Country Sedan, §$2,- se ; oT . a e 
chairman of the board of the models: for V-8s, add $99)— One. witty— 246.77: (4-dt. 3-seat) — Country Sedan $2,443; 2-dr. sed., $2,378; 4-dr. hardtop,| Hawk 5-pass. cpe., $2,097; Sky Hawk 
American Trucking Assns, blasted| Par. ava.sib' Zr, fed. Set:sbu.| arian" Country, bg uit g. ELANEO.| Se ied tha da, SASS AMBRE MH | 3.0, Marton, Sear Golden Haw Fr 
the proposed changes in Interstate cpe., #1 » tbo Daag ett ao sed. wo-| Thunderbird—2-dr. hardtop, $3,101.50. hardtop, '$2,836;' 2-dr. hardtop, $2,763;|6-cyl. 2-dr., $2,229: Parkview V-8 2-dr., 
Commerce Commission control over | 972. 4-ar hardtop, $2,083; 2-dr. hardtop,| . HUDSON — Wasp 6 Super — 4-dr. sed.,| conv., $2,986. Series 98—4-dr. sed., $3,253; | $2,350; Pinehurst V-8 2-dr., $2,525. (Over- 
freight rates. $2,029; cl. cpe., $1,937; 2-dr. stat. wag.,| $2,380. Hornet 6 Super—4-dr. sed., $2,729.| 4-dr. hardtop, $3,506; 2-dr. hardtop, $3,-| drive standard on Golden Hawk.) 
“Virtual al of the 1 a $2,181: 4-dr. 2-seat stat. wag., $2,229:| Hornet 6 Custom—4-dr. sed., $2,978; 2-dr.| 435; conv., $3,695. (Hydra-Matie an d| WILLYS—Custom—2-dr. sed., $1,663.11; 
ual repeal of the long and) 473, 3-seat stat. wag., $2,314. Bel Air—| hardtop, $3,095. Hornet V-8 Custom—4-dr.| power steering standard on Series 98.) 4-dr. sed., $1,725. Bermuda—Hardtop, $1,- 


short haul clause of the ICC act|4-ar. sed., $2,034; 2-dr. sed., $1,991; 4-dr.| 8€4-, $3,245; 2-dr. hardtop, $3,388. | PACKARD—Patrician — 4-dr. sed., $4,-| 795. Station Wagon — 2-wheel-drive, $1.- 
as recommended by the Weeks| hardtop, '$2,196;° 2-dr. hardtop, §$2,142;| IMPERIAL — 4-dr. sed., $4,780; 2-dr.| 160. 400—2-dr. hardtop, $4,190. Caribbean | 997.32. 


: ” conv., $2,310; 4-dr. 3-seat stat. wag., 
Committee would be harmful, he $2,448; 2-dr. Nomad stat. wag., $2,574. 











tere CHRYSLER Windsor 4:85, gf New C€ sal Car Res} . 
et eae ara, wae: a Ne ew Commercial Car Registrations, 
Gulls Away hardtop, $2,995.75; conv., $3,290.25; 4-dr. 
Sed, $3,787.50; 4-dr. hardtop, $4,050, 2-dr. 
Jeep Gives *Em the Birds | SvpSi'haitton $5,s00900 5-46 se; Resi 34 States for November, 1955-1954. 
hardtop, $3,943.50; conv., $4,190.75; 4-dr. 9 
Then Jets Take OF stat. wag., $4,471.50. (PowerFlite stand-| 
TOLEDO. — Willys Motors, Inc:,|*"1 0" New Yorker.) || Truck registrations by states Dia- | | | 


i ‘ “ee CLIPPER—Deluxe — 4-dr. sed., $2,731.|| are released here weekly, as bs he 
which insists there is no limit to the | guper—4-dr. sed., $2,866; 2-dr. hardtop, | compiled by R. L. Polk repre- 7 po “ye Setee! Ford 
uses to which its Jeep may be put, | $2,916. Custom—4-dr. sed., $3,069; 2-dr.|| sentatives in state capitals. | 
hardtop, $3,164. 


Stude- TO- 
Reo | baker | White | Willys | Mise. | TAL 


















































































































































has a folder full of letters to back | 18 States Previously "55 | 6| 6218 43| 1028, 4659| 1627| 1558 266 56 180 258{ 752; 174| 16825 
up its oldies | CONTINENTAL MARK II — 2-dr. sed.,| Reported for November ‘54 | | 4992 55] 1172) 3749) —«-1138} 1570) 125 22| (193) 166] 651 95| 13931 
° $9,507. (Turbo-Drive and power ees k 55 " 686|. 4 7 435 186 Tai - T - = 
For instance, at Floyd Bennett | standard.) rere by} | ‘| 7 sel el ‘| F ‘| 18 ti72 
. : DeSOTO — Firedome — 4-dr. sed., $2,-| *55 | F é 
Field, New York, a Jeep carrying | 632.25: 2-dr. Seville hardtop, $2,688.25, | Colorado HI | 4 1 * 208 2 a 3] : 3 7 is 2 wa 
tape recorder roars down the run-|4-dr. Seville hardtop, $2,787.25; 2-dr. | E oa 55 | 3 280 4 50 225 0 in 5 5 7 7 53 ie 751 
‘ |S t: h top, $2,808.75; 4-dr. Sports-| Connecticu ' 

way to frighten away sea gulls so| DhnrtSieniop “$2,007 75; conv. $3,099. 75;| ‘54 | 204] 19|—S4]_— 23] 52} 79] 3] i7|_—st| 38 7|__ 623 
jets can take off without colliding | 4-ar. stat. wag., $3,325.25. Fireflite—4-dr.| Georgia *55 | | 760 118| 674} 148 148 25| 1 18 26 12 4, 1934 
with the birds. The recorder plays | : ‘54 693 2} 105} 544} 125) 1b 19] as Acai 14 2|__ 1708 
; Konses 55 576 2 49| 4%63|_—«127|~=S=«W 79 I 7 12 6,22 3| 1447 
- ae ea sea gulls. .| Drivers Praise Belts ‘54 | aol |] Sale] os s| elt] 1] 1209 
n any, +» @ group of| : . 7 ? | Maryland "55 | 6} 302 2 74) 225 68] 68 16| 10 4 33 20 7; 837 
youngsters have “sold” themselves) Tubeless Tires in Test — a : _ a aie a * 2 Te scat ia Ji 3}__ 794 
” : assachusetts , | 34 8) 6 50 55 21| = 1203 
as “slaves to raise money for a| ATLANTA. — Safety belts and | ‘54 2|__—-252| 1 92| 295 59) 91 17! 8| 10 41 | 36 9) 913 
Jeep for a missionary friend to use tubeless tires were found to in- | Wichigan 55) 1271 18; 304) 995) 409/—S«d:34 13) +22) ~=«27|~=Soaa| SS] SiS 
in — And ae W. aay | crease safety and comfort during “Nebneig pg RS Loy) _2 LL * a - 29 te 

a golfer uses a Jeep as a “caddy| g 6,300-mile test run conducted | Ne>reske nal | t 7 
cart” for himself and his friends! 7 54 309 4 56] __314! 86 148} 5 4 15 10) 53 36] 1040 

7 by Allied Van Lines in a Mack "55 | 15 2 | | 
whenever regular caddies are un- | New Jersey 632| 20 136 501; «179 136) 55 5 10 69 57| 40| 1855 
eet | experimental tractor. | ‘54 9} 492; 7| 128) 404) ~—136) 165] 58 5} 8 60) 34) —sit|__1527 
; | Ohio "55 | 1139 10; 230| «888 308 356 23 | 23 ry 103) 31| 3203 
a Robert Prescott, Allied district | ~ 54, | ‘a56| 13] 2081907] t5s|_—_a7t ial te) 4e]_—er] aol 3] aa 
Int tional Off manager here, said drivers found | Ojjshoma "55 | | 729 i; 63, 501) 164) ‘150 3 4) 15 9) 23) ~+15| 1677 
ernationa ers belts helped “ride the bumps” | 54) | 579 78 440) 97| _‘159| 2 2 12 15} 23) 3} 1410 
New Sleeper Cab | and prevented fatigue. Drivers | South Dakota =| 7 taawenpsts«fgat ht Fs Fs 
. 102) | 30 /8| | J | 
CHICAGO.—An improved sleeper) iso said tubeless tires on the | T.i,e<cce "55 | 8 4) 65; 385) 143) 123 8 i, a 7 2 3) 1356 
cab has been introduced for Inter-| cab front wheels gave a smoother | ‘S4] 503 3} __89)__ 425) 10] ‘ i 4 6| 130 
national cab-over-engine truck) Tide and showed no loss of air Vermont a , a ; 7. 2 2 ' 3| 3 | | 2 
models. | Pressure or wear after 30,000 | Woiincton °55 | | 335 | @5| 265, —«179)~—SC«W'2 5 4, ~«-2 9 Hi 13] 1108 
The width of the berth has been| Miles. They want more easy-driv- ‘54 240 2 94| —«155| sd a 13 | 20 2 61 7|___ 834 
increased to 24 inches and a foam| ing and comfort features built 34 States Reported ‘55 31| 14664 153} 2456] 11147 516 139] 358) = 636] 1488 = 380| 39525 
rubber mattress, four inches thick, | into the new cabs, according to | ue Sete Sr Mevenber wey ss ses sae saris san iei| 3 77 sie an ot eee a me ae 
: : ear 
is being furnished. A luggage com- Prescott. Other tractors, includ- | 1, 'Date 54] 1128] 258882} 2335| + 52732| 237476| 59221| 73931| 5345} 2055 8852| 10117| 14649] 4490) (731213 
oe 


partment, accessible thro ugh a| ing White and GMC, will be 
hinged driver's seat may be locked | tested by Allied, Prescott said. 
for for safety. | 


“‘The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
| exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
| R. L. Polk & Co, cannot assume any liability by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 








New Passenger Car Registrations, 30 States for November, 1955-1954 

































































registrations by states AM. 
oe ea be et. “poin” to 10; Chrys-| De- Plym- i Mer- fore ine Cott o~ Ctde Pon- | G. M. * os K-W | Pack- | Stude- 
; P : : ; : ’ 
Tt "tn slele enatiels. TOTAL ler Soto | Dodge| outh cury A uic jac rolet |mobile; tiac | TOTAL/ Kaiser | Willys ORAL ard | baker | ae. eous 
16 States Previously 55; 599; 983] 1582) 1894) 1381) 3571| 7124) 13970) 24384) 574] ma 30277; 5680 2078! 22538; 6506 7015| 43817} 1 32| 33; 650| 1109! 1759). 742| 92147 
Reported for November ‘54; 756; 1074) 1830) 1185; 816) 1842) 3161; 7004) 15756) 397) 3162) 19315 ra] 942| 19103) 4965) 6161/ 36346; ‘131 263; 394; 469) 1715} 2184) 263) 67336 
Colorado "55; 26) 69) 95 2 65 19) 252) 578) «1116 39) 1433) % 1058; 264) 317) 2023) 1| y 30) 54| 84) 17| 4230 
‘54134! 57) 91 71 35) 99 133} 338) 687! 23) 70 890/ 199) 323) 1659 7| 7| 14 77 99: 17| 3058 
Connecticut ; 55, 64 +148; ~—«242) 237) 135) 421; —«637)—«*1430)~—«1929 48, 413) ~—~-2396| zi 193) 1386) 577) «535; tly l | 1 = es; 177) +67) ~F 
‘Sa! 48) 166) 24] tea] ta] 245) 383] 85] 2 50}  328| 1589! 404) 128] +=«1330| += 329] += 631| 2822! 619} —=s25|Ss73]——«205| «278 99| 5912 
Georgia 55 7 4 57 2) | 261) 536) 978) 286i 45| +415; +«3322).~=S« 451) ~—=«145| +2897) +~=«538| +739) +~«4770; | 3 3 47 84; «131 30; 9290 
54) 14! 51) 65 69 38 143| 275) 189% 19} 255) 2170! ~— 407! 80) 2048) 231) 569} 3335) 9| '" 20) 22 125} ‘147 10} 6272 
Kansas "55 50 109, +159 149) 92; 270; +519; 1030) 1937 39, 462) 2442; 420, 123) 2012) 463; 717) 3835) l 50) 80/130) 22| 7614 
54 63) 178 = 24t 147; 112) S272) 882) 1943 49| 261; +2253! ~— «S02 115} 2520) 462) 783) +4382 18| 25) 43) 371 ~—«173}_~—s210) 10} 8021. 
Michigan 55) | 252; 347/763) G18) ISI) 2776) SB) 8780, «276| 1877] “0957/2670; 1261) 8724) 2614) 2658) 17927) l 2) 2; -220'—s184) 404 192| 35473 
‘54! 1691 = 3401 = 509! 491 367| —790|+=—«1455! 3103) 7187 157| 1025} 8369) 27221 +~—«535| «6438, 1664) . 3135) 14494) 25 38 63} 119413) —«532 52| 27122 
Nevada 55) 12] 10 2 18 5 #7) 70; 162) +229 9 66) 304) ~—=«L | 31 142 ai 52, 407] j l 24 63 87| 23| 1005 
"54 5 19 24 10 18 16 53 134 2| 31] 167 29| 9 164 31 49| 282! 2) 2 4| 3 48 51) 6| 587 
New Jersey "55, 43) 168; 201) 664) 453, 921) 1793) 3031) 4546) 135) 1166, 5873) 1353) 574) 3829) 1526) 1390)  8672| l 4) 4, +157 129/286 = 211| + 19082 
‘5411251 = 216) 34 532) 359) 505} 952) 2348) 2971 101] 862} 3934) 997! 301) 3162) 891) 1796) 7147! 37} 53 90| 174) 454) 628) 106] 14594 
Ohio 5, 9 309/400) 641; 1542 2580 5468) 7866) 196] 1738) 911; 1694) 759) 6834) 2315) 2431) 14233 14 15; 260) 203) 463 120| 30519 
54) 231 369 600! 434) 438) «= 764) «12101-2846! «4307 189} 1094} 5590! 1828 371] 5749! 14191 2465! 11832 70 58; 128; «ISI 575| 726 64) 21786 
Rhode Islard 5; 20) 53) 74) 6 45) 79, 261, 451) +509) 17; +156) a2 93) 63). 390). ~=«172)~S*«OSS AY 72) 2 2] 191 2) + 4i 27| «2149 
‘54120: 50 70! 42 35) 84133! = 294) 397) i 85) 493 161! 31; 4841 ~=-1201_:~=S «2321 ~—«:1028 5] 5| 10! 8] 65 73 27| 1995 
South Dakota 5,12 24) 36) a) 7 65 +«+130/.~=«O2bA|SC«*SBT 10) ttt) 658) 128) 38; 546, =«115)  ~+~«102)~S~=«S 1] 1 2] 12! 28 40) 2; 1931 
54) 7! 17 24/ 20! 27! 35) 64| 1461320 6! 39) 365! 82! 18! 357) 85' 103) 645 9| 9 18) 5| 36 41\ 1} 1240 
Tennessee 14 51, 65, 124) 86, 293; +671, 1174) 2427 36| +474; +2938) + 498; +134) 2489; 708) 559) 4388) | 4 4) 46) 6) tt] 18) 8697 
54 23: 4i\ 64) 104) 661 184] 380) 734 1440 17| 203) +1660! ~—s(387! 72| 1938! 323) 499) 32191 1] i 12\ 28; 122) ~—«150) 10) 5849 
Vermont 55) 3) 18) 21 17 18) 35) 78, +148) «246 2) 4) 292) 27) 15) 210 94) 63,409) 9 14 23) 13) 906 
‘5Al 5 5 20 12 44! 68! 133 148 3] 23 174! 48) 10| 179) 23! 9%: 356! 2 6 ~ 8| 19 27| 9| (727 
Washington "55| +34 135) 169) 106) 102) 250. 434. 902) 1537) 55, 319, i9it, 394) O4)  Ut75| 297) 371) 235) ] | =| 72| +124) +153) 5610 
‘54! bl 115! 176! «107! 7i| 148) ~— 244! = 57011152! 28! 182i +1362! ~—-300/ 39' 1226! = 2421 «= 368)—2175 14 17 31 47 130} 177 92} 4583 


























Wisconsin “55: 94 329 423) 213) 166! 404) 683 1466| 2626) a 516, 3192 726) 207: = +=2233 752) 702| 4620) | 2) 2) 83! 91) 174| 21; (9895 
‘54! bi) 305 400! 124) a 208 286 749: 2032! 46 313! =2391 753! tii! =. 2073 637! 883; 4457) 29) 31} 60) 49! 246| 295; 30! +8382 
30 States “SS: 1167! 2706; 3873) MR 9841' 18544 37540; 61530 1528; 13340; 76488) 15149 5825. 56563: 17022; 17805) 112364) 3 66) 69| 1748; 2286) 4034) 1758] 236036 
To Date for ‘54 = 1656 3013! 4669 3512 2635 5372 9071' 20610) 4158! 1098; 7993! 50672! 14002 2802: 47661' 11621! 18093! 94179) 365 555! 920; 1215! — 4403 5618; 796| 177464 
Net Adjustment a. ee —) - =a) a — “a Ss 6 hn a He | —7 —2| +78| —ie8| | —$§) —5| «+3 +5| +8) —20/ —1239 
Year “55, 39532. 84668! 124200| 137981| 103630) 253536) 576018) 1071165'1361101| 29104) 326054/1716478| 641660| 1197661415627 516666) 466096/3162015| 914) 5943| -6857|  46278| 86015) 132293| 43776 6276565 
To Date “S4| 31402! 74463) 105865) 84676) 65028| 12898!| 3 128981 | 326044! 604729|1186351' 32494) 243496| 1462341| 449976) __ 93819! 1169699! 355551| 298007|2367052| 8403} 16150) 24553| 35650) 81464) 117114) 2443414706088 
‘“The information contained in this report has been comms from official state documents. Every reason- received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations by reason of inaccuracies or omissions.’’—-R. L. Polk & Co. 
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AUTOMOTIVE NEWS, JANUARY 2, 1956 








Court D 


By Leo T. Parker 


Attorney at Law 


N automobile dealer asked: “If 

a bailee or custodian takes both 
possession and control of automo- 
piles, can a trustee in bankrupcy 
gain possession of the automo- 
mobiles?” 

According to a late higher 
court decision the answer is no. 
For instance, in Barry vs. Law- 
rence Warehouse Co., 190 Fed. 
(2d) 433, testimony disclosed these 

facts: 

Central Auto Co., a retail dealer, | 





Lawsuits Affecting Dealers ... 





ecisions 


1of its automobiles and stock in| /es@l question presented the court 
| trade. 


Wire mesh fences were erected 
which separated the leased area 
from the other portions of the floor, 
and locks were placed upon doors 
opening on the field | 
area. 


| 
| 





Conspicuous signs were posted | 
at points along the enclosed area 
stating: “Notice—All Commodies 
in or Upon These Premises Are | 
in The Custody of Lawrence | 
Warehouse Co.” 


Afterward all the automobiles 


| session of the merchandise for the 


found itself in: financial difficulty.|@nd merchandise purchased by the 
In order to continue to operate,;Ccompany were placed within the 
and in the hope of extricating it-|enclosed area. The warehouseman 





self from financial distress, the| 
company borrowed money from a} 
bank. To obtain these loans, the 
company entered into certain trans- 
actions in conformity with what 
has become known commercially as 
“field warehousing”. 

The object of this plan was to 
afford security to the bank through 
a transfer of possession and con- 
trol of the company’s automobiles 
and stock in trade to the Lawrence 
Warehouse Co., a bailee, and the is- 
suance by the warehouseman of 
warehouse receipts in favor of the 
bank. 


* * * 


Bailee Takes Custody 


» order to accomplish this, the 
company executed a lease to the 
warehousmen of a portion of its 
premises, containing the major part | 


Detroit Dealers 
Told to Work Out 


Own Salvation 


DETROIT. — Auto dealers were 
urged to stop their vacillating and 
to take positive action to help them 
survive these 
troubled times by 
Ted Grace, retir- 
ing president of 
the Detroit Auto 
Dealers Assn. 

Speaking at the 
annual meeting of 
DADA, Grace, a 
Lincoln - Mercury 
dealer, said, ‘“Imi- 
tation is the high- 
est form of flat- 
tery and the low- 


Boyce Tope 
est form of profit. Dealers often 
get in little groups and try to oper- 
ate in the same manner. 


“But we all have different prob- 
lems and different situations, so we 
have to seek different solutions. We 
can’t wait for Washington, the fac- 
tory or the good Lord to solve our 
problems.” 

Grace made these suggestions as 
partial solutions to some of the 
problems: 

1. Advertising — “The only thing 
a dealer has got to sell is local 
identity, so don’t be unwilling to 
gamble and advertise to achieve 
this identity. 

2. Salesmen’s compensation — 
“Each dealer should work out his 
own recompense program. He must 
provide incentive. Don’t hesitate to 
take action if you think your pay 
scale is too high or too low.” 

3. Bump Shop—“How often have 
you stood in the back of your shop 
and wondered, ‘Should I close it, 
sublet it or expand.’ Make up your 
mind what action will be most 
favorable to you and take that 
action.” 

Then Grace reminded the dealers 
that the factories also have their 
problems — “like where to store 
their money.” 

Grace also eulogized Paul Graves, 
executive vice-president of DADA 
since 1939, who died recently. 


Appointed to replace Graves was 
Boyce Tope, who had been Graves’ 
assistant for the past two years. 

New line directors are Leo Gol- 
ear (Buick), Arnold Klett (Cadil- 
lac), Ed Rinke (Chevrolet), Has- 
kall Bliss (Chrysler), Ken Sarason 
(DeSoto), Dawson Taylor (Dodge), 
Bill Lavigne (Hudson), Grace (Lin- 
coln-Mercury), Frank Bodo (Nash), | 
Don McIntyre (Oldsmobile), George} 
Thatcher (Packard) and Frank} 
McLaughlin jr. (Pontiac). 





then issued non-negotiable ware- 
house receipts for the merchandise | 
in favor of the bank. Loans were 
made to the company by the bank 
based upon a percentage of the 
cost value of this inventory. Cer- 
tain persons who formerly had 
been employes of the automobile 
company were employed and paid 


a) 


by the warehouseman to act as 
custodians of the merchandise. 
* * = 


Action Upheld by Court 
FTER a time the automobile 
company became bankrupt. The 


was: Can the trustee in bankruptcy 
take. possession of the automobiles 
and merchandise in the warehouse 
and then distribute the value of the 
same among common creditors, or 
can the warehouseman keep pos- 


purpose of repaying in full the 
loans made by the bank to the 
company? 

The higher court held that the 
warehouseman can keep posses- 
sion of the goods. 

It said: 

“If a field warehousing arrange- 
ment is conceived in good faith and 
carried on with the proper safe-| 
guards, possession and control of 
the property are not with the 
owner, but are transferred to the 
warehousing company. The fact 








Harvey Signs with Studebaker— 


John W. Harvey, center, Harvey Motors, has announced the move to Studebaker 
that the purpose of the arrange- for his three Bay Area dealerships in San Francisco, Oakland and Hayward, Calif. 
ment is to obtain financing rather At opening ceremonies were Paul W. Pursley, left, Studebaker dealer development 


than storage does not in itself nul-| department manager, and Carl Revelle, western division sales manager. Harvey 


lify the plan.” formerly was a Nash dealer. 




























THE MIDLAND STEEL PRODUCTS CO. 


3641 E. Milwaukee Avenue . 
Export Department: 38 Pearl Street, New York, N.Y. 


You Get | NSTANT Protection... 
You Get AUTOMATIC Protection... 
Plus Shorter Stopping Distance... 


witt MIDLAND Break-Away 
reTV CONTROLS! 


It’s Good Business— And Good Public Relations, Too—to Equip 
Your Tractor-Trailer Units With MIDLAND Safety Controls— 
And Your Drivers Will Be The First To Thank You! 


If you operate tractor-trailers equipped with air brakes, 
break-away safety controls are of course required by the ICC 
on all tractors built since June 30, 1953, but for maximum 
protection specify Midland Break-Away Safety Controls. 
Midland’s break-away valve is fully-automatic! Another 
major benefit—you get shorter service stops when you use 
Midland’s break-away valve. 

Midland’s break-away safety system involves its fully- 
automatic Break-Away Valve, with Check Valve. It is sup- 
plemented by an audible signal which notifies the driver of 
low air pressure. This is accomplished by the use of an 
automatic Low Pressure Switch, and a dependable warning 
Buzzer—all thoroughly proved in service. 

Because Midland’s break-away safety system is fu/ly-axto- 
matic, the driver has only to apply service brakes in the 
usual manner. There are no additional controls to operate— 
and brake function is fully restored after 
the vehicles have been re-connected. 


On Midland-equipped units, if trailer should 
break away from tractor, warning Buzzer sounds 
. . . instant-acting Reservoir Check Valve auto- 
matically seals air supply, providing tractor with 
sufficient reserve ... Break-Away Valve (illus- 
trated) permits tractor brakes to be applied to 
bring tractor to safe stop... trailer braking system 
automatically applies emergency feature to stop 
trailer! 

Midland break-away safety controls are avail- 
able in complete kits and are easily installed. 
For information and prices, see your local 
Midland Distributor. 


Those Who Know 
Power Brakes Choose 


MIDLAND! 


Detroit 11, Michigan 
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HERE‘’S A FAST-SELLING PART 







IN A POPULAR, GROWING MARKET 


DRAWAITE Custom Built 
TRAILER HITCHES 


For UTILITY and BOAT Trailers 


Automobile dealers from coast to 
coast are selling DRAW-TITE UTIL- 
ITY and BOAT HITCHES to a 
profitable, growing market of car 
owners who want to “get properly 
hitched.” Custom built hitches for 
17 different makes of cars (any 
year, make and model built since 
1946) will be shipped from our 
plant within 24 hours after receipt 
of order! Step up your accessory 
sales ... help sell more cars with 
profitable Draw-Tite Hitches! 


@ Custom built for 17 makes of cars @ Install in 15 minutes 
@ Solid bar cold rolled steel 
@ Loads up to 2000 Ibs. G.W. 


@ Cadmium or Chrome plated 


@ No welding required , wt *Au Sa 


@ Complete with ball Janay % 
(1%” or larger) 


DEALER INQUIRIES INVITED 


Wa 


FCS ee ay 
Phone: OXbow 7-2941 
CFU eC 





TIME IS 





Auto Personnel 





Four personnel changes, headed| Yale & Towne Mfg. Co., Chicago, 
by election of Walter E. Froehlich| has been appointed general mana- 
as vice-president, have been an-!| ger of Yale materials handling di- 
nounced by Associated Spring) vision, Philadelphia, succeeding El- 


Corp., Bristol, Conn. 


G. Theodore Zahnke replaces) has been named to replace Bald- 
Froehlich as general manager of| inger in Chicago. 


the firm’s three Bristol divisions; 


Arthur J. LeVasseur succeeds FE? H 
Zahnke as purchasing agent of the L-O-F’s Hegg eads 


divisions and John M. Reilly, 
buyer, replaces LeVasseur as assist- 
ant purchasing agent, Associated 


Spring said. 
ca 
Lynch Heads 





F. W. Lynch 


joining Tyson, 


indusrty. 
= 


* x 


Tyson Corp.’s 
New Automotive Division 


Frank W. Lynch, representative! ; 
| for Tyson Bearing Corp., Massillon, | 


O., in the Detroit 
area since 1950, 
has been named 


head of the com-| 
pany’s recently} 
established auto-| - 


motive division, 
with offices in De- 
troit. 


The establish-| 


ment of this new 


division by Tyson, | 


a subsidiary of 
SKF Industries 


Inc., Philadelphia, will provide} 
service for tapered roller bearings! 
to the automotive concerns in De- 
troit and nearby areas. Prior to 
Lynch was 
managerial capacity for two other 
concerns servicing the automotive 


in a 


* * 


Olds Promotes Rollis, 


Hansen and Russell 


Robert T. Rollis has been pro- 
moted to general 
manager of Oldsmobile. Rollis, 


manufacturing 


al New Auto Division 


BOOST YOUR 
PROFITS WITH 
me EAS, 


TWO SANDERS 
IN ONE! 





TOUGH JOBS MADE EASY 


formerly manu- 
facturing man- 
ager will have re- 
sponsibility for all 
manufacturing in 
Oldsmobile’s three 
Lansing plants. 
Russell E. Han- 
sen, formerly di- 
rector of produc- 
tion engineering, 
has been named 
assistant to Rollis. 





SAVE WINDSHIELDS-Removes scratches, rubs, 
and “frost’’ quickly from auto glass without 
removing from the car. Unique action develops 
only mild surface heat even at speeds to 6000 
R.P.M. Simple to use. SAFE. 

FIBERGLASS-Every job from patches to final 
finish. NO DUST. 


SAVE UP TO 80%-On all sanding, rubbing, 
























polishing, ‘‘feather- edging”, scuffings jobs. 

FAST. 

AN Laay FOR EVERY JOB. DUAL. — 

ACTION OR STRAIGHT LINE. OR WRITE 
FOR LIT- 


Model ERATURE 


JR Air. 


1229 E. EIGHT MILE RD., DETROIT 20, MICH. 


Modern TRANSPARENT VINYL 


Seat Covers Mean Extra Profits 


NEWARK AUTO TOP’S modern vinyl seat covers 
Protect against wear and soiling, yet allow the beau- 
tiful modern car interiors and upholstery to be seen 
wm ond admired. Made of all heavy, 20 gauge crystal 
clear vinyl, these seat covers fit and ride comfortably 
without wrinkles. 

Custom made for every make and style car. This 
is a NATURAL to go with every new car s] 7° 
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THAT 
CAR OWNERS 
sole for plus business. Dealer net 


Center Arms $9.00 additional 
Order by yeor, make, mode! 
and number of doors. 4 


vay 


dMfgs. 
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R. E. Hansen 


Robert P. Rus- 
sell, former general supervisor of 
methods engineering and plant lay- 


R. T. Rollis 





R. P. Russell 


out, will succeed Hansen as director 
of production engineering. 
* +” * 


Thermoid Promotes 


Andrew in Detroit 


Promotion of Dan H. Andrew to 
manager of the Detroit automotive 
sales and service division of Ther- 





D. H. Andrew 


moid Co. has 
been announced. 
Andrews, a veter- 
an Thermoid em- 
ploye, previously 
had been an auto- 
motive products 
sales engineer in 
the Detroit divi- 
sion. He joined 
Thermoid in May, 
1940, after being 
sales service 
manager of Con- 


tinental Motors Corp., Detroit. He 
also had been associated with 
Packard and Chrysler Corp. 

. > > 


Dodge Picks Needels to Head 


Administrative Services 
H. E. Needels has been ap- 
pointed manager of administrative 
services for Dodge. He previously 
was distribution supervisor at the 
Dodge main plant. 7 
> 7 


Baldinger Replaces Twyman 

John A. Baldinger, formerly gen- 
eral manager of the Automatic 
Transportation Co., division, of 


division being set up’ by L-O-F 
Glass Fibers Co, 
He was associated 
with the automo- 
bile industry when 
with L-O-F Glasg 
Co. 

Hegg joined 
L-O-F as a sales 
representative in 
Shreveport, La., in 
1939 and trans- 
ferred five yearg 
ago to the glass 
fibers business ag 
sales manager of the division. Upon 
completion of the merger into 
| L-O-F Glass Fibers Co., Hegg wag 
made vice-president and sales man- 
ager of the textile division. 


A-TEL SIGNS 


eT 


|mer F. Twyman. Roy L. Wolter 


* * * 





| Clinton F. Hegg, vice-president, 
| will head a new automotive sales 


NEW BUM 
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“ANNOUNCING BUMPA-TEL PETITE" 


We are now offering a Bumpa-Tel sign with a panel 12x 40 inches for those adver- 
tisers who do not need as much space as is provided on our regular Bumpa-Tel Signs. 
The new Bumpa-Tel Petite is lower and blends into the body lines of most cars 
producing a very neat appearance. It is offered at the same price. In ordering be sure 
and state Bumpoa-Tel Petite. 


“Mount or Dismount Your Sign in Seconds Without 
Tools, Absolutely No Damage to Car." 


® Mounted or Dismounted in Seconds* 
® Polished Aluminum Frames . Sheet Steel Face 


® Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind Bumper Guards 


® Does Not Interfere with Operation of Trunk Lid 
* After original Installation. State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $12.50, 
Lettered at $16.50, Lettered and Reflectorized at $21.50, 


Lettered on Full Scotchlite Background, the Top Sign for 
Night Use at $26.50. 


F.0.B., MOUNDS, ILLINOIS 
Signs Are Shipped 1 to 5 in Bundle via Parcel Post. Postage to Be Added. 
Available Now for 1956 Ford, Chevrolet, Plymouth, Buick, 
Dodge, DeSoto, Chrysler, Pontiac, Mercury and Oldsmobile. 


We will accept telephone calls collect on orders 
for five or more signs. 


WARREN HASTINGS MOTOR COMPANY, INC. 


103 NORTH BLANCHE MOUNDS, ILLINOIS 
DEPT. 102 Phone 461 











Like 
Bedcovers 
for your 

Engines... 







KIM HOTSTART pre-heaters circu- 
late hot water through the en- 
gines when they are not in use; 
protect them against bitterest 
winter cold; keep them rarin’ to 
go at the touch of the starter. 
Here are other advantages: 
Saves warm-up time 
Reduces fuel consumption 
Eliminates necessity of 
heated terminals 


Prolongs battery life 


There’s a KIM Hotstart to fit every gas or 
iesel engine. Let your automotive supplier 

show you how KIM Hotstart cuts the cost of 

winter damage. Or write for literature. 


KIM HOTSTART MANUFACTURING CO. 
West 917 Broadway, Spokane 1, Washington 
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By Martin L. Whitmyer | 
Staff Writer | 

The largest advertising and mer- 
chandising program in its history 
and the most concentrated new- 
model announce- 
ment ever pro- 
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grammed fora 
single make has 
been_ scheduled 
by Studebaker for | 
its 1956 models, 
according to Wil-| 
liam A. Keller, 
general sales 
manager. 

The $12 million 

, campaign, supple- 

William A. Keller = mented by a $3.5 
million program by Studebaker 
dealers, represents a 70 percent 
increase over 1955, Keller said. 


Approximately $2.4 million was 
planned for the three-week pe- 
riod following introduction of the 
new cars and trucks in late No- 
vember and early December in 
dealerships across the country, he 
said. 
“This heavy campaign with major 
emphasis in newspaper advertising | 
was timed to back up the major 
change in styling philosophy which 
gave the division’s dealers the only | 
completely restyled cars in the vol- | 
ume low-price field for 1956,” Keller | 
said. 
The marketing official said that 
the campaign is the first in Stude- 
baker history where a substantial | 
portion has been under the direct 
administration and supervision of 

the dealer group. 

Dealers formed advertising 
committees in each of the 18 sales 
zones and banded into a dealer 
advertising association during the 
last year in preparation for the 
concerted program built around 
the styling change. The advertis- 
ing fund of the association is 
entirely dealer-supported, Keller 
said. 

In discussing the form the cam-| 
paign would take, Keller said news- 
papers again would receive the 
largest share of the budget—32 per- 
cent. In addition, he pointed out 
that television expenditures will be 
upped 60 percent over 1955 to add 
new stations in line with dealer 
recommendations and to carry out 
a balanced spot television program. 
Magazine advertising will be upped 
47 percent; direct mail, 20 percent, 
and the company will return to 
outdoor billboard advertising, he 
said. 

At the same time, Keller indi- 
cated a 12-month program has 
been laid out in merchandising 
and sales promotion material for 
dealer use. 

Keller said the new styling cou- 
pled with the new marketing and 
advertising programming “is the 
key to Studebaker’s reestablishment 
as a strong volume competitor in 
the low-price field and the key to 
dealer profits in one of the most 
competitive sales periods in indus- | 
try history.” 





* * * 


Thomas Joins Hudson 


The appointment of Marion D.| 
Thomas as manager of the pub- 
lication department of Hudson has | 
been announced by George R.| 
Browder, director of advertising| 
and merchandising. | 

Thomas, a native of Detroit, 
began his career in the automobile | 
business in 1937, working for his 
father, Arthur Thomas, who oper- | 
ated a Hudson dealership in Fern- | 
dale, Mich. He later served as sales | 
manager for a Birmingham (Mich.) 
Hudson dealership. 

He also operated his own Hudson | 
dealership in Marshall, Mich. 

* 7 * 


Circulation Trends Cited 


The Assn. of National Advertisers | 
has issued the second edition of the 
“Average Circulation and Rate 
Trends of Leading Magazines,” ac- 
cording to William H. Ewen, chair- 
man of the association’s magazine 
service committee. It is available 
from<ANA, 285 Madison Ave., New 
York 17, N. Y., at $2-a copy. 

Based on the committee's “Maga- 
zine Circulation and Rate Trends,” 
for which the Audit Bureau of Cir- 





culations and Standard Rate and/{ printing material is Tuesday, Jan. 
Data Service were the sources, this | 


Affecting Factories and Dealers .. . 


Auto Advertising 


| well 
| cases—for 54 


|Willys Promotes Bick 
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report provides information on 
trends in circulations, rates, costs- 
per-thousand and single copy prices 
—in the form of averages for the 
years, 1946, 1950, 1953 and 1954 as 
as index numbers in some 
leading ABC con- 
sumer and farm magazines com- 
bined and for each of 10 groups of 
these publications, Ewen said. 
* * + 


Daily News Names Rep 


The Philadelphia Daily News has 
announced the appointment of Rey- 
nolds-Fitzgerald as its national ad- 
vertising representative. 


John T. Condon, national ad man- 
ager, announced at the same time 
that the Daily News will close its 
New York and Chicago offices. 


Besides those cities, Reynolds- 
Fitzgerald will represent the Phila- 
delphia paper in Detroit, Syracuse, 
Atlanta, Los Angeles, San Fran- 
cisco, Seattle and Philadelphia. 


* x * 





Appointment of Edward H. Bick 
as merchandising manager of 
Willys Motors, Inc., has been an- 
nounced by Hick- 
man Price jr. 
sales vice-presi- 
dent. 

In his new posi- | 
tion, he will have} 
overall responsi-| 
bility for promo-| 
tional activities in 
domestic market- 
ing of the Uni-| 
versal Jeep and 
other Jeep four- 
wheel drive util-| 


Edward H. Bick 


ity vehicles. 

Bick has been in charge of | 
Willys dealer development for the | 
past two years. Prior to joining | 





'the Toledo company he served for| 


seven years in various sales ca- | 
pacities at the Willow Run (Mich.) | 
plant of Kaiser Motors. 

~ * x 


New Ad Kits for Hudson 


Hudson will supply its dealer or- 
ganization with completely new 
advertising kits, according to 
George R. Browder, director of | 
advertising and merchandising. | 

Browder said the new kits will | 
enable the individual dealer to con- | 
duct his own local advertising | 
program in a highly professional | 
manner while at the same time 
offering him the opportunity to| 
tie his advertising in with the| 
company’s advertising campaigns. 

The new kits contain a news-| 
paper advertising mat _ service, 
assorted radio and television scripts, | 
literature on Hudson theatre trailers 
and television films, schedules of | 
the national advertising programs 
and various other advertising | 
materials. 

To supplement the information | 
which the new kits contain, Hudson 
will send additional material to the 
dealers each month, to keep them 
fully advised of the company’s 
current campaigns and promotions, 
Browder said. 

- 


x x 


Heil Picks Gittins 
Heil Co., Milwaukee truck body 





manufacturer, has named Bert 
S. Gittins, Inc., to handle adver- 
tising for its body and hoist, tank, 
dehydrator and export divisions, 
according to Heil advertising 
manager Don E. Fricker. 

x * > 


Sun-Times Plugs Show 

The Chicago Sun-Times will pub- 
lish a special automotive section in 
its Sunday, Jan. 8, issue in com- 
memoration of the 48th annual Chi- 
cago Automobile Show scheduled 
for Jan. 7-15 at the Chicago Amphi- 
theatre. 

It will feature stories and pic- 
tures of new cars and trucks; edi- 
torial treatment of the auto show 
from all angles; news of develop- 
ments in accessories for safety, 
comfort and convenience, and stor- 
ies about what’s on the drawing 
boards for the future, according to 


| Jack E. Rosch, of the automotive]; 


ad department. 4 
Deadline for space reservations 
is Tuesday, Dec. 27. Deadline for 


3, Rosch said. 


IMPORTANT 
TO CAR DEALERS. . 
THE 
SHOW OF THE YEAR 







For car dealers, the biggest show of 1956 comes 
up right at the beginning of the year, January 
28 to February 1 in Washington, D. C. 

Here is a show that will command their close 
attention and consideration whether they are 
one of the many thousands in attendance or, 
through necessity, a stay-at-home. 


At these exhibits and during the conferences 
that accompany the event, decisions will be 
made on the questions of to buy or not to buy. 
With the car market in a booming state, there 
is heavy indication that dealers are in a mood 
to expand their service facilities, modernize 
their equipment, replace their old tools, take 
on new lines, add new services, etc. Isn’t this 
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IMPORTANT 
TO ADVERTISERS . . 
THE 


the kind of buying atmosphere in which you 
want your selling messages to be received? The 
surest way to get your product before the 
decision men of the car dealer market is to put 
it where they'll see it. That’s Automotive News. 
They'll pay special attention to this really 
special issue (dated January 30). It will be 
filled with authoritative news and commentary 
they’ve come to expect from Automotive News; 
the publication they pay $8.00 a year for; the 
publication that has the highest subscription 
renewal rate in the industry, 85%. 


A bonus circulation of over 2,000 will be dis- 
tributed on the spot while the news is hot. 
Regular rates prevail. Closing date: January 17. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 
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Sales Conditions in Various Areas... 








Auto Market Reports 


Louisville 

Business has been good in Louis- 
ville for many years. Besides the 
oldtime industries, which include 
the largest whisky distilleries in 
the world, Louisville is at the peak 
of a building boom. 

Dealers report new-car sales 
about normal, complain of competi- 
tion and report that gimmick ads 
have lost their pulling power. 

Some dealers are collecting 
prospects by cold canvass with 
good results and letting the shop- 


pers shop. With employment at | 


a peak, credit and repossessions 
are not problems. Dealers are able 
to get most all the new cars they 
want and stocks of used cars are 
sufficient to superabundant. 
November new-car registrations 
totaled 1,829, down 3 percent from 


the October total of 1,888. The 11-) 


amonth count is 23,710, compared 
with 17,166 for the same period of 
1954. 


November registrations by makes 
were: Chevrolet, 607; Ford, 550; 
Oldsmobile, 126; Buick, 113; Mer- 
cury, 104; 
90; Cadillac, 29; Chrysler, 24; 
DeSoto, 20; Dodge, 20; Nash, 13; 
Packard, 13; Studebaker, 12; Hud- 
son, 7, and Lincoln, 2. 

Truck sales ran 284, down slightly 
more than 4 percent from October's 
298. By makes: Ford, 160; Chevro- 
let, 83; International, 21; White, 13; 





Plymouth, 98; Pontiac, | 


GMC, 3, and Mack, 3.—(L. H. Houck 
and A. W. Williams.) 


* * * 


Washington 


24 percent in the National Capital 
during November to total 2,067, 
compared with 2,746 in October. 


An even greater market setback 
| featured new trucks, which plunged 
| 36 percent —from 339 registrations 
in October to 217 in November. 

November new-car registra- 
tions by makes were: Ford, 430; 
Chevrolet, 409; Plymouth, 383; 
Pontiac, 192; Oldsmobile, 124; 
Buick, 104; Dodge, 87; Mercury, 
85; Cadillac, 69; Chrysler, 46; 
DeSoto, 44; Studebaker, 23; Pack- 
ard, 13; Nash, 12; -Lincoln, 8; 
Hudson, 5; Willys, 2, and miscel- 
laneous, 31. 

Truck registrations were: Chev- 
rolet. 86; Ford, 61; Dodge, 20; GMC, 
| 20; International, 19; Divco, 5; 
| Mack. 2; White, 2; Reo, 1, and 
miscellaneous, 1.—(William Ullman.) 

* * 


* 


Cleveland 
Registrations of new cars in the 
|Cleveland area for the first we! 
| of December totaled 1,7°* 





over the same period a: ag 
and considerably ove . 
week. 


Used-car sales 
climbing to almos 
cial sales were re. 
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STATION 
WAGON 


YEAR — MAKE 


Ford 1952-54 
Merc. 1952-55 


rd 1955 
(with 5 stripes) 


Ford — Merc, 1952-55 - 
Upper Body and Fibreglas 


Chev. — Pont. 1949-54 
Olds. 1949-50 


MAHOGANY 
Type "oO" 
MAHOGANY 
Type “m" 

MAPLE 
Type “U" 
MAHOGANY 
Type “RY 
Type “HH 


lication 
ARP lution 


Bonding Coat 


WE PAY POSTAGE IF CHECK ACCOMPANIES 


te CAMELL “. 
618 Ave. Jersey City, N. J. 





ONE OF HE 
RGESTBAN : 
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DECALS 


| 
| 


Original Decal— 
Shipped within Hours After you Order 





| 


| 


ORDER Add 35c if Special Delivery Desired || 
Full Satisfaction Guaranteed 
Largest Manufacturer of Wood Station 
Wagon Parts and Luggege Carriers 


Registrations of new cars dropped | 


}makes were: 


|mond T, 1, and 
7” 


and 30 used, about par for this year. 
—(Sanford Markey.) 
* * * 


Houston 
A 23 percent drop in registra- 
tions pulled the November new- 
car total in Houston to 3,634, com- 
pared with 4,701 in October. 
New-truck sales, however, were 


up 25 percent to 651 from the 521) 


recorded in the previous month. 
November new-car registra- 
tions were: Chevrolet, 989; Ford, 


925; Oldsmobile, 304; Pontiac, 
288; Mercury, 261; Plymouth, 
257; Buick, 248; Dodge, 101; Cad- 
illac, 65; DeSoto, 48; Chrysler, 


39; Studebaker, 31; Lincoln, 17; 
Nash, 12; Imperial, 11; Willys, 10; 
Hudson, 9; Volkswagen, 8; Jag- 
uar, 5; Continental, 3; Mercedes, 
1; Packard, 1, and Porsche, 1. 
Truck registrations were: Chev- 
rolet, 275; Ford, 181; International, 
73; GMC, 54; Dodge, 25; White, 12; 
Willys, 10; Mack, 8; Studebaker, 4; 
Diamond T, 2; Reo, 1; Volkswagen, 
1, and miscellaneous, 5.— (Ruby 
Fenoglio.) 
* * 
New Orleans 
The year’s low point in 
+, ¢3- A rs +A 


new-car 
during 
when 


in Was 


by Alciwusy, 19; ouick, 48; 
Cadillac, %8; Studebaker, 26; 
Chrysler, 24; Dodge, 21; Packard, 
10; DeSoto, 7; Lincoln, 5; Volks- 
wagen, 4; Porsche, 1; Jaguar, 1, 
and Willys, 1. 

Truck registrations of 241 were 
divided as follows: Chevrolet, 94; 
Ford, 90, International, 27; Dodge, 
10; Whiie, 7; Diamond T, 6; Stu- 
debaker, 3; Mack, 3, and Willys, 1. 


(Gordon Hebert.) 
. . * 


Salt Lake City 
November new-car registrations 
in Salt Lake City totaled 817, down 
14 percent from the 953 registered 
in October. 

By make, registrations were: 
Chevrolet, 199; Ford, 191; Buick, 
76; Oldsmobile, 70; Mercury, 63; 
Pontiac, 44; Plymouth, 37; Dodge, 
29; Volkswagen, 26; DeSoto, 23; 
Cadillac, 17; Chrysler, 9; Hudson, 
7; Nash, 7; Packard, 7; Lincoln, 
6; Studebaker, 2, and miscellane- | 
ous, 4. 

Truck registrations dipped 30 per- 


| cent, from 172 in October to 121 in 
| November. 


November’s registrations by | 
Chevrolet, 44; Ford, 
37; GMC, 14; International, 10; 
Willys, 9; Dodge, 2; Reo, 2; Dia- 
miscellaneous, 2. 

* - 


Dayton, O. 

Ford recaptured first place in au- 
tomotive sales here during Novem-| 
ber with 409 sales, compared with 
Chevrolet’s 389 sales. 

In October Chevrolet headed the} 
list with 365 new cars while Ford) 
sold 345. 


Pontiac moved into third place) business has picked up consider-| yorg gre available in 1. 2 Sar 6 et 


with 167 and Oldsmobile, 153, edged 
Buick, 152. 


Other sales in November were: | efforts are being made to clean up! and large recreation area. Reinforced 


Plymouth, 140; Mercury, 89; Dodge, | 
75; Cadillac, 58; Chrysler, 30; Pack-| 
ard, 25; DeSoto, 22; Lincoln, 13;| 
Studebaker, 13; Nash, 12; Volks- | 
wagen, 6; Hudson, 2; Austin, 1; Im-} 
perial, 1, and Porsche, 1. 

Chevrolet led in truck sales with| 
64, against Ford’s 34.—(Ernest F.| 
Barker.) 


* * * 


Baltimore 
New-car registrations in Balti- | 


tober. 
Truck sales amounted to 325,| 


Packard, 27; Studebaker, 26; Lin- | 
coln, 13; Nash, 12; Hudson, 6; 
Continental, 3, and miscellaneous, 
11. 

| Truck registrations were: Chev- 
rolet, 144; Ford, 59; Dodge, 35; 
GMC, 27; International, 25; Mack, | 
12; White, 11; Reo, 4; Brockway, | 
3; Willys, 2; Diamond T, 2, and'! 
miscellaneous, 1.—(Kate Savage.) 


| 








WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 











November deliveries were: Chev- 
rolet, 533; Ford, 430; Pontiac, 161; 





3447 E. 15th St:, Los Angeles 23, Colif. 
NATIONAL SALES OFFICE: 


+ * Ba 
| Pittsburgh 
| New-car rephteations for Pitts-| Prospects? °) 
|burgh in the week ended Dec. 10! . a iit 
showed a drop, but the decline was | Mere Than 3.000 Besters-in the tee 
| less than seasonal, according to the | United States and Canada are He : 
Bureau of Business Research of the|J now using our “Profit Sharing ductio 
University of Pittsburgh. |{ Bird Dog Plan" to increase Sales. from 
The bureau’s index of general turnec 
business activity stood at 205 per- P \ percen 
‘cent of the 1935-39 average. It had Write or Wire for Free truck 
been 192.3 percent a month earlier. | S | d 1956. 
Steel mills raised their operating ampres an 
rate to 101.5 percent of practical ; : ] 
eapaclty.—Laua 2 talinawel} Details of this AMAZING PLAN a 
| * * * tioned 
vne torey Denver , | SANZO SPECIALTIES | | ‘sx 
he total of new cars registere . resu 
in Denver during November de- a Endicott, N. Y. ward’ 
clined 15 percent from the previous fact tl 
month’s level. are li 
The November total was 1,442, manu: 
compared with 1,703 in October. model 
New-truck sales fell off even Spe 
more drastically. The November Romr 
count was 184, down 26 percent shoul 
from October’s 251. dustr: 
During the first 11 months of pany 
1955, new-car registrations in the 
amounted to. 20,084, compared the 1! 
with 13,284 for the same period In 
of last year. Truck registrations Colb 
totaled 2,679 in the period, com- was 
pared with 1,698 in the first 11 nels Not 
months of 1954. _— ' year. 
November car registrations were: 1] Popular Colors this 
Ford, 449; Chevrolet, 405; Mercury, ; is no 
49: Oldsmobile, 84; Pontiac, 83; Use this economical, os H 
B tick, 76; Dodge, 56; Plymouth, 56; ‘st way to touch up 2 
-odillac, 38; Chrysler, 20: Nash, 16; hard-to-get-at, unslightly spots. With no mess dent 
i-lneoln, 15: Studebaker, 14: DeSoto, fuss that ‘“‘new" look is sprayed on in just cars 
0: Hudson, 8; Packard, 8; Impe- ® few seconds. Attractive 12 can display rack stren; 
rial, 5; Willys, 5; Volkswagen, 2; holds a variety of popular colors. 
Prefect, 1; Jaguar, 1, and Merce- & Available in 12 Oz. cans. A I 
des, 1. and g 
Truck Se niet a oniel ZACO CHROME SPRAY Bod 
es ry y Po ay 9: Diveo, 5. _ZACO SHORTSTOP IGNITION SPRAY saerk 
Willys, 5; Peterbilt, 4; Mack, 1; At y writ deter 
Studebaker, 1, and miscellaneous, ZACO LABS (Div Naat er in 19% 
7.—(Ira R. Alexander.) CUM tet cessf 
* * * $ Cl 
Toledo | men 
Toledo and Lucas County dealers | _ sei, 
delivered 1,773 new automobiles in| : Otl 
November, to record the second | \ reluc 
lowest month cf the year, accord-| | Depa 
ing to the Toledo Automobile Deal- | prod: 
ers Assn. | pecte 
November deliveries compared surp: 
with 1,789 in the previous month 4,227, 
and 1,348 in November, 1954. Low| 
month this year was January with | - 
1,632 deliveries. t 
In the first 11 months of this eight 
year dealers delivered 24,265 new | pects 
automobiles for a new alltime | prod 
high for a year although there is Ss 
still one month remaining in 1955. quit 
Previous high for 12 months was Write for name tha 
22,132 in 1950. In all of last year = oe of your nearest mi 
there were 22,074 deliveries. ORGANIZATION, Inc. representative. Tru 
FACTORY: ; 


Plymouth, 135; Oldsmobile, 102; | 
Buick, 100; Mercury, 78; Dodge, 55; | 
Cadillac, 46; Chrysler, 42; DeSoto, | 
38: Nash, 13; Lincoln, 12; Packard, 
7: Studebaker, 6; Willys, 5; Hud-| 
son, 2, and miscellaneous, 8. — 
(George E. Toles.) 
* 


* * 





Augusta, Ga. 
New-car dealers in the Augusta) 
area report a little lag at first on| 


|sales of ’56 models, but say that) Apartments, “1200 North Atlantic Boule- 


ably. 


completely by the end of the year.| 
The employment situation in Au-| 


gusta is the worst it has been inj ©onditioned and heated for your comfort 
five years. Special bargains are be-|—all the warmth and graciousness of a 


ing offered with terms tailored to 
low budgets.—(Julanie Lampkin.) 
x x 7” 


Kansas City 
Credit is tight and money rates 
are going up in Kansas City. 
A slackening of new-car demand 
was forecast by R. Crosby Kemper, | 


|more during November totaled) president and chairman of the City 
| 2,483, compared with 2,548 in Oc- | National Bank, who was one of 


three speakers at a meeting of the 
Society for the Advancement of 


compared with 210 in the previous| Management. 


month. 

November registrations of new 
cars were: Chevrolet, 625; Ford, 
563; Plymouth, 383; Oldsmobile, 
188; Pontiacs. 154; Dodge, 128; 
Mercury, 112; Cadillac, 69; Buick, 
68; Chrysler, 50; DeSoto,. 45; 


Kemper said credit was tighter 
)} than he had seen in several years) 
and that auto dealers had told him 
that they saw a reduced demand! 
for new cars in the future because} 
too many cars had been sold on 
three-year terms.—(L. H. Houck.) 





A few ’55s are still in stock, but | rooms, with private patios, swimming pool 
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GM Expects 7,060,000 Cars... 
rE 


Curtice, Romney See 


56 Output 


Decline 


(Continued from Page 1) 


@0. The figure was mentioned in 
a Time magazine profile of Cur- 
tie as “Man of the Year.” 

He also predicted that truck pro- 
duction would fall to 1,190,00 units 
from the approximately 1,250,000 
turned out in 1955, a drop of 48 

ent. Other sources have seen | 
trick output holding or rising in 
1956. 


* * * 


15 percent dip, Romney men- 
tioned tighter credit policies, the 
fact that the 1955 sales pressure 
resulted in some “reaching for- 
ward” into the 1956 market and the 
fact that shutdowns for changeovers 
are likely to be longer since most 
manufacturers contemplate major 
model changes in 1956. 

Speaking of his own company, 
Romney said American Motors 
should gain despite a moderate in- 
dustry decline. He said the com- 

y expects Rambler sales to be 
in the 150,000 area, or about double 
the 1955 total. 

In his year-end statement, L. L. 
Colbert, Chrysler Corp., president, 
was highly optimistic. 

Noting that 1955 was a record 
year, he declared: “In my opinion, 
this new high level of. production 
is not a tempcrary phenomenon.” 

He added that Chrysler is confi-| 
dent that the growth in demand for 
cars will be continued and 
strengthened. 

* * * 

ILBERT said his firm had made 

good. progress in 1955, adding, 
“We are not satisfied with our 
present share of the automobile 
market, and the entire company is 
determined to make the advances 
in 1955 a start toward a highly suc- 
cessful future.” 

Chrysler’s passenger-car ship- 
ments in 1955 totaled a record 1,- 
361,000, Colbert said. , 

Other observers were not at all 
reluctant to mention figures. The 
Department of Commerce said car 
production in the first half is ex- 
pected to exceed 4,250,000 units— 
surpassing even the 1955 total of 
4,227,000 in the first half. 

” * + 

AMES F. COUSINS, NADA con- 

troller, saw a market of 7% to 
eight .million units, based on ex- 
pected rises in the gross national 
product. and disposable income. 

Standard & Poor’s Corp. wasn’t 
quite so optimistic, predicting 
that output may fall to seven 
million cars. The Cleveland 
Trust. Co. also believes output 
will decline moderately but still 
looks for the second best year in | 
auto history. 

Both financial bodies see a rise in 
the gross national product in 1956. | 
Standard & Poor’s placés the figure! 
at about $402.5 billion, and Cleve- 








cent rise which would raise GNP 
to about $400 billion. 


* * * 


| agency’s advisory board. 
| out of four of them believe business 


“Three 


in 1956 will equal or exceed 1955’s 
record level,” Barnes said. 
” * * 


ERSONAL talks with business- 

men. throughout the country 
brought this statement from Cola 
G. Parker, president, National 
Assn. of Manufacturers: 

“The concensus is that industry 
will produce from 3 to 5 percent 
more goods and services in 1956. 
There will be more employment, 
better business conditions and 
the average employee will have 
more take-home pay.” 

And Paul T. Babson, president 
of the United States Business Serv- 
ice, has said, “We are heading into 
another very. good business year— 
probably a little bit better in most 
respects than 1955.” 

aa * * 
A PROMISING year for the auto- 
motive parts industry is 


predicted by Warren E. Hill, presi-| 


dent, Thermoid Co., Trenton, N. J 
The Commerce Department also 
sees first-half sales in this field 
exceeding 1955. 

The conveyor industry notes 
that it has become a $300-million- 
a-year operation and says the 


backlog of orders indicates that | 


business will continue at the 
brisk year-end pace for at least 
the first six months of 1956. 

Machine tool sales, according to 
the National Machine Tool 
Builders .Assn., probably will ex- 
ceed 1955 sales, but will not reach 
the totals of defense emergency 
periods. Shipments for 1955 are es- 
timated at about $660 million. 

+ ca 

R S.. REYNOLDS jr., president of 

«Reynolds Metals Co., says 
more aluminum will be used 
in 1956 than ever before. He cited 
the record supply and said produc- 
tion should hit a record 3.3 billion 
pounds in 1956. It was 3.1 billion 
last year. 

Reynolds noted that one of the 
latest. passenger cars is using 197 
pounds of aluminum per car. The 
average was less than 10 pounds 
per car 10 years ago, he said. 

An increase in plastics sales was 
forecast. by George K. Frischer, 
president, Holiday Plastics, Inc., 
Kansas City. Kans. He said the 
industry’s sales approached $2 bil- 
lion last year and should be close 
to $4 billion by 1960. 

* 


* * 
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Ford Dealers Elect Ad Officers— 


Directors of the Rocky Mountain Ford D 


ealers’ Advertising Assn. have elected new 


officers for 1956. From left: Clyde Wilinson, Salida, Colo., vice-president; Roy Keck, 
Aurora, Colo., past president who congratulates incoming President Bob Wimbush, | $837,000; 1952—revenue $158 million, 


Denver, and Charles Hover, Denver, secretary-treasurer. 


Association territory covers 


Colorado, Wyoming, New Mexico, Western Nebraska and Texas. 
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$1 Million Profit 
For °54 Reported 
By Volkswagen 


WOLFSBURG, West Germany.— 
| Volkswagenwerk G.M.B.H. showed 
a net profit of about $1,022,000 in 
| 1954 on gross revenue of about $255 
million, it was disclosed last week 
as the company issued the first de- 
tailed statements of its operations 
| in 1951-54. 

The reports showed that 1954 out- 
put was 242,673 vehicles, of which 
108,922 were exported. The company 
|noted that its sales in the United 





*| States rose from 330 in 1950 to 8,895 
| in 1954 and predicted that 42,000 of 


its cars would be on American roads 
| by the end of 1955. . 
Other revenue and profit figures 
mentioned in the reports were: 
1953—revenue $196 million, profit 


profit $830,000; 1951—revenue $115 
million, profit $453,000. 





56 Percent of Households 


Own Cars... 


Canadian Auto Sales Up 13% 


By M. L. Schwartz 
Staff Correspondent 


| OTTAWA.— Canadian dealers in- 


’ creased their business 13.80 percent 


over 1954 by selling a total of $1,- 
884,084,000 worth of motor vehicles 
| during the first nine months of 1955, 


| according to the Canadian Govern- | 


| ment. 

| The report emphasized that 
Canadians spent more on autos 
| and trucks than they did on gro- 
| ceries. 

| Dealers’ sales dropped 13.40 per- 
cent in September from August, but 
| still showed a 21.40 percent increase 
over September, 1954. 

| According to a government sur- 
| vey, 56 percent of all Canadian 
households owned one or more cars 


|on Sept. 30, 1955. This compared to | 





| Edwards Will Lists 


Estate of $110,000 


MILWAUKEE. — A petition for 
probate last week listed an estate 
|of “at least $110,000” left by Frank 
J. Edwards, 
chairman of Edwards Motor Co. 
(Dodge-Plymouth) and president of 
NADA in 1931. Edwards died Dec. 5. 

The will stipulates that income 
|from Edwards’ common and pre- 
ferred stock in the company go to 
his wife. The bulk of the estate also 
|}goes to Mrs. Edwards. On her 
| death, the stock income would go 
to the children, Mrs. Catherine 
| Rogers, of Whitefish Bay, Wis., and 
Frank jr., of Houston. 
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$400 Billion Gross National Product Seen— 


The U.S. reached. new peaks last year 


in its long record of economic growth, and 


Most seers look for truck output) Standard & Poor's Corp. estimates that 1956 will be even more prosperous. The 
to surpass 1955’s total of about financial firm predicts that the gross national product will exceed $400 billion, an 


1,250,000. Standard & Poor’s sees) 
production “holding up well” and| 
the Commerce Dept. predicts a “siz | 
the Commerce Dept. predicts a 
“sizable increase over the first half | 
of 1955.” | 

Robert F. Black, White Motor 
Co. president, believes that regis- | 
trations in the 19,50l-and-over | 
GVW classes may hit a record | 
80,000. 

Edward G. Budd jr., Budd Co.) 
president, expects his firm to have) 
a@ good year in 1956. Such a predic-| 
tion implies a favorable pace fer} 
the railroad industry and auto, 
truck and trailer makers since they) 
are Budd’s chief customers. 

Although farm incomes have | 
been falling, John L. McCaffrey, 
International Harvester presi- 
dent, believes the farm-equip- | 
ment market-will grow in 1956. 
He expects his company’s sales 
to be 7 percent higher than last | 
year. 


Barnes, administrator of the Small) 
Business Administration, reported) 
on a poll of 620 members of the) 





increase of 4 percent over 1955. 





Auto Legislation in Offing .. . 


N. Y. Dealers Eye Albany 


NEW YORK.—The possibility 
that an auto manufacturer’s regis- 
tration law will be introduced in 
the 1956 session of the New York 
State Legislature accentuates the 
importance of the three-month 
meeting to auto dealers. 

The New York State Automo- 


| bile Dealers Assn. also is vitally 


interested in four other measures 
which it expects will be intro- 
duced in the session which begins 
Wednesday (Jan. 4). 
- These bills would: 
1. Regulate the installment sale 
of ‘motor vehicles. 
.2. Establish a motor-vehicle 
title act. 


3. Increase disability benefits | 


under the State’s workmen’s 
compensation law. 


4. Affect the motor vehicle in- 
spection law which was 
passed unanimously in 1954 
but was postponed by the 
1955 Legislature until Dec. 1, 
1956. J 

Starting Jan. 17, the executive 
committee, state affairs commit- 
tee and directors of the dealer as- 
sociation will meet to discuss 
legislation which has been intro- 
duced and legislation which is ex- 
pected. 

The state affairs committee will 
decide what position to take on ex- 
pected legislation to regulate in- 
stallment sales and will make a rec- 
ommendation to the directors on 
| any factory registration bill that 
| may. be introduced. 


founder and board | 


| 52 percent on the same day of 1954. 


In a further breakdown, the Gov- 
ernment said that of these, 199,000 
owned two or more cars with 1,698,- 
000 households in the country being 
without an automobile or truck. 


Ontario led with 68.42 percent of | 


its households being car owners, 
|Saskatchewan had 63.14 percent; 
| Alberta, 62.24; British Columbia, 
| 62.17; Manitoba, 54.70; Prince Ed- 
| ward Island, 52.17; Nova Scotia, 


Booklets Advise 
Drivers on Facts 


Of Winter Safety 


CHICAGO.—The National Safety 
| Council here has prepared booklets 
|on winter driving hazards which 
are available for distribution by 
dealers with their names printed on 
them for distribution. 

Some dealers, it was said, are 
supplying copies to high schools 
having driver training courses, 





furnishing cars to the schools. 


trucks and the other for autos. 
Each, it is said, gives an explana- 


to problems which may be en- 
countered. A check list for winter 
safety is given in the booklets. 

A sample copy, together with 
price list for bulk copies imprinted 
with the dealership’s name and 
address, may be obtained from the 
National Safety Council, 425 N. 
Michigan Ave., Chicago 11, Ill. 


L-O-F Adds New 


Melting Furnaces 
TOLEDO.—Glass melting in the 





|| first of two new glass furnaces at 


the East Toledo plant of Libbey- 
Owens-Ford Glass Co. was sched- 
uled to begin last week. The open- 
ing comes in the midst of a critical 
replacement glass shortage. 

The two furnaces are a major 
part of the $50 million expansion 
program of Libbey - Owens - Ford, 
which also includes a new bending 
plant and an additional grinding 
and polishing line at East Toledo, 
additional twin-grinding facilities at 
Rossford, O., and a new grinding 
and polishing plant at Ottawa, IIl. 

Aubrey Bracken, who joined 
L-O-F in 1927, has been named 
superintendent of glass melting. 


Monarch Buick Quits N. Y. 


To Return to Suburbs 


NEW YORK.—M. C. Gale, presi- 
dent of Monarch Buick, Inc., an- 
nounced last week that his com- 
pany had purchased the Buick 
dealership held by D. A. Eldredge, 
Inc., in Hempstead, L. I. 

Gale has sold the Buick business 
he operated at Broadway and Fifty- 
fifth St., Manhattan, to Paul Burke. 

Monarch Buick was established 
in 1948 in Forest Hills, Long Island, 
moving later to the New York City 
site. 


especially those who are now} 


There are two booklets, one for) 


tion of winter driving conditions| 
and instructions on how to react! 


49.69; New Brunswick, 40.80; 
Quebec, 40.77, and Newfoundland, 
27.71 percent. 

It was also reported that only 
38.28 percent of one-car families’ 
vehicles were equipped with radio 
while 70.35 percent of the cars 
owned by families possessing 
more than one auto were radio- 
equipped. 

Dealers in British Columbia led 
the rest of the country with a gain 
of 30.30 percent over 1954. Ontario 
was next with 18.90 percent; Alber- 
ta, 14.30; Atlantic provinces, 10.60; 
Quebec, 9.20 and Manitoba, 4.20. 
Saskatchewan was the only prov- 
ince to show a loss, 9.90 percent. 


Dealers in Canada report that 
they are not troubled so far by any 
| tighter credit moves despite press 
reports that the Bank of Canada is 
tightening its purse strings on 
money supplies to chartered banks, 
with interest rates likely to go up. 

New-car sales, according to 
dealer reports, have not been 
affected. Some dealers add that 
higher interest and tighter money 
will not hold up business in the 

| immediate future. 

One volume dealer said: “They'll 
| just come across with more cash, if 
they want the car bad enough.” 








Hoosiers Press 
Ethics Drive 


| SOUTH BEND.—The New Car 
Dealers Assn, of South Bend and 
Mishawaka has voted to continue 
its advertising campaign directed 
against “crazy” credit and gim- 
mick-type selling. 

Edmund F. Brown, of Yeager 
Buick, was elected president of the 
association, succeeding Van E. 
Gates, of L. O. Gates Chevrolet. 
Leo Newman, of Newman & Alt- 
man Packard, is vice-president. 

Rep. Shepherd J. Crumpacker jr., 
Indiana Republican, brought the 
dealers up to date on the automo- 
tive investigations in Washington. 








Auto Show Special— 

One of the models International Mar- 
vester will display at the Chicago Auto- 
mobile Show is this lightweight diesel 


C-405-L. The model. was designed for 
heavy-duty hauling in mountainous ter- 
rain and now is used in long-haul service 
throughout the VU. S. 











aietisieneidieetti vated 
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Early Relief Doubted Despite Output Dip .. . 


Materials Pinch Persists 


(Continued from Page 1) 


vouring natural resources at an 
ever-increasing rate. 

Contributing factors are the 
atomic-energy program, a con- 
tinuing military need, the uncer- 
tainty of national and interna- 
tional politics, and the expected 
U. S. roads program next year. 
Actually, none of the experts will 

predict that any material will be 
completely unobtainable next year, 
but all foresee that auto makers 
again will be paying premium 
prices for these materials. 

aa + * 


ND even though premium prices 
were quite common in 1955, the 
premium prices of 1956 are ex- 
pected to be higher and more wide- 
spread and are likely to result 
eventually in still higher car prices, 
it is believed. 

As in 1955, the major supply 
problem in the auto industry will 
be steel. Besides being the most 
vital material, steel is the item 
most often termed “definitely 
critical” by the purchasing agents. 
Declared one purchasing agent, 
“Although auto production cut- 
backs will help the situation in the 
first quarter of 1956, steel will be 


Synthetic Rubber 
Production Record 


Set in November 


NEW YORK.—U. S. production 
of synthetic rubber soared to a 
record 91,249 long tons in Novem- 
ber, eclipsing the former high of 
87,764 long tons produced in Oc- 
tober, 1955, according to the Rubber 
Mfrs. Assn. 

The association attributed the 
increase principally to a boost in 
GR-S production from 72-499 to 
74,939 long tons. 

New rubber consumption in the 
United States in November was 
135,081 long tons, slightly below the 
record of 136,781 long tons con- 
sumed the previous month. 

November’s consumption con- 
sisted of 53,001 long tons of natural 
rubber and 82,080 long tons of 
synthetics. 

For the first 11 months of 1955, 
new rubber consumption in this 





country totaled 1,402,457 long tons. 
This figure exceeded any previous 
full-year total. 


Chevrolet Dealers Elect 


Seidel in Philadelphia 

PHILADELPHIA. — G. K. Seidel| 
has been elected president of the 
Chevrolet Dealers Assn. of Phila- | 
delphia. Other officers are E. A.| 
Chariott, vice-president; W. R.| 


Kolb, secretary, and W. J. Degnan, 
treasurer. 

Directors include R. W. Norton, | 
J. A. Lafore jr., J. L. Doan, B. L.| 
Bryner, 
Evans. 


R. T. Flohr and C. R. 


tight during the first three months 


and it will continue ‘rough’ in the} 


second quarter. 

“Of course, complicating 
whole steel problem is the fact that 
auto production in the fourth quar- 
ter of 1955 was 25 percent greater 
than expected.” 

a * * 

HILE some officials were re- 

luctant to prognosticate about 
the third quarter of 1956, one steel 
supplier said that the third quarter 
usually was “relatively easy” and 
that there was a possibility it 
could be very easy if dealers’ stocks 
started “piling up.” 

He expected that steel would 
tighten up in the fourth quarter, 
although he hedged on this by 
declaring that the third-quarter 
situation naturally would have a 
large bearing on the fourth- 
quarter situation. 

It is on the question of who is 
to get the nation’s steel that the 
major U. S. industries will lock 
horns in 1956. Already a growing 
number of small steel users have 
gone to Washington to plead with 
their congressmen to do something 
about the shortage — particularly 
since it is having such a serious 
impact on the congressman’s 
district. 

This argument will be particu- 
larly compelling in 1956, a presi- 
dential election year. 

* + * | 

ene railroad spokes- 
men in Washington have been 
complaining that the auto com- 
panies received too large a share 
of the U. S. steel supply in 1955 
and for this reason the railroads 
should get a larger portion in 1956. 

A purchasing agent for one of 
the smaller auto makers pre- 
dicted that auto production cut- 
backs would help the steel supply | 
situation in the first quarter of 
56, adding: 

“But the railroads and the build-| 
ing industry will absorb this excess. 
The railroads’ rolling. stock has| 





Separate Tax Bill 


On Highways Hinted 

WASHINGTON.—The National 
Highway Users Conference has 
reported that there are “strong 
indications” that financing provi- 
sions will not be incorporated in 
any highway bill reported out by 
the House Public Works Com- 
mittee during this year’s session 
of Congress. 

Rep. George H. Fallon jr., 
Maryland Democrat, the confer- 
ence said, has disclosed that he | 
has conferred with Speaker Sam | 
Rayburn on a new approach to 
the bill. Under this, the Ways 
and Means Committee would 
draft separately the special auto- 
motive taxes to pay for the 
program while the Public Works 
Committee writes the highway | 
features. 





the) 


| and industries. 


| they are booked solidly for 10 or 








Alabama Dealers Select Officers— 


Officers of the Automobile Dealers Assn. of Alabama for 1955-56 were named at 
the association's annual convention in Birmingham. They are, from left, front row: 
Frank E. Davidson, Demopolis, president; W. H. Ray, Huntsville, first vice-president; 
Rhea Fayssoux, Tuscaloosa, second vice-president; James Callahan, Alexander City, 
third vice-president; A. C. Freeman, Dothan, secretary-treasurer; and Directors O. B. 
Miley, Sheffield; W. H. Stewart, Hartselle; J. Sam Smith, Huntsville, and Edgar Vickery, 
Winfield. Middle row: Don Mitchell, Cullman; R. L. Hearn jr., Anniston; Fred Goad, 
Birmingham; Aubrey D. Green, York; Roland Cooper, Camden; T. J. Kirven, Jackson; 
1. C. Pendarvis, Mobile, ond D. T. Stuart, Evergreen. Back row: Tom B. Barnes, Mont- 
gomery; Thomas W. Codey, Talladega; Jack Tatum, Opelika; Charles W. Slaton, 
Union Springs; Judson Colley, Troy; George H. Malone, Dothan, and W. H. Edwards 
jr.. Birmingham, NADA director. 


in °56 
been wearing out faster than it’s) 
being replaced, and the railroad 


people will get a lot of support for) © 


their claim that new rolling stock 
is vitally needed if the ecenomy is} 
to be kept rolling.” 
* + * | 

H® MINIMIZED the impact of 
any U. S. road program, even 

if Congress did approve the con-| 


templated mammoth project, be-| 
cause: | 
1. The program’ couldn’t get | 


under way until late 1956. | 


2. A serious program would re- 
quire diverting considerable man- | 
power from other industries and 
the needed steel, for bridges and 
earth-moving equipment, could | 
come from these same industries. 

The nickel picture for 1956 


| Dealers Meet with Chevrolet Executives— 


Latest automotive retailing trends were 





described as “critical, but available) ville, Ky.; V. J. Lusardi, Brookneal, Va.; R. C. Laffin, South River, N. J.; D. L. Smith, i 


for the price,” 


by one factory| Rossburg, O.; M. B. Ross, St. Petersburg, Fla.; R. A. Peck, Arlington, Va.; F. J. Zimmer. | 


official. He added that nickel use| man, Pennsauken, N. J.; N. H. Horner, Lafayette, Ind.; C. H. Schukei, Waterloo, la; j 


per-car had almost doubled in the) R. E. Hinchcliff, Omaha; H. L. McKaig, Gladewater, Tex.; G. O. Smallcomb, San Bruno, 


last few years. 
* * + 


E EXPLAINED, 

situation, which is 90 percent| 
political, holds little immediate 
hope for improvement, since only 
30 to 40 percent is produced in 
this country. 

“But there is a terrific demand 
for it. Last year the auto com- 
panies were paying up to $2.80 to 
$3.25 a pound for as much as 
three-quarters of their needs— 
and the market price is only 92 | 
cents a pound.” 


The experts say that the copper} 
supply, which had been “critically 
short,” has been relieved some- 
what but that the shortage will 
continue. 


This picture has been brightened 
in recent weeks by the settlement 
of a labor dispute in Chile. Prom-| 
ising further to improve the copper} 
supply in the next few years is the| 
opening of some of the world’s! 
biggest copper fields in Peru. 


* * * 


i ws copper industry, beset by| 
strikes, heavy military demand/| 
and other problems, has lost many | 
customers, who have switched to 
more available metals. Copper pro- 
ducers expect to win back some of 
these customers in the next few 
years. 

Glass will continue to be a chal- 
lenge to auto company purchasing 
agents next year, partly because 
of the greatly increased amount 
used in each car. 

One agent said that the quan- 
tity of glass in each car had 
increased 100 percent in the last 
three years. He said the growing 
use of glass in the building in- 
dustry had posed an even more 
serious probiem. 

In Canada, the booming demand 
for glass in the auto industry is 
being blamed for the severe glass 
shortage in many Canadian areas 


“The nickel! 


Canadian glass producers say 
12 months. These producers make 
only two-thirds of the glass needed 
by the domestic industries. 

* x * 


HILE 1956 is expected to be 
the second-best year in the 
rubber industry (1955 being the 
best), this industry again will rely 
on synthetic rubber, which is in 
ample supply and which is due to 
make up more than 60 percent of 
the total rubber used next year. 
Automotive purchasers expect 
te procure enough rubber next 
year, although the world short- 
age of natural rubber is expected 
to continue for at least two or 
three years until new plantations 
begin producing and until the 
productivity of present planta- 
tions is boosted. 
Zinc consumption in the auto 
industry has risen considerably in 





| Yorktown, Tex., and K. B. Conroy, Prineville, Ore. 





Dealer Tells Public... 


PHILADELPHIA.—Forget about 
the selling price and the tradein 
allowance when buying a car—the 
only figure that counts is the net 
cash difference. 


That’s the advice of M. H. 
Bury, president, Wilkie Buick 
Corp., in his weekly advertise- 
ment in the Philadelphia Bul- 
letin. The ad, written like a 
newspaper column, offers advice 
on beating packed prices. 


Car buyers, Bury claimed, have 
become allowance and discount 
happy. Consequently, he said, many 
dealers keep their prices high so 
they can offer the highest discounts 
and allowances the buyers want. 


Commenting .on these price 
packs, Bury said he knew of a 
dealer who charges extra for an 
automatic transmission even 
though it already is included in 
the price. we 


Some do the same thing with 
undercoating, radios and other ac- 
cessories, he said, while others 
charge a price that includes items 
that are not on the car or simply 
increase their prices arbitrarily. 

Bury explained that factories 
are prohibited from setting retail 
prices. They establish dealer’s 

cost prices and suggest retail 
prices but, Bury said, few dealers 
use the suggested retail figures. 

According to Bury, dealers give 
away all the price pack 


counts or overallowances, but in the 
final analysis many don’t sell their 





gy 


recent years, but no serious supply| "a4 


problem is forecast. 


Several purchasing agents re- 


ported that they had heard reports} 


of shortages of gray iron but said 
they had not’ experienced any| 
shortage. 


Sections Auto Sold 


WEST MEMPHIS, Ark. — John- 
son Auto Co., Ford dealer here for 
more than 30 years, sold the 100,- 
000th Ford car assembled at the 
Memphis, Tenn. plant. 






Princess to Empress— 


Dan Ashcroft, Beverly Hills Ford dealer 
and chairman of the Southern California 
Ford Dealers Advertising Assn. show com- 
mittee, poses with Pat Olson, Ford “Prin- 


cess," who was chosen empress of the 
los Angeles Auto Show. 


in dis-| 


~ | income tax. 


i 
© 
i 
discussed in Detroit at a meeting between | 
the 86th Chevrolet National Dealer Planning Committee, elected by 7,500 Chevrolet 
is| dealers, and the company’s top executives. Seated clockwise are: C. E. Page, Russell. | 
i 
| Calif.; J. D. Flaherty, Elk River, Minn.; Howard Pines, Salem, Mo.; W. C. Smith jr., ' 
; 
| 
' 
How to Beat Price Packs || 
cars as cheaply as they would have © 
the public believe. 
To beat the price packs, Bury 


advised, “First, insist on seeing the 
dealer’s printed price list. And be- 
ware the dealer who says he does 
not have one. 

“Then check each item of equip- 
ment to see if it is or is not in- 
cluded in the price of the car you 
are considering.” 

The next step is to deduct the 
allowance or discount to deter- 
mine the net cash difference. 
And that, Bury emphasized, is 
the only figure that counts. 

Bury also warned buyers to be 
sure to evaluate the dealer’s integ- t 
rity as to conditioning before de- 
livery and the worth of his free | 
service after delivery. 


eee 


Chicago Putting 
Final Touches 


On Show Scene 


CHICAGO. — A “June in Janu- | 
ary” decor is taking shape in the | 
Exposition Hall which adjoins the 
International Amphitheater as final | 
, preparations are made for the nine- 
day Chicago Automobile Show 
which cpens Saturday (Jan. 7). 

Passenger cars will be displayed 
in the 180,000-square-foot Exposi- | 
tion Hall in a park setting complete 
with simulated trees and foliage, 
turquoise sky effect and winding | 
walkways. 


| Among special models to be un- 
| veiled at the Chicago show will 


|be the Chrysler Corp. Plainsman, 


|a station wagon; the Mercury XM- 
| Turnpike Cruiser; Packard Proj 
|}ector, and Plymouth Fury: The 
Mercury and Packard entries are 
in the “dream” class. 

The hall and amphitheater will 
| provide nearly 300,000 square feet 
|of exhibit space at ground-floor 
level for cars, trucks, parts, acces- 
sories and educational, engineering 
| and styling exhibits. 


| Ward Receives 


$7,000 Tax Refund 


DENVER. —The state revenue 
|department disclosed last week 
|that it had given a $7,052.53 tax 
refund to Fred Ward, bankrupt 
Hudson distributor, now serving a 
seven-year term in the State Peni- 
tentiary. The _ refund 
| $1,740.53 in interest. 

Revenue Director Earl Blevins 
|said the money was a refund for 
overpayment on Ward's 1948 State 
It was based on a 
claim that Ward suffered a net 
loss of $152,838.28 in the 1948-49 
fiscal year. 

In October, Ward got a $98,197.50 
refund from the Federal Govern- 
ment on similar grounds. Both re- 
funds were sent to Albert J. Gould? 
trustee in bankruptcy, to help pay | 
off the estimated $1.5 million Ward 
owes creditors. 
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First in 17 Years... 
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‘Revived Boston Show 
Attracts 250,000 


By W. C. Lockwood 
‘ Staff Writer 


DETROIT. — The accent was on 
youth in Boston as the first auto 
show in 17 years piled up an at- 
tendance of more than 250,000 dur- 
ing the five-day event. 

The Boston Post sponsored the | 
show. “It was strictly a _ selling} 
show with displays manned by | 
dealer representatives,” said Mark | 


€: Finley, the newspaper’s representa- | 
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, Warren; Robert Fellows, Steuben- | 


tive. 

It was, Finley said, the first 
show many Bostonians had seen 
as well as the first that the 
younger people have had an op- | 
portunity to see. He added that 
all taking part had reserved 
space for the show next year. 

At Los Angeles, 167,576 attended 
the 33rd International Auto Show 
which was held in the Pan-Pacific 
Auditorium and was reported to 
have been the “finest show of its 
kind ever seen on the West Coast.” 
The attendance bettered the previ- 
ous event, held Jan. 21-30, 1955, 
by more than 7,000. 

The show was sponsored by the 
Los Angeles Motor Car Dealers 
Assn. and Phil Hall, association 
president, was chairman of the 
committee. 

Other committee members were: 


Federal Shifted 


To Minneapolis; 





MINNEAPOLIS.—Federal Motor 
Truck, a division of Napco Indus- 
tries, Inc., since March, 1955, is 





R. L. Wicker 


ey FA 
M. E. Rappaport 


being moved here from Detroit, it 
has been announced by Max E. 
Rappaport, Napco president. 

At the same time, the appoint- 
ment of Robert L. Wicker, general 
sales manager, Dart Truck Co., 
Kansas City, as Federal sales man- 
ager was revealed. 

Rappaport said that, beginning 
immediately, a limited number of 
trucks will be produced and by 
February the production line should 
be completed. “F’”’ Day—the formal 
opening—is set for Feb. 16. 

Floor space is being allotted at 
the Napco plant here for the line. 
Present production space will be 
increased by the addition of a new 
factory building. 

A full range of truck models 
will be produced by Federal on a 
world-wide basis, Rappaport said. 


Ohio Dealers Fill 


Committee Posts 


COLUMBUS. — Assignments to 
two committees have been an- 
nounced by the Ohio Automobile 
Dealers Assn. 

Members of the legislative com- 
mittee include Willis J. Hakes, Fos- 
toria; George W. Byers, Columbus; 
Charles A. Cronin, Cincinnati, and 
Al Callender, Ashtabula. H. K. 
Raney, Dayton, a holdover mem- 
ber, is chairman, and R. E. Moor- 
head, Mansfield, is vice-chairman. 

A special committee was named 
to study the need for additional me- 
chanics and shop personnel, and 
plans along this line have been 
submitted to the State director of 
vocational education and 4-H Club 
leaders. 

Members of this committee are 
Edgar G. Planck, Columbus; Arch 
W. O’Rourke, Toledo; William F. 
McCoy, Wilmington; James S. Cole, 





|} box and has been developed by 


| Clarence J. Dixon, Dan R. Ashcraft, 
| Lathrop G. Hoffman, Mel Alsbury 


sr., Irvin Kaiser and Ray D. Wil- 
son. Charles H. Elmendorf, execu- 
tive secretary of the association 
also served on the committee and | 
acted as show manager. 


No less than 18 shows will be 
staged in this country in January. 
These include the Chicago and 
Washington shows which start on 
Jan. 7 together with the Columbus 
(O.) and Houston events. Minne- 
apolis’ show opens a day earlier 
(Jan. 6) at the Minneapolis Audi- 
torium. 


In Houston, one of the enter- | 
tainment headliners will be 
Lawrence Welk and his orchestra. 
Bill Lundigan and Mary Costa 
also will appear, according to 
Mack Howard, entertainment 
chairman, 

In Chicago, Edward L. Cleary, 
show manager, has predicted that 
the event sponsored by the Chica- 
go Automobile Trade ‘hana. in the 
International Ampitheatre will sur- 
pass “all previous classics in every 
respect.” Last year it drew 490,500. 


He estimates the overall value of 
the exposition at $10 million. 
Among the exhibits will be what 
General Motors calls the world’s 
largest portable color transparency. 
It is a 6x18%-foot panoramic pho- 
tograph mounted on a 2%-ton light 


GMC. It pictures three GMC trucks 
in a Rocky Mountain ranching 
scene. 


Hudson has announced that its 
exhibit in Chicago will be com- 
pletely new and will cover a larger 





area than last year’s. Highlights 
will be a ’56 Hornet Hollywood 
hardtop V-8 and a Rambler four- 
door Cross-Country station wagon 
mounted on a special stage. George 
R. Browder, director of advertising 
and merchandising, said the ex- 
hibit will include eight other Hud- 
sons plus animated displays. 
International’s truck display at 
the show will be 25 percent larger 
than last year and will feature 
a wide range of models, accord- 
ing to International Harvester 


Special days honoring phases of 
the automotive industry are sched- 
uled and will be led off by “Traffic 
Safety” on Jan. 7, the opening day. 
Also, 21 community queens will 
reign over the show. 


In Minneapolis, Phil Silvers will 
headline the attractions during the 
first two days of the event, called 
the Upper Midwest Automobile 
Show. 


Max Winter, general manager, 
said other top entertainers will 
be brought in. It is the city’s 
first automobile exhibition in 19 
years and $6 million worth of 
exhibits have been booked for 
show space, Winter said. 
Cleveland’s ’56 auto show will 

open Jan. 21 and will close Jan. 29 
at Public Hall, according to Sam 
L. Marshall, show chairman. 

The exhibits and display will cost 
between $5 million and $6 million and 
some 70 semitrailer lcads of ma- 
terials and special equipment will 
be used. 

Plans have also been announced 
for shows in Pittsburgh, Rochester, 
N. Y., and Lorain, O. The Pitts- 
burgh event opens Jan. 21 and 
closes Jan. 28 at Hunt Armory in 
East Liberty. 

The eight-day Rochester show 
will be held in the Community 
War Memorial and opens Jan. 28. 
Edward E. Schoen, secretary of the 
Rochester Automobile Dealers 
Assn., is show manager. 

The 1956 automobile show season 
was started in gala fashion yester- 
day (Jan. 1) in the 18,000-seat 
Municipal Auditorium in Mexico 
City. The event will run 10 days. 

Twelve countries were sched- 
uled to display their automotive 
products, including the “most 
modern and revolutionary” cars, 
trucks, buses and industrial vehi- 
cles. 

Nations represented include the 


ld ille, and F. W. Williamson, Mari-| U.S., Great Britain, Italy, Germany, 


ay 
rd 


etta. 


The association’s 1956 convention | 


| Austria, Belgium, Czechoslovakia, 


Holland, Japan, Sweden, Switzer- 


will be held Dec. 2-4 in Cleveland. | land and Russia. 





Puthoff Wins Plymouth Contest— 


M. J. Puthoff, right, of A. D. Pelunis, Inc. (DeSoto-Plymouth), Lakewood, O., receives 
a $100 defense bond for winning the regional contest in Plymouth's “‘Customer Re- 


” 


lations Forum, 
manager, while A. D. Pelunis looks on. 


Presenting the bond is J. H. Fearer, center, Cleveland DeSoto regional 





‘Output Race Helps Us’ 


A Boon for Independents 


DENVER.—Heavy factory pro- 
duction schedules and the stiffening 
retail market have helped the in- 
dependent dealer, according to Wil- 
liam H. Skillings, general manager 
of the Independent Automobile 
Dealers Assn. of Colorado. 

“The manufacturer and the 
franchised dealer have placed 
the independent in an enviable 
position—and the public bene- 
fits,” Skillings said. 

He explained: “The independent, 
because of lower overhead—that is, 
lower rent, reduced inventory in 
merchandise and parts and lower 
advertising costs—is economically 
able to sell the public more for its 
money.” 

Skillings also attacked a Denver 


Dodge Picks Concord 
Concord Auto, Inc., has been 
named Dodge dealership in South 
St. Paul. Hill Deering is the dealer. 





|newspaper story in which fran- 
|chised dealers accused used-car 
| dealers of “tacking on high finance 
| charges.” 


He asserted that most members 
of his association have. established 
| credit lines with banks which en- 
| able a retail purchaser to buy a car 
with bank financing. 


“Compared to the franchised 
dealer,” Skillings said, “the in- 
dependent is an _ economically 

sound businessman.” 

| He also objected to the term 
| “bootlegger” in reference to inde- 
pendents because it “implies an il- 
| licit or illegal transaction.” 

| “Actually,” he said, “there is 
|nothing illicit or illegal about an 
|independent dealer selling a new 
| automobile. 

| “And remember,” he concluded, 
“the used-car dealer can purchase 
|a new car from only one source— 
'the franchised dealer.” 
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Canadian Sales 


Rise with Roads 


Registrations Up 17%; 
Highways Expanded 


By M. L. Schwartz 
Staff Correspondent 


OTTAWA.—Canada’s vehicle reg- 
istrations increased about 7 percent 
in 1955 and a substantial factor in 
the rise was the nation’s road- 
building program, according to the 
Canadian Good Roads Assn. 

Antonio Talbot, Quebec minis- 
ter of roads and president of the 
Good Roads Assn. estimates that 
more than $600 million was spent 
on the nation’s roads during 1955, 
an increase of $100 million over 
the 1954 total. 

More than 12,000 miles of sur- 
faced roads were added during the 
year and the number of motor 
vehicles per surfaced mile rose to 
18.6. In 1945, there were only 11.6 
vehicles per mile. 

The association believes that 
heavy expenditures for road build- 
ing will be included in the 
approved 1956 budgets and that 
this situation will continue to help 
auto dealers. 

It was noted that Canadian high- 
way administrators are taking 
steps to solve the problem of road 
congestion in urban areas. 

They hope that motorists soon 
will be able to travel much more 
easily in congested areas, thus 
encouraging auto ownership and 
use in cities. 

The Good Roads Assn. reports 
that the Federal Government and 
the 10 provincial governments are 
working together on such points as 
finance, construction, administra- 
tion, planning and safety. 


Dealers Plan Awards Dinner 


CLEVELAND.—Birkett Williams, 
veteran automobile dealer, will 
serve as toastmaster, and Elmer 
Lindseth, president, Cleveland Elec- 
tric Illuminating Co., will be the 
guest speaker at the Cleveland 
Automobile Dealers Assn.’s annual 
awards dinner and membership 
meeting Jan. -12 at Hotel Carter. 
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New! Angle Mount 


NO-SLACK’* 
5th Wheel 


*., No U-bolts, no angles, no beams needed. Just drill 10 holes. 
“Put in the bolts (we furnish the bolts). You're ready to ride! 


Lightweight (only 303 Ibs.) but unlimited capacity. Heights 6!/, to 10!/2 inches. 
Same safety features as all Fontaine No-Slack 5th Wheels. 


FONTAINE 
Safety Tanks 


Cylinder Tanks with Tool Box. 


Shipped complete with 


kit. Simple to install. Inspected by 


mounting 





Underwriters’ Laboratories, Inc. 


5th Wheels are sold Only to 


Truck Dealers — and Direct to 
Truck Dealers—which allows 


extra profits. 


at 


Fontaine Tanks and Pe FONTAINE TRUCK 


EQUIPMENT CO. Inc. 
Birmingham 1, Alabama 


ee 
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Still Room for Enterprise .. . 





Supplier Builds 4 Makes’ Bodies 


IONIA, Mich.—The station wagon 
boom sweeping the country as the 
result of the migrations to “subur- 
bia” will result in sales of $50 mil- 
lion this year for Mitchell-Bentley 
Co., which builds special bodies for 
Buick, Mercury, and Continental 
and which will soon add Oldsmobile. 

The company, formed by the 
merger of Ionia Mfg. Co. and 
Owosso Mfg. Co. in 1953 has two 
production lines in Ionia turning 
out station wagon bodies for 
Mercury and Buick. The luxurious 
Continental bodies are being made 
at a new operation in Owosso, 
Mich. 

Buick and Mercury bodies are 
completely turned out,—with in- 
terior trim, wiring, exterior painting 
and fittings. They are shipped to 


Divco Displays 
Multistop Units to 
Laundry Trade 


PHILADELPHIA. Two new 
multistop delivery trucks were dis- 
played by Divco here at the annual 
convention of the American Insti- 
tute of Laundering. 

The display included one of the 
first of the 130-inch-wheelbase 
models to be produced at Divco’s 
Detroit plant and a pilot model of 
a smaller, 100-inch-wheelbase unit. 

Both are in the new “Dividend 
Series” with forward controls. All 
parts of the motor and transmis- 
sion can be reached from the in- 
terior of the cab by lifting hinged 
access panels, which are treated 
with sound and heat-resistant ma- 
terials. 


Champion Ups 


3 Executives 


TOLEDO. — The promotion of 
three Champion Spark Plug Co. ex- 
ecutives has been announced by 
R. A. Stranahan jr., president. 

Brace H. Sibley, factories man- 
ager, has been named a vice-presi- 





R. C. Teasel 
dent and will continue to supervise 
operations of all Champion assem- 
bly plants in the U. S. and abroad. 
R. C. Teasel, research engineer, has 
been promoted to research director, 
and William T. Sauer, assistant ex- 
port manager, becomes export man- 
ager. 

At the same time, Stranahan an- 
nounced the retirement of R. A. 
Lydy as foreign sales director after 
more than 35 years of service. He 
will continue to serve as advisory 
export manager. 


7 
Midwest Dealers 
” a - 
Optimistic on 56 

ST. PAUL. — A poll of 667 auto 
dealers in the Upper Midwest re- 
veals that 73.6 percent expect sales 
to farm families to be “as good or 
better than 1955,” reports The 
Farmer, a Webb Publishing Co. 
journal. 

Questionnaires were mailed to 
2,222 dealers in Minnesota, North 
Dakota and South Dakota. Minne- 
apolis, St. Paul and Duluth were 
excluded. 

Of 667 dealers returning ques- 
tionnaires, 27.1 percent expected 
sales to families to increase in 1956, 
another 46.5 percent predicted no 
change and 26.4 percent saw a de- 
crease. The answering dealers said 
farm families accounted for 55.6 
percent of their business. 


Dodge Dealer Expands 
MISHAWAKA, Ind. — A $100,000 
expansion program has been com- 
pleted by Jordan Motors, Inc. 
(Dodge-Plymouth). 


B. H. Sibley 


| the final assembly plants ready to 
| drop into place on the designated 
| chassis. 

For the Continental, Mitchell- 
Bentley receives stampings from 
Hayes Mfg. Co. at Grand Rapids, 
Mich., and does all the sub-assembly 
and metal-finishing before sending 
them to the Continental division 
for completion. 


The Continental operation is 
liesurely, using 60 hours for metal- 
finishing alone. This is about five 
times the time required for finish- 
ing a car on the average production 
line. 

Mitchell-Bentley also does some 
of the “cut and trim” work for 
Fisher Body, American Motors 
Corp. and Studebaker - Packard 
Corp. 


Across the street from the 
Owosso plant—part of which is 
being rebuilt after a fire—work 
is proceeding on another building. 
Although there has been no offi- 
cial confirmation, it is an “open 
secret” that Oldsmobile station 
wagon bodies will be built here. 
With this operation and the in- 

creased demand expected for Buick 
and Mercury station wagons, the 
firm is anticipating a $60 million 
business in 1956. 

Behind this 1,000 percent growth 
is Don R. Mitchell, a native of 
Owosso and classmate of Thomas 
E. Dewey, former governor of New 
York. 

Mitchell launched his own au- 
tomotive sales and engineering 
consultant firm in 1933. He moved 
in as consultant of Ionia Mfg. Co. 
in 1938 and embarked on a diver- 
sification program, which resulted 
in the firm producing 57 different 
products. 

In World War II, the company 
built seats for Jeeps and light 
trucks. Later it turned out wooden 
cargo truck bodies, truck parts and 
tents. The latter item was the be- 
ginning of the company’s large “cut 
and trim” business for the auto 
industry. 

Mitchell became majority stock- 





holder in 1943 and, after the war, 
he sold General Motors on the idea 
that he could manufacture station 
wagon bodies to meet the new de- 
mand. 

Becoming the first and only 
independent company to supply 
GM bodies, Mitchell started with 
Buick bodies in 1946 and in 1947 
he turned out Pontiac and Chev- 
rolet bodies. These bodies are now 
being made by Fisher Body. 

Mitchell’s company pioneered the 
practical production methods for 
the one-piece reinforced plastic 
bodies. Besides his own “dream| 
car,” which he reshapes at the drop | 
of an idea, he designed the 1963) 
Packard Caribbean, the Packard 
Panther, the Dodge Coronado and 
the Kaiser Golden Dragon. 


* * * 








Loading a Mercury Body— 


Mitchell-Bentley Co. employes in lonia 
load a Mercury station wagon body in a 
box car. The bodies are stacked upright, 
each car holds eight bodies. 

ee 





Final Touches on Buick Wagon Bodies— 


Workmen finish exterior work on Buick 


station wagon bodies at the lonia (Mich.) 


plant of Mitchell-Bentley Co., GM's only outside body supplier. 





Ballyhoo Beats Business in New Orleans 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS.—“It ain’t as 
good as it should be.” 

That is the answer one receives 
from every automobile dealer 
here, without exception, when the 
question, “How is business?” is 
put to them. 

For some reason people are not 
buying the ’56 models as fast as 
they bought the ’55 cars when they 
were introduced. Showroom traffic 
is lacking too, according to dealers. 

The dealers can’t be held at fault 
for the poor reception given the 
current models. Most plunged over- 
board to ballyhoo the new models. 

They also are doing everything 
possible to lure customers into 
showrooms by using all advertising 
mediums—newspapers, radio and 
TV. One dealer has advertised a 





25 percent discount on the pur- 
chase of a new car. 

A few dealers are of the be- 
lief that the market was pre-sold 
on 1955 models when each and 
everyone was selling to the 
“wall.” It may be said that a few 





Midwest Auction Tags 


Continental at $8,470 


MINNEAPOLIS. — The first 
Continental Mark II sold at 
wholesale auction was reported 
here last week by the Minne- 
apolis Auto Auction. Sale price 
was $38,470. 

One of Ford Motor Co.’s fears 
on the new line’s name was 
borne out in the auction report. 
The car was listed as a “Lincoln 
MK 2.” 








Fox River Valley's First Auto Show— 


Twelve Fox River Valley (Wis.) automobile dealers took part in what is believed| Named to the executive commit- 
to be the first auto show of its kind and size ever held in the area. Staged at the | tee were Queenan; R. C. Rinkel, St. 
Valley Fair shopping center, south of Appleton, the two-day show included some 30| Paul; W. R. Stephenz jr., Minneap- 
American cars and two forgein models. The affair is expected to be an annual event.’ olis, and George Ziesmer, Mankato.| the second floor. 





dealers still have a number of 

55s on hand, a half dozen inde- 
pendent used-car operators have 
more ’55s in stock than they 
would like. 

Other opinions expressed about 
the poor business condition were: 
“There isn’t sufficient change in the 
56 cars to make the people want 
to buy;” “Prices are entirely too 
high. The manufacturers should 
have absorbed the price increase.” 
“There is the law of- supply and 
demand and you just can’t build 
seven and eight million cars every 
year and expect to sell them.” 

One dealer said he didn’t realize 
until now that long-term notes 
would be such a detriment to the 
industry. He said people with a 
two-year-old car, with long terms 
and a balloon note attached, just 
can’t finance a new car today. 
In discussing ‘foolish’ terms being 
offered, another dealer expressed 
the opinion that Regulation W 








= = 
Obituaries 
Harry Sandager, 
ry Sandag 
Leader in R.I. 
* . * 
Dealer Activities 
CRANSTON, R. I.—Harry San- 
dager, 68, former congressman and 
a leading Ford dealer in Rhode | 
Island since 1931, was fatally 
stricken last week while delivering 
Christmas presents. Hu 
Long active in Republican poli- Na: 
tics in the state, Mr. Sandager 7 
served in the General Assembly for | CHR 
a number of years before his elec- Chr 
tion to the U. S. House of Repre- Des 
senatives in 1938. | Doc 
He sought reelection in 1940 in 
his strongly Democratic district »\ Ply 
but was defeated by the present © FOR!) 
incumbent, Rep. John E. Fogarty. Cor 
Throughout his years as a dealer, For 
Mr. Sandager functioned as one of i 
the spark plugs of the Rhode} Lin 
Island Auto Dealers Assn. He 3 Me 
served as editor of the RIADA}) GEN 
bulletin. | pel 
Acquainted with Rhode Island | 
lawmakers of both parties, Mr. } Cac 
Sandager had taken a leading part | Che 
for years in blocking legislation > Old 
unfavorable to dealers or securing Po 
the passage of measures intended } AIS 
for their benefit. ' KAI 
y+ 2 Ka 
Benjamin Ourisman, 56; wi 
Dealer, Civic Leader &- . 
WASHINGTON.—Benjamin Our-| <<” 
isman, 56, auto dealer and leader) St 
in Washington civic activities, died § 
Dec. 20 of pneumonia following an) _ 1° 
operation. > *Revi 
A Russian immigrant, Mr. Ouris- § 
man became a retail salesman for © 
the old Chevrolet factory branch 
here before reaching his 19th birth- 
day. 
He received a dealership fran- 
chise in 1921. One of Chevrolet’s 
top dealers, he is said to have sold | 
more than 6,000 cars in 1954-55. CHE 
Mr. Ourisman was prominent in 
the service of his community and DIA! 
the Jewish faith. He is known to? DIV 
have contributed large sums of 5 DOD 
money anonymously to worthy} FOR 
causes. He was a fellow of Brand- 
eis University, Waltham, Mass., GMC 
having helped develop that insti- _ INT! 
tution. MAC 
A pre-Pearl Harbor vounteer in REG 
the Army, Mr. Ourisman served as © STU 
an officer attached to the Detroit © . 
Ordnance Center. WHI 
x x * WIL 
Bruce Strowd - MIS 
CHAPEL HILL, N, C.—Bruce Strowd, § 
64, pioneer Ford dealer here, died Dec. ~ 
16. He operated the dealership, opened To 
in 1914, until he retired several years ago. — 
o OK on 2 To 
Edward D. Sowden i 
TOLEDO.—Edward D. Sowden, 85, for- § ~— 
mer treasurer and general manager of the | To 
old Bliss Auto Sales Co., died Dec. 15 at § 
his home. He was active in the promotion | ‘ 
of auto shows in Toledo for many years | — 
and served as chairman of the passenger- 4 Gr 
ear division of the Toledo Automotive ' 
Trades Assn. ; 
~ * * : 
Herman T. Shogren f sel 
MILWAUKEE.—Herman T. Shogren, 59, | ‘*Rev 
retired auto dealer who operated a Rolls- 5 Driv 
Royce-Wills St. Claire dealership here with | NB. 


the former Shogren-Thomas Co., died Dec. 
21 at the Veterans Administration hospital 
after a year’s illness. 

* * * 


Reginald Limburg ; 

BUFFALO. — Reginald Limburg, 61, 7 

Lincoln-Mercury district service manager | 
here since 1946, was killed Dec. 22 in an 


auto accident in Watertown, N. Y. 
* * * 


Victor Shumard 
BATAVIA, O. — Victor Shumard, 85, 
who founded Shumard Motor Co. in 1912, 
is dead. The business now is operated by 


A A RRBAPEIRSS! AES 


would be renewed about the mid-| »is son, Victor - ~—? Mer 
dle of next year. This particular ie dow 
dealer admitted that the national Carl M. J. Christiansen pro: 
: : : BUFFALO.—Carl M. J. Christiansen, 76, ann 
finance companies were tightening | yp. operated auto dealerships and garages 
up, but local independent com-| in Buffalo and suburbs for about 35 years, mol 
panies are taking & big chance in ae = . sien tae tenn tae te Be 
buying paper. here and later operated Christiansen Sales aiff 
& Service. He retired last June. 1 
e e * * * d 
Minnesota Dealers List 2 Siew Statineet | co 
Chairman Assignments ROCHESTER, N. ¥.—J. Leo McGreal, 65, | - 
i t t 
MINNEAPOLIS.—Herbert An-| Ni “ica Dec, 23, He later went into the | yn 
derson, Virginia, Minn., president) restaurant business. $9: 
of the Minnesota Automobile . 
Dealers Assn., has announced the GM Plant Expands %.. 
f aawene chairmanship assign- DEFIANCE, O.—Another build- a 
saenee: ing expansion program for the sale 
Kenneth L. Stuntebeck, Wadena,| Defiance plant of central foundry | “up 
membership; Elmer G. Larson,| division of General Motors Corp. | pa; 
Montevideo, insurance; and W.-/has been announced by James H. Ply 
Harold Queenan, St. Paul, conven-| Smith, general manager. ot 
tion. Work is to start on a two-story. 
building that will double the size | 
of the medical department and pro- N 
vide a new chemical laboratory on | A 
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AUTOMOTIVE NEWS, JANUARY 2, 1956 
11,244,000 Trucks Built . . . 
| 


°55 Car Output Totals 
Record 7,943,000 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


Week 





Ended Same Ended Total Total Total 

Dec. 31, Week Dec. 24, Dec., Output, Output, 

1955 1954* 1955* 1955 1954* 1955 

AMERICAN MOTORS 2,400 699 3,621 16,102 94,177 163,576 
OER: xserservarcsserevsceiseese 800 322 1,532 5,254 31,566 53,585 
ee 1,600 377 2,089 10,848 62,611 109,991 
CHRYSLER CORP. .... 17,975 21,980 24,810 119,798 723,253 1,361,103 
EOE cisdessiesessrecszecvces 2,800 2,958 3,682 14,620 101,743 175,695 
SD seabudscesesovssccquessers 1,775 2,142 2,449 11,080 69,844 129,788 
RIED. sciciviercesssessmecszeceses 4,050 5,275 5,568 26,166 151,766 312,828 
Piymouth. ....................... 9,350 11,605 13,111 67,932 399,900 742,792 
FORD MOTOR ............... 30,630 34,766 39,658 188,700 1,687,225 2,241,061 
Continental .................. WG - ievinscens 82 a 1,227 
SITE b svsekaced sth civseawcsnwensteees 26,020 28,405 31,539 153,200 1,394,762 1,764,416 
SL cicceesevessesceveeviasive 550 521 959 4,327 35,733 40,116 
INI. derbieveestactincisvcns 4,000 5,840 7,078 30,841 256,730 435,302 
GENERAL MOTORS.... 51,640 65,680 78,267 338,313 2,874,271 3,991,061 
ES Sexvoteseckddentivnavleasvuss 11,032 11,221 15,799 69,457 531,463 781,228 
ne 2,688 2,935 3,378 14,406 123,746 152,905 
IS © SiciiésuascdWatversets 24,100 31,779 38,543 157,935 1,414,365 1,830,125 
Oldsmobile .................... 8,220 9,367 12,378 54,152 433,810 643,214 
SEED. -Scoskssegrvesininacds 5,600 10,378 8,169 42,363 370,887 583,589 
EE MP MDUNEED: cccccc Messcsives. ~ seasivnvid: §—“aebdecates. —_Sviansaes 16,759 5,799 
Ev xithndeiecidccnawiuits "iwtetsadte,-aademestebyy , Maebeadies, _<cUacueeul 5,818 1,021 
MME ccivevinivciecoventsiselsad~ shiviecsd § —_-invioatiny —--avtegees iileweas 10,941 4,778 
RE PU asciseseaseceepsenns 3,922 1,125 3,888 18,628 112,952 181,369 
NEED. Snctssnbovessstesser sedis 1,000 615 1,014 5,009 27,583 68,971 
Studebaker .................. 2,922 510 2,874 13,619 85,369 112,398 
Total Cars, U.S. ........106,567 124,250 150,244 681,541 5,508,637 7,943,969 





*Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 








Week Week 
Ended Same Ended Total Total Total 
Dec. 31, Week Dec. 24, Dec., Output, Output, 
1955 1954" 1955* 1955 1954* 1955 
CHEVROLET ................. 300 6,113 2,812 23,448 325,509 393,274 
DIAMOND T .................. 20 94 84 331 3,568 5,182 
I ai iditesynidiveakosecusensese 80 55 87 400 2,899 3,834 
aE 950 1,775 1,190 5,398 94,881 95,795 
EE oeiicshcedcashasssistedexdsunese 5,550 6,468 6,763 32,189 302,796 373,874 
ais ccs vdnadcsavaconarvcssas 1,600 1,230 2,221 8,834 76,499 104,018 
INTERNATIONAL ....... 2,500 1,849 2,850 14,354 94,744 130,319 
RI snc cas chic das odes cavcsdcdvivess 400 195 344 1,668 7,312 15,531 
scat niles telenenedsicens ro V7 330 7,206 5,251 
STUDEBAKER. ............. aa 455 1,975 15,235 18,668 
IES cdlscuc ks Lape tukcie saccseoke 285 208 369 1,535 10,764 15,279 
oo ucscsciasigsécancs BP aisstenes 1,659 7,389 75,434 78,900 
MISCELLANEOUS ...... 70 84 70 350 5,965 4,950 
Total Trucks, U.S..... 13,559 18,071 18,981 98,201 1,022,812 1,244,875 | 
Total Cars, Trucks, 
MHD araphckaciscdaeasises son nseh 120,126 142,321 169,225 779,742 6,531,449 9,188,844 
Total Cars, Trucks, 
ERR eee 2,262 6,020 7,241 


26,691 350,251 450,566 





Grand Total, 
Cars and Trucks, 


U.S. and Canada....122,388 148,341 176,466 





806,433 6,881,700 9,639,410 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Federal, etc. 


N.B.: All U. S. totals include cars and trucks for military orders. 


Shoppers’ Army Created 
By Bait Advertising 


(Continued from Page 4) 


Mercury said “we will not turn 
down any deal that shows any 
profit.” B. A. Dario, Dario Buick, | 
announced, “I'll gladly sacrifice 
more than 50 percent of my profit 
to maintain my leadership volume} 
and make friends. You pocket the) 


difference.” 


An appreciation sale by Fox | 
Chevrolet, Baltimore, mentioned 
“25 percent off on the brand new 
1956 Chevrolet” and listed 63 
models at “savings” from $543 to 
$933. 

In Springfield, Ill, Railsplitter 
Auto Sales (Chrysler-Plymouth) 
announced a “warehouse clearance 
sale” of 1956 Plymouths and offered 
“up to $500 on any car that runs.” 
Railsplitter said it must sell 75 
Plymouths before Jan. 1 “regurdless 
of profit.” 


* * * 
Now and then an oasis appears 


in the desert of razzle-dazzle. 
A bit of greenery last week was 


provided by Bob Fleigh (Stude- 
baker-Packard), Baltimore and T. 
A. Clarke Motors (Ford), Paw- 
tucket, R. I. 

Fleigh’s ad featured a picture 
of Emory Scott, a Fleigh sales- 
man for 17 years, and the text 
was a message from Scott in 
which he outlined the firm’s poli- 
cies and invited readers to visit 
the showroom and see Fleigh’s 
1956 models. 

Clarke threw Webster’s definition 
of “deal” at the wild-ad advocates. 
The definition: “A portion; hence 
an indefinite amount.” 

” ” x 
LARKE said, “We can’t think 
of a better way to describe the 
way the word is used in automotive 
advertising, surrounded by all sorts 
of adjectives. 

“We don’t howl about ‘deals.’ You 
want automotive value and satis- 
faction at the right price. That’s 
what you get here.” 


(Continued from Page 1) 


Ford Motor, working its Ford 
and Continental divisions four | 
days and its Mercury and Lin- | 
coln divisions three days except | 
at Los Angeles, turned out 30,- 
630 cars. 


A breakdown of operations at the 
two corporations showed Plymouth 
with 9,350 cars; Dodge, 4,050; DeSo- 
to, 1,775; Chrysler, 2,800; Ford, 26,- 
020; Lincoln, 550; Mercury, 4,000, 
and Continental, 60. 


* 


G* WITH many of its assembly | 
lines closing Friday noon, | 
scheduled 51,640 cars last week, as| 
compared with 78,267 during the 
week ended Dec. 24. 


A breakdown of GM operation 
showed Chevrolet with 24,100; 
Buick with 11,032; Oldsmobile 
with 8,220; Pontiac with 5,600, 
and Cadillac with 2,688. 


With Studebaker continuing to 
hike output projections each week, 
S-P operations rose to 3,922 units 
last week, making it the only cor- 
poration to schedule increases dur- 
ing the holiday-hampered week. 
Packard scheduled 1,000 units last 
week, as compared with 1,014 the 
previous week, but Studebaker 
jumped projections to 2,922, cars 
from 2,874 during the week ended 


* * 


| Dec. 24. 


* 


A= output dropped to 2,400 units 
last week from the 3,621 cars 
turned out the previous week. Hud- 
son scheduled 800 units last week, 
as compared with 1,532 the previous 
week, the Nash dropped its esti- 
mates from 2,089 cars during the 
week ended Dec. 24 to 1,600 last 
week. 

Truck output, with most 
makers scheduling only four days 
operation, dropped to 13,559 units 
last week, a 40 percent drop from | 


* * 


Illinois Dealers 
Backed in Sunday 


Closing Fracas 


CHICAGG.—The American Jew- 
| ish Congress has been granted per- 
mission by the State Supreme 
Court to intervene in the case of 
75 auto dealers being prosecuted | 
for alleged violations of the Evans- 
ton Sunday closing law. 


|nosedive last week, sliding to 2,-| 


To 20 Units a Day 


the 18,981 trucks turned out the | 
previous week. 


Canadian operations also took a| 


262 units from the 7,241 cars and 
trucks produced during the week 
ended Dec. 24. Ford Motor Co. of 
Canada, which normally built in 
the neighborhood of 4,000 cars and 
trucks a week, scheduled only 400} 
units last week. The GM. strike | 
continued without hope of an early 
settlement. 





* 


Two More Ford Plants 


Go on Double Shifts 


DEARBORN—Two more of Ford 
division’s 16 assembly plants start | 
double shift operations tomorrow 
(Jan. 3), when the new plant at! 
Mahwah, N. J., begins 16-hour pro- 
duction of cars and the new Louis- 
ville (Ky.) plant starts a second 
shift for trucks. This means 2,500 
new employes will have been added 
to Ford payrolls. 


Two other plants already are on 
double shift schedules. They are} 
Dearborn, which started last Sep-| 
tember, and Dallas. Ford Division 
also brought three new plants into 
operation during the year, increas- 
ing floor space available for pro-| 
duction by almost 30 per cent. 


R. S. McNamara, Ford division | 
general manager, said the capacity | 
had been increased to meet market | 
conditions, and to satisfy the de- | 
mand with straight time produc-| 
tion. Most Ford division hourly | 
employes have been working on an} 
overtime basis for more than a year | 
and many have been working a 


53-hour work week. 


McNamara said the double shift- | 
ing of the plants and the increased | 


production capacity now makes it} 

possible to place most of these em- | 

ployes on a regular eight-hour work | 

week. | 
cd * + 


* * 





| 


Continental Ups Output | 


| 


DEARBORN. A substantial | 
backlog of orders for the Conti- | 


tinental division to plan increased | 


manager. 
He said plans call for increasing | 
schedules from the December rate | 


January. The backlog of customer 





|Goodyear Milestone— 


Goodyear Tire & Rubber Co.'s 675,000,- 
000th pneumatic tire for motor vehicles is 
presented to Chairman P. W. Litchfield, 
right, by Richard Hughes, an employe who 
heiped to manufacture the milestone tire. 
The total is said to be a world's record 
for number of tires built by a single firm. 


NASCAR Merges 
With Midwestern 


Race Association 


DAYTONA BEACH, Fla.— Two 
stock-car racing associations — 
NASCAR and SAFE—were merged 
last week and started laying plans 
for 2,000 races in 1956, with more 
than $2 million in prize money. 


The consolidation was consum- 
mated by Bill France, of Daytona 
Beach, and Ed Otto, of South 
Orange, N. J., president and vice- 
president of the Nationa! Assn. for 
Stock Car Auto Racing, Inc., to- 
gether with Charles E. Scharf, of 
Chicago, and Harry Redkey, of 
Indianapolis, president and secre- 
tary of the Society of Auto Sports, 
Fellowship and Education, Inc. 

NASCAR for several years has 
been operating in Canada and 22 
states, primarily on the East Coast 
and West Coast, with only scat- 


tered activity in the Midwest. 
SAFE has been a Midwestern 
operator. 


France and Otto will continue in 
their present position with Redkey 
named vice-president in charge of 
the late-model national convertible 
championship division and Scharf 
elected as a member of the National 


|nental Mark II has prompted Con-| Stock Car Racing Commission. 


The merger makes all members 


preduction during 1956, according|of SAFE eligible for membership 
| to William C. Ford, division general | in NASCAR, whose rules, regula- 


tions and specifications will govern 
all events in the future. 
NASCAR will operate eight rac- 


|of 16 units a day to 20 a day in| ing divisions this year—sportsman, 


modified, hobby, midgets, sport 


The congress takes the position | orders is equivalent to about three| cars, late-model short track, na- 


that the law “seriously limits the 
religious freedom of people of vari- 
ous faiths who observe a Sabbath 
other than Sunday.” It is said that 
| Seventh Day Adventists and other 
| groups feel also that the ruling is 
discriminatory. 

Illinois Justice Walter V. Shaefer 
gave the congress permission to 
| file a brief supporting the dealers 
after the court had upheld the con- 
stitutionality of the law. The con-| 
gress and the dealers are asking a} 
rehearing of the case by the court. | 

In its decision the court said the) 
ruling is based on civil rather than 
| religious considerations. 





| a 
| i @ 
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$224,000 Award 
Appealed by Ford 


| MARTINEZ, Calif—Ford Motor 
| Co. will seek a new trial of a per- 
;}sonal injury suit in which a jury 
awarded $224,000 damages to four 
persons. A dealer and mechanic 
involved were absolved of responsi 
| bility. 

The plaintiffs, awarded damages 

|ranging from $4,000 to $80,000, 
,claimed that the brakes on the 
|driver’s new car failed because of 
steel shavings in the master brake 
cylinder. The car ran into an 
embankment two weeks before 
expiration of the purchaser’s 90- 
|day warranty. 
Ford denied liability, contending 
| that the brake cylinder was manu- 
|factured by another firm and was 
handled by Ford only at the time 
|of assembly. 





months of production, he said. 

“Our schedules are determined | 
by anticipated demand, and we ex- | 
pect by the end of 1956 there will) 
be scme 4,000 Continentals on the! 
road,” he said. “It is hoped that, | 
by early this month, we will have | 
been able to supply each of our 
650 Continental dealers with at least | 
one unit.” 








European Trip Top Prize— 


Cruse Moss, left, Willys assistant gen- 
eral sales manager, and Charles A. Wat- | 
son, general sales manager, check over | 
air line tickets that will take a Willys | 
dealer and his wife on a London-Paris- 
Rome vacation trip. The expense-paid tour 
is the top prize in a dealer-sales contest 
which ends in February. 


tional convertible championship on 
both long and short tracks, and 
Grand National Championship 
(clcsed late-model cars) on speed- 
ways of half a mile or longer. 


Akron Dealers 
Choose Falor 


AKRON.—Robert Falor, DeSoto- 
Plymouth dealer, was elected presi- 
dent of the Akron Automobile 
Dealers Assn. at the group’s 29th 
annual meeting. Falor succeeds 
Willard Maloy (Nash). 

Other officers are Mark Ohl 
(Lincoln - Mercury), vice-president, 
and George Taylor (Pontiac), 
treasurer. E. John Lehman was 
named to his 15th term as secre- 
tary-manager. 

Directors in addition to the offi- 
cers, are E. R. Ripley (Stude- 
baker), Frank Carter (Pontiac) 
and Joseph Conn (Ford), all of 
Cuyhoga Falls; Wade Wallace 
(Mercury), Barberton, and Burton 
Greenwald (DeSoto-Plymouth) and 
Curt Sole (Buick), both of Akron. 


Roanoke Dealers Elect 


Brown as President 


ROANOKE, Va.—Newly elected 
president of the Roanoke Automo- 
bile Dealers Assn. is L. O. Brown 
sr., president of Blue Ridge Motors. 
He succeeds H. D. McReynolds. 

Vice-president is Joe L. Hill, 
president of Valley Cadillac-Olds- 
mobile, Inc., and secretary-treas- 
urer is Harry G. Johnson jr., of 
Magic City Motor Corp. 














Stradella Gives GMAC View... 


Auto Debt ‘Not Too Big’ 


WASHINGTON. Charles G.;,and Monopoly, Stradella said 
Stradella, president of General Mo- GMAC’s policy on terms and down | 
tors Acceptance Corp., has placed payments has been unchanged since | 
GMAC on record as believing that March 29, 1954. 


the amount of outstanding auto 
credit is not too large. 

In a statesnent prepared for the 
Senate Subcommittee on Antitrust 


6 Reo Branches 
Are Relocated; 
New One Rising 


LANSING. — Reo is making ex- 
tensive changes in its network of 
factory branches throughout the 
U. S., according to J. L. Adams, 
sales vice-president. 

Six of the 30 branches have been 
relocated in larger locations, one 
new structure presently is nearing 
completion at Toronto and Reo 
officials are studying plans for new 
structures in other cities, Adams 
said. 

Enlarged facilities have been pro- 
vided by moving branches at Buf- 
| falo, Pittsburgh, Oklahoma City, 
Wichita, Kans., Denver and San 
fe Francisco. The average increase in | 
facilities is 70 percent. 





Duncan Motor Is Sued 


By Ferris for $95,360 
LOUISVILLE.—Frank A. Ferris 
has sued Duncan Motor Co. for 
$49,160 and two of the firm’s offi- 
cers—George Duncan Riggs, presi- | 
dent, and Robert H. Riggs, secre- | 
tary-treasurer—for $46,200, alleging | 
a breach of contract. The officers | 
are brothers. | 
Ferris, a son-in-law of George | 
Riggs, claims that he was employed 
1 May 23, 1955, as managing director | 
at a salary of $350 per week. He) 
said his contract also called for | 
37.50 percent of the firm’s profit, 
dating from September, 1954, to 


Oct. 31, 1955. The suit alleged the 
| profit was $131,095 and, on Nov. 26, | 
Ferris asked $49,160 as his share) 
and it was refused. He said he 
then left the employ of Duncan 
Motor. 






NEW YORK CITY'S 
SKYLINE 





EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 





AUTO AUCTION 
i TIM ANSPACH 
“Midway,"" Stop 20 
Albany-Schenectady Road 
ALBANY, N. Y. 
} (For Dealers Only) 


3 EVERY MONDAY ... 12 NOON 
: Member of N.U.C.D.A. and N.A.A.A., Inc. 





New Jersey's 
i Only Original Auction 
LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 
a Sale Every Wednesdoy at 12 Noon 

7 Dunellen 2-0915 and Dunellen 2-9849 








| EAST 


AUTO AUCTION| 


“There is evidence that the 
| trend toward lower down pay- 
| ments and longer terms has been 
| arrested,” said Stradella, speak- 
| ing of auto credit generally. 
| Average down payment on GMAC 
|new car accounts, he said, was 40 
| Percent as of October, 1955, com- 
| 





pared with 43 percent as of June, | 
1954. The average term on these} 
|}accounts rose from 24.4 months in| 
June of last year to 28.5 months in| 
October, 1955. 


Stradella 
monthly installment on new cars 
represents 17 percent of the aver- 
age household income after taxes 
today as against 21 percent a few 
years ago. 

GMAC’s monthly installments on 
new cars, it was stated, have aver- 
aged approximately $80 over the 
past four years. “The charge on the 
family budget has been constant,” 
he declared. He said GMAC’s col- 
lection experience since March of 
1954 is “excellent on the basis of 
almost any historical comparison.” 

Stradella said, “during 1955, the 
record of delinquencies, reposses- 
sions and losses is lower than in 
1953 and 1954 when shorter terms 
prevailed. The number of ac- 
counts over 30 days past due are 
less than 1 percent of the total 
of all accounts outstanding. The 
total of all losses incurred by 
GMAC due to cars not being fully 
paid for by the customer in the 
first nine month of 1955 was ap- 
proximately 1/10 of 1 percent of 
the amounts collected during this 
period.” 

Stradella stated his belief that 
efforts of leading sales finance 
companies (including GMAC) and 
banks in the last six months are 
“bearing fruit” in controlling auto 
credit terms. 

He said that the amount of out- 
standing auto credit is not exces- 
sive and that the down payment 
and terms of GMAC accounts are 
on a sound basis. 


THE NATI 


NORTH CENTRAL 








GRAND RAPIDS AUCTIONS, INC. 


On M2i—One Half mile west of Grandville, 
Mich. | 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only | 

Auctioneer: Col. W. E. "Bill'' Nagy | 

“Michigan's Best™ 

Phone: ARdmore 6-4720 








MONTPELIER AUTO AUCTION CO.) 
MONTPELIER, OHIO 

Sale Every Monday, 12:30 P.M. 

| “WE NEVER MISS” 

| All Checks Insured by Fidelity Ins. Co. of Tenn. 

| Your Good Will—Our Most Valuable Asset 

On U. S. Rovte 20A Phone 5-9535 











| Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 
Exclusively for Dealers 


| Here in the shadow of General Motors, you 
get the best buys. 


NEW CAR DEALERS balance their stock here 
| —Why not visit us real soon? 


| 
| Michigan's Finest Sale 

Titles and Checks Guaranteed 

| 12:30 — SALE EVERY WEDNESDAY — 12:30 


|M. D. McCollum, Mgr. Phone Cedar 9-4492 
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Mack's New B-80 Series— 


Mack Trucks Inc. calls its new B-80 series the most rugged Macks of their size ever 


multispeed transmissions. 


Dealers 


(Continued from Page 3) | 


branches for distributors and 
then returning to distributors. 

But Willys soon was in the as- 
cendency, making a profit of $3% 
million the third quarter, wiping off 
a loss of $1 million for the first 
half of the year. Production was) 
reinstated at the 150,000 annual| 
rate. 

Nash bought Lafayette and 
moved it to Milwaukee. Nash was 
paying cash and stock dividends 
and had risen from 24th to eighth 
place in registrations. 

* * * 


Closed Body Gained Favor 


A= manufacturers were shuffling 
around for position. Prices 
were cut several times during the | 
year, not because costs had been 
lowered but as a bid for a higher 
industry percentage. This caused | 
the failure of several companies— | 
Allen, Earl, Willis-St. Clair,| 
Templar, etc. | 
The closed body was becoming | 
popular and already accounted | 
for 30 percent of production. Most | 
manufacturers had considerable 
trouble obtaining supplies of 





um: 5 inches on 2 columas— 


2 


EAST SOUTH CENTRAL 





JOHNSON AUTO AUCTIONS 


LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 
Every Friday 
Insured Checks and Titles 





MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 








SOUTH DENVER 
DEALERS ONLY 


Sale Every Monday—11:00 a.m. 
HAPPY NEW YEAR TO ALL 


| built. Designed for rigorous off-highway jobs, the 11 models include both four-wheel 
said the average | and six-wheel types with choice of gasoline or diesel powerplants and a variety of 


Tell Me 


closed bodies. Dealers were 
called on to sell the less popular 
models. 

Harry Moock, former secretary 
and manager of NADA, was ap- 
pointed sales manager of Hudson. 
Profit for that company was more 
than $7 million in 1922. 


Chalmers went into receivership 
but was bought by its companion 
company, Maxwell. Studebaker was 
still building cars in Detroit, as 
many as 500 a day. Buick, then as 
now, was a big producer, 130,000 


for the year. 
* 





* * 


‘The Good Old Days?’ 


as were advocating 5 per- 
cent return on their turnover 
and urging a junker plan. They 
were passing resolutions against 
the unilateral factory contracts. 


Those times often are referred 


to as “the good old days,” the | 


days when we had a 100-cent 
dollar. But who wants to return 
to them? 

The lessons of the historic past 
of this industry are but guideposts 
for its glorious future if we will but 
get a few things straightened out 


including a new contract that more | 


fairly shares the risk of doing busi- 


ness between the manufacturer and | 


the dealer. 


Mack Announces 


Off-Highway Jobs 


— Mack Trucks) 


NEW YORK. 
Inc. has begun production of its 


new heavy-duty B-80 series which | 





Okla. Legislator Seeks 


U. C. Dealer Tax Repeal 


OKLAHOMA, — State Rep. G, 
A. Sampsel, Pryor, Okla., has 
urged repeal of a law which re- 
quires used-car dealers to pay a 
2 percent excise tax on new cars 
they acquire to resell at retail. 

The State Independent Auto- 
mobile Dealers Assn. has taken 
the law to the Supreme Court, 
contending that it is unconstitu- 
tional. The group said the tax 
must be paid again by the cus- 
tomer. 


Mills Is Fined 
$15,000 in Trial 








= 

‘On Tax Evasion ENER. 
ST. LOUIS.—Charles A. Mills sr, ,WANTED | 
|former St. Louis Ford district ealership 
manager, was fined $15,000 when eo 

| he interrupted his trial to plead no F% ”° 
|contest to a charge of evading [Age 30 '° 
| $13,111 in income tax. annut 
The plea was accepted after a jend capat 
| Federal court-appointed physician al forc 
| reported that Mills was in ill } volified— 

health. He was fined $5,000 on each - 
of three counts, covering 194g jand inclue 
| through 1950. This was Mills second + Box 5 


| trial. The first was in July, 1954, 


called a mistrial when a juror be- i 
came ill. 

Mills was charged with under- 
stating his income by $16,000 in 
| the three-year period and it was 
| alleged he knowingly failed to re- 
| port, as income, payments by deal- 
|ers made to receive more than [AUTO ™M 












their regular allotment of automo- | Puss 
biles during a period of shortage. tive act 
Automo 
. WANTEL 
Dealer Aides, Ex 
e miles 
Customers Sing Sees 
* 
| St. Louis Blues , 
ST. LOUIS. — During the first Po 
10 minutes of a reporter’s visit to 6 on 
a St. Louis dealership, these benefit 
events transpired: Position 
1. An indignant woman came a, 
| in, proclaiming loudly that her sertion 
son was charged $500 more for in adv 
his car than the agreed price. te disp 
| The sales manager admitted the | 
| “mistake” but placed the blame = LINCOL! 
| on the salesman. i 
| 2. The sales manager publicly ment, 
| upbraided the assistant sales Florid: 
manager for attempting to run a penne 
| customer’s sale through a finance c/o A’ 
| company, rather than through Se 
the customer’s bank as he re- | 
quested. 
3. Discussing the tough credit | PO 





situation, the assistant sales man- 
ager said, “It’s getting terribly 
rough. Why it’s almost impossi- 
ble to get a balloon note any 
more.” 




















the company calls the most rugged Experien: 
Macks of their size ever built. + ae Te ee eo | medium 
The new vehicles, which include | Burr Is Chosen to Head | tain hig! 
aa models re tetas batt ot i*|Utah Dealer Chapter - |'ewen 
omen own (ra. Plant. | SALT LAKE CITY.—Ted Burr | sheet of 
The trucks are designed specifi- | (Chevrolet - Oldsmobile), of Salina, | taina h 
|cally for logging, quarrying, rig- has been elected president of the | erences. 
ging, building, oil-field and off-| South 89 Chapter of the Utah | gox ssi 
highway jobs, according to Elliott Automobile Dealers Assn. 
G. Ewell, sales vice-president. Vice-president is Raynal Pearson 
A choice of gasoline or diesel| (DeSoto- Plymouth), of Richfield, GENER 
engines ranging from 170 to 300|and_ secretary-treasurer is Ellis Top 
horsepower is offered. | Axtell (Willys), also of Richfield. | _— 
‘ and 
Will 
Sn phia 
| News 
LW ahd | I WIL 
MCLE Me ee | 
. O 
FOR RATES, ETC SEE NEXT PAGEm 
ee ane ee oma 
| an 
HELP WANTED | HELP WANTED } _— 
TWO NEW CAR SALES managers wanted) EXPERIENCED, PARTS MANAGER for | 6 
for the largest Studebaker-Packard-Mer-| ™edium sized ‘Chevrolet-Oldsmobile deal- =) rust 
cedes-Benz-Willys commercial dealer in| ¢TShip in the attractive hill and lake c/o 
San Fernando Valley — serving the section of central Florida. Sun Chevrolet " 


Owners: 
Francis R. Cassell 
Carroll Kopfer 
Phone Denver, SUnset 1-7821 


Wire Colorado Auto Auction FAX 
Denver, Colo. 


Colonels Johnny Wood and Dean Davis 
All cars paid for by our own check through 
the First National Bank of Englewood. 


Crossroads 


new and used cor 
dealers. They meet ct the dealer auc- 
tions of the nation . . . and on the 
pages of Automotive News. 


You will reach both groups through 
en od in Automotive News. 





world’s largest automobile market in a 
smog free, year around sunny climate. 
We’ have four retail outlets that offer | 
unlimited opportunity. If your market 
is limited, if you are volume minded, 
write immediately to Ranchero Motors, | 


Inc., 718 8S. San Fernando Bivd., Bur-| 
bank, Calif.—to the attention of Mr. M.) 
Anderson. 


DISTRICT SALES MANAGER — Leading 
automobile manufacturer needs experi- 
enced district sales manager in southern 
Illinois. Excellent opportunity for ad- 
vancement. Give full details regarding 
education, experience, etc. Box 5649, c/o 
Automotive News, Detroit 26. | 


SERVICE MANAGER FOR GM dealership 
doing $18,000 customer labor in Mem-| 
phis, Tenn. Do not apply unless you 
have ability and a proven successful 
record as a service manager. Must stand | 
rigid investigation. Send full resume of) 
qualifications and employment history. | 
Box 5650, c/o Automotive News, 
Detroit 26. 


Co., Inc., Clermont, Fla. 


BUSINESS MANAGER—Accountant. Ex- 
cellent opportunity for experienced man 





with large volume Chicago Ford dealer. 
Write or contact Mr. Don Roberts, Don 
Roberts, Inc., 7400 Stony Island, Chicago, 
il. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using 
a@ box number. For our readers who 
wish to protect their identity when an- 
swering box number ads, we suggest 
you send your replies direct to Classified 
Manager, Automotive News. Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 
otherwise it will be forwarded im- 
mediately to the advertiser. 
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MISCELLANEOUS 


Ask the Man Who 
Tows—He Knows 






















HELP WANTED ‘ 
LBS MANAGER—ASSISTANT general 


manager in Montana city of over 50,000 
eal population Opening is with old estab- 
" lished Dodge-Plymouth dealership with 
». G, exedient facilities. Position requires abil- 

to aggressively direct sales of new 


has ay used cars and trucks, plan adver- 
| Fe tame 2nd promotional campaigns. This Reaching an estimated 150,000 readers engaged in all branches of the nation's automotive industry. 






excellent position and requires a 





oni 10 ith executive ae _ —S RATES: TWENTY-TWO CENTS (22c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, e e 

il. aren mens | 1 1¢ PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name Automatic BrakinG 
— of ee eee wr CUT MCC ie timetable Se le ee CD cpangeds tata) 

ae ai status. Applicant should be Box Number ads are forwarded to advertiser, unopened. Display ads: $12.30 per column inch. CLOSING: 

purt, mapable Sy Dubreacy ist, ie el + bi lied r To Is t e eapest 
itu eal Manager, P. O. Box 1378, Billings, TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon requ A ; ; 

tax WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. Neu 

cus- eESSFUL USED CAR advertising plan. | . i ANCE 


vomplete supplies and merchandising pro- 
for world’s finest advertising plan. 
erly packages, completely new ma-| 





You Can Buy 












































terials. Exclusive territories cae _ = . =. , > GS a 
wes reps. No servicing . . . automatic) . ISES s LE 
repent. Write stating your present lines. | DE CALERSHIPS AV. AILABLE DEALER SERVICES BU SES FOR SALE COMPLETE with 4s 
Joe pet an. 401 Central) saLES AND SERVICE handling Oldsmo- | fi Guide Cables and +61 
r 7 * | | 
a cee| eee ee oe Inventory Service | SCHOOL BUSES _|| BRAKE HooKur..... 
| terms. Dealership handling Dodge-Plym- e Buying or Selling a ea ae Meets ALL 1.C.C. Requirements 
ENERAL SALES Tass ensne tenthee| outh. Small city. Will consider partner Buy Right Sell Right | WE HAVE THEM HERE e e e 
or sell on excellent terms. Sales and Part A . Equi + | WITH BRAKE HOOK-UP 
service handling Chevrolet. 150 unit arts—-Accessories——-Equipmen 4—G eas - 
3 sr. ANTED BY well established, large, Ford class. A money maker in small town.| @ @ A disinterested certified physical mc 60 passenger 45 LESS 
trict Migr To th h For these and others contact W. A. Inventory will save you money @ © 3—GMC — 54 passenger ONLY $5] 
i eclership in southwest. To the man who! fpatey, LaNoble Realty, 1516 E. Michi- DON’T GUESS—BE SURE seed 66 - Guneenner ee 
y ‘ . 2 4 . 2 —_ _ 
a on produce this, an unusual opportunity.) 52n- Phone IV aieets EmDaInG, men. Call or write for service details. 4 P 9 Meets 1.C.C. Strength Requirements 
‘ing 30 to 40. Earnings in excess of $20,-/ FLORIDA DEALERSHIP. Will sell parts Automotive Inventory Service Co. | 1—Ford — 54 passenger SPECIAL 
ding jA9' a and equipment. Located in Fort Lauder- 10040 Freeland, Detroit 27, Mich., WE 3-6445 THEM POR JANUARY 1ST | — = 
annually. Must have proven ability dale on Route 1. Occupies frontage of as. w Western en ag oo 5 Cont. | | YOU. CAN HAVE vase 98 Ald | Protecto Covers (Tailor Made) x 
1 a fond capable of training and maintaining] 9, sty Disk. Good lease, well extab- 429 S. Western Ave. "hoe Angles 5, Cai mareY WaEW Vaan TO Corrying Bogs $2.00 & $3.50 
cian rce —twelve to fifteen men. If} proval. Reply to Kay Nash Motors, Inc., | an ERVICE, INC. | § SAFETY CHAINS, set of 2, only......$2.50 
‘ atae force 01 S. Federal Highway, Fort Lauder a | 
. volified—in reply give age, experience dale, Fila. . . ee ean 23 South Street Danbury, Conn. CASE On whe, Se Hendle, $13.95 
‘ac : : a aes — 7 wi eels andles 
194g jond include photo if available. DEALERSHIP HANDLING FORD in cen- 3RD PARTY ENDORSEMENT | wee ap ge ome (Add 55c for Padlock with 2 Keys) 
ond ie ate es tive N tral New Jersey. Owner has other inter-| 9+ your tategrity glee Ghaerees with Call Frank T. Mee, Jr. | 
' | Box 5 , c/o Automotive News, ests. 600 unit potential — low rent — “ ; “ . | | 
954, Detroit 26 factory approval necessary. Principals a a — — which en- | a ae 
be- | =_— : only. Box 5643, c/o Automotive News, ables top deals. Forcefully sells your com- MISCELLANEOUS o-Bumper Tow 
Detroit 26. pany. Many sales aids included. Details —— at | TRI-KING 3-Point Hook- 





= anssnanin without obligation from 
DEALERSHIP HANDLING Chrysler and 





Up Intra-State Tow Bar. 


ler- fwANTED — SERVICE manager for west RIT INC 
in | ecast. dealership, selling 500 Chevrolets| Plymouth in northern Oregon. 400 new MERITSEAL, . THE NEW BLUE CHIP 
and Buicks yearly. City of 25,000. Salary| CaF potential. 700 used car potential. bea 2 Depot Plaza White Plains, N. Y. WE STOCK ALL MAKES 


was sell at inventory; parts, equipment, fur- 
= bonus—$10,000 per year. Answer! iture and fixtures, Will lease beautiful 


= B 5006, ¢/o Automotive News, Detroit building. Owner retiring or will stay as ~¥——@—--—-—--————_________- 
pal- a —_ partner if desired. Box 5608, c/o Auto- CARS FOR SALE 
xt — — 
Ww 








TOW-PILOT || rors sourwens ore rans 








han IT 7 MANUF. ee ee Sate deena tan motive News, Detroit 26. 
ae ciiitches dealer operation cad automo- | DEALERSHIP HANDLING Pontiac in ‘Wis- ATTENTION DEALERS it WITH LUBRICATED TOW BAR SALES co. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 


tive accounting essential. Box 5641, c/o consin, 150 car potential. No real estate. ee. 

Automotive News, Detroit 26. Write Box 5626, c/o Automotive News, AUTOMATIC-BRAKE 
ee Detroit 26. SPECIALIZING IN THE SALE OF 

ANTED—SERVICE MANAGER. Prefer EX-TAXIS Meet I.C.C. Requirements 

man familiar with Ford products. Salary = _— ncaa 

















plus incentive. 15,000 population — 40 | HUNDRED CAR AGENCY handling Buick Excellent Bodies - Good Motors - Heaters | 40 So. Clinton St., Chicago i 
miles from Charlotte. Lincoln-Mercury; — eighty miles southeast of Buffalo. Untolstary. tlaw ONLY ONE CHAIN LOCK BOLT), . g 6, e 
agency. Box 5642, c/o Automotive News,| Thriving ten thousand population town— pholstery SECURELY ATTACHES j 
Detroit 26. | forty thousand area. Modern building BUY NOW — LOWEST PRICES EVER LING | 

| with showroom and garage. Attractive COUPLING HEAD 11950 260 NAVION; 350 engine hours and 


lease and terms. Box 5657, c/o Automo- 1951 = 1952 | 
tive News, Detroit 26. | 
| 
| 


poe Wanted DEALERSHIP WANTED Plymouths “~La Chevrolets 


650 airframe; very clean plane with all 
bulletins compiled with; virtually no han- 


FOUR CLAMPS TO FIT | gar rash; Lear ADF, VHF, and Omni; 


downdraft cooling and pressure carbure- 





WANTED—GM OR FORD dealership in 

































































classification ; ; °, tor. Will trade for cars or mortgages. 
Te encourage this for the | Philadelphia or nearby area to be bought MORRIS FREEDMAN 98°% OF ALL CARS PLUS 2 Will finance. $9,850. Jackson Chevrolet 
benefit of those seeking employment, on cash basis. Replies to be held in con- L 3 + | sme Co., Phone LI 4-8162, P. O. 174, Pueblo, 
Petition Wanted Ads cre accepted at fidence. Box 5652, c/o Automotive News arge agaptor clamps in 
half rates, Tle per Detroit 26. — ’ 54th & LINDBERGH BOULEVARD a : Colo. 
dana tor ‘ter euch insertion. $1.00 per in- —— PHILADELPHIA 43, PA. 'f cluded with each unit. pst inccmteatenmnon ete 
gartion. for use of a box number. Cash EXPERIENCED DEALER WITH factory SARATOGA 7.2300 © 
. ‘te advance. {(Holf-rate does not apply | 2Pproval—interested in Dodge or Chrys- : 
e fe display ads in this section.) | ler setup in south, west or southwest. 
- | Must have market of several hundred SPECIAL (F.0.B. FACTORY NET) 
' | units for volume operation. Include de- 
1e LINCOLN-MERCURY DEALER account- tails with photos. Positively not factory ROBINSON AUTO RENTAL 4 S 35 FED. TAX 
ant. Twenty-nine, family, good record. ad. All replies confidential. Upon re- ¥ 
y Eight years’ experience office manage- quest. Box 5653, c/o Automotive News, FLEET LEASED CARS INCLUDED 
ment, taxes. Seeks connection in southern Detroit 26. 
Ss Florida with progressive organization. ac ee oe 1954 = 1955 WITH AUTOMATIC BRAKE 
| Available January 23rd. Will furnish| W ANTED—GM DEALERSHIP—-single or AND BRAKE CABLE 
& | Yesume, references, picture. Box 5636,| dual. Located in Pennsylvania, Ohio or CHEVROLETS, FORDS, PLYMOUTHS 
e c/o Automotive News, Detroit 26. | Florida. Planning potential — 200-350 Deluxe and Standard— 
h | units per year. Factory approval and M + + 
a i finances available. All replies in con- any Two-Tones A Worthy Companion to Our 
coun asa. 5654, gare tive ear anaes et ie Smee & He ot Famous Moto-Matic Tow Guide 
} sonally. ox , ¢/o0 Automotive) jowing cities: Philadelphia, Baltimore, Wash- - 
t } POSITION WANTED! News, Detroit 26. | ington, D. C., Pittsburgh, Akron, Cleveland, . 
a a ne ears ——— | Detroit, Flint, Chicago, Milwaukee, Cincin- $50.00 REWARD FOR information leading 
GENERAL MANAGER _—_ _ BU SINESS OPPORTUNTIES a a nati, Louisville, St. Louis, Kansas City, Lin- to the location and recovery of a 1955 
y | HOTEL—BUSY SMALL town hotel with coln, Neb., Oklahoma City, Fort Worth, Dal- . Ford Thunderbird, black. Serial No. 
- . . | good bar, food, room business. Owners! las, New Orleans, Atlanta. Write for Illustrated Catalog P5FH149164 with 1955 Pennsylvania li- 
y Automobiles—Retail apartment, storage garage; easy business ROBINSON AUTO RENTAL cense plate No. 2736L, owned by man 
| to run. $45,000 takes all. Will accept} DIVISION calling himself Dallas P. Hoehn and a 
Experienced operator of multiple account in| mew or used cars as part payment. Phone WO. 2-5257 All Dept's. 1955 Ford. Fairlane 4-door sedan, biack, 
i ne = - be k h b Owner has other interests. Stiker Auto| 229 S. Hanson St. Philadelphia, Pa. one WO —_s Serial No. U5CT112623 with 1955 Penn- 
| Saree eed ay, Mes he Snewew to eo) ates, Aden, BY. ||. E. Spatig, Used Car Mgr. Sherwood 8-1500 , sylvania Heense plate No. 30451, owned 
| tain hi : intein | — - ———__-— — —— | yy woman calling lerse elen . 
j fain high volume new units and maintain low| DEALERSHIP HANDLING DeSoto-Plym- | ‘Factory Sales Division Hoehn. Call collect. Mr. Long, Mellon 
| inventory of used cars. Well versed in dock-| outh—Somerset County, N. J. Offering| National Bank and Trust Co., Charleroi 
; ; ..| partnership to sales manager with proven) CADILLAC—8 PASSENGER, 1955, special | Pe. tad 3-5575. Hudson 3-2160 or 
r sheet operation of service and parts to main-|  sbinity for senformences. Owner wishes factory blue, interior and exterior. Air PILOT DISTRIBUTING ~ wuaee Lm. as sense -2 or 
A, } tain a high service absorption rate. Best ref | to become less active. Excellent oppor-| pees ag ig A — President, Pan-| > Sees _ — 
; ° r > s : - 
| erences, Available January Ist to 0th, 1956. ae. yg ye Box | Coastal Life Insurance Co., Mobile, Ala. | COMPANY 
Box 5648, c/o Automotive News, Detroit 26. ‘ AUTOMOTIVE NEWS 
| CARS WANTED BATTLE CREEK 9, MICH. WANT ADS 
. | CAR AUCTIONEERS! = Pierce-arrow— Witt buy several im ties: teins ename 
GEN SALES OR used car manager. | original clean condition. Interested in all | aders ace 
s Top co in new and used cars. | Excellent Connecticut Location models. H. Reeves, Jr., Box 3385, Or- | BRING RESULTS 
1. | Operated successfully own used car busi-| 1400" frontage on Route U. S. 5-Conn. 15,| — e- — - 
ahs, Ness. College graduate; honest, young) : sn _ _— | St aes eet eee . - _ ae 
{ and aggressive. Excellent references. the State's Major Artery. | PARTS FOR SALE Z Se ee ee ee 
Will operate clean deal only. Philadel- | : 
Phia area. Box 5651, c/o Automotive 4 miles south of Hartford. : | 
News, Detroit 26. _ | 30,000 Sq. Ft. Building under construction, B U | C K p A & T 5 | 
I WILL TAKE OVER management of will complete to suit. 
agency in Florida or Mississippi and put | | 
on paying basis on profit-sharing only. Up to 90 Acres of land. All Other GM Parts Also 
P. O. Box 73, Station E., Atlanta 7, Ga. “In the Heart of Prosperous Connecticut” 
3 _ DEALERSHIPS ares | Write, Wire, or Phone | UP TO 50% DISCOUNT Send Automotive News to Address Below 
EALERSHIP HANDLING ontiac in| | 4 
} San Francisco area. Terrific potential. Anthony J. Pascone Extra Discount on U. S., Canada and U. S. Possessions 
. | Bow candiing 100 maont only. Apeeent.| 00 Willem M. Pescene | Special Phone Orders One Year $8 [] or Two Years $14 [] 
r 2 
| tel 12,500 plus working capital,| ?. O. Bex 2055 Bridgeport, Conn. ; 
. oo iust have factory approval, Box 5656, Telephone EDison 4-4115 Fast—Direct—C.0.D. Service All Other Countries — One Year $12 [] or Two Years $20 [[] 
t c/o Automotive News, Detroit 26. 





Art Hansen Buick, 
Inc. 


HELP WANTED 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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INVESTMENT MANAGER (Sermnasty Senge Gite) | 
Largest Buick Parts Dealer in U. S. (eenentinned Seda saeetnews SOROS o 9 04si06 06k) Has 0kseeene eee 
large nationally known company is expanding its investments in automobile 1000 S$. Wabash Ave., Chicago, Ill. : at Ga ceesans babwnaees <cokewi eeuneseesgensckeunstarae in 
peeeampe We ate Seley ter aan ie Bee fe ey ey Phone WAbash 2-1030 Cr AI 3s ccnsacedicduséacwhasa vaeees debe sas ee 
evaluate an automobile dealership. Dealership and business management ' 
experience required and an appreciation of contracts and leases desired. If || i |; City pesececccoes oneness bokboen codecdeatesse GiNN0 ss ccsseseakoanee 
you are looking for your own dealership on an authorized and proven buy-out PARTS WANTED 
plan, the position also offers this opportunity. Starting salary commensurate Se eceaaenell’ Ga dal oo overdrive TRADE CONNECTION 
with experience. Advancement. and progress based on ability. All replies Poppy Onion Ce., 11@ Boyden Ave., Car Dealer () Truck Dealer () Manufacturer [) 
confidential. eee oe Jobber [] imsurance [] Financial [) Supplier [] 
BUSES FOR 
Box 5647, </o Automotive News, Detroit 26. FLXIBLES, GM's, PA IR buses, school Matin GE Gc cccccdccccatcccasadsccccccsesces M0: icccsscadiaceeene 


buses—new and used. 
Box 681, Manchester, 
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The 
INTERNATIONAL 
Truck Dealer 
“ame. profits from 


LEADERSHIP 


Year after Year..| 


The INTERNATIONAL Truck Dealer has a powerful 
partner on his sales force. It’s owner regard for 
INTERNATIONAL Trucks — owner loyalty that has made 
INTERNATIONAL Trucks the heavy-duty, 6-wheel and 
multi-stop leader for years and years. 


INTERNATIONAL Truck quality keeps owners coming back 
for more. They give the INTERNATIONAL Truck Dealer a 
flow of repeat sales that grows and grows and grows! 


And that’s only one of the benefits an INTERNATIONAL Truc. 
Dealer enjoys. Every truck owner is his prospect because 
he sells the world’s most complete truck line— with truck 
for every job from 4,200 to 90,000 pounds— 32 engines 
—every feature for exact job specialization. And he sells 
the only complete line of trucks that are all-truck, with n 
passenger car engines or components— trucks that save 
the BIG money, the operating and maintenance money. 


A few choice franchises are open. If you are interested in 
profits from truck leadership, write in strict 
confidence to: Manager of Sales, Motor Truck Division, 
*, INTERNATIONAL HARVESTER COMPANY, 180 N. 
Michigan Ave., Chicago 1, Illinois. 


All-Truck Built to 
me save the BIG money !. 


in the multi-stop field | INTERNATIONAL 
|. TRUCKS 


Motor Trucks * Crawler Tractors * Industrial Power 
MeCormick® Farm Equipment and Farmall® Tractors 





